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National  Advertisers  W ould  Abolish  All 
Local-National  Rate  Differentials 


Newspaper  System  Attacked  in  Resolution  Passed  at  French  Lick  Convention — “No  Differential 
Whatsoever  Is  Justified,”  Association  Declares — Reaffirms  Opposition  to  Enforced  Combiiiations 


{By  telegraph  to  Editor  &  Publisher) 

FREN’CH  lick.,  IND.,  May  7— 

After  a  lengthy  discussion  in  a  closed 
gession,  the  Association  of  National  Ad- 
wtisers  in  semi-annual  convention  today 
passed  a  resolution  condemning  the  dif- 
ttfential  between  local  and  national 
newspaper  rates,  declaring  that  it  is 
the  considered  opinion  of  the  Association 
that  no  differential  whatever  is  justified. 

Although  many  individual  members  of 
the  A.N.A.  have  for  years  been  demand¬ 
ing  the  local  rate  for  advertising  placed 
in  behalf  of  dealers,  this  is  the  first  time 
the  Association  itself  has  taken  a  defi¬ 
nite  stand  on  the  question. 

The  resolution,  as  presented  by  the 
AN.A.  newspaper  committee  of  which 
P.  J.  Kelly,  advertising  manager  of  the 
B.  F.  Goodrich  Rubber  Company, 
Akron,  0.,  is  chairman,  follows  in  full : 

“Whereas,  The  advertising  appropria¬ 
tions  of  large  national  manufacturers  in 
newspapers  throughout  the  country  have 
become  year  by  year  constantly  greater 
in  volume  due  to  the  necessity  for  more 
intensive  advertising  support  of  local  dis¬ 
tributors  and  more  extensive  cultivation 
of  readers’  buying  interest;  and 
“Whereas,  That,  despite  the  fact  that 
this  wider  local  advertising  of  the  point- 
of-sales-contact  is  commonly  accepted  as 
101^  business  and  a  desirable  factor  in 
■lintaining  an  even  flow  of  production, 
distribution  and  consumption  and  in 
combating  business  depression,  a  rapidly 
growing  menace  to  such  programs  of 
constructive  upbuilding  and  expansion  is 
being  forced  upon  national  advertisers  by 
the  arbitrary  establishment  by  many 
newspaper  publishers  of  a  wide  differen¬ 
tial  between  local  newspaper  rates  and 
the  rates  charged  national  advertisers  for 
Clliiivalent  space;  and 
“Whereas,  the  Newspaper  Committee 
of  the  Association  of  National  Adver- 
Ibers  in  its  study,  ‘A  Comparison  of 
Local  wd  National  Newspaper  Rates’ 
ICOBvincingly  shows  this  arbitra^  rate 
dMFerential  to  be  actively  in  effect  in 
daily  newspapers  in  practically  all  cities 
the  United  States  of  25,000  popula¬ 
tion  upward;  and 

*Whereas,  no  adequate  or  justifiable 
defense  has  been  offered  by  the  news- 
pepers  for  this  differential  although  some 
’■ooths  have  passed  since  the  above  re- 
was  issued;  therefore  be  it 
Resolved,  That  the  Association  of 
iWatxHttl  ^vertisers,  Inc.,  does  not  be- 
any  differential  whatsoever  between 
10^  and  national  rates  is  justified.” 

local -national  survey  made  by  the 
^N.  A.  showed  the  rate  differential  for 
•y  newspapers  expressed  by  per- 
ages. 

Neither  Bernard  Lichtenberg,  pres- 
Mttt  of  tire  A.  N.  A.  nor  Mr.  Kelly 
fould  discuss  the  resolution,  saying  that 
for  itself.  The  general  feeling 
iaku  ?’”"**ors  is,  however,  that  they 
^  pay  the  agency  commission 
rates  could  be  gener- 
■•y  obtained,  believino-  that  thic  urniilH 


By  WARREN  L.  BASSETT 


them  “unjustified,  discriminatory,  and  purpose  of  the  conference  was  to  explain 


wasteful.”  ,  the  A.  N.  A.  radio  survey  to  be  launched 

Two  other  resolutions  of  interest  to  soon  under  the  direction  of  A.  N. 
publishers  were  adopted,  one  protesting  Crossley,  of  Crossley,  Inc. 
against  “the  practice  of  certain  magazine  The  expense  of  the  study  wi 


The  expense  of  the  study  will  be  un¬ 


Lpft  to  right:  Mr.  C.  L.  Bowman,  Standard  Oil  of  New  Jersey,  Mrs.  Bow¬ 
man,  Bernard  Lichtenberg,  vice-president,  Alexander  Hamilton  Institute  and 
A.N.A.  president,  N.  R.  Maas,  president,  Auto-Strop  Safety  Razor  Company, 
and  Amos  Parrish,  president,  Amos  Parrish  &  Co.,  photographed  at  the 
French  Lick  convention  of  the  Association  of  National  Advertisers  this  week. 


publishers  of  distributing  issues  far  in 
advance  of  publication  date,”  and  the 
other  approving  “the  editorial  efforts  of 
certain  magazines  and  newspapers  in 
educating  consumers  to  demand  trade- 
marked  merchandise  instead  of  substi¬ 
tute  products.” 

No  specific  publications  were  named 
in  either  of  these  resolutions. 

The  association  also  recommended 
that  a  market  data  handbook  such  as 
was  issued  last  year  by  the  U.  S.  De¬ 
partment  of  Commerce  be  issued  annu- 
ally. 

In  addition  to  the  closed  session  Wed¬ 
nesday  morning  at  which  the  newspaper 
rate  differential  was  discussed,  another 
closed  meeting  was  held  Tuesday  evening 
for  members  using  or  contemplating  the 
use  of  radio  advertising.  The  chief 


derwritten  by  broadcasting  members  of 
the  A.  N.  A. 

The  attitude  of  national  advertisers 
toward  radio  is  one  of  keen  interest  the 
meeting  revealed.  Several  large  adver¬ 
tisers  not  now  buying  time  on  the  air 
are  studying  the  possibilities  of  such 
advertising.  Local  dealers  are  particu¬ 
larly  active  in  demanding  radio  adver¬ 
tising  support  from  the  manufacturers, 
one  member  declared. 

Little  criticism  of  radio  was  expressed 
at  the  meeting,  although  the  lack  of 
statistics  in  the  field  was  stressed.  The 
A.  N.  A.  radio  survey,  however,  is  ex¬ 
pected  to  be  of  aid  on  this  point,  it  was 
stated. 

It  was  plainly  evident  at  the  meeting, 
both  in  remarks  made  by  speakers  and 
in  informal  conversations  between  mem- 


A.N.A.  MEMBERS  REPORT  ON  BUSINESS 


kained,  believing  that  this  would 
nt  a  big  saving  in  cases  where  the 


I  rate  is  now  25  to  50%  higher 
the  local. 


-***  also  passed  a  resolu- 


reaflSrming  the  A.  N.  A.’s  stand 
t  enforced  combinations,  calling 


An  ATTEMPT  to  get  a  line  on  the  present  business  trend  was  made  by 
President  Bernard  Lichtenberg,  of  the  Association  of  National  Adver¬ 
tisers  at  the  semi-annual  convention  this  week  in  French  Lick,  Ind. 

Calling  for  a  show  of  hands,  he  asked  how  many  members  could  report 
an  increased  volume  of  business  for  the  first  four  months  of  this  year  as 
compared  with  last.  Of  the  76  members  in  the  meeting  when  the  question 
was  asked,  29  or  36.8%  responded. 

On  the  question  as  to  how  many  had  encountered  a  decreased  volume, 
34  or  44.7%  raised  their  hands.  Following  this  11  or  14.4%  raised  their  hands 
when  asked  how  many  firms  were  doing  approximately  the  same  business 
as  last  year. 

The  question  was  then  asked:  “Have  yon  noticed  a  more  favorable  show¬ 
ing  in  the  past  two  months  as  compared  with  a  year  ago?”  and  37,  or  48% 
declared  they  had. 

The  lure  of  the  golf  links  was  responsible  for  the  small  vote. 


bars,  that  the  stock  market  crash  of  last 
fall  has  caused  national  advertisers  to 
turn  the  searchlight  of  analysis  upon 
every  advertising  and  merchandising 
function,  to  discover,  if  possible,  waste 
that  can  be  eliminated,  and  perhaps 
newer,  more  efficient  and  more  profitable 
methods  of  doing  business. 

One  of  the  major  questions  under 
scrutiny  is  that  of  sales  volume  — 
whether  sales  beyond  a  certain  point  are 
profitless  in  view  of  the  selling  expense 
involved. 

Another  question  is  that  of  price. 
Some  members  revealed  that  although 
their  unit  sales  this  year  are  ahead  of 
last,  their  profits  are  much  below  1929 
due  to  highly  competitive  conditions 
leading  to  price-cutting  in  their  fields. 

Even  “service,”  which  for  years  has 
been  held  in  high  esteem  as  a  sales  aid, 
is  being  regarded  critically. 

There  is  a  feeling  among  many  A.N.A. 
members  that  service  features  granted  to 
dealers  and  customers  may  have  been 
overdone,  adding  to  already  high  distribu¬ 
tion  costs.  However,  few  expect  that 
this  situation  can  be  corrected  as  long  as 
competitors  continue  the  practice. 

The  convention  opened  Monday  morn¬ 
ing  with  seven  separate  group  meetings 
at  which  problems  were  discussed  in¬ 
formally  in  roundtable  style.  The  groups 
were:  Automotive  Supplies  and  Acces¬ 
sories  ;  Drug  Products ;  Export  Adver¬ 
tising;  Food  Products;  Household  Fur¬ 
nishings;  Industrial  Group,  Textile 
Group. 

The  general  sessions  started  in  the 
afternoon  with  a  review  by  President 
Bernard  Lichtenberg  of  A.N.A.  accom¬ 
plishments  of  the  past  six  months.  He 
particularly  stressed  the  importance  of 
the  recent  study  made  of  local-national 
newspaper  rates  which  revealed  the  per¬ 
centage  of  differential  between  them  in 
a  large  number  of  cities.  A  detailed  re¬ 
port  of  this  study  was  carried  in  Edikhi 
&  Publisher  when  the  survey  was  issued 
some  months  ago. 

“The  A.N.A.  did  not  make  the  local- 
national  study  just  to  have  something  to 
do,  but  because  of  a  very  definite  feeling 
on  the  part  of  the  members  that  some¬ 
thing  must  be  done  about  a  rate  situa¬ 
tion  which  they  regarded  as  unfair  and 
intolerable,”  he  declared. 

At  the  conclusion  of  his  remarks  Mr. 
Lichtenberg  introduced  the  first  guest 
speaker,  David  Lawrence,  president  of 
the  United  Slates  Daily  and  the  Con¬ 
solidated  Press  Association,  who  dis¬ 
cussed  “The  Business  Outlook.” 

Present  conditions  in  business  are  not 
so  much  the  specific  result  of  the  stock 
market  crash  of  last  fall,  Mr.  Lawrence 
said,  but  rather  of  trends  which  extend 
back  oyer  the  past  ten  years. 

“Business  is  complicated  today  because 
we  have  keyed  it  to  a  fast  tempo,”  he 
declared.  “We  compare  this  week  with 
the  same  week  a  year  ago,  and  this  year 
with  last  year,  but  we  rarely  view  it 
from  the  standpoint  of  the  epoch,  or 
the  era. 

“The  past  ten  years  witnessed  extra¬ 
ordinary  expansion  in  virtually  every 
line  of  business  with  resultant  overpro¬ 
duction.  The  problem  now  is  distribu¬ 
tion,  finding  new  markets  or  new  ways 


NATIONAL  ADVERTISERS  SEEK  ABOLITION  OF  LOCAL- NATIONAL  RATE  DIFFERENTIAL 
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Tennig  ig  a  hobby  of  Turner  Joneg  (left),  vice>pregident  of  the  doca-Cola 
Company,  Atlanta,  and  Price  Gilbert  of  the  same  firm.  They  played  several 
getg  while  attending  the  A.N.A.  convention  at  French  Lick,  this  week. 

to  sell  old  markets,  in  order  to  move  Discussing  the  lower  price  trend,  M 


Left  to  right:  W.  A.  Hart,  advertising  manager,  E.  1.  du  Pont  de  Nemotin 
Company;  H.  C.  Crimsley,  Indian  Refining  Company,  Vincennes,  Ind.;  P.  C, 
May,  Cleveland  printer;  Tim  Thrift,  American  Sales  Book  Company,  Ltd,, 
E.  C.  Borton,  La  Salle  Extension  University,  Chicago;  and  H.  J.  Hodges, 
Murphy  Varnish  Company,  photographed  at  A.N.A.  meeting  this  week. 


to  sell  old  markets,  in  order  to  move  Discussing  the  lower  price  trend,  Mr.  Murphy  Varnish  Company,  photographed  at  A.N.A.  meeting  this  week, 

the  great  mass  of  manufactured  goods.  Parrish  declared  that  although  in  some 

Turning  to  advertising,  Mr.  Lawrence  instances  quality  may  have  been  reduced  director  of  distribution,  a  director  of  research  studies  submitted  has  been  dis- 

declared  that  a  study  of  1930  linage  in  stressing  style,  the  public^  gets  ex-  manufacturing,  and  a  comptroller  —  all  appointing,  he  said,  the  amount  of 

figures  shows  that  much  less  has  hap-  tremely  high  value  today  for  its  money,  responsible  to  the  general  manager.  The  scholarly  work  being  woefully  small, 

pened  to  advertising  budgets  since  the  plus  the  luxury,  comfort  and  style  fea-  functions  of  the  distribution  director  The  awards,  however,  are  encouraging  a 


pened  to  advertising  budgets  since  the  plus  the  luxury,  comfort  and  style  fea-  functions  of 
fkiarket  crash  than  anyone  exj^cted  at  tures.  would  include 

that  time,  revealing  that  advertising  has  In  conclusion  he  said  that  the  present  search,  sales 
come  to  be  regarded  as  one  of  the  demand  for  color  is  the  most  pronounced  and  budgeting. 


strongest  arms  of  business. 


fashion  treml  of  the  day  and  will  con- 


“The  most  important  thing  business  tinue  for  a  long  time  to  come.  distribution  activities  under  the  direction  cost  angle  of  selling  were  Turner  Jon«, 

must  study  now  is  the^  economic  equili-  Following  Mr.  Parrish  on  the  pro-  of  one  man,  greater  coordination  and  vice-president  of  the  Coca-Cola  Com- 

bnum  of  the  country,”  Mr.  Lawrence  gr^m  was  Carle  M.  Bigelow,  president  greater  efficiency  would  result,  Mr.  pany,  Atlanta;  T.  M.  McNiece,  manager 

continued,  “The  thing  that  has  held  back  Bigelow,  Kent,  Willard  &  Co.,  Bos-  nigelow  concluded.  of  sales  record  and  research  division. 


would  include  product  and  market  re-  higher  integrity  in  advertising,  and  more 
search,  sales  and  advertising  planning  expert  work  on  the  part  of  advertising 
and  budgeting.  men,  he  declared. 

By  placing  all  sales,  advertising  and  The  three  speakers  who  discussed  the 
distribution  activities  under  the  direction  cost  angle  of  selling  were  Turner  Jones, 
of  one  man,  greater  coordination  and  vice-president  of  the  Coca-Cola  Coin- 


business  recovery  inore  than  any  other  business  management,  specialists, 

factor  IS  the  lack  of  stability  of  interest  spoke  on  "Why  Business  Needs  A 

rates.  The  high  cost  of  money  caused  Distribution  Director.” 
the  collapse  in  the  real  estate  market  i  i  * 


of  Bigelow.  Kent.  Willard  &  (Co.,  Bos-  Bigelow  concluded.  of  sales  record  and  research  division, 

ton,  business  management,  specialists.  The  last  speaker  of  the  day  was  Wil-  National  Carbon  Company,  Inc.,  New 

who  spoke  on  "Why  Business  Needs  A  I'^ni  Douglas  McAdams,  president  of  the  York;  and  T.  G.  Graham,  first  vice- 
Distribution  Director.”  firm  of  that  name,  whose  topic  was  "The  president,  the  B.  F.  (Goodrich  Rubber 

Many  large  businesses  are  giving  too  the  Policies  Company,  Akron,  O. 

much  (bought  to  greater  sales  and  too  They  Will  Come.’  .  hollow  the  crowd  with  your  adverts 

little  to  what  the  net  nrofit*  on  those  .  Tuesday  morning  s  program  was  mg,  was  the  advice  of  Mr.  Jones,  who 


almost  two  years  before  the  stock  mar-  ^  . 
ket  crash.  All  business  now  should  be 


Many  large  businesses  are  giving  too 
uch  thought  to  greater  sales  and  too 


"hollow  the  crowd  with  your  advertis¬ 
ing,”  was  the  advice  of  Mr.  Jones,  who 


...  ,  ,  nrofits  On  those  iuesaay  mornings  program  was  mg,  was  inc  auvicc  ui  .vo.  ju  i«, 

interested  in  getting  stable  interest  '  f  ^  will^.e  he  He^freH  devoted  to  the  cost  of  reaching  reported  on  a  billboard  survey  the  Coca- 

rates.”  ‘  ^  •  -j  ..  u  ■  J  consumers,  after  Neil  G.  Borden,  assist-  Cola  Company  made  to  determine  the 

Mr.  Lawrence  concluded  his  talk  by  _  B  seems  very  evident,  he  continued.  3,^  Graduate  School  of  Business  main  arteries  of  traffic  in  cities.  It  was 

urging  all  industries  to  cooperate  with  that  in  many  cases  we  have  sold  l»-  Administration.  Harvard  University,  found  that  the  choicest  areas  in  many 

the  government  in  making  avajlable  vond  the  normal  market  absorption,  with  1,3^  spoken  of  the  topic  “W’hat  The  cities  had  no  "coverage”  while  much 

timely  and  exact  statistics  on  business,  excess  selling  expense,  and  in  many  cases  Harvard  Advertising  Awards  Have  money  was  being  spent  in  outlying  sec- 


University,  found  that  the  choicest  areas  in  many 


timely  and  exact  statistics  on  business,  excess  selling  expense,  and  in  many  cases 
“There  is  now  in  Washington  a  great  s^^eh  lowered  prices  that  in  terms  of 


Told  Us  .About  National  .Advertising.”  tions.  .A  survey  of  dealers  showed  that 


scramble  on  the  the  part  of  representa-  *he  saks  dollar,  expense  ratios  have  m-  ^  of  material  submitted,  he  30  per  cent  of  them  accounted  for  60  per 

tives  of  business  for  statistics  which  creased  and  percentage  of  profit  de-  S3i(j  showed  that  advertising  art  work  cent  of  the  sales.  Now,  Mr.  Jones  said: 

will  reveal  the  truth  of  present  condi-  creased.  j,3j;  reached  a  higher  plane  than  the  text  his  company  concentrates  advertising  on 

tions,”  he  said.  “The  government  has  for  The  speaker  then  outlined  a  company  which  accompanies  it.  The  best  cam-  primary  traffic  arteries  and  selling  effort 


tions,”  he  said.  “The  government  has  for  The  speaker  then  outlined  a  company  which  accompanies  it.  The  best  cam-  primary  traffic  arteries  and  selling  effort 
years  attempted  to  gather  accurate  data  organization,  planned  for  adequate  naigns  have  shown  very  careful  plan-  on  primary  dealers,  tapering  off  the  at- 
on  industry  but  has  had  great  difficulty  profits,  with  three  major  executives — a  ning  and  execution.  The  quality  of  the  tention  and  money  devoted  to  other 

in  obtaining  exact  information  from _ locations  and  other  dealers. 

“I  believe  that  in  a  few  years  the 
tendency  will  be  _to  apologize  for  huge 
advertising  appropriations,”  he  said  m 
closing.  “Surely  in  view  of  present  con¬ 
ditions  results  must  be  the  standard.  \^e 
must  eliminate  every  possible  bit  ol 
waste  in  advertising.” 

Following  Mr.  Jones,  Mr.  McNiec* 
told  how  the  National  Carbon  Cora^ 
has  analyzed  sales  costs,  and  discovered 
that  the  trend  is  toward  less  profit  on 
a  greater  volume  of  sales.  Many  accomiti 
are  so  small  that  they  are  handled  ati 
loss,  and  each  new  dealer  added  to  the 
list  cuts  down  the  volume  of  other  d»‘ 
ers  in  that  territory.  There  can  sW 
a  thing  as  too  many  outlets,  he 
iiig  that  “service”  has  become  a  higniy 
expensive  activity.  . 

"The  time  has  come.”  he  asse^ 
“when  managements  must  appr<»ch  sw¬ 
ing  from  the  profit  angle  rather  tjiw 
from  the  sales  angle.  (Closer 
needed.  The  pursuit  of  volume  wiw 
out  regard  to  cost  has  led 
the  road.  It  is  time  to  get  w 
about  selling  costs  and  use  m^m. 

Mr.  Graham  of  the  (joodnch  Ro^ 
Company  discussed  costs  from  th*  ang 
of  the  plant  manager.  He  . 

manufacturing  costs  have  been  cm. 
improved  machinery  and  bed**’ 
and  indicated  that  advertising  and 
executives  must  find  a  way  to  co 
tribiition  costs.  .< 

“We  must  establish  a  new  smse  0 
values  as  far  as  distribution 

selling  rug  toaay  is  me  /\merican-maae  he  said.  “About  60  per  cent  ot  wnai  . 

Oriental  with  its  rich,  luxurious  colors  Left  to  right:  Mrs.  Arthur  Ogle,  Arthur  Ogle,  assistant  research  director,  consumer  pays  for  gasoline 

and  its  comparatively  low  price,  show-  Bauer  &  Black,  Chicago,  Mrs,  W.  A.  Grove  and  Mr.  Grove,  ^ison  General  goods  represents  something  *^®'“** 

ing  the  public  taste  for  finer  things.  Electric  Appliance  Company,  snapped  at  A.N.A.  convention.  {Continued  on  page  46) 


selling  rug  toaay  is  me  /\merican-maae 
Oriental  with  its  rich,  luxurious  colors 
and  its  comparatively  low  price,  show¬ 
ing  the  public  taste  for  finer  things. 


Left  to  right:  Mrs.  Arthur  Ogle,  Arthur  Ogle,  assistant  research  director, 
Bauer  &  Black,  Chicago,  Mrs.  W.  A.  Grove  and  Mr.  Grove,  Eldison  General 
Electric  Appliance  Company,  snapped  at  A.N.A.  convention. 
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POWER  OF  A  CONSERVATION-MINDED  PRESS 


Remarkable  Experience  of  Detroit  News  in  Awakening  Readers  to  State’s  Neglected  Resources — 

140,000  Citizens  in  Reforestation  Movement 


[When  the  American  Forestry  Asso¬ 
ciation  met  at  Minneapolis  on  April  30th, 
the  members  heard  an  address  by  Al¬ 
bert  Stoll,  Jr.,  of  the  Detroit  News  on  a 
subject  of  even  greater  importance  to 
newspaper  men  than  to  forest  conserva¬ 
tionists.  -Mr.  Stoll  bears  the  title  of 
Conservation  Editor  of  the  Detroit 
Sews.  The  following  e.vccrpts  from  his 
^dress  indicate  his  unique  assignment 
and  the  n'markable  achievements  of  his 
newspaper  in  a  neiv  sphere  of  useful¬ 
ness. — Editor.] 


A  FUNDAMENTAL  journalistic 
A  problem  is  to  discover  untilled 
fields  of  news;  to  detect  directions  in 
which  the  public  mind  has  already  begun 
to  travel,  or  is  about  to,  and  to  treat 
these  neglected  spheres  of  interest  writh 
appropriate  emphasis.  This  does  not  im¬ 
ply  developing  an  elaborate  or  lop-sided 
propaganda,  in  accordance  with  the 
special  pleading  of  friends,  the  caprice  of 
writers  or  the  special  fancy  of  the  editor. 

“it  was  not  so  many  years  ago  that 
the  subject  of  conservation  was  one  of 
the  uncharted  lanes  of  news  interest. 
No  one  could  sense  the  drift  nor  record 
the  number  who  were  particularly  inter¬ 
ested  in  this  subject.  Embracing  as  it 
does  everything  that  concerns  the  out¬ 
doors  from  bees,  birds,  bugs,  fish  and 
game  to  forests  and  wildflowers,  the  ap¬ 
peal  was  wide  but  how’  deeply  root^  in 
the  public’s  affections  and  what  possibili¬ 
ties  it  held  for  the  development  of 
reader  interest  was  another  question. 

“All  of  us  can  recall  that  less  than 
ten  years  ago  a  page  in  a  newspaper  de¬ 
voted  exclusively  to  conservation  sub¬ 
jects  was  unheard  of.  Occasional  items 
of  interest,  feature  stories  and  casual 
news  bearing  upon  this  subject  was  the 
extent  of  its  range.  An  illustration  of 
what  has  happened  in  the  interim  can  be 
best  taken  from  a  recent  statistical  com¬ 
pilation  of  one  of  the  large  powder 
and  ammunition  companies  of  America. 
We  find  that  of  the  48  States,  20  have 
from  one  to  28  newspapers  that  now 
maintain  regular  departments  upon  con¬ 
servation  affairs.  Michigan  leads  with 
28,  Oklahoma  follows  with  15.  Mis¬ 
souri  next  with  14  and  then  in  the  or¬ 
der  named  comes  Florida  with  five,  Ohio 
with  four,  Pennsylvania  with  three.  New 
York  and  North  Carolina  with  two 
each,  and  Colorado,  Indiana.  Louisiana. 
Maine,  Maryland.  Mississippi,  New 
Hampshire,  New  Jersey,  Oregon,  Ten¬ 
nessee  and  Washington  with  one  each. 

“In  addition  to  this  there  are  42  States 
possessing  newspapers  which  publish  fish¬ 
ing.  hunting,  forestry  and  other  con¬ 
servation  news,  and  educational  matter 
with  consistent  frequency.  In  this  class 
Michigan  again  leads  with  26,  Pennsyl¬ 
vania  22,  New  York  20,  California  18, 
Missouri  and  Ohio  each  12,  New  Jer¬ 
sey  nine  and  the  remaining  35  from  one 
to  seven,  not  including  Louisiana,  Ar¬ 
kansas.  Nevada,  Oregon.  South  Caro¬ 
lina  and  West  Virginia  which  have  none. 

“In  Michigan  with  4,0CK),(XK)  population 
we  know  that  one  out  of  every  eight  per- 
^s  hunts,  or  at  least  takes  out  a  license. 
One  of  every  seven  fishes ;  over  5.00(),0(K) 
persons  in  1929  availed  themselves  of 
recreational  facilities  in  62  of  our  State 
parks.  We  have  a  commercial  fishing 
industry  representing  a  capital  investment 
of  millions  of  dollars  employing  approxi¬ 
mately  2..s00  operators.  We  have  exten¬ 
sive  high  and  low  grade  mineral  opera- 
tinns  ranging  from  marl  up  to  silver. 
"  e  know  of  uncounted  thousands  who 
Perhans  have  little  interest  in  any  of 
he  alxtve,  so  far  as  killing  or  personal 
*nploitation  is  concerned.  l)ut  who  are 
^ually  as  enthusiastic  in  the  preservation 
o  enjoyment  of  all  of  our  natural 
be  bird  enthusiasts, 
mateur  Manists,  geologists,  anthropolo- 
^s.  and  the  like;  camera  followers  or 
inf.,  5^*-^  Rroup  has  a  deep 

ei’est  in  the  subject  closest  to  its  heart 


and  welcomes  any  printed  word  upon 
the  subject. 

“For  a  number  of  years  considerable 
thought  had  been  given  in  the  Detroit 
News  office  to  the  subject  of  idle  land 
reclamation.  The  problem  presented 
many  angles  and  affected  every  person 
in  the  state.  We  realized  that  ta.x  delin¬ 
quency  on  our  cut-over  forest  lands  was 
increasing  at  an  alarming  rate ;  that  the 
State’s  ownership  of  this  class  of  land 
had  more  than  doubled  in  the  past  two 
years;  that  from  an  economic  standpoint 
this  land  was  suitable  for  forestry  or 
nothing  and  its  rapid  descent  to  the 
depths  of  unproductivity  meant  bank¬ 
ruptcy  for  many  northern  communities 
and  an  increased  tax  burden  for  the  more 
prosperous  industrial  and  agricultural 
centers.  Michigan  has  been  facing  a  land 
crisis  ever  since  the  day  her  pine  forests 
disappeared  and  the  only  solution  ap¬ 
peared  to  lie  in  the  rehabilitation  of  her 
millions  of  acres  of  timber-stripped,  fire- 
swept,  denuded  forest  lands. 

“With  the  thought  in  mind  of  creating 
a  greater  interest  in  the  need  of  reforest¬ 
ation  the  Detroit  News,  with  the  ap¬ 
proval  and  co-operation  of  our  State 
officials,  launched  its  tree  planting  cam¬ 
paign.  The  purpose  was  and  is  to  plant 
pine  trees  on  the  hundreds  of  thousands 
of  acres  of  land  laid  bare  by  the  wood¬ 
man’s  ax  during  the  half  century  of  in¬ 
tensive  lumbering  in  Michigan. 

“Title  to  1,600,000  acres  of  such  land 
is  in  the  State  of  Michigan,  largely 
through  tax  delinouencies.  and  9,000.000 
more  acres  are  in  private  hands  but 


ic.eitiiig  10  tne  State  because  of  non- 
paymeiu  ol  ta.xes  at  the  rate  of  250,000 
acres  a  year.  I'he  State  is  financially 
auie  to  plant  only  15,000  acres  a  year, 
and  it  is  to  supplement  this  program  with 
private  gilts  tnat  I'he  News  has  devised 
Its  programs. 

".Arrangements  were  made  with  the 
Michigan  conservation  officials  to  plant 
seedling  pine  trees  in  the  12  forest 
reservations  no  wunder  State  administra¬ 
tion,  which  embrace  601,00i.<  acres.  Ordi¬ 
narily  the  cost  of  planting  an  acre  of 
this  land  to  either  Norway,  white  or 
jack  pine  runs  from  $5..i0  an  acre  to 
$7. .SO  an  acre,  depending  on  the  location 
and  topography  of  the  acres  to  be  planted. 

"Under  the  News’  plan  any  individual 
or  organization  is  given  the  oppiirtunity 
to  plant  40  acres  or  more  (in  units  of 
40  acres)  at  the  rate  of  $2.50  an  acre. 
This  covers  merely  the  planting  labor 
cost,  while  the  lands,  seedling  trees  and 
other  expenses,  which  go  to  make  up  the 
$5.50  or  $7.50  figure,  are  borne  by  the 
state. 

“.As  soon  as  a  planting  is  started  those 
who  participate  are  notified  of  its  loca¬ 
tion.  On  the  plantation  the  News  at 
its  expense  erects  an  indestructible  metal 
sign  bearing  the  name  of  the  donor  or 
donors,  the  institution  or  persons  to 
whom  it  is  dedicated,  the  size  of  the 
acreage  planted  and  the  year  of  the 
planting. 

“The  donor  also  receives  from  the 
conservation  authorities  of  the  state  a 
letter  stating  that  the  reservation  will 
he  forever  set  aside  as  a  forest  reserve 


Mr.  and  Mrs.  Arthur  Brisbane  photographed  recently  at  the  funeral  of  Mrs. 
Nathan  Straus  in  New  York  City. 


subject  only  to  administration  by  the 
proper  forestry  officials.  It  becomes  an 
enduring,  permanent  reservation  and  if 
in  the  future  it  becomes  necessary  or 
wise  to  harvest  a  timber  crop,  harvesting 
will  be  on  a  selective  cutting  basis,  which 
will  insure  a  sustained  forest  growth. 
In  the  event  that  a  forest  fire,  disease 
or  parasite  should  destroy  the  tree 
growth  the  state  will  replant  at  no  cost 
to  the  original  donor. 

“Donors  send  their  contributions  of 
$1(X)  for  each  40-acre  unit  direct  to  the 
Reforestation  Committee  of  the  Detroit 
News,  stating  the  acreage  desired  and 
in  what  name  the  plantation  is  to  be  dedi¬ 
cated,  the  only  reservation  being  that 
not  less  than  40  acres  can  be  planted. 
There  is  no  maximum  limit. 

"Civic  and  social  organizations  can 
plant  in  the  name  of  their  organizations 
and  individuals  for  themselves  or  as 
memorial  forests  for  any  purpose.  The 
plan  is  state-wide.  .Anyone  can  par¬ 
ticipate. 

“.All  plantings  under  the  News  plan 
are  confined  to  the  12  state  forests  now 
under  management  and  will  continue  so 
until  the  entire  acreage  is  planted. 

“April  22,  1930  marked  the  close  of  the 
first  seven  months  the  News  plan  has 
been  in  operation.  Over  that  period  196 
separate  forest  plots  ranging  in  area 
from  40  to  400  acres  were  subscribed 
for.  This  represents  a  total  of  11,360 
acres  and  $28,400  or  over  11,000,000  trees 
or  almost  80  acres  a  day.  Practically 
all  of  this  acreage  is  now  being  planted 
in  eight  of  the  12  state  forests  and  this 
together  with  an  additional  9,0(X)  to  be 
planted  with  funds  secured  from  legis¬ 
lative  appropriation  will  give  Michigan 
the  largest  spring  planting  in  her  history. 
It  represents  approximately  one-quarter 
of  the  total  acreage  planted  in  Michigan 
State  Forests  since  their  establishment 
in  1904. 

“Approximately  140,000  persons  have 
contributed  to  this  reforestation  move¬ 
ment,  125,000  of  whom  are  school  chil¬ 
dren,  their  teachers  and  parents.  The  bal¬ 
ance  is  made  up  of  individuals,  members 
of  civic  and  fraternal  organizations, 
sportsmen  clubs,  industrial  organizations 
and  readers  of  the  Experience  Column  of 
the  Detroit  News.  When  spring  plant¬ 
ing  of  The  News  plantation  started, 
April  14,  all  of  the  donors  were  notified 
and  invited  to  plant  the  first  trees  upon 
their  plots. 

Our  original  purpose  in  attempting  this 
undertaking  has  been  accomplished;  that 
of  creating  a  forcst-mindedness  among 
many  of  our  citizens  and  future  citizens 
that  augurs  well  for  the  economic  welfare 
and  future  prosperity  of  our  state.” 


FRIGIDAIRE  SETS  RECORD 


Shipment*  at  Highest  Point  2  Week* 

After  Newspaper  Campaign  Starts 

Within  two  weeks  after  the  Frigid- 
aire  Corporation  began  a  million-dollar 
newspaper  advertising  campaign  to  sup¬ 
plement  its  spring  .sales  activity,  the  com¬ 
pany  broke  its  previous  record  by  ship¬ 
ping  214  carloads  of  electric  refrigera¬ 
tors  in  a  single  day,  according  to  an¬ 
nouncement  by  E.  G.  Biechler,  president 
and  general  manager. 

The  shipments  on  the  record-breaking 
day,  April  30,  were  consigned  to  40 
states  and  five  foreign  countries.  The 
pres  ious  record  was  set  on  May  31,  1929, 
when  121  carloads  were  shipped. 

The  increased  advertising  expenditure, 
according  to  Mr.  Biechler,  was  based 
upon  a  record-breaking  first  quarter,  a 
100  per  cent  increase  in  showroom  visi¬ 
tors,  and  a  newspaper  survey  of  public 
preferences. 

Thousand  of  dealers,  it  is  stated,  tied 
in  with  the  newspaper  advertising  by  hav¬ 
ing  special  displays  of  refrigerators  freez¬ 
ing  ice  cubes  while  subjected  to  intense 
heat.  This  test  was  featured  in  news¬ 
paper  advertising. 
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REVITALIZATION  TOPIC  heads  copeland  advertising 

A  CCICTETk  mrCKI  Ralph  M.  Douglass,  former  advertis- 

^UK  rVULlN  i  manager  of  Kelvinator  Corporation 


manager  of  Kelvinator  Corporation 

— -  and  of  Silent  Automatic  Corporation, 

Detailed  Discussion  Scheduled  tor  domestic  oil  burner  manufacturers,  has 
Four- Day  Convection,  Opening  been  named  director  of  advertising  and 

on  Monday _ Two  Luncheons  “*es  promotion  of  Copeland  Products, 

, .  ,  Inc.,  manufacturers  of  electric  refngera- 

tio^  Mt.  Cl^ens,  Mich.  He  succeeds 
.  William  S.  Race  resigned. 

The  convention  of  the  Association  of  - 

Newsi«per  Classifi^  Advertising  M^-  ^£^5  MEN  RGURE  IN 


agers.  lasting  from  Monday  to  Thursday,  ‘ 

May  19  to  22,  in  Washington,  D.  C.,  IvOHLER  TRIAL 

provides  for  detailed  discussions  on  the  - 

general  topic  of  “Revitalization  of  Clas-  Prosecution  in  Ouster  Proceedings  of 


sified  Advertising."  A  separate  program 
is  to  be  held  on  Tuesday  and  Wednes¬ 
day  for  papers  with  circulations  of  less 
than  50,000. 

Two  luncheons  will  be  held,  on  Mon¬ 
day  and  Tuesday.  At  the  Monday  lunch- 


Wisconsin  Governor  Calls  Editors 
and  Advertising  Men  to  Estab¬ 
lish  Campaign  Expenditures 

The  names  of  editors  and  advertising 


eon,  in  the  ballroom  of  the  Hotel  Roose-  men  have  been  drawn  into  the  ouster 
velt,  Louis  Wiley,  business  manager  of  trial  of  Governor  Walter  J.  Kohler  of 
the  New  York  Times,  will  speak  on  Wisconsin,  now  under  way  in  Sheboy- 


“What  Oassified  Advertising  Means  To  gan. 


a  Newspaper,”  and  Horace  J.  Donnelly, 
solicitor  of  the  U.  S.  Post  Office  Depart- 


The  trial  was  instituted  at  the  instance 
of  Progressive  Republicans  who  charged 


ment,  will  discuss  the  fraud  work  of  the  governor  had  exceeded  the  $4,000 
his  department.  At  the  Tuesday  lunch-  state  campaign  expense  limit  and  there- 
eon,  speakers  will  be  E.  L.  Greene,  gen-  fore  was  illegally  holding  office.  Among 
eral_  manager  of  the  National  Better  those  who  originally  filed  the  charges 
Business  Bureau,  and  John  Irwin,  ad-  was  William  T.  Evjue,  editor  of  the 
vertising  manager  of  the  Cleveland  Madison  (Wis.)  Capital  Times. 

Pfess.  Judge  Gustave  G.  Gehrz,  who  pre- 

Charles  W.  Horn,  director  of  classified  sided  in  the  free  press  fight  of  the  North 
advertising  for  the  Hearst  Newspapers,  Milwaukee  Post  against  injunction  at- 


EDITOR  &  PUBLISHER 
CALENDAR 

May  11 — Blue  Pencil  Club  of 
Ohio,  annual  convention,  Deshler- 
Wallick  Hotel,  Columbus,  O. 

May  13-16 — Newspaper  Associa¬ 
tion  Managers  annual  convention, 
Washington,  D.  C. 

May  14-15 — American  Association 
of  Advertising  Agencies,  annual 
convention,  Mayflower  Hotel, 
Washington,  D.  C. 

May  16-17 — Florida  State  Press 
Assn.,  annual  meeting,  Quincy, 
Fla. 

May  18-21 — Advertising  Federa¬ 
tion  of  America,  meeting,  Willard 
Hotel,  Washington,  D.  C. 

May  19-22 — Assn,  of  Newspaper 
Classified  Managers,  annual  con¬ 
vention,  Washington. 

May  19-22 — Newspaper  Adver¬ 
tising  Executives’  Assn.,  annual 
meeting,  Washington. 

May  20-21 — Inland  Daily  Press 
Assn.,  convention,  Morrison  Hotel, 
Chicago. 

May  22-23 — Arkansas  Press  Assn., 
15th  annual  convention.  Pine 
Bluff,  Ark. 


Press.  Judge  Gustave  G.  Gehrz.  who  ore-  •  j  -j 

Charles  W.  Horn,  director  of  classified  sided  in  the  free  press  fight  of  the  North  Y ♦J” 

advertising  for  the  Hearst  Newspapers,  Milwaukee  Post  against  injunction  at-  One  letter,  it  was  chared,  ofl^ed 
and  general  convention  chairman,  will  tacks  of  the  Mil^ukee  Electric  Com-  1 

call  the  convention  to  order  Monday  pany,  occupies  the  bench  in  this  case.  “I 


morning  at  the  Hotel  Roosevelt.  David  Attorney  Harold  M.  Wilkie  of  the 
Lawrence,  publisher  of  the  United  States  prosecution  has  been  calling  a  series  of 
Daily,  will  give  the  address  of  welcome,  advertising  men  to  the  witness  stand  and 
Reports  will  be  given  by  John  A.  Fin-  introducing  evidence  of  the  chief  execu- 


M  w  tL"  ,  iu  ler,  but  Judge  Gehrz  ruled  it  was  a 
osecution  £s  b^^lffig  a  «ries^f  volunUry  offer  of  tacking  from  a  Mws- 

Ivertising  men  to  the  witniss  sUnd  and  newspaper 

IrnHnrmo.  organization.  _  . 


Reports  will  be  given  by  John  A.  Fin-  introducing  evidence  of  the  chief  execu-  aHv#.r. 

neran.  New  York  Amencan,  president  tive’s  invitations  to  state  editors  to  visit  ,•  Brown,  MilwaukM  ad  e 

of  the  association;  E.  F.  Emmel,  New  Kohler,  Wis.  Mr.  Wilkie  has  attempted  ram S 

Orleans  Item  Ti^une,  secretary;  James  to  link  political  advertising  expenditures 

McGovern.  Brooklyn  Eagle,  tl-^surer;  and  costVof  the  entertainment  ?^itors  STo  Hnrth^ 

O.  S.  Wepst.  Louisville  Courier-Journal,  to  the  Kohler  company,  manufacturers  the  l^Wer  ^ Co  f 

for  the  legislative  committee;  W.  H.  of  plumbing  fixture^  and  through  the  if  ifenS  ’r^mLl  S 

Pickett,  Indumapolis  News,  advertising  company  to  the  governor  himself.  when  objecUon  of  defense  counsel  was 

agency  committee;  C.  C.  Armstrong,  The  prosecution  contends  that  $100,000  ^‘hi'k^hler  ^o^’ and'^ Georue 

Minneapolis  Tribune,  censorship  com-  was  spent  by  Kohler  forces  to  win  the  l  Celeer  o/^ta^dverti^ng  dcoartoent 
mittee;  and  Joseph  Ginn,,  New  York  election  and  that  more  than  $4,000  of  it  iffnsS  Sv 

Times,  editor  of  the  Classified  Journal,  was  spent  by  Kohler  himself  and  his  newsp  pe  e  , 

On  Monday  afternoon  sectional  view-  immediate  campaign  committee.  quesiioneo. 

points  will  be  discussed  by  H.  L.  Hold-  Chief  among  the  exhibits  the  prosecu-  rkiMMirD 

man.  New  York  Sun.  for  the  East;  tion  attempted  to  introduce  were  letters  FLANAGAN  GlVbN  uiNNt.K 

Harry  Gwaltney.  Milwaukee  Journal,  between  H.  L.  Davis,  secretary  of  the  - - 

middle  west;  _ William  O.  Boyd,  Loj  Wisconsin  Daily  Newspaper  Leag;ue,  and  New  York  Times  Circulation  Manager 
Angeles  Examiner,  west;  and  J.  H.  But-  the  governor,  relating  to  invitations  to  Honored  on  2Sth  Anniversary 
ler,  Houston  Chronicle,  south.  members  of  the  league  to  make  a  pil- 


were  also  questioned. 

FLANAGAN  GIVEN  DINNER 


New  York  Times  Circulation  Manager 
Honored  on  2Sth  Anniversary 

Charles  A.  Flanagan,  circulation  man- 


ler,  Houston  Chronicle,  south.  members  of  the  league  to  make  a  pil- 

Modemization  of  practice  and  method  grimage  to  the  village  of  Kohler.  Tes-  Charles  A.  Flanagan,  circulation  man- 
will  be  the  topic  of  Mr.  Horn,  Mr.  timony  from  George  Meyer,  secretary  *8^''  JVew  York  Times,  was  the 

Wespe,  and  Dean  Heintzleman,  Akron  to  the  governor,  showed  that  Mr.  Davis  ffuest  of  honor  May  1  at  a  luncheon 
Beacon-Journal.  who  is  of  the  Appleton  Post-Crescent,  tendered  him  by  several  of  his  associates 

_  On  Tuesday  morning  sales  and  promo-  first  sent  out  a  series  of  invitations  to  f^e  private  dining  room  in  the  Times 
tion  methods  for  different  classifications  editors,  but  that  when  they  failed  to  draw  Annex  to  mark  his  completion  of 
of  advertisements  will  be  dealt  with  ta  a  gratifying  response.  Governor  Kohler  twenty-five  years  service  with  the  Times. 
Henry  Barringer,  Pittsburgh  Press;  C.  personally  sent  out  letters  and  telegrams  Among  those  present  were  Julius  Ochs 
W.  Nax,  St.  Louis  Globe-Democrat;  welcoming  the  news  men  to  the  village.  Adler,  Arthur  H.  Sulzberger,  Arnold 
William  Boyd,  Los  Angeles  Examiner;  Entertainment,  luncheons  and  trips  Sanchez,  Charles  McD.  Puckette  and 
Charles  Winters.  Chicago  Daily  News;  through  the  Kohler  factory  were  pro-  T.  Butterworth,  Times’  executives. 

and  C  C.  Armstrong,  Minneapolis  vided  there.  -  „ 

Tribune.  However,  Judge  Gehrz  excluded  tes-  SPEAK  AT  NOTRE  DAME 


On  Tuesday  afternoon  C.  M.  Camp-  timony  on  this  matter,  on  the  ground 


of  a  modern  policy  will  be  the  topic  of 
George  W.  E.  Smith,  Camden  (N.  J.) 
Courier  Post;  W.  R.  Armstrong,  Cleve¬ 
land  News;  George  T.  Bertsch,  Balti¬ 
more  Sun;  and  Harrison  C.  McDonald, 
Scripps-Howard  Newspapers. 

Speakers  on  Wednesday  afternoon 
will  be  C.  M.  Carroll,  New  York  Times; 
Elbert  H.  Johnson.  Oklahoma  News; 
Basil  L.  Smith,  Philadelphia. 

Awards  will  be  announced  Thursday 
morning  for  the  best  page  of  classified 
promotion  and  the  best  special  page  of 
classified.  Reports  and  the  election  of 
officers  will  follow. 

BAKERS  TO  SPEND  $125,000 

Details  of  the  educational  advertising 
program  to  be  carried  on  by  takers  of 
Toledo  and  northwestern  Ohio  were 
worked  out  at  a  meeting  of  the  Toledo 
and  Northwestern  Ohio  Master  Bakers 
Association  in  Toledo  last  week,  when 
it  was  decided  to  spend  $125,000  in  the 
campaign.  Toledo  newspapers  and  others 
in  the  area  will  carry  the  advertising. 
Supplementary  media  also  will  be  used. 
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TO  SPEAK  AT  NOTRE  DAME 

Claude  G.  Bowers,  editorial  writer  for 


bell,_  Chicago  Tribuiw,  will  speak  on  pro-  that  the  visit  of  the  editors  was  really  the  New  York  Evening  World,  will  de¬ 
motion  of  exhibjts,  and  _B)rTon  J.  under  the  tutelage  of  Mr.  Davis  and  was  liver  the  commencement  address  at 

Dietrich.  St.  Louis  Post-Dispatch,  on  spontaneous  and  not  political  in  charac-  Notre  Dame  University,  South  Bend, 

the  revitalization  of  rate  schedules.  ter.  “I  think  the  newspapermen  invited  Ind.,  this  year. 

On  Wednesday  morning  formulation  - - - - - 1 


CHANGES  ANNOUNCED  IN 
MACFADDEN  GROUP 

Ellmaker  Elected  Vice-Pretident  of 
Newspaper  and  Magazine  Organiza¬ 
tion — Mechanical  Man  Promoted 
to  General  Managership 

Lee  Ellmaker,  publisher  of  the  PkUa- 
delphia  Daily  News,  has  been  elected 
executive  vice-president  of  the  Mac- 
fadden  Publica¬ 
tions,  Inc.,  it  was 
announced  this 
week.  In  addi¬ 
tion  to  this  of¬ 
fice,  Mr.  Ell¬ 
maker,  was  ap¬ 
pointed  chairman 
of  the  board  of 
the  New  York 
Daily  Investment 
News;  president 
of  the  Times 
Company,  pub¬ 
lishing  organiza- 
Lzz  Ellmakes  of  the  Nevi 

Haven  (Conn.) 
Times;  vice-president  of  the  Macfadden 
Michigan  Newspapers,  and  vice-president 
of  the  Detroit  Daily.  Mr.  Ellmaker 
has  been  with  the  Macfadden  organiza¬ 
tion  four  years  as  vice-president  and 
publisher  of  the  Philadelphia  unit 

The  appointments  of  Harry  D.  Lans¬ 
ing,  formally  general  manager  of  the 
Mt.  Pleasant  (Mich.)  Times,  as  gen¬ 
eral  manager  of  the  Greenville  (Mich.) 
News,  and  of  Thomas  F.  Young,  na¬ 
tional  advertising  manager  of  the 
Philadelphia  Daily  News,  to  the  same 
position  on  the  New  York  Daily  Invest¬ 
ment  News  and  the  Detroit  Daily,  were 
announced  this  week  by  Mr.  Ellmaker. 

Another  appointment  in  the  Macfad¬ 
den  organization,  announced  this  week, 
was  that  of  U.  S.  Grant  Welch,  of  the 
advertising  department  of  the  New  York 
Herald  Tribune,  as  advertising  manager 
of  the  New  Haven  Times,  succeeding 
Hi  Jenks,  who  resigned  to  join  a  paper 
in  Maine.  Welch  was  at  one  time  na¬ 
tional  advertising  manager  of  the 
Philadelphia  Public  Ledger. 

Gougarty,  the  new  Lansing  general 
manager,  joined  the  Macfadden  News¬ 
papers  in  June,  1929,  as  composing  room 
foreman  of  the  Detroit  Daily. 

Another  Macfadden  announcement  this 
week  was  that  this  group  has  sold  the 
Mt.  Pleasant  (Mich.)  Daily  Times  back 
to  F.  H.  (joodrich,  its  former  owner. 

SPORT  GOODS  CODE  ADOPTED 

Manufacturers  Act  to  Modify  Ei- 
dorsement  Appeal  in  Copy 

A  code  of  trade  practice  designed  to 
modify  certain  methods  in  sporty 
goods  advertising  and  to  bring  to  an  end 
the  widely  practiced  endorsement  appeal 
was  adopted  by  representatives  of  90  per 
cent  of  the  sporting  goods  manufactur¬ 
ers  of  the  country  at  a  conference  at 
White  Sulphur  Springs,  W.  Va-,  "“7 
7,  called  by  the  Federal  Trade  Comm^ 
sion.  Garland  S.  Ferguson,  Jr.,  the 
commission  chairman,  presided. 

Assistant  Director  George  McCorlde 
of  the  commission’s  trade  practice  nO' 
reau  also  was  present.  . 

The  resolutions  will  become  enectivt 
when  officially  approved  by  the  co^ 
mission.  Eleven  resolutions  adopted  wen 
directed  at  misrepresentation  of  the  uM 
of  sporting  goods  products 
ing  athletes  and  sportsmen.  Under  t 
proposed  code  manufacturers  wU 
compelled  to  disclose  the  obligation  ex^ 
isting  between  the  athlete  and  manu  a 
facturer  in  the  use  of  an  endorseme^ 
of  the  name  of  the  players  on 
manufacturer’s  products. 

Practically  every  well  ,*5^1,- 

facturer  of  sporting  goods 
conference  with  legal  representati 

RAISING  COMMUNITY 

More  than  $300,000  of  the  $1,000^ 
advertising  fund  for  I^troit  ^ 
raised  by  the  Greater  Detroit  . 
tee,  Inc.,  Fred  Wardel,  president  ot  w 
committee  reported  May  6. 
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AGENCIES  ARE  BUSINESS  PRESS  TOPIC 


Advertising:  Commissions,  Rates,  and  Special  Surveys  Hold  Attention  of  Associated  Publishers’ 
Convention — ^W.  C.  Platt  Ellected  President — Campaign  Against  Testimonial  Abuses  Wins  Award 
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HITE  SULPHUR  SPRINGS,  W.  By  ARTHUR  T.  ROBB  Circulation  practices  need  refinemmt, 

Va  May  7. — Advertising  rate  struc-  Mr.  Feiker  stated,  with  more  attention 

hires  and  the  relations  of  business  the  business  press  has  shared  the  error  able  us  to  deliver  industrial  and  trade  to  selection  of  readers  than  to  accumu- 
Moers  with  advertising  agencies  shared  of  other  media  in  selling  space  prima-  acceptance  at  a  price  that  will  bring  a  lation  of  large  lists.  He  referred  ap- 
Sth  eolf  the  major  interest  of  the  rily.  "The  dramatic  fact  today  is  that  profit.  The  business  paper  in  the  trade  provingly  to  a  suggestion  that  member 


with  golf 
sixth  executive  con¬ 
ference  of  the  As¬ 
sociated  Business 
Papers,  Inc.,  here 
this  week.  Perform¬ 
ances  on  the  golf 
links  showed  widely 
divergent  ideas,  and 
reports  on  advertis¬ 
ing  rates  and 
agency  relations 
showed  almost  equal 
variations  from  uni¬ 
form  practice. 

At  the  concluding 
session.  Mason 
Britton  of  the  Mc¬ 
Graw-Hill  Publish¬ 
ing  Company 
briefly  addressed 
the  retiring  pres¬ 
ident,  C  A.  Mussel- 
man,  of  the  Chilton 
Class  Journal  Com¬ 
pany,  Philadelphia, 
presenting  him  with 
an  appropriately  en¬ 
graved  gavel  as  a 
token  of  apprecia¬ 
tion  for  his  services 
to  the  association 
during  the  past 
year. 

The  annual 
awar^  for  editorial 
achievement  were 
announced  at  the 
annual  dinner  Tues¬ 
day  night,  the  A. 
B.  P.  medal  being 
awarded  to  Adver¬ 
tising  &  Selling 
for  its  campaign 
against  testimo- 
advertisi  n  g 


Dial  _ _  _  _  „ 

abuses.  The  award  for  the  best 

editorial  or  article  went  to  Sam¬ 

uel  0.  Dunn,  editor  of  Railway 
Age,  and  the  prize  for  the  most  con¬ 
structive  service  to  the  industry  was 
awarded  to  Robert  L.  Davison  of  the 
Architectural  Record. 

Warren  C.  Platt,  publisher  of  the 
National  Petroleum  News,  was  elected 
president,  and  other  officers  were  re¬ 
turned  as  follows:  Vice-president, 

James  H.  McGraw,  Jr.,  McGraw-Hill 
Publishing  Company,  New  York;  treas¬ 
urer,  E.  H.  Ahrens,  Ahrens  Publishing 
Company,  New  York;  executive  com¬ 
mittee,  .Messrs.  Platt,  McGraw,  Ahrens, 
and  Musselman;  also  Paul  I.  Aldrich, 
National  Provisioner,  Chicago ;  E.  T. 
Howson,  Simmons-Boardman  Publishing 
Company,  Chicago;  Stanley  A.  Dennis, 
Electrical  Record,  New  York;  J.  D. 
Pease,  Penton  Publishing  Company, 
Ueveland;  and  Chauncey  L.  Williams, 
F.  W.  Dodge  Corporation,  New  York. 

Frederick  M.  Feiker,  managing  di- 
Wor  of  the  Association,  who  is  con¬ 
valescing  from  a  severe  illness,  did  not 
attend  the  meeting,  and  his  duties  were 
ttemted  by  Harold  J.  Payne,  Thomas 
H.  Ormsbee,  and  Elizabeth  Boyle  of  the 
«ew  York  headquarters  staff. 

The  year’s  work  and  its  place  in  the 
program  mapped  out  three  years  ago 
reviewed  in  the  reports  of  Pres- 
Musselman  and  Managing  Direc- 
wr  Feiker,  and  in  the  report  of  the 
~^ittee  which  has  prepared  the  Asso- 
wtions  wmpaign  of  institutional  adver- 
report  paid  high 
the  improved  editorial  stand- 
wsiness  papers,  which  he  de¬ 
wed  today  constituted  the  last  stand 
^personal  journalism.  “One  of  the 
and  most  essential  attributes  of 
•0  enduring  civilization.” 

0  advertising,  Mr.  Feiker  declared. 


Members  of  the  Associated  Papers  in  convention  at  White  Sulphur  Springs,  W.  Va.  Those  in  the  front  row  are,  left  to 
right:  Virgil  Guthrie,  National  Petroleum  News;  A.  C.  Pearson,  chairman  of  the  board.  United  Publishers’  Corpora¬ 
tion;  Allan  W.  Clark,  American  Paint  Journal;  Fred  Porter,  Building  and  Building  Management;  Charles  J.  Stark, 
Penton  Publishing  Company;  C.  A.  Musselman,  Chilton  Class  Journal  Company,  A.  B.  P.  president;  Warren  Platt, 
National  Petroleum  News,  president-elect;  G.  D.  Crain,  Jr.,  Class  and  Industrial  Marketing;  Fred  Cole,  Penton  Pub¬ 
lishing  Company,  chairman  of  the  golf  committee;  Stanley  A.  Dennis,  Electrical  Record;  P.  M.  Fahrendorf,  Jewelers’ 
Circular.  Others  in  the  group  include:  J.  M.  Thacker,  Laundry  Age;  J.  G.  Brown,  Shoe  &  Leather  Reporter;  Fritz  J. 
Frank,  United  Business  Publishers,  Inc.;  George  Slate,  Simmons  Boardman  Publishing  Company;  CoL  Willard  ^evalier, 
McGraw-Hill  Publishing  Company;  Paul  I.  Aldrich,  The  National  Provisioner;  David  Gibson,  Brick  &  Clay  Record; 
William  L.  E.  Brecht,  Boot  &  Shoe  Recorder;  Arthur  T.  Robb,  Editor  &  Publisher;  Horace  T.  Hunter,  McLean  Pub¬ 
lishing  Company,  Toronto;  Elmer  T.  Howson,  Simmons  Boardman  Publishing  Company;  A.  F.  Voss,  American  Paint 
Journal;  Edward  H.  Ahrens,  Hotel  Management;  George  C.  Lucas,  National  Publishers’  Association;  J.  D.  Pease,  Penton 
Publishing  Company;  Edgar  Kobak,  McGraw-Hill  Publishing  Company;  Frederick  KendaU  and  J.  H.  Moore,  Advertising 
&  Selling  Fortnightly;  Frank  S.  Bamford,  Bakers’  Weekly;  Don  Watkins,  Heat  Treating  &  Forging;  Fred  Davis,  The 
National  Provisioner;  Earl  Shaner,  Iron  Trade  Review;  Mason  Britton,  McGraw-Hill  Publishing  Company;  Lewis  Gordon, 
W.  R.  C.  Smith  Publishing  Company;  H.  C.  Parmelee,  McGraw-Hill  Publishing  Company;  Harold  J.  Payne,  A.  B.  P. 
headquarters’  staff;  J.  I.  HadseU,  F.  W.  Dodge  Corporation;  G.  Lynn  Summer,  G.  Lynn  Summer  Company;  Milton  Adler, 
Fairchild  Publications;  J.  A.  Oakley,  F.  W.  Dodge  Corporation;  T.  H.  Ormsbee,  A.  B.  P.  headquarters’  staff,  and  C.  B. 

Groomes,  Editor  &  Publisher. 


papers  prepare  and 
keep  up  to  date 
lists  pertaining  to 
their  respective 
fields  which  might 
be  exchanged  with 
other  papers  for 
use  either  by  the 
publishers  or  for 
the  service  of  ad- 
vertisers.  He 
pointed  out  that 
the  standards  of 
advertising  f  o  1  - 
lowed  by  the  A. 
B.  P.  had  too  few 
adherents  outside 
of  that  field,  and 
that  the  A.  B.  P. 
was  the  only  or- 
nnization  of  pub¬ 
lishers  or  adver¬ 
tisers  which  made 
membership  in  the 
Audit  Bureau  of 
Circulations  a  re¬ 
quirement  for  ad¬ 
mission. 

The  program 
planned  three 
years  ago  has  been 
substantially  car¬ 
ried  out.  The  first 
year  was  devoted 
largely  to  empha¬ 
sizing  the  dignity 
and  character  of 
the  organization 
and  to  visualizing 
the  organized 
forces  that  affect 
the  business  of 
member  papers, 


the  manufacturer  and  the  advertising  field  must  help  to  make  its  readers 
agent  need  us  as  never  before,  as  coun-  merchants,  working  out  plans  which 
sellers  in  trade  practice  intimately  ac-  make  business  paper  campaigns  the  log- 
quainted  with  the  buying  habits  of  in-  ical  forerunners  of  a  consumer  cam- 
dustry  and  of  trade,”  he  said.  “Space  paign.  We  must  make  the  selling  of 
salesmanship  is  only  one  of  the  tools  for  goods  our  objective.  Then  our  space 
service  to  the  advertiser  that  will  en-  will  grow.” 


Photo  shows  group  of  golfers  on  the  links  of  the  Greenbrier  course  at  White 
Sulphur  Springs,  West  Va.,  participating  in  the  members  tournament  of  the 
Association  of  Business  Papers.  Left  to  Right:  1.  W.  HadseU  of  F.  W. 
Dodge,  J.  B.  Brown,  Milton  Adler,  and  C.  L.  Williams  of  F.  W.  Dodge. 


including  advertis¬ 
ing  agencies,  trade 
associations  representing  groups  of  ad¬ 
vertisers,  government  departments,  and 
educational  institutions. 

The  second  year  was  spent  in  improv¬ 
ing  contacts  with  trade  associations,  and 
the  third  has  seen  the  organization  of 
the  A.  B.  P.  work  around  strategic  zone 
centers,  and  the  beginning  of  institu* 
tional  advertising. 

Much  attention  has  also  been  given  to 
agency  relations.  A  report  on  the  lat¬ 
ter  phase  was  rendered  by  Col.  Willard 
Chevalier  of  the  McGraw-Hill  Publish¬ 
ing  Company,  and  it  was  also  touched 
upon  in  the  report  of  the  space  record 
of  member  papers. 

Member  papers  carried  a  total  of 
203,000  pages  of  advertising  during  1929, 
for  which  they  ••eceived  a  total  of 
approximately  '30,000,000,  the  space 
record  revealed.  Of  this  amount,  ap¬ 
proximately  $13,000,000,  or  42  per  cent, 
was  commissionable  business,  although 
•xS  per  cent  of  the  total  space  was  placed 
by  advertising  agencies. 

The  amount  of  commissionable  space 
was  shown  to  be  increasing,  as  well  as 
the  total  placed  through  agencies.  The 
pages  placed  by  agencies  increased  from 
."iO  to  55  per  cent  of  the  total  number 
between  1927  and  1929,  and  the  amount 
of  commissionable  business  increased 
from  36  per  cent  to  42  per  c^t  of  the 
total  volume  in  the  same  period.  Cir¬ 
culation  of  the  A.  B.  P.  papers  in  the 
three  years  increased  from  1,200,000  to 
1,450,000  copies  per  issue.  The  space 
report  also  showed  that  76  of  the  more 
than  130  member  papers  paid  commis¬ 
sions  to  advertising  agencies  in  1929, 
while  64  paid  commissions  in  1927. 

Cbl.  Chevalier  in  his  report  stated: 
“There  is  no  advertising  agency  ques¬ 
tion  affecting  the  Associate  Business 
Papers.  There  are  as  many  questions  as 
there  are  papers. 

(Continued  on  page  40) 
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COURT  HOLDS  RETRACTIONS  APPLY 
ONLY  TO  PUNmVE  DAMAGES 


Appellate  Division,  Setting  Aside  Six-Cent  Verdict  Against 
N.  Y.  Herald  Tribune  as  Inadequate,  Says  Retractions 
Are  Often  “Dilatory,  Offensive,  and  Ineffective” 


an  opinion  that  a  verdict  for 
”  six  cents  has  resulted  in  a  denial  of 
justice  and  that  evidence  of  retraction 
may  not  be  admitted  to  reduce  compensa¬ 
tory  damages,  the  Appellate  Division  of 
the  New  York  Supreme  Court,  first  de¬ 
partment,  this  week  ordered  a  new  trial 
in  the  libel  action  of  William  H.  Kehoe, 
formerly  assistant  corporation  counsel 
of  the  City  of  New  York,  against  the 
New  York  Herald  Tribune. 

The  suit  resulted  from  publication  of  a 
story  in  the  Herald  Tribune  on  October 
23,  1926,  in  which  the  plaintiff  was  re¬ 
ferred  to  as  having  been  convicted  on 
a  charge  of  conspiracy  to  collect  graft 
in  the  New  York  city  milk  scandal.  The 
story,  itself,  told  of  the  purchase  of  a 
large  estate  by  Mr.  Kehoe. 

On  trial  the  defense  set  up  that  the 
publication  was  due  to  a  mistake  in 
identity,  and  that  it  was  made  of  and 
concerning  another  person  and  not  the 
plaintiff,  whose  existence  was  unknown 
to  the  defendant.  The  jury,  however,, 
established  that  the  pubjication  referred 
to  the  plaintiff  and  that  it  was  false,  and 
that  the  plaintiff  was  thereby  falsely 
accused  of  a  serious  crime.  It  gave  him 
a  verdict  of  six  cents,  from  which  the 
plaintiff  appealed  on  the  ground  of  in¬ 
adequacy. 

In  the  opinion  of  the  entire  court,  Jus¬ 
tice  Francis  Matitin  attaches  especial 
significance  to  the  publication  of  retrac¬ 
tions  by  newspapers.  He  declared : 

“The  most  important  question  requir¬ 
ing  consideration  relates  to  the  alleged 
retraction.  Section  338  of  the  Civil 
Practice  Act  permits  the  defendant  to 
prove,  in  an  action  for  libel,  mitigating 
circumstances.  Upon  the  issue  of  malice 
which  the  law  implies  from  the  publica¬ 
tion,  and  of  malice  in  fact,  the  defendant 
may  urge  in  mitigation  of  damages  any 
facts  which  go  to  show'  that  there  was 
reasonable  ground  for  believing  that 
what  was  written  was  true,  although 
such  belief  is  not  a  defense  in  the  absence 
of  privilege. 

“The  appellant  says  the  court  erred  in 
charging  the  jury  that  it  should  take 
into  consideration  the  retraction  of  the 
defendant  in  determining  the  amount  of 
compensatory  damages;  that  the  theory 
of  damages  adopted  by  the  court  being 
erroneous,  the  verdict  of  the  jury  should 
be  set  aside. 

“Although  there  may  be  doubt  in  some 
states  with  reference  to  the  admissibility 
of  much  evidence  for  the  purpose  stated, 
this  Court  has  consistently  adhered  to 
the  rule  that  while  such  a  retraction  is 
admissible  for  the  purpose  of  reducing 
punitive  damages,  it  may  not  be  admitted 
to  reduce  compensatory  damages.  There 
appears  to  be  a  difference  of  opinion  on 
the  subject,  but  the  effect  of  applying 
the  rule  that  such  evidence  may  be  ad¬ 
mitted  to  reduce  the  amount  of  com¬ 
pensatory  damages  is  best  illustrated  by 
the  present  case  where  the  jury  allowed 
six  cents  for  a  very  serious  libel. 

“Retractions  are  often  dilatory,  offen¬ 
sive  and  ineffective.  The  reluctance  of 
the  libeler  to  make  a  proper  retraction 
promptly,  or,  if  made,  to  couch  it  in 
proper  language,  results  in  aggravating 
the  injury  resulting  from  the  libel  and 
increasing  the  harm.  The  failure  to  give 
a  retraction  sufficient  prominence  by- 
placing  it  in  an  obscure  part  of  the 
newspaper,  or  when  made,  to  phrase  it 
in  proper  language,  makes  it  worthless. 
When  the  libel  is  published  the  harm  is 
very  often  accomplished,  and  its  re- 
pubjication  by  way  of  a  retraction  may 
accentuate  and  render  it  more  damaging.” 

Referring  to  the  six-cent  verdict,  the 
court  said;  “We  are  also  of  the  opinion 
that  the  verdict  should  have  been  set 
aside  because  of  inadequacy.  The  Court 
of  Appeals  has  said  that  a  verdict  for 
six  cents  may  result  in  a  denial  of 
justice.  The  verdict  in  this  case  has 
so  resulted. 


“In  a  case  where  it  is  established  that 
the  article  was  grossly  libelous  and  that 
the  plaintiff  is  a  man  of  excellent  repu¬ 
tation  and  good  character,  there  should 
be  a  verdict  for  substantial  damages, 
unless  there  are  some  mitigating  circum¬ 
stances.  A  verdict  for  six  cents  in  this 
case  can  be  accounted  for  only  by  reason 
of  the  rule  of  damages  enunciated  by  the 
trial  court  which  is  reflected  in  the 
verdict.  The  judgment  should  therefore 
be  reversed  and  a  new  trial  ordered  with 
costs  to  the  appellant  to  abide  the  event.” 


N.  Y.  FINANCIAL  DAILIES 
SOON  TO  MERGE 


Wall  Street  Newt,  Purchased  This 
Week  by  Wall  Street  Journal,  to 
Be  Discontinued  at  End  of  May 
—Ticker  Service  Not  Affected 


The  IVall  Street  News,  New  York 
financial  daily,  was  purchased  this  week 
by  Dow,  Jones  &  Company,  publishers 
of  the  iVall  Street  Journal,  it  Was  an¬ 
nounced  by  Kenneth  C.  Hogate,  vice- 
president  and  general  manager  of  the 
latter  organization.  The  News  will  be 
discontinued  about  the  end  of  May.  The 
purchase  did  not  affect  the  financial  and 
news  ficker  service  operated  by  the  New 
York  News  Bureau,  publishers  of  the 
Wall  Street  News  will  not  be  affected 
continue  to  be  operated  under  the  same 
management  and  ownership,  it  was  stated 
by  both  Mr.  Hogate  and  Melvin  J.  Wood- 
worth,  president  of  the  New  York  News 
Bureau. 

The  price  involved  in  the  transaction 
was  not  stated.  The  news  staff  of  the 
Wall  Street  News  will  not  be  effected 
by  the  change,  Mr.  Hogate  declared  be¬ 
cause  operation  of  the  News  Bureau  s 
ticker  service  will  make  this  personnel 
necessary.  The  news  ticker  services  of 
the  two  organizations  will  remain 
competitive. 

The  reason  for  purchase  of  the  News, 
Mr.  Hogate  said,  was  the  feeling  that 
there  was  not  a  large  enough  field  for 
two  conservative  financial  papers  in  New 
York. 

Both  publications  are  among  the  oldest 
in  the  New  York  financial  field.  The 
lournal  was  founded  in  1882  and  the 
News  in  1893.  Originally  the  News  was 
known  as  the  Wall  .Street  Summary. 
I-ater  its  name  was  changed  to  the  Daily 
Financial  American.  It  assumed  its 
present  name  in  1925,  a  year  after  Mr. 
Woodworth  obtained  control. 

.■\mong  the  founders  of  the  Wall 
Street  Journal  were  C.  H.  Dow,  C.  M. 
Bergstresser  and  Thomas  F.  Woodlock. 
In  1901  Clarence  W.  Barron  bought  the 
paper.  His  daughter,  Jane  W.  Bancroft, 
and  his  son-in-law,  Hugh  Bancroft,  are 
reported  to  be  the  largest  stockholders 
in  Dow.  Jones  &  Company  at  present. 

Expansion  of  the  Dow,  Jones  &  Com¬ 
pany  publications  into  the  Chicago  field 
are  planned  for  the  near  future,  Mr. 
Hogate  said  this  week. 


BUYS  INTO  S.  D.  DAILY 

Julius  F.  Bacon,  former  publisher  of 
the  Grand  Forks  (N.  D.)  Herald,  has 
acquired  substantial  interests  in  the  Pub¬ 
lic  Opinion  Publishing  company,  which 
publishes  the  Watertown  (S.  D.)  Pub¬ 
lic  Ol>inion.  it  was  announced  last  week 
by  S.  X.  Way,  president  of  the  company. 
Mr.  Bacon  will  be  business  manager. 


BUDD  RE-ELECTS  OFFICERS 

At  the  annual  meeting  of  the  directors 
of  the  John  Budd  Company,  newspaper 
advertising  representatives,  held  recently, 
the  following  officers  were  re-elected : 
C.  W.  Wesscl,  president  and  treasurer; 
Sylvester  Blish,  vice-president ;  J.  A. 
Kowalski,  vice-president,  and  Miss  Mary 
M.  Crowley,  secretary. 


WINS  AGENCY  SUIT 

A  verdict  of  $4,200  was  returned  by 
a  jury  in  common  pleas  court  in  Toledo 
last  week  in  favor  of  Hiram  M.  Greene 
of  Fremont,  O.,  against  the  Miller  Ad¬ 
vertising  Agency  of  Toledo.  Mr.  Greene 
charged  that  he  had  a  two-year  contract 
to  prepare  advertising  copy  for  the 
agency  and  that  he  was  dismissed. 


TRIBUNE  FILES  BRIEF 
ON  MAYOR’S  APPeSl 

Anawer  to  Arguments  of  Williani  Hal, 
Thompson  and  George  F.  Hard¬ 
ing,  Losers  in  $2,000,000  Suit, 
Covers  987  Pages 


USE  OF  WRONG  PHOTO 
NO  BASIS  FOR  UBEL 


Verdict  Against  Cleveland  Press  Re¬ 
versed  by  Court  of  Appeals — Court 
Says  Paper  Is  Exonerated  When 
Printed  Matter  Is  in  Conflict 


fyror  by  a  newspaper  in  using  a 
wrong  photograph  in  connection  with  a 
news  report  cannot  be  made  the  basis  for 
libel  if  the  printed  matter  shows  that 
the  person  represented  was  not  so  in¬ 
tended. 

This  is  the  opinion  of  the  Court  of 
Appeals  for  Cuyahoga  County,  Ohio. 
May  2.  Judges  John  J.  Sullivan,  Wil¬ 
lis  P.  Vickery  and  Manuel  Levine.  _  It 
was  rendered  at  Cleveland  in  a  decision 
in  a  case  against  the  Cleveland  Press. 

In  a  news  item  in  1928  the  photo  of 
one  person  was  used  by  mistake  with  the 
news  report  about  another  person.  The 
Common  Pleas  Court  rendered  a  verdict 
against  the  paper,  which  h^s  been  re¬ 
versed. 

The  opinion  by  Judge  Sullivan  stated 
in  part: 

“A  picture  can  be  the  basis  for  libel, 
but  if  the  printed  matter  shows  that 
the  person  represented  was  not  intended 
and'  definitely  shows  thait  it  directly  con¬ 
cerns  some  one  else,  then  there  can  be 
no  damage,  because  the  language  itself 
eliminates  the  plaintiff  from  any  con¬ 
nection  with  the  publication  of  the  pic¬ 
ture.  It  also  shows  that  the  publication 
of  the  picture  was  not  calculated  to  lead 
readers  to  believe  that  it  was  intended  to 
be  a  picture  of  the  plaintiff.” 

The  case  for  the  Press  was  argued  by 
the  law  firm  of  Baker,  Hostetler  and 
Sidlo. 


CALIFORNIA  MERGER 


Yreka  Semi-Weekly  Absorbed  by 
Daily  Siskiyou  Times 

Published  three  years  as  a  semi¬ 
weekly,  the  Yreka  (Cal.)  Siskiyou 
Times  has  been  combined  with  the 
Yreka  Daily  Siskiyou  News.  The 
News  will  be  published  by  the  Siskiyou 
Publishing  Company  headed  by  James 
E.  Lovejoy,  president,  and  Roy  M. 
Avery,  vice-president,  founders  of  the 
Times. 

The  News  was  changed  from  the 
morning  to  the  evening  field  April  14. 

H.  G.  Moody,  formerly  publisher  of 
the  Siskiyou  News,  will  confine  his  at¬ 
tention  to  the  Redding  (Cal.)  Search¬ 
light,  after  he  returns  from  an  eastern 
visit. 

The  new  daily  will  continue  to  be 
represented  by  M.  C.  Mogenson  &  Co., 
Inc. 


JOINING  B.  B.  B.  BOARD 

O.  C.  Ham,  managing  director  of  the 
Audit  Bureau  of  Circulations,  and  Leslie 
M.  Barton,  advertising  director  of  the 
Chicago  Daily  News,  were  elected 
directors  of  the  Chicago  Better  Business 
Bureau,  to  serve  two-year  terms,  and 
L.  J.  Abrams,  advertising  manager  of 
the  Chicago  Daily  Times,  was  elected  a 
director  to  serve  a  one-year  term,  at  the 
annual  meeting  of  the  Bureau  recently. 


WILEY  GETS  GREEK  HONOR 

The  Greek  Minister  at  Washington  on 
May  6  announced  the  award  of  the 
Greek  Order  of  the  Phenix  to  Louis 
Wiley,  business  manager  of  the  New 
York  Times,  for  his  activities  on  the  re¬ 
lief  committee  in  behalf  of  refugees. 

HEATON  RETURNS 

John  L.  Heaton,  associate  editor  of 
the  Nnc  York  World,  returned  recently 
from  several  weeks’  tour  of  Mediterran¬ 
ean  ports. 


Attorneys  for  the  Chicago  Tribwt 
have  filed  a  brief,  in  two  volumes  cover- 
ing  987  pages,  with  the  Illinois  Supreme 
Court,  in  reply  to  the  brief  of  Mayor 
William  Hale  Thompson  and  County 
Treasurer  George  F.  Harding  of  Cook 
County,  two  of  the  defendants  in  the 
Tribune’s  victorious  suit  to  recover  mow 
than  $2,000,000  for  the  taxpayers  S 
Chicago.  The  suit,  started  by  the 
Tribune  in  1921,  charges  that  $1,732279 
was  'fraudulently  paid  to  three  real  estate 
exf^rts  for  services.  In  a  decision  from 
which  appeal  has  been  taken  by  'niomp- 
son  and  Harding,  Judge  Hugo  M. 
Friend  rendered  a  judgment  against  the 
defendants  for  $2,245,604,  representii^ 
the  sum  paid  out  and  interest  on  h, 
minus  restitution  by  one  of  them,  which 
the  court  valued  at  $108,631,  and  resti¬ 
tution  by  another  expert,  which  the  court 
put  at  $30,281. 

The  Tribune’s  brief,  filed  by  Attorneys 
Weymouth  Kirkland,  Howard  Hlh, 
William  Wilson  and  J.  B.  Martineaa, 
Jr.,  holds  that  “so  far  as  the  issues  oi 
fact  are  concerned  this  appeal  in  the 
main  deals  largely  with  two  issues;  (1) 
Whether  Thompson  and  Harding  had 
knowledge  of  certain  facts  which  com¬ 
plainant  claims  constituted  fraud,  and 
(2)  whether  either  or  both  were  mem¬ 
bers  of  a  conspiracy  to  defraud  the 
city.” 

“Step  by  step,”  the  brief  continues, 
“we  have  presented  the  facts  on  the 
guilt  of  the  defendant  Thompson  from 
the  conference  with  Merigold  (one  oi 
the  defendants)  in  June,  1918,  to  Aupt 
3,  1921.  Each  of  his  acts  and  omissions 
had  without  exception  its  logical  s^ 
(luence.  Step  by  step  we  have  presented 
tne  facts  bearing  upon  the  guilt  of  <k- 
fendant  Harding,  from  the  sale  of  the 
City  Beautiful  bonds  in  January,  1920, 
to  July  28,  1921,  when  his  deputy  col¬ 
lector,  during  Harding’s  signifiont 
absence,  resisted  mandamus  proceedings 
to  compel  production  of  warrants. 

“Eash  of  his  acts  and  omissions 
invariably  had  its  logical  sequence 
Every  act  and  omission  of  each,  on 
which  we  base  the  inference  of  guilt, 
was  precisely  the  act  or  omission 
needed  to  promote  the  object  of  the 
conspiracy  at  the  time  of  such  act  or 
omission — the  diversion  of  public  moneys 
committed  to  their  especial  care. 

“The  defense  of  Thompson  and  Hanr 
ing  in  this  case  is  really  an  assault 
upon  the  fundamental  principles  of  mua- 
cipal  finances,”  the  Tribune  brief  con¬ 
tinues.  “They  contend  that  the  exM- 
tive  officers  may  spend  municipal  1* 
without  a  prior  setting  apart 
funds  by  the  city  Council.  This  B 
against  the  plain  provisions  of  the  «• 
ganic  law  of  this  state  expressed  m  .v- 
tide  7  of  the  cities  and  _  villages  aft 
which  make  the  city  council  supreme  ffl 
financial  matters. 

“While  they  thus  contend  that  execfr 
tive  officers  possess  such  unheard  oi 
powers,  at  the  same  time  they  also  claffl 
there  is  less  official  responsibility  in  W 
exercise  of  such  powers.  They  assen 
that  the  officers  may  escape  all 
bility  by  delegating  the  powers  to  suDor 
dina'te  civil  service  employes.” 

I.N.S.  TAKES  NEW  OFFICES 


’ashington  Bureau  to  Move  to  Pr*** 
Club  Building 

New  offices  for  the  '' 
larters  of  International  News  i>« 
ere  leased  this  week  in  the 
hiding,  at  14th  and  F  sfee^j.  '  a, 
he  new  location,  which  mcliw 
lite  of  10  offices  from  H62  to 
ill  be  occupied  Monday,  May  *  • 

An  entire  new  wire  layout,  "'f  , 

take  care  of  the  increasing 
news  that  International  News 
sending  from  the  national  cap 
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Advertising  Rules  or  Principles  Are  Valuable  Mainly  as  Background  for  Specific  Solicitation 
Arguments — Twelve  Established  Practices  Are  Outlined  and  Three  Seasonal  Facts 


By  GUY  HUBBART 


ARTICLE  XXXV 

THREE  REASONS  WHY  A  STORE  SHOULD  INCREASE 
SPACE  QUOTAS  IN  JUNE  IN  ADDITION  TO  ALL 
OTHER  REASONS 

No.  1.  The  typical  population  of  given  size,  say  100,000,  increased  in  buying 
activity  (not  buying-capacity)  on  an  average  of  20%  as  June  opens  up. 
That  is,  the  population  buys  at  retail  as  if  it  were  a  120,000  popu¬ 
lation.  If  it  normally  spends  $5.00  daily  per  capita  or  $500,000  after 
June  10th  it  spends  $600,000  daily,  is  the  way  to  look  at  it.  Extra 
presentation  of  items  in  space  will  draw  extra  business  in  proportion 
for  one  or  all  stores. 

No.  2.  Each  unit  of  population  (family  customer)  buys  oftener  in  a  week 
and  more  items  at  a  time,  meaning  more  kinds  of  items  like  three  pairs 
of  shoes  instead  of  two  or  shoes  for  three  people  rather  than  for  two. 
This  causes  an  increase  in  the  average  sale  or  transaction  in  relation  to 
dollar  volume.  Extra  variety  of  items  in  extra  space  are  sold  at  no 
increase  of  advertising  cost,  aho  store  selling  expense  lowers  automatically. 

No.  3.  Demand  for  specialized  values  increases  in  June,  meaning  certain 
items  bought  in  no  other  month  or  in  negligible  volume  not  only  comes 
into  demand  but  the  number  of  people  who  buy  them  is  doubled  or 
trebled.  Thus,  demand  for  cameras  for  example,  or  for  outing 
specialities  like  vacuum  bottles  not  only  develops  suddenly  but  in  six 
groups  or  types  of  buying-level  instead  of  one.  Extra  space  applied  to 
typical  items  of  which  there  are  hundreds  stimulates  buying  and  causes 
demand  peaks  and  stock  peaks  to  coincide. 

Solicitors  should  use  each  of  the  above  facts  as  the  basis  of  a  fully 
developed  argument  carefully  fitted  to  whatever  kind  of  advertiser  or  ad¬ 
vertising  situation  is  in  hand,  not  merely  as  statistical  facts. 


The  following  query,  which  for  the 
sake  of  clarity  has  been  divided  into 
two  parts,  has  been  received: 

(a)  “Is  it  practical  in  your  depart¬ 
ment  to  give  a  set  of  general  adver¬ 
tising  rules  bearing  on  use  of  space? — 
This  staff  is  constantly  confronted  with 
the  problem  of  selling  the  paper  in  terms 
of  individual  stores  (advertisers)  each 
seemingly  with  a  wholly  different  view 
of  the  practical  value  of  newspaper  ad¬ 
vertising,  although  there  is  little  or  no 
real  difference  in  the  lines  carried.— (b) 
Also  are  there  any  special  arguments 
practical  for  seasonal  application  such  as 
might  cover  points  relative  to  the  space, 
schedule  and  merchandising  situation  in 
a  given  month,  June  or  July,  for  retail 
stores?  Naturally  we  must  look  upon 
our  paper  as  an  advertising  medium 
just  as  effective  one  time  as  another  but 
we  know  calendar  situations  are  import¬ 
ant  to  merchants.” 

This  week’s  chart  is  used  to  illustrate 
“b”  with  special  application  to  the  month 
of  June. 

Here  are  eight  general  advertising 
rules,  better  viewed  as  practices  or  prin¬ 
ciples,  divided  under  sub-divisions  of  (1) 
space  (2)  schedule  and  (3)  merchan¬ 
dising. 

In  so  brief  an  article  only  the  descrip¬ 
tions — not  full  directions — for  specific 
application  can  be  given.  (This  writer 
makes  no  claim  to  discovery  or  develop¬ 
ment  of  either  the  principles  or  their 
effects  when  correctly  applied  but  only 
the  distinction  of  having  applied  them 
in  hundreds  of  instances  with  exclusive 
opportunity  to  check  up  on  how  the  prin¬ 
ciples  affected  volume.) 

On  Single  Paper  Basis 


and  similar  events  builds  up  specialized 
or  specific  good  will  aand  confidence  in 
merchandising  program. 

Four  merchandising  rules:  (1)  Bal¬ 
anced  selections  of  items  between  general. 


special,  and  universal-demand  goods  in¬ 
sures  evenly  distributed  response  by  the 
day  when  volume  is  needed  as  well  as 
profit.  (2)  If  12  items  are  featured, 
distribution  on  use-value  should  average 


Four  Space  Rules  '  (1)  Consistent  use 
of  space  results  in  normal  advertised 
volume  at  lowered  cost  to  the  advertiser 
on  annual  volume.  Consistent,  meaning 
use  of  a  stated  amount  of  space  in  one 
paper  year  in  and  year  out  no  matter 
how  one  or  more  additional  papers  are 
used.  ^  Each  paper  is  a  specific  market  in 
addition  to  being  a  part  of  the  entire 
market.  (2)  Adjustment  of  daily  quota 
to  week’s  amount  is  best  made  by  fitting 
larger  space  to  larger  day  and  graduating 
on  down,  simply  because  more  items  can 
be  better  presented  in  the  larger  space. 
(3)  Allotment  of  areas  in  a  single  ad 
for  different  departments  should  be  made 
on  wiling  speed  of  stock.  That  is,  if 
hosiery  moves  at  highest  speed  of  the 
SIX  or  eight  represented  departments,  it 
should  have  the  largest  space  area.  (4) 
I^oportion  of  space  per  ad  between 
physical  matter — cuts,  decorations,  dis¬ 
play,  etc.— and  descriptive  text  should 
average  in  favor  of  physical  matter. 
People  are  more  willing  to  look  than  to 
read.  Naturally,  there  are  some  excep¬ 
tions  to  this,  however. 

_  Four  schedule  rules:  (1)  Frequent 
insertions  methodically  spaced— every 
My,  every  alternate  day  or  every  three 
days  as  the  case  may  be — and  con¬ 
sistently  followed  week  after  week  keeps 
Item  (direct  response)  sales  in  larger 
proportion  to  whole-store  sales.  Using 
an  electrical  analog,  frequent  insertions 
.  into  the  current  of 
scnrtule,  makes  it  sharper  in  relation  to 
or  drawing-power.  (2)  Close 
xnedule  referring  to  frequent  rotation 
t  specific  departments  in  week’s  or 
^nth  s  selling  period,  increases  popula- 
on  response  to  departmental  offerings, 
Vf  'u  ®  larger  number  of  people. 
gUv  ‘oo.orinciple  of  repetition  in  reta¬ 
il  to  bulk  or  collective  attention  of 
Wulation,  IS  the  idea.  (3)  Frequent 
^  ifion  of  values  which  consistently 
large  numbers  of  daily  transactions 
prases  competitive  standing  of  the  de- 
wrtment  People  get  into  the  habit  of 
of  ^  certain  kind 

in  ^  ^®rs  for  a  price,  everv 

Mu,  k”*’  ®  reduction  on  price  of 

Repetition  of  established 
or  selling  events  like  dollar  day 


CAMERAMEN  ASTRONOMERS  FOR  A  DAY 


Photograph  shows  a  camera  of  special  structure  put  into  use  for  the  first  time 
by  the  St.  Louis  Globe-Democrat  when  cameramen  were  assigned  to  “shoot 
the  sun”  during  the  eclipse  last  week.  Russel  Froelich,  Glohe-Democrat 
photographer  (left),  and  Albert  Haul,  are  shown  in  action. 


personal-use  items  6;  family-use  items, 
4;  household  items,  2.  There  are  season¬ 
al  exceptions.  (3)  On  basis  of  12  items 
per  ad  the  best  price-level  grouping  is 
lower  level,  8 ;  middle  level,  2 ;  upper 
level,  2.  (4)  Class  of  values  (value 

distinction,  not  class  of  trade)  should 

not  be  mixed  more  than  three  times 

W'eekly  in  one  ad ;  better  practice  is  to 
use  special  ads  for  each  class  of  goods, 
medium  aand  popular  values. 

The  thought  here  is  not  that  a  solicitor 
step  up  to  an  advertiser  and  tell  him 
these  rules,  for  if  he  is  a  consistent  user 
of  space  he  is  familiar  with  some  of 
them.  Rather  the  idea  is  that  if  the 

situation  is  space,  take  one  of  the  four 
space  rules  and  use  it  as  an  approach, 
an  illustration,  an  analogy  or  a  closing 
argument  but  back  it  up  with  a  definite 
suggestion  or  illustration. 

For  example,  suppose  a  merchant  asked 
to  increase  space  absolutely  refused  to, 
claiming  that  direct  results  are  falling 
off  and  advertising  expense  goine  tin, 
resort  to  No.  1  under  “schedule.”  Maybe 
the  merchant  is  using  6  columns  four 
times  weekly.  Urge  him  to  use  5  col¬ 
umns  daily  six  days  a  week.  That  is 
six  extra  columns.  Work  in  the  elec¬ 
trical  analogy  if  the  merchant  is  electric¬ 
ally  minded.  If  not,  and  you  know  he 
grew  up  on  a  farm,  using  a  revolving 
chum  as  an  analogy.  Tell  him,  revolv¬ 
ing  the  churn  fast  or  slow  will  finally 
bring  butter  but  the  butter  will  be  better 
if  the  crank  is  turned  steadily  for  40 
minutes  rather  than  a  jerky  high  and  low 
'need  for  30  minutes  or  very  slowly  for 
60  minutes.  Homely  analogies  are  best 
because  they  are  simple  and  because 
they  have  a  certain  psychological  effect 
on  the  individual.  If  the  merchant  is  a 
golfer,  use  golf  analogies  or  parallels. 


N.A.N.A.  OFHCERS  RE-ELECTED 


George  E.  Miller  Continues  as  Presi¬ 
dent  of  Merged  Organization 

The  North  American  Newspaper  Al¬ 
liance  at  its  recent  meeting  in  the  Hotel 
Pennsylvania,  New  York,  re-elected 
George  E.  Miller,  Detroit  Nck's,  presi¬ 
dent  ;  Marvin  H.  Creager,  Mihvaukee 
Journal,  and  Paul  Bellamy,  Cleveland 
Plain  Dealer,  vice-presidents ;  John  N. 
Wheeler,  executive  vice-president,  and 
H.  M.  Snevily,  secretary-treasurer.  The 
resignation  of  David  E.  Smiley  as  gen¬ 
eral  manager  was  accepted  with  regret. 

The  following  directors  were  elected: 
R.  W.  Bingham,  Louisville  Courier  Jour¬ 
nal ;  Harry  (Thandler,  Los  Angeles 
Times;  W.  H.  Cowles,  Spokane  Spokes¬ 
man  Keviexv:  Clarke  Howell,  Jr.,  At- 
hmta  Constitution;  George  B.  Longan, 
Kansas  City  Star;  E.  J.  Lynett,  Serati- 
lon  Times;  J.  K.  Markham,  Butte 
Miner;  George  E.  Miller;  L.  K. 
Nicholson,  Nezv  Orleans  Times  Picayune; 
Newbold  Noyes,  Washington  Star; 
W.  O.  Taylor,  Boston  Globe;  J. 
H.  Woods,  Calgary  Herald;  Robert  Mc¬ 
Lean,  Philadelphia  Bulletin;  E.  Lansing 
Ray,  St.  Louis  Globe  Demoerat ;  Paul 
Bellamy ;  Marvin  Creager ;  and  R.  G. 
Callvert,  Portland  Oregonian. 


TO  TOUR  WISCONSIN 


N.E.A.  Editors  to  Travel  State  After 
Annual  Convention 

A  tour  of  Wisconsin  will  be  made  by 
S(K)  editors  of  country  weeklies,  members 
of  the  National  Editorial  Association, 
following  the  annual  business  sessions 
in  Milwaukee,  June  16,  17  and  18. 

Walter  F.  Dunlap,  Milwaukee,  is 
chairman  of  the  entertainment  commit¬ 
tee  for  the  convention,  and  the  state 
tour  is  to  be  handled  by  John  Kuypers. 
I)e  Pere,  and  Louis  Zimmerman,  Bur¬ 
lington,  president  and  secretary,  respec¬ 
tively,  of  the  Wisconsin  Press  Associa¬ 
tion. 


mces  of  American  Journalism 

Stories  of  Success  Won  by  Leaders  of  the  Press 


ENLARGING  his  views  oa  the  oppor- 
tunities  of  a  publisher  following  a 
recent  award  whereby  he  was  declared 
Columbia’s  “Most  Useful  Citizen,”  by  a 
committee  named  by  the  city’s  opposition 
paper,  William  E.  Gonzales,  editor  and 
publisher  of  the  Columbia  (S.C.)  State, 
believes  that  a  newspaper  should  be  a 
clearing  house  for  suggestions  for  com- 
mumty  betterments  and  should  financially 
support  all  causes  it  asks  its  readers  to 
su^rt 

The  paramount  duty  of  a  newspaper 


By  CALDWELL  WITHERS 


or  anything  else  disreputable.  They  com¬ 
mand  respect 

“The  ‘personal  journalist’  who  is  an 
eyesore  and  reproach  to  the  profession 
is  he  who  forgets  that  if  journalism  has 
a  mission  that  mission  is  public  service, 
and  tises  his  place  and  paper  to  further 
his  private  political  or  financial  ends 
The  editor  supported  by  his  own  paper 
for  public  office  is  a  shocking  spectacle 
to  journalism.” 

The  press  of  today  has  no  exterior 
problems  to  worry  about,  Mr.  Gmizales 
believes.  “The  good  newspaper  will  re¬ 
main  the  main  dependence  for  rdiable 
information  of  the  daily  happenings  of 
the  world;  and  it  is  highly  pr^nble 
public  opinion  will  continue  to  be  in¬ 
fluenced  by  the  printed  word. 

“The  newspaper  buying  public  is  en¬ 
titled  to  the  news.  It  should  be  given 
it.  There  is  legitimate  news  in  some 
scandalous  events,  but  there  is  a  great 
difference  between  giving  the  news  story 
of  such  an  event  and  in  habitually 
stimulating  a  popular  appetite  for  scan¬ 
dals  and  sensations  by  feeding  the  public 
on  such  stuff.  Newspapers  should  edu¬ 
cate  up,  not  down.” 

Just  as  a  school  of  theology  or  of 
engineering  does  not  turn  out  a  finished 
minister  or  an  engineer,  so  schools  of 
journalism  fail  to  produce  a  finishM 
newspaper  man,  Mr.  Gonzales  believes. 

“They  have  their  places,”  he  said. 
“They  save  time  in  enabling  the  student 
to  get  a  lot  of  routine  preliminary  train¬ 
ing  in  newspaper  work  before  he  leaves 
college.  Experience  teaches  the  big 
things. 

“I  don’t  think  newspaper  men  of  to¬ 
day,  through  use  of  schools  of  journalism 
or  through  experience,  are  better 
equipped  to  be  editors  and  publishers 
than  those  of  yesteryear.  The  success¬ 
ful  editor  or  publisher  should  have 
something  the  school  cannot  give  him— 
for  example,  common  sense  and  ju^- 
ment,  which  includes  an  understanding 
of  people. 

“A  good  many  theorists  have  the  idea 
that  any  secretary  of  a  legation  or  em¬ 
bassy  should  in  time  be  able  to  function 
as  minister  or  ambassador.  That’s  a 
fallacy:  All  good  second  lieutenants  are 
not  qualified — and  never  can  be — to  com¬ 
mand  brigades  in  action. 

“Today,  as  always,  the  greatest  op¬ 
portunity  for  a  publisher  is  to  conduct 
a  journal,  without  mental  or  other 
reservations,  for  the  public  good.  I  w 
somewhat  apprehensive  concerning  the 
large  number  of  newspapers  under  one 
ownership  and  scattered  over  several 
states.  When  papers  under  one  ow"®* 
ship  have  different  policies,  what  is  the 
object  of  their  being?  Commercialism. 
The  commercial  newspaper  is  antagoo- 
itriotic,  charitable,  educational,  istic  to  the  Spirit  of  the  Press.” 

and  industrial — which  it  has  - 

:  public  to  support  Like  other  SEEKS  INJUNCTION 


|j^  LSEWHERE  territories  may  be  marked  as  “quiet”  or  “slow” — but  not  in 
that  prospering  section  including  Florida  and  South  Georgia.  And  of 
coiLTse  including  Jacksonville,  the  distribution  center. 

Safe  landing,  for  the  national  advertiser  who  is  keen  for  summer  sales! 

More  flexible  purchasing  power  nowadays  than  in  years  past,  due  to  domestic 
and  foreign  demands  for  Southeastern  products,  and  an  exceptionally  profit¬ 
able  season  for  fruit  and  vegetable  and  tobacco  growers.  More  winter  visitors 
than  in  previous  history  have  left  millions  behind  them — which  Florida  resi¬ 
dents  will  employ  in  new  construction,  improvements,  new  household  equip¬ 
ment  and  furnishings,  new  personal  purchases. 

And  the  primary  landing  field  for  the  program  of  advertising  is  The  Florida 
Times-Union,  the  7-day  morning  newspaper  which  justifies  many  provable 
comparatives :  ' 

More  city  circulation  than  any  other  in  Jacksonville; 

More  suburban  circulation  around  Jacksonville; 

More  circulation  than  any  other  in  South  Georgia; 

More  Florida  all-state  circulation  than  any; 

Wider  penetration  into  Florida  than  any. 

Those  are  five  distinctive  advantages  which  attend  65  years  of  earnest  deter¬ 
mination  to  maintain  the  status  known  as  “Florida’s  Foremost  Newspaper.” 
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NEWS  MEN  TESTIFY  IN  COMMISSIONER’S 
SUIT  AGAINST  UTAH  DAILY 


Ogden  Standard-Examiner  Completing  Defense  in  $100,000 
Libel  Action  Brought  by  City  Executive  Following 
Expose  of  Typhoid  Situation  Last  Summer 


The  Ogden  (Utah)  Standard-Exam¬ 
iner  is  nearly  ready  to  rest  its  de¬ 
fense  to  City  Commissioner  Fred  E. 
W  illiams’  $100,000  libel  suit,  after  five 
newspapermen  took  the  stand — James  P. 
Casey,  associate  general  manager;  Dar¬ 
rell  J.  Greenwell,  managing  editor;  Will 
W.  Bowman,  Alyson  E.  Smith  and  Al¬ 
fred  Gladwell,  reporters. 

Mr.  Casey  said  he  wrote  the  challenged 
editorial  of  July  14,  1929,  regarding  the 
typhoid  situation  in  Ogden,  and  the  chal¬ 
lenged  “box”  article  advising  citizens  to 
boil  their  water.  He  had  as  his  purpose 
in  writing  the  editorials,  he  said,  to 
warn  and  protect  the  public  against 
what  appeared  to  be  an  impending 
epidemic  of  typhoid  fever,  and  added 
that  he  had  no  malice  toward  Mr.  Wil¬ 
liams  or  any  other  person.  He  said 
that  he  had  written  the  head  for  the 
box  and  had  approved  other  headlines. 

In  general  the  witness’  answers  were 
that  the  situation,  in  his  opinion,  called 
for  drastic  measures,  to  protect  the  pub¬ 
lic.  Asked  if  he  did  not  know  at  the 
time  that  efforts  were  being  made  by 
the  city  pmmission  and  others  to  clear 
up  the  situation,  he  said  he  knew  pre¬ 
liminary  work  was  being  talked  of. 
Asked  if  he  had  made  any  independent 
investigation  to  determine  the  facts  for 
himself  he  said  that  he  depended  upon, 
and  had  absolute  confidence  in,  the 
paper’s  new  gathering  forces. 

In  his  articles  he  referred  to  people 
who  complained  that  publicity  urging 
people  to  boil  their  water  and  protect 
themselves  was  hurting  business,  he 
said,  and  let  the  public  know  that  the 
policy  of  the  Standard  Examiner  was 
to  print  the  news. 

Reporter  Bowman  who  was  on  the 
witness  stand  for  over  two  hours,  told 
how  the  newspaper  was  drawn  into  the 
water  controversy.  He  testified  he  wrote 
articles  on  the  situation  and  stated  where 
he  obtained  each  article.  His  sources 
were  from  Mr.  Williams,  himself,  from 
Mayor  Frank  Francis  and  Fred  Pack¬ 
ard,  superintendent  of  the  water  works 
department,  and  from  Dr.  N.  H.  Savage, 
city  physician,  and  Dr.  T.  B.  Beatty, 
state  health  commissioner.  The  reporter 
testified  that  Mr.  Williams  had  said  if 
Wheeler  creek  was  to  blame  for  the 
situation  he  would  accept  the  responsi¬ 
bility,  and.  furthermore,  his  shoulders 
were  broad  enough  to  carry  it.  Ques¬ 
tioned  as  to  why  he  had  saved  his  notes 
in  this  case.  Reporter  Bowman  said  he 
did  not  know  at  the  time  that  legal  ac¬ 
tion  was  liable  to  result  but  always  saved 
his  notes  on  controversial  subjects. 

Smith  testified  that  he  had  written 
articles  interviewing  Mr.  Packer  of  the 
waterworks  and  Dr.  J.  R.  Morrell,  presi¬ 
dent  of  the  state  board  of  health.  Re¬ 
porter  Gladwell,  admitted  writing  con¬ 
cerning  an  interview  with  Mr.  Packard 
and  Mr.  W  illiams  when  Mr.  Packard 
turned  in  his  resignation,  on  July  15,  and 
Mr.  Williams  refused  to  accept  it. 

Darrell  J.  Greenwell,  managing  editor, 
described  the  news  room  setup  of  the 
paper  and  told  of  conversations  with  Dr. 
Beatty.  Dr.  Beatty  told  him.  he  .said, 
that  typhoid  fever  in  a  city  the  size  of 
Ogden  was,  in  this  day  and  age,  man¬ 
slaughter,  and  advised  much  publicity  to 
correct  the  situation. 

“You  may  get  hell  for  it  but  vou  will 
save  lives.”  Dr.  Beatty  told  him.'he  said. 

Florence  K.  Stoker,  widow  of  Rich¬ 
ard  K.  Stoker  who  died  on  July  12, 
another  witness,  admitted  .she  was  plain¬ 
tiff  in  an  action  for  damages  now  pend¬ 
ing  against  the  city  of  Ogden  in  which 
she  seeks  damages  for  her  hu.sband’s 
death.  Glen  McFarland  testified  he  was 
a  brother  of  James  A.  McFarland.  17, 
who  died  of  typhoid  fever  on  July  13. 
Mrs.  Nelda  Allen.  23.  widow  of  Thomas 
Allen  who  died  July  14  of  typhoid,  also 
took  the  stand. 


Haines  Stratford,  Miss  Xondas  Brown, 
Ervin  Ford,  Jr.,  for  typhoid  fever,  tes¬ 
tified  saying  that  he  was  of  the  opinion 
that  it  was  a  water-born  epidemic.  He 
said  he  told  Dr.  N.  H.  Savage,  city 
physician,  this  at  the  beginning  of  the 
malady. 

The  $100,000  libel  suit  continues,  with 
the  prospect  of  a  long  case,  due  to  the 
many  witnesses  on  the  other  side  of  the 
case. 


DAILY  GETS  GRANT  FOR 
NEW  RADIO  STATION 


Federal  Radio  Commission  Gives  Madi¬ 
son  (Wis.)  Capital  Times  Permission 
to  Build  1,000- Watt  Plant  With  No 
Time  Limit  on  Broadcasting 


Permission  to  erect  a  new  1,000- watt 
radio  station  was  granted  to  the  Madi¬ 
son  (Wis.)  Capital  Times,  April  29,  by 
the  Federal  Radio  Commission.  The 
commission  also  voted  to  change  the 
wave  length  of  the  daily’s  present  sta¬ 
tion  (WIBA)  from  a  frequency  of 
1,210  kilocycles,  to  one  of  1,280  kilo¬ 
cycles,  a  more  desirable  wave  length. 

The  permit  for  the  uew  station  carries 
no  restrictions  as  to  the  time  the  sta¬ 
tion  may  go  on  the  air.  Most  1,000- 
watt  stations  are  limited  to  certain 
broadcasting  periods,  but  WIB.A  will  be 
permitted  to  use  the  air  at  all  hours  of 
the  day  or  night. 

The  new  station  and  transmitter  will 
be  located  outside  the  city  limits,  but 
the  studio  will  remain  in  the  city.  Plans 
will  go  forward  immediately,  it  was  an¬ 
nounced  by  Thomas  C.  Bowden,  busi¬ 
ness  manager  of  the  Capital  Times.  The 
paper's  present  station  is  operating  on 
100  watts  power  and  reaches  the  south¬ 
ern  tier  of  counties  in  Wisconsin.  The 
Radio  Commission’s  grant  gives  it 
power  to  broaden  its  range  to  cover  a 
large  part  of  the  middle  west. 


X)r.  Frank  K.  Bartlett,  who  treated 


LUDLOW 


offers 


wide  selection 


of  modern 


typefa 


ces 


Write  for 


specimen  sheets 


LUDLOW  TYPOCRAPH  CO. 

2032  Clybourn  Avenue  *  Chicago 


SPORTS  WRITER  ELECTED 

Bob  Becker  of  the  sports  staff  of  the 
Chicago  Tribune  was  elected  president 
of  the  National  Outdoor  Writers’  Asso¬ 
ciation  at  a  recent  meeting  of  that  or¬ 
ganization  in  Chicago  in  conjunction 
with  the  convention  of  the  Izaak  Wal¬ 
ton  League  of  America. 


NEW  PLANT  ANNOUNCED 
FOR  MOBILE  DAILIES 


PUBLISHER  NAMED  FOR 
ST.  LOUIS  TIMES 


Frederick  1.  Thompson  Tells  Expan¬ 
sion  Plans  on  Organization  of  Sea¬ 
board  Investment  Co. — Register 
and  News-Item  to  Consolidate 


James  A.  Callahan,  for  14  Years  With 
San  Francisco  Examiner,  Already 
Has  Taken  Up  His  New 
Duties 


James  A.  Callahan  who  has  had  a  long 
and  varied  newspaper  experience,  espe¬ 
cially  on  the  Pacific  Coast,  has  been  ap¬ 
pointed  publisher  of  St.  Louis  Times, 
effective  May  7.  For  14  years  he  was 
successfully  advertising  manager,  busi¬ 
ness  manager  and  general  manager  of 
San  Erancisco  Examiner,  and  left  the 
Examiner  to  become  general  manager  of 
the  Seattle  Post-Intelligencer. 

Reared  in  Minnesota,  he  first  attracted 
notice  by  his  success  as  a  business 
executive  of  the  Minneapolis  Journal. 
His  present  position  is  a  newly  created 
one  on  the  Times.  G.  A.  Buder  con¬ 
tinues  as  president  of  the  company. 


NEW  DAILY  SUSPENDS 

The  Hope  (Ark.)  .Morning  Xews, 
new  daily  established  by  Curtis  Cannon 
Feb.  15,  1930,  suspended  with  the  issue 
of  May  3.  Its  subscription  list  was 
assumed  by  .\lex.  H.  Washburn  and  C. 
E.  Palmer,  owners  of  the  Hope  Star. 


OHIO  DAILY  SOLD 

C.  C.  Slater,  for  30  years  publi.sher  of 
the  Mechanicsburg  (O.)  Daily  Telegram, 
has  sold  the  paper  to  Mr.  and  Mrs.  Leon 
Bout  well  of  Mechanicsburg.  Bout  well 
has  been  an  employee  oi  the  Telegram 
for  several  vears. 


Plans  for  a  new  home  for  the  Mobile 
Register  and  the  Mobile  News-Item  and 
the  purchase  of  additional  equipment 
were  announced  by  Frederick  1.  Thomp¬ 
son,  publisher,  in  connection  with  the 
organization  of  the  Seaboard  Investment 
Company  which  owns  the  entire  capital 
stock  of  these  two  newspapers  as  well 
as  the  Montgomery  (Ala.)  Journal, Flor¬ 
ence  (Ala.)  Times-News  and  the  Shef¬ 
field  Tri-Cities  Daily. 

“Under  the  plans  of  the  reorganiza¬ 
tion,”  says  the  announcement,  “the  Mo¬ 
bile  Register,  Inc.,  and  the  Mobile  Item 
Company,  Inc.,  heretofore  existing  as 
separate  corporations,  have  been  merged 
into  one  corporation,  which  will  publish 
the  all-day  and  Sunday  editions  of  the 
two  papers. 

“Plans  for  a  further  development  of 
the  Register  and  the  News-Item  con¬ 
template  a  new  home  at  another  location 
than  the  present  premises  on  St.  Joseph 
and  St.  Michael  streets,  within  the  next 
12  months. 

“A  new  bond  issue  covering  the  corpo¬ 
ration  publishing  the  Mobile  Register 
and  News-Item  has  been  arranged  to  be 
issued  providing  calling  for  redemption 
of  the  entire  issue  of  present  outstand¬ 
ing  bonds.  • 

“The  New  issue  will  also  provide  for 
such  contemplated  new  home  for  these 
newspapers,  as  well  as  additional  me¬ 
chanical  equipment  to  provide  for  the 
continuing  growth  of  these  newspapers.” 


CELEBRATES  ANNIVERSARY 

The  Hastings  (Mich.)  Banner  recently 
celebrated  its  74th  anniver.sary  and  its 
.^tli  under  the  proprietorship  of  M. 
L.  and  Will  Cook. 


TO  RUN  CONVENTION  CARS 

Arrangements  are  being  made  for 
special  cars  to  carry  delegates  from 
New  York  and  New  England  to  the 
32nd  annual  convention  of  the  Inter¬ 
national  Circulation  Managers’  Asso¬ 
ciation  at  West  Baden  Springs,  Ind., 
June  17-19,  it  was  announced  this  week 
by  James  McKernan,  president  of  the 
Kings  County  Delivery  Company, 
Brooklyn,  N.  Y.,  and  a  member  of  the 
transportation  committee.  A  plan  is 
being  worked  out  whereby  members  re¬ 
turning  from  West  Baden  Springs  on 
the  railroad  on  which  they  made  the 
w’estward  trip,  will  save  one-half  fare, 
Mr.  McKernan  said. 


Coverage 
for  every 
advertising 
dollar 


The  Lee  Syndicate  News- 
I^pers  offer  the  adver¬ 
tiser  the  use  of  nine  daily 
newspapers  which  enjoy  un¬ 
usual  “quality  circulation.” 
Better  than  95  per  cent  of  the 
total  circulation  of  these  news¬ 
papers  goes  into  the  home.  Be¬ 
cause  they  are  filled  with  live 
news  items  and  special  features, 
these  nine  papers  win  reader 
interest  and  response. 

In  addition  to  “quality  circu¬ 
lation,”  the  Lee  Syndicate  also 
offers  real  coverage  for  every 


advertising  dollar  you  spend 
with  them.  In  seven  aties, 
Lee  newspapers  are  the  only 
dailies  published.  The  city 
circulation  of  these  newspapers 
is  63,556  in  eight  cities  whose 
total  number  of  families  ap¬ 
proximates  62,000.  The  total 
circulation  of  these  newspapers 
is  132,126  in  eight  trading  areas 
of  less  than  200,000  families. 
There’s  real  coverage  for  yoiu 
advertising  dollar  .  .  .  and 
you  get  it  all  at  the  low  per 
line  rate  of  54  cents. 


The  LEE  SYNDICATE 


DAVENPORT,  IOWA 
Coverage — Plus  Responsiveness 


Davenport,  Iowa,  Time* 


Davenport,  Iowa 

Democrat 


La  Crosse,  Wisconsin 

T  ribune 


Muscatine,  Iowa 


Journal 


Ottumwa,  Iowa,  Courier 


Hannibal,  Missouri 

Cpuritr-r®*! 


MadUon*  Wisconsin 

State  Journal 


Mason  City,  Iowa 

Globe^Cazette 


Kewanee,  Illinois,  . 

Star-Coart€r 


CONE,  ROTHENBURG  &  NOEE,  Inc.,  10  East  40th  Street,  New  York 

Foreign  Advertising  Representative* 


Area 

Per  cent 
of  city 
population 

Per  cent 
of 

expenditure 

Per  capita 
consumption 
(city  average  100> 

A 

9.4 

20.8 

201 

B 

8.2 

8.7 

117 

C 

2.1 

2.1 

97 

D 

23.0 

16.9 

67 

E 

13.3 

7.2 

50 

F 

20.4 

32.8 

146 

G 

7.4 

— 

— 
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“PRINT  OUR  PUFFS  AND 
BOOST  CIRCULATION” 


Colombia  Picturos  Corp.  Offer*  Newa« 
paper  Publisher*  Coance  to  Name 
Their  Town's  "Miss  Columbia" 

— Is  Part  of  Regular  “Senrice" 


Columbia  Pictures  Corporation,  630 
Fifth  Avenue,  New  York  City,  has  gone 
into  the  newspaper  circulation  building 
business,  a  recent  batch  of  puffery  sent 
out  by  the  organization  indicates. 

Under  the  banner  line  of  “Here’s 
Great  Circulation  Booster”  the  first 
sheet  of  the  sheaf  of  publicity  bore  plans 
for  and  a  “story”  of  a  contest  to  select 
“Miss  Columbia”  from  America’s  girl¬ 
hood.  Thirteen  “fan  magazines”  are 
listed  as  sponsors  and,  if  entries  are 
made  through  one  of  these,  contestants 
are  eligible  to  compete  for  Majestic 
radios  to  be  given  by  the  magazines. 
Circulation  building  details  are  lacking 
although  it  is  definitely  stated  that 
“Here  is  one  of  the  b<»t  circulation 
builders  for  any  newspaper,  big  or 
small.” 

In  the  material  (only  about  27  inches) 
about  this  “great  circulation  booster”  to 
locate  “Miss  America”  the  name 
“Columbia”  appears  18  times.  Every 
newspaper,  it  is  decided,  will  be  inter¬ 
ested  in  having  a  “native  daughter 
selected”  and  any  newspaper  may  start 
its  contest  at  once  “merely  by  announc¬ 
ing  the  cMitest.”  Privilege  is  also  ex¬ 
tended  the  press  of  offering  “their  o^ 
prizes  to  find  their  own  choice  for  ‘Miss 
Columbia’  and  allow  their  girl  to  enter 
as  their  entry  into  the  finals.” 

Planned,  it  is  stated,  as  a  special  num¬ 
ber  of  Columbia  News  Service,  the  en¬ 
larged  version  of  their  regular  weekly 
“senrice”  contains  sheets  of  “fashion 
Service,"  “Feature  Article  For  Sunday 
Page,”  “Sunday  Page  Feature  Stories,” 
“Feature  Cartoon”  strip,  “Personal  In¬ 
terviews”  and  others  of  similar  type. 

The  envelop  in  which  the  342  column 
inches  of  puffery  was  contained,  carried 
the  ironic  and  appropriate  legend:  “Ad¬ 
vertising  Matter.” 


NEWSPRINT  REPORT  READY 


Fadaral  Trad*  Commission  to  Present 
Data  to  Congress 

A  report  covering  the  Federal  Trade 
Commission’s  investigation  of  newsprint 
paper  is  in  an  advanced  stage  of  prepa¬ 
ration  and  probably  will  be  sent  to 
Congress  prior  to  ^journment  of  that 
body. 

The  commission  will  soon  have  up  for 
consideration  a  tentative  draft  of  the 
report. 

Through  the  newsprint  paper  inquiry 
the  commission  seeks  to  learn  “whether 
any  of  the  practices  of  the  manufactur¬ 
ers  and  distributors  of  newsprint  paper 
tend  to  create  a  monopoly  in  the  sup¬ 
pling  of  newsprint  paper  to  publishers 
of  small  daily  and  weekly  newspapers 
or  constitute  a  violation  of  the  anti¬ 
trust  laws.” 

Field  work  has  been  in  progress  in 
different  parts  of  the  country  since  the 
commission  began  the  inquiry  in  March, 
1929,  under  direction  of  a  Senate  reso¬ 
lution. 


E.  S.  KELLOGG  RESIGNS 


E.  F.  Elfstrom  Becomes  Publisher  of 
Alhambra  (Csd.)  Post-Advocate 


C.  W.  HORN  HONORED 


Dinner  Is  Given  for  New  Hearst 
Classified  Supervisor 

A  dinner  was  given  in  honor  of  C  W. 
Horn,  former  classified  advertising 
manager  of  the  New  York  American,  at 
the  New  York  Athletic  Qub  on  May  1 
by  his  former  associates  in  honor  of  his 
appointment  as  supervisor  of  classified 
advertising  for  all  the  Hearst  news¬ 
papers.  John  A.  Flnneran,  former 
classified  advertising  manager  of  the 
New  York  Times,  was  welcomed  as  suc¬ 
cessor  to  Mr.  Horn. 

Harold  Stretch,  advertising  director 
of  the  American,  presided  as  toastmaster, 
and  J.  F.  Melia,  publisher  of  the  Amer¬ 
ican,  paid  tribute  to  Mr.  Horn  in  a 
speech  of  congratulation.  Others  at  the 
speakers’  table  were  A.  F.  Kernahan, 
Sunday  advertising  manager  of  the 
American ;  Salvatore  Derosa,  secretary 
to  Col.  Frank  Knox,  general  manager 
of  the  Hearst  Newspapers;  E.  M.  Car¬ 
ney,  editor  of  Exchanges ;  Edward  W. 
Dart  of  Hoyt  and  Dart;  Mr.  Finneran 
and  Louis  Moore,  promotitm  manager  of 
the  American. 


YOUNGGREEN  ADDRESSES  CLUB 


Speaks  at  Pittsburgh  Advertising 
Group's  Annual  Banquet 

Charles  C.  Younggreen,  president  of 
the  Advertising  Federation  of  America 
was  the  principal  speaker  at  the  annual 
banquet  of  the  Pittsburgh  Advertising 
Oub,  April  28.  Mr.  Young^een  praised 
the  club’s  advertising  exhibit  held  at 
Kaufman’s  department  store.  Rev.  Dr. 
Carl  W.  Petty  of  the  First  Baptist 
Church  was  toastmaster,  and  Richard  B. 
McDaniel,  president  of  the  club  made 
the  address  of  welcome,  following  an 
invocation  by  Dr.  Samuel  Black  Linhart, 
secretary  of  the  University  of  Pittsburgh. 

In  recognition  of  winning  of  the  Har¬ 
vard  award  for  best  institutional  adver¬ 
tising  during  1929,  J.  C.  McQuiston, 
representing  the  Westinghouse  Electric 
and  Manufacturing  Company,  was  pre- 
SOTted  with  a  scroll  by  T.  D.  Harman, 
district  governor  of  the  A.F.A.  and  mem¬ 
bers  of  the  Pittsburgh  Advertising 
Oub. 


HOMER  GARD  HONORED 


Ohio  Publisher  Elected  a  Director  of 

the  U.  S.  Chamber  of  Commerce 

Homer  Card,  publisher  of  the  Hamil¬ 
ton  (O.)  Evening  Journal,  was  elected 
a  director  of  the  United  States  Chamber 
of  Commerce  at  its  annual  meeting  last 
week  in  Washington.  Mr.  Card,  who  is 
a  director  of  the  Inland  Daily  Press  A*- 
sociation  and  a  member  of  the  !«(  ' Na¬ 
tive  committee  of  the  Associated  Gi.io 
Dailies,  is  the  only  newspaperman  on  the 
board. 

John  H.  Fahy,  publisher  of  the  Wor¬ 
cester  (Mass.)  Post,  was  one  of  the 
speakers  before  the  meeting.  He  urged 
study  to  surmount  the  problem  of  “profit¬ 
less  prosperity.” 


IN  EGYPT 


To  Cover  the 

SOUTH-EASTERN 


Bl.  F.  Elfstrom,  national  advertising 
manager  of  the  Holywod  (Cal.)  News, 
was  appointed  publisher  and  general 
manager  of  the  Alhambra  (Cal.)  Post- 
Advocate,  May  5.  He  succeeded  E.  S. 
Kellogg,  who  resigned  to  make  an  ex¬ 
tended  trip  through  the  east. 

Mr.  Elfstrom  began  his  newspaper 
career  as  private  secretary  to  the  late 
E.  W.  Scripps,  and  worked  on  news¬ 
papers  in  the  east  before  going  to  Cali¬ 
fornia.  Mr.  Kellogg  became  publisher 
and  general  manager  of  the  Post-Advo¬ 
cate  since  its  establishment  in  1924. 

No  staff  changes  are  contemplated, 
Mr.  Elfstrom  announced  upon  starting 
his  new  duties. 


Part  of 
EGYPT 
Use  the 
HARRISBURG 
DAILY 
REGISTER 


EGYPT'S  ASSOCIATED  DAILIES 

StCHETAHY-  M  A  Hj  I  ON .  I L  L I M  D I S 


WINS  STRASSBURGER  PRIZE 


Parisian  Newspaper  Writer  Named 
for  Articles  on  Life  in  U.  S. 

The  Ralph  Beaver  Strassburger  Foun¬ 
dation  on  May  6  awarded  its  prize  for 
1930  to  Rene  Piuiux  of  the  evening 
newspaper  Le  Temps,  Paris,  which  pub¬ 
lished  recently  a  series  of  articles  setting 
forth  his  observations  on  life  in  the 
United  States. 

The  prize  amounting  to  $1,000,  was 
established  two  years  ago  by  the  pub¬ 
lisher  of  the  Norristown  (Pa.)  Times- 
Herald  and  well-known  philanthropist, 
and  is  awarded  annually  on  May  6,  the 
anniversary  of  the  signature  of  the  treaty 
of  alliance  between  the  French  Govern¬ 
ment  and  the  army  of  George  Washing¬ 
ton.  It  is  awarded  for  the  best  article 
or  series  of  articles  published  in  the 
course  of  a  year  and  tending  to  main¬ 
tain  and  to  fortify  the  relations  existing 
between  France  and  the  United  States. 


BORG  CASE  POSTPONED 


Court  Grants  Delay  on  Motion  to 
Quash  Indictment 

Argument  on  a  motion  to  quash  in¬ 
dictments  accusing  Jdin  Borg,  publisher 
of  the  Hackensack  (N.J.)  Bergen  Even¬ 
ing  Record,  and  Charles  S.  Rosenberg, 
banker,  of  conspiring  to  prevent  the  state 
from  withdrawing  $200,000  deposited  in 
the  Little  Ferry  Bank,  was  put  over  to 
the  fall  term  of  the  Supreme  Court  in 
Trenton,  N.  J.,  May  6,  by  Justices 
Charles  W.  Parker,  Luther  A.  Camp¬ 
bell  and  Joseph  L.  Bodine. 

Robert  F,  Carey,  defense  counsel,  in 
requesting  delay,  explained  that  testi¬ 
mony  taken  at  the  certiorari  hearings, 
which  ended  last  Wednesday,  had  not 
been  printed.  Prosecutor  Edward  O. 
West  of  Bergen  County  also  asked  de¬ 
lay  and  the  court  marked  the  case  off 
the  calendar  of  the  present  term.  Rosen¬ 
berg  is  chairman  of  the  board  of  the 
Little  Ferry  bank. 


JOHN  FINNERAN  JOINS 
NEW  YORK  AMERICAN 

Presidsnt  of  Classified  Managers’  As. 
sociation  Leaves  N.  Y.  Times  for 
Hearst  Post — Schoenijahn  Suc¬ 
ceeds  Him  Its  Classified  Head 


John  A.  Finneran,  classified  advertis¬ 
ing  manager  of  the  New  York  Timu 
has  been  appointed  classified  manager 
of  the  New  York  American,  it  was  an¬ 
nounced  this  week  at  the  general  ofiSces 
of  the  Hearst  Newspapers.  He  succeeds 
C.  W.  Horn,  who  was  recently  appointed 
director  of  classified  advertising  for  all 
the  Hearst  papers.  Carl  Schoenijahn. 
assistant  to  Mr.  Finneran,  has  bera  pro¬ 
moted  to  the  post  of  classified  manager 
on  the  Times,  and  William  D.  lOmfrain, 
correspondent  in  the  Times  classified^ 
partment,  has  been  made  Mr.  Schoeni- 
jahn’s  assistant. 

Starting  as  a  classified  solicitor  on  the 
old  New  York  Herald,  Mr.  Finneran 
became  assistant  classified  manager  of 
the  New  York  Herald  Tribune,  after 
the  merger  of  the  two  papers.  He  went 
to  the  Times  in  1923  as  assistant  classi¬ 
fied  manager,  and  in  1925  was  made 
head  of  the  department.  He  was  elected 
president  of  the  Association  of  Classi¬ 
fied  Advertising  Managers  in  1928  and 
has  held  that  post  two  years. 

'  Mr.  Schoenijahn  began  newspaper 
work  in  the  classified  department  of  the 
Broklyn  Daily  Eagle  in  1922.  After  a 
year  with  that  paper  he  became  a  tek- 
phone  solicitor  on  the  Herald  and  con¬ 
tinued  in  the  classified  department  after 
the  merger  of  the  Herald  and  Tribune 
In  August,  1925,  he  went  to  the  Times, 
and  was  appointed  assistant  to  Mr.  Fm- 
neran  in  Jime,  1926. 

Associates  of  Mr.  Finneran  on  the 
Times  presented  him  with  a  pUtinnm 
watch  and  chain  at  a  farewell  dinner 
given  at  Don  Dickerman’s  Daffydill  dub, 
last  week. 


A  New  Eook 

. . .  FOR  ADVERTISING  AGENaES... 
MANUFACTURERS  ...and  RETAILERS 


The  only 
book  of  ilt 
kind  ever 
published. 


Send  for  it^know  the  facts 

ABOUT  this  lucrative  MARKET  AND 
HOW  TO  REACH  IT  FOR  INCREASED  SALES 
VOLUME. 

THE  LAND  OF  THE  D-PP  which  has  just  been  published  by  the  Diq^ 
Pioneer  Press,  does  three  things.  It  prese  nts  a  trade  analysis  of  the  market, 
an  advertising  comparison  of  Twin  City  newspapers  and  it  presents  Dispaten-twaw 
Press  circulation  coverage  in  St.  Paul  and  the  Northwest. 

In  its  compilation,  particular  stress  has  been  laid  upon  brevity.  The  advn^||| 
agency,  manufacturer  or  retailer  seeking  information  of  this  market  and  it*  _ 
papers  will  find  this  book  minus  wordy  description,  yet  decidedly  thorough  * 
presentations. 

Copies  of  THE  LAND  OF  THE  D-PP  are  available  at  the 
Dispatch-Pioneer  Press  and  all  offices  of  O’Mara  and  Ormsbee,  Inc. 
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Lnc&Tesied  in 

MEMPHIS 

yiTid  ihe  38 
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trade  centers 
/ofthe 

MID-SOUTH 
EMPIRE 


The  Appeal  Papers  have  the  only 
Memphis  newspaper  combination  that 
can  offer  the  national  advertiser  com* 
plete  coverage  of  both  the  city  of  Mem¬ 
phis  and  the  Mid-South  Empire 
markets. 

The  Ctmunercial  Appeal  (morning), 
with  its  city  circulation  of  44,159  daily — 
53,499  Sunday;  and  its  suburban  circu¬ 
lation  of  29,959  daily— 31,258  Sunday; 
and  its  country  circulation  of  43,384 
daily— 58,927  Sunday,  includes  coverage 
in  all  the  important  trade  centers  of 
the  Mid-South  Empire. 

The  Evening  Appeal  (evening),  with 
its  90,415  circulation  (of  whidi  more 
than  80%  is  classed  as  city  and  subur¬ 
ban)  offers  more  of  thip  type  of  cover¬ 
age  than  any  other  Men^ihis  newspaper. 
(Circulation  figures  as  of  April  22, 1930). 

For  both  city  and  country  coverage 
in  Memphis  and  the  Mid-South  Empire 
you  need  the  Appeal  Papers. 


THE  COMMERCIAL  APPEAL 

**7Im’  South**  Greatest  h/ewspaper^ 

JOHN  M.  BRANHAM  CO..  Repi^sciiUitivef 


t 
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ANNUAL  I^EETINO  IN  DEIS  1N401NE1S  section  met  on  the  afternoon  of  May  3. 

Frank  D.  Throop  of  the  L>atrH/)t>rf  (la.) 

J.  G.  Luca.  Named  Pre.ldent  of  Group-^.  N.  Stonebraker  in  "[““Sus^bflch  »„ 'id^red  cT.S 
Address  Blames  Newspapers  for  Free  Publicity  Situa-  fied  advertising,  national  display  adver- 

tion— Round  Table  Discussions  Featured  Meeting  ;!*;;;«•  ^i^^^^l^tion  building  and  collec- 

T  G.  LUCAS,  editor  of  the  MadrU  and  Mrs.  Carey,  columnist  for  entertained  the  Manufacturers’  Repre- 

(la.)  Rcytstcr-Anvs,  was  elected  the  Stoux  City  (Ia  )  Journal.  Ding  sentatives’  Associations  of  Omaha.  Neb. 
president  of  the  Iowa  Press  Association  drew,  his  first  sketches  for  Carey  when 

which  met  in  Des  Moines  from  May  1  the  latter  was  city  editor  of  the  Journal  i  inhherc  and  brokers 
to  3  He  succeeds  \\  .  G  Ray,  editor  of  and  Harrison  a  re^rter  ^han  300  persons'  attended  the 

the  GriirnW  (la.)  Herald  At  another  round  table  speahes  were  convention,  the  fifteenth  since  the  Iowa 

Don  L.  Berry,  editor  of  the  Indtanola  made  by  C.  M.  Richards  of  the  Toledo  Association  was  founded. 


(la.)  Record,  was  elected  vice-president. 
E.  E.  Taylor  of  the  Tracr  (la.)  Star- 
Clipper,  was  re-elected  treasurer,  while 


(la.)  Chronicle  and  C.  E.  Ellison  of  the 
Nashua  Reporter. 

The  editors  were  entertained  at  a  6:30 


E.  Tennant  of  the  Colfax  (la.)  Trib-  p.  m.  Iianquet  May  2  by  the  Greater  Des 


SHAWNEE  DAILY  STARTS 

Under  the  ownership  and  management 


unc  was  re-elected  recording  secretary.  Moines  committee.  Jciin  Cowles,  presi-  ”f  the  S/iauiicc  (Okla.)  Morning  Rews, 
Fred  Wolf  of  the  Pritnghar  (la.)  Bell  dent  of  the  committee  and  associate  Shaivnec  Lvemng  otar  began  imb- 
and  W'.  K.  Rogers  of  the  Mount  Ricos-  pulilisher  of  the  Register  and  Tribune  hcation  May  1.  Oscar  b.  btautter. 


and  W'.  K.  Rogers  of  the  Mount  t’lcas-  pulilisher 

ant  (la.)  News  were  elected  to  places  presided.  r-  i  •  li-  u  r  ..u 

on  the  board  of  directors  for  three-year  Col.  Robert  R.  McCormick  of  the  Southwestern  states  is  puldisher  of  the 
terms.  Chicago  Tribune  was  scheduled  to  speak  News  and  Star,  and  C.  G.  Roseherry, 

Resolutions  were  passed  lamenting  the  at  this  session.  He  was  unable  to  get  to  °  u-  u  ® 


owner  of  a  group  of  new.spapers  in  the 


death  during  the  last  year  of  three  Des  Moines,  but  sent  his  speech. 


widely  known  Iowa  newspaper  men — La-  was  read^by  Mr.  Carey.  He  sounded  a 
fayette  Young,  Jr.,  formerly  publisher  of  warning^ against  the  Minnesota  gag  law. 


it  helm,  which  carries  Associated  Press 
a  and  United  Press  reports. 


A.P.  GROUP  TO  MEET 

The  Ind'ana  Associated  Press  will 
hold  its  semi-annual  meeting  May  14  at 


theiDcj  Moines  Capital;  O.  E.  Hull  of  In  the  third  session,  May  3,  Dr.  A.f.  uKUUt'  lU  Mbbi 

the  Leon  Reporter,  and  Charles  J.  Won-  Frank  Luther  Mott  of  the  University  of  The  Ind’ana  Associated  Press  will 
ser  of  the  Tama  News-Herald.  Iowa  schcxil  of  Journalism,  and  Prof,  hold  its  semi-annual  meeting  May  14  at 

The  meeting  opened  with  a  golf  and  Blair  Converse  of  the  department  of  the  Claypool  Hotel  in  Indianapolis,  it 

bridge  tournament  at  the  W’akonda  club  technical  journalism,  Iowa  State  College,  has  been  announced  by  Tom  H.  Keene 

near  Des  Moines.  C.  O.  Powers  of  the  spoke  on  what  schools  of  journalism  are  of  the  Elkhart  Truth,  president. 

Ames  (la.)  Tribune  won  the  golf  tour- 

Ha/vey  Ingham,  editor  of  the  Des 
Moines  (la.)  Register  and  Tribune, 
welcomed  the  delegates  at  the  first  ses¬ 
sion,  May  2. 

iji  his  president’s  address,  W.  G.  Ray 
dwelt  upon  the  history  of  journalism  in 

Iowa.  This  was  followed  by  a  speech  Bl^l  bB 

by  ‘C.  H.  J.  Mitchell  of  the  Huron 
(S.D.)  Huronite. 

G.  L.  Caswell,  managing  director 
the  association,  then  directed  a  round 

table  discussion  on  the  business  side  of  *  ^BB  ^ 

newspapers.  Speakers  were  Phil  Jar- 
nagin  of  the  Storm  Lake  Pilot-Tribune, 

Walter  E.  Williams  of  the  Audubon  Ad-  In  every  big,  progressive  community  there  is  one 

vocatc,  Harold  J.  Stearns  of  the  In-  .  .  i  ir 

wood  Herald,  V.  M.  Vierth  of  the  Sum-  public  associates  With  community  growth  and  welta 

ner  Gasette,  Mrs.  Marian  Gorman  of  the  i  i*  -•  •  •  j  j  j  j  .  ii  j 

Winterset  Madisonian,  L.  M.  Peterson  publication  IS  independently  owned  and  controlled. 

of  the  Stratford  Courier,  and  Fred  B.  i  -iii- 

Wolf  of  the  Pritnghar  Bell.  In  the  Oakland  Market,  the  recognized  leader  is 

In  the  second  session,  Herman  Roe,  '  i  •  r  r  • 

field  director  for  the  National  F^itorial  three  chief  reasons  for  this  recognition  are: 

Association,  told  of  its  work.  He  was  •  •  i  •  mi  i  -i  •  i  • 

followed  by  J.  N.  Stonebraker,  business  rlKbl  in  Circulation — Ihe  average  daily  circulati 

manager  of  the  Webster  City  Fredman-  j  •  ^  *i  •  j  i*  n/r  u  oi  or 

Journal.  during  the  6-month  period  ending  March  ol,  was 

Stonebraker,  who  spoke  on  “Chain  .  i  •  •  •  i  i 

Stores  and  Free  Publicity,”  blamed  the  FIRST  in  advertising  — During  the  hrst  quarter  ol 

!efvcs^“'’He%s^ngTfishrd'^l^^^  S'-  carried  4,060,896  lines  of  paid  advertising  compa 

m^e  business  news  and  free  puffs.  lines  carried  by  the  second  paper  in  this  field. 

Walter  M.  Harrison,  tnanaRinf?  editor  I  /  r  r 

nJ?'.  S'Edtofwews  '  FIRST  in  public  service  —The  Tribune  has  spons. 

b”iT  fliw  i”o  Progressive  movement  in  the  eivie  life  of  this 

.■iOO-mile  trip  in  200  minutes.  He  was  a 
house  guest  of  Mr.  and  Mrs.  J.  N. 

^so ^^es^s^'of'^the ^arli^s  w^c^^Mr  111  planning  your  advertising  programs,  d 


GANNETT  DAILY  EXPANDING 

Elmira  (N.Y.)  Star-Gazette  Buildiii| 
Addition  to  Plant 

Clearing  of  the  site  for  construction 
of  the  new  addition  to  the  plant  of  the 
Elmira  (N.Y.)  Star-Gazette  is  near¬ 
ing  completion,  and  it  is  expected  the 
extension  will  be  finished  and  ready  for 
occupancy  by  Sept.  1,  it  was  announced 
this  week.  A  new  Duplex  high  speed 
press  with  64-page  capacity  is  scheduled 
for  installation  in  the  Gannett  daily’s 
new  pressroom  about  Aug.  1. 

The  addition  will  adjoin  the  present 
plant  and  provide  space  for  executive 
offices,  the  engraving  department,  exten¬ 
sion  of  the  composing  room,  paper  stor¬ 
age,  a  garage  and  a  new  press  room. 
Contracts  have  already  been  awarded  for 
erection  of  the  building. 

HARRY  L.  BROWN  INJURED 

Harry  L.  Brown,  editor  of  the  Gaines¬ 
ville  (Fla.)  Sun,  together  with  Mrs. 
Brown  and  her  mother,  Mrs.  Anna  Cono- 
ley,  of  Arcadia,  are  recovering  from  in¬ 
jur  jes  sustained  May  2,  when  the  sedan 
which  Mr.  Brown  was  driving  turned 
over  twice  on  the  highw'ay  about  twenty- 
miles  south  of  Ocala.  Carey  Thomas, 
city  editor  of  the  Sun,  will  act  as  man¬ 
aging  editor  during  the  indisposition  of 
the  editor,  who  will  probably  be  con¬ 
fined  to  the  hospital  for  two  weeks. 


ENJOyiN6 
PUBLK  <ONni>EN<E 

In  every  big,  progressive  community  there  is  one  newspaper  that  the 
public  associates  with  community  growth  and  welfare.  Usually  such  a 
publication  is  independently  owned  and  controlled. 

In  the  Oakland  Market,  the  recognized  leader  is  the  Tpibune.  The 
three  chief  reasons  for  this  recognition  are: 

FIRST  in  circulation  — The  average  daily  circulation  of  the  Tribune 
during  the  6-month  period  ending  March  31,  was  82,437. 

FIRST  in  advertising  — During  the  first  quarter  of  1930  the  Tribune 
carried  4,060,896  lines  of  paid  advertising  compared  with  2,285,262 
lines  carried  by  the  second  paper  in  this  field. 

'  FIRST  in  public  service  — The  Tribune  has  sponsored  and  fought  for 
every  progressive  movement  in  the  civic  life  of  this  great  district. 


Original  serial  fic¬ 
tion  .  .  .  designed 
specifically  for 
newspaper  publica¬ 
tion. 


NEA  Service,  Inc., 

1200  W.  3rd  St.,  Cleveland,  Ohio 


In  planning  your  advertising  programs,  do  not 
overlook  Oakland,  the  Pacific  Coast’s  third 
largest  market.  The  leading  newspaper  in  this 
field,  both  in  circulation  and  advertising,  is  the 


d^akkmlt 


Exclusive'^Associatcd  _ 

Cowolid.lrf)Hw  AiWcWMIoa 


OAKLAND,  CAUFORMA 

(Member  A.B.C.;  The  100,000  Group  of  American  Cities) 
National  Representatives 

WILLIAMS,  LAWRENCE  &  CRESMER  COMPANY 


New  York 


Chicago 


San  Francisco 


Los  Angeles 


c .  * 
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Here’s  the  way  to  get 

ADEQUATE 
COVERAGE 
in  IOWA 


"The  direction  of  the  move¬ 
ment  of  trade  is  from  the  small 
to  the  large  centers." 

— From  “Recent  Economic 
Changes,”  McGraw-Hill 
Company,  Publishers. 


IOWA’S  gigantic  road-building  program  —  741 
miles  paved  in  1928 ;  739  miles  paved  in  1929,  and 
1,000  miles  of  paving  assured  for  1930 — is  making  it 
more  and  more  unnecessary  for  lowans  to  trade  at 
cross-roads  stores  or  outlying  towns.  Consequently, 
Iowa’s  good  roads  are  increasing  the  commercial 
importance  of  each  of  Iowa’s  key  cities. 

To  conduct  an  advertising  campaign  in  Iowa  that 
keeps  merchandise  moving  at  a  profit-making  pace, 
it  is  necessary  to  consider  the  significance  of  Iowa 
key  cities.  Iowa  is  a  state  with  2,500,000  people,  but 
no  city  of  even  175,000.  Therefore,  Iowa’s  commer¬ 
cial  activity  is  not  concentrated  in  one  or  more  tre¬ 
mendous  centers  but  is  shared  among  a  group  of 
twenty-seven  key  cities,  each  serving 
some  particular  market  area  of  the  state. 

These  markets  are  served  by  daily 
newspapers  published  in  the  key  cities, 
and  these  newspapers  are  the  most  pow¬ 
erful  selling  force  available  in  their  re¬ 
spective  markets.  They,  and  they  alone, 
can  provide  adequate  coverage  in  Iowa. 


For  example,  the  city  circulation  of  the  Iowa 
Daily  Press  Association  newspapers  is  273,917,  and 
the  population  of  the  key  cities  they  serve  is  636,- 
880.  Thus,  the  Iowa  Daily  Press  Association  news¬ 
papers  average  better  than  one  paper  per  family 
within  these  key  cities. 

The  total  population  of  the  twenty-seven  Iowa 
markets  is  2,874,439,  including  thirty-four  counties 
outside  the  state.  Slightly  less  than  one-fifth  of  this 
population,  or  561,530,  is  served  by  Des  Moines  as 
a  trading  center.  Therefore,  the  Iowa  Daily  Press 
Association’s  total  circulation  of  457,074  is  needed  to 
reach  2,302,909  people  in  Iowa’s  key  markets.  Here 
again,  you  will  note  that  the  Iowa  Daily  Press  As¬ 
sociation’s  circulation  is  approximately 
one  newspaper  per  family. 

All  of  which  shows  why  advertisers, 
intent  upon  getting  adequate  coverage 
in  Iowa,  should  back  up  their  sales 
plans  with  advertising  in  the  local  daily 
newspapers  in  each  of  Iowa’s  twenty- 
seven  key  markets. 


IOWA  DAILY  PRESS  ASSOCIATION 


Davenport 
....  Iowa 


Ames  _ _ ... _ Tribune 

Boone  ..  News-Republican 

Burlington _ Casette 

Burlington _ Hawk-Eye 

Carroll _ Daily  Heraltl 

Cedar  Rapids 

Gasette  &  Republican 
Centerville 

lowegian  A  Citiarn 
Clinton  .  _ _  Herald 


Council  Bluffs _ Nonpareil 

Creston  ..News-Advertiser 
Davenport 

Democrat  &  Leader 

Davenport  .... _ Times 

Dubuque  .Telegraph-Her¬ 
ald  and  Times-Joumal 
Fort  Dodge 

Messenger  A  Chronicle 


Fort  Madison _ Democrat 

Iowa  City..  Press  Citiaen 

Keokuk _ Gate  City 

Marshalltown 

Times-Republican 
Mason  City  .Globe-Gaaette 
Muscatine 

Journal  A  News-Tribune 
Newton  ... _ ....-News 


Oelwein _ Daily  Register 

Oskaloosa  ... _ Herald 

Ottumwa _ ..Courier 

Perry  _ Chief 

Sloua  City _ .-Journal 

Sioux  City _ Tribune 

Washington _ Journal 

Waterloo  ..Daily  Courier 
Waterloo _ Tribune 


Editor 


CANADIANS  TESTIFY  IN 
FREIGHT  HEARINGS 


Representatire*  of  Canadian  National 
Railways  CiTO  Reasons  for  Asking 
Higher  Rate  on  Newsprint 
in  Brooklyn  Session 
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Pleas  of  Canadian  railways  for  an 
increase  in  freight  rates  on  newsprint 
carried  over  their  systems  were  made  in 
a  hearing  before  Walter  H.  Howell 
special  examiner  for  the  Interstate  Com¬ 
merce  Commission  at  the  Hotel  St. 
George,  Brooklyn,  N.  Y.,  this  week. 
David  Crombie,  chief  of  transportation 
of  the  Canadian  National  Railways, 
pointed  to  operating  difficulties  in  the 
Laurcntian  Hills  north  of  Montreal  and 
Quebec,  where  a  great  volume  of  news¬ 
print  originates  as  one  of  the  chief 
reasons  lor  an  increase  in  rates. 

The  mountainous  character  of  the 
country  and  severe  weather  conditions 
made  operating  on  the  Saguenay  division 
expensive,  he  said.  He  admitted,  ui)on 
cross  examination  by  Wilbur  La  Roe, 
counsel  for  the  Associated  Industries, 
that  newsprint  furnished  practically  all 
the  traffic  on  this  division  and  that  if  it 
were  withdrawn  the  division  “would  au¬ 
tomatically  die.” 

Another  factor  forcing  up  the  cost  to 
the  railroad  of  transporting  newsprint, 
Mr.  Crombie  said,  was  the  demand  of 
newsprint  manufacturers  for  perfect 
equipment  with  box  cars  free  of  nails, 
plates  or  anything  also  liable  to  damage 
paper.  Mr.  La  Roe  endeavored  to 
show  that  difficult  operating  conditions 
obtained  on  only  a  fraction  of  the  haulj 
pointing  out  that  the  longest  part  of  the 
journey  from  Montreal  to  the  central 
west  is  over  lines  where  conditions  are 
favorable. 

Leonard  Knowles,  assistant  to  the  gen¬ 
eral  freight  traffic  manager  of  the  Cana¬ 
dian  National  Railways,  on  direct  exam¬ 
ination  by  A.  Fraser,  assistant  general 
counsel  for  the  Canadian  National  Rail¬ 
ways,  and  appearing  also  for  the 
Canadian  Freight  Association,  offered 
testimony  and  exhibits  purporting  to 
show  that  from  a  technical  standpoint 
the  rates  from  Canada  to  the  United 
States  were  relatively  lower  than  rates 
between  points  in  Canada.  Mr.  La  R<^ 
endeavored  to  show  that  an  increase  in 
rates  might  retard  the  development  of 
the  Canadian  newsprint  industry  and 
have  a  like  effect  in  the  country  beyond 
the  mills. 

Mr.  Knowles  was  also  cross-examined 
by  Parker  McCollester,  attorney  for  the 
American  Newspaper  Publishers  Asso¬ 
ciation. 

During  the  last  day  of  the  hearing. 
May  7,  Mr.  Knowles  and  A.  Walker, 
assistant  general  freight  agent  of  the 
Canadian  Pacific  Railway,  declined  upon 
cross-examination  by  Mr.  La  Roe  to 
compare  their  proposed  rates  with  the 
rate  proposals  of  United  States  railroads, 
contending  that  they  should  be  dealt 
with  independently. 

In  his  examination  of  C.  E.  Jefferson, 
assistant  freight  traffic  manager  of  the 
Canadian  Pacific  Railway,  Mr.  Roe 
brought  out  that  the  proposed  rate 
from  eastern  Canada  to  New  York  would 
be  $1.30  a  ton  higher  than  the  rate  for 
the  same  distance  from  western  Canada 
to  points  in  Iowa  and  Minnesota,  for 
which  the  attorney  declared  there  was 
no  justification. 

Mr.  McCollester,  who  was  assisted  by 
William  J.  Mathey,  traffic  manager  of 
the  A.  N.  P.  A.,  contended  that  New 
Yorker  consumers  of  newsprint  were 
penalized  by  the  practice  of  the  Canadian 
lines  using  only  the  longest  distance, 
namely  New  York  to  Albany,  in  fixing 
a  destination  group  between  these  two 
points.  They  ignored  distances  from 
Albany  to  Hudson,  Kingston  and  other 
intermediate  points. 


IOWA  MEETING,  JUNE  6 

Northwest  Iowa  division  of  the  Iowa 
Press  Association  will  meet  June  6  in 
Hawarden,  la.,  with  sessions  in  the  Oak 
Grove  State  park.  The  Chamber  of 
Conmerce  will  be  host  to  the  editors  at 
a  dinner  party.  Among  the  speakers 
already  scheduled  are  Ed.  M.  Smith, 
secretary  of  state;  G.  L.  Caswell,  secre¬ 
tary  olf  the  Iowa  Press  Association;  and 
James  Gillispie,  president  of  the  division. 


A.  Y.  TULLEY  DIES 


'Thirty"  in  Box  Announces  Death  of 
Noted  Los  Angeles  Columnist 


TIMIDITY  OF  EDITORS 
SCORED  BY  DAILY 


REPORTER  REBUKED  FOR 
TRIAL  COVERAGE 


Judge  Raymond  Censures  Grand 
Rapids  Herald  Writer  by  Phone — 
Copy  Reader  Refuses  Summons 
to  Appear  at  Judge’s  Chambers 


Objection  to  a  reporter’s  manner  of 
covering  the  trial  of  Sheriff  Jerome  S. 
Borden,  of  Kalamazoo  County,  Mich., 
his  under  sheriff,  three  deputies  and  two 
former  Kalamazoo  policemen,  was 
raised  recently  by  Judge  Fred  M.  Ray¬ 
mond,  of  the  Unitecl  States  District 
Court,  when  he  informed  Mrs.  Alta 
l^wson  Littell,  Grand  Rapids  Herald 
feature  writer,  that  her  stories  were  giv¬ 
ing  the  government  a  bad  break. 

Although  the  first  10  days  of  the  trial 
were  given  over  to  testimony  by  defense 
witnesses,  and  proceedings  were  reported 
accordingly.  Judge  Raymond  took  ex¬ 
ception  to  the  play  sriven  to  this  phase  of 
the  court  action  and  expressed  his  feel¬ 
ings  to  Mrs.  Littell  by  telephone.  The 
judge  also  disapproved  of  the  headline 
over  one  story  in  the  Herald,  and,  upon 
learning  the  name  of  the  copy  reader  re¬ 
sponsible  for  it,  ordered  him  to  appear 
at  his  office.  The  copy  reader  declined 
to  comply  with  this  order. 

Three  years  ago,  Joe  Doran,  a  Herald 
reporter,  obeyed  a  summons  from  Judge 
Raymond  to  appear  at  his  chambers  and 
was  threatened  with  citation  for  con¬ 
tempt  of  court.  The  threat  was  not  car¬ 
ried  out.  Judge  Raymond  is  famous  for 
his  tangle  with  photographers  for  the 
Detroit  Times  and  other  newspapermen 
during  the  Ford-Shapiro  trial. 


On  Wednesday,  May  7,  the  Los  An¬ 
geles  Evening  Herald  carried  “Shootin’ 
Straight,”  its  page  one  editorial  column 
heading  as  usual,  but  in  place  of  the 
familiar  paragraphs  from  the  pen  of 
A.  Y.  Tulley  there  appeared  only  a 
black  bordered  box  containing  the  sig¬ 
nificant  numeral  thirty.  A.  Y.  Tulley, 
for  10  years  managing  editor  of  the 
Express,  had  died  suddenly  of  angina 
pectoris  that  morning. 

Mr.  Tulley  was  born  in  Duleith,  Scot¬ 
land,  56  years  ago.  At  the  death  of  his 
father  he  emigrated  with  his  mother  to 
Chicago  and  at  19  worked  for  various 
Chicago  papers,  later  joining  the  edito¬ 
rial  department  of  the  Waterloo  (la.) 
Tribune.  Twenty  years  ago  he  joined 
the  Los  Angeles  Express. 

He  was  nationally  known  for  studies 
in  Egyptology.  He  had  also  explored 
the  Arctic  circle  in  research  work  for 
American  museums. 

He  is  survived  by  his  widow,  form¬ 
erly  Miss  Floy  Allen,  whom  he  married 
30  years  ago;  a  son,  Ray  Tulley,  20,  and 
a  daughter,  Winifred,  27. 


St.  Loui*  Post-DUpatch  Sayt  Nv 
tional  Society’s  Failure  to  Put 
Teeth  in  Ethics  Is  Bad 
Neglect 


SEYMOUR  BROADCASTS 

G.  D.  Seymour,  city  editor  of  Associ¬ 
ated  Press,  broadcast.  May  7,  over  sta¬ 
tion  W.ABC  and  the  Columbia  Broad¬ 
casting)  System  chain  in  the  regular 
“Going  to  Press  Hour.”  Seymour  de¬ 
scribed  the  adventures  of  a  New  York 
columnist  in  a  talk  entitled  “A  New 
Yorker  at  Large.” 


CORRECTION 

John  B.  Sherrill,  publisher  of  the 
Concord  (N.C.)  Daily  Tribune  recently 
celebrated  his  45th  year  of  continuous 
newspaper  work.  He  began  with  the 
Concord  Times  in  1885.  A  recent  item 
in  Editor  &  Publishi®  credited  Mr. 
Sherrill  with  only  41  years  of  newspaper 
work. 


Captioned  “The  Editors  Sucietr 
Flunks  Again,”  the  St.  Louis  Post- 
Dispatch  on  May  6  published  the  follow¬ 
ing  editorial: 

“For  the  third  time  in  three  years 
members  of  the  American  Society  of 
Newspaper  Editors,  at  their  annual  con¬ 
vention  in  Washington,  refused  to  em¬ 
power  the  Society  with  supervisiori  over 
its  own  membership.  The  fight  for  the 
amendment  to  the  Society’s  constitution, 
which  would  make  it  possible  to  censure, 
suspend  or  expel  members  for  miscon¬ 
duct  or  violation  of  the  Society’s  own 
ethical  code,  was  led  by  Willis  J.  Ab¬ 
bot  of  the  Christian  Science  Monitor. 
Twenty  nine  of  the  52  editors  voted  for 
the  amendment,  but  Abbot  was  unnble  to 
muster  the  two  thirds  for  adoption. 

“We  imagine  the  Editors’  Society  is 
unique  in  this  respect.  We  imagine  it  is 
the  only  one  of  the  thousands  of  asso¬ 
ciations  in  the  United  States,  ranging 
from  Boy  Scout  troops  and  sewing  cir¬ 
cles  up,  whose  members  may  violate 
every  tradition  and  every  ethical  stand¬ 
ard  di  the  Society  and  yet  remain  in 
good  standing.  It  is  small  comfort  that 
a  majority  of  the  members  favored  the 
amendment,  or  that  individuals  like 
Mr.  Abbot  for  years  have  stormed  on 
the  subject  both  in  private  and  in  public. 
The  fact  that  a  timid  minority  can  pre¬ 
vent  the  society  from  safeguarding  it¬ 
self  against  undesirables  is  a  sorry  com¬ 
mentary  on  a  group  which  poses  as  rep¬ 
resentative  of  American  journalism.” 


JOINS  A.N.P.A. 

The  Cedar  Rapids  (la.)  Gasette  has 
been  elected  to  membership  in  the  Amer¬ 
ican  Newspaper  Publishers  Association 


LUNCHEON  FOR  COLUMNISTS 

Columnists  of  New  York  newspapers 
were  guests  of  the  Advertising  Club  of 
New  York  at  a  luncheon.  May  7.  About 
400  members  attended  and  the  columnists 
present  gave  short  talks.  Edwin  S. 
Friendly,  business  manager  of  the  New 
York  Sun  and  chairman  of  the  luncheon 
committee,  introduced  Heywood  Broun, 
New  York  Telegram  columnist,  who 
serv'ed  as  toastmaster.  James  Wright 
Brown,  president  of  Editor  &  Pubush- 
ER,  presided.  Fred  Fuller  Shedd,  editor 
of  the  Philadelphia  Bulletin,  and  Fred 
A.  Walker  of  the  New  York  Sun  were 
present.  Columnists  who  spoke  were  H. 
I.  Phillips.  New  York  Sun;  Leo  T. 
Heatley,  Evening  Journal;  and  Edward 
Hope,  Herald  Tribune.  John  N 
Wheeler,  general  manager  of  North 
American  Newspaper  Alliance,  and  Wil¬ 
liam  Dyson,  Australian  writer,  also 
spoke. 


PRICE 


^JO!  Certified  Dry  Mats  will  not  be 
^  ^  cheapened  in  quality  to  be  sold  at  a 


price. 


We  are  continuing  our  research  and  ex¬ 
periment  to  make  better  mats  all  the  time, 
because  we  believe  that  publishers  want 
better  mats  and  not  cheapened  mats. 


Only  10  other  cities*  have  a  newspaper 
with  as  larxe  a  circulation  as  The 


Des  Moines 


Register  and  Tribune 


Over  240fl00  Daily 


J.  L.  SUTLIVE  MARRIED 

John  L.  Sutlive,  city  editor  of  the 
Savannah  (Ga.)  Press,  and  Miss  Susie 
May  Clyburn  were  married  at  Savan¬ 
nah,  April  30.  After  a  trip  through 
Florida  Mr.  and  Mrs.  Sutlive  have  re¬ 
turned  to  Savannah. 


A  case  of  500  mats  used  in  your  plant  will 
demonstrate  beyond  all  question  of  doubt 
that  Certified  Quality  makes  Certifieds  the 
most  economical  mats  you  can  supply  to 
your  stereotype  department. 


Try  Certifieds  and  you  will  use  them 
regularly. 


*  New  York,  Boston,  Chicago,  Detroit,  Cleve¬ 
land,  Philadelphia,  Baltimore,  Kansas  City, 
Pittsburch,  St.  Louis  and  Des  Moines. 


CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  ^  New  York,  N.Y 
For  dependable  sfereofypinq  use  Certified  Dry  Mats 


MADE  IMTAE  U.^  .L 
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ASK 

QUESTIONS 


If  you  want  expert  opinion  on  the  merits  of 
recent  Linotype  improvements,  ask  questions. 

Your  machinist  can  tell  you  of  the  many 
hours’  saving  in  maintenance  labor  the  new  swing¬ 
ing  keyboard  assures:  your  operator  will  verify  the 
greater  productivity  made  possible  by  the  new  wide 
auxiliaries:  the  worthwhileness  of  the  quick-change 
keyboard  roll,  the  quick-removable  star  wheel,  the 
hinged  finger  in  the  line  delivery  carriage,  the  simple 
left-hand  vise  jaw  adjustment,  and  a  host  of  other 
improvements. 

Your  own  technical  experts  will  explain  the 
advantages  of  the  wiping  motion  on  the  downward 
stroke  of  the  improved  knife  wiper:  the  desirability 
of  positive  line-up  of  pot  mouthpiece  and  mold  made 
possible  by  the  adjustable  pot  leg  bearings:  what  the 
introduction  of  anti-friction  roller  bearings  at  the 
points  of  greatest  strain  in  the  casting  mechanism 
mean:  how  important  so  seemingly  small  a  thing  as 
vent  holes  in  the  pot  pump  plunger  are:  what  the 
improvements  in  the  galley  mean  in  more  efficient 
delivery  of  slugs,  and  any  other  of  the  many  items 
that  have  recently  been  introduced  by  Linotype. 

Spend  a  half  hour  talking  to  your  men  about 
these  things.  Have  a  copy  of  “  Linotype  Leadership” 
on  your  desk — ask  them  just  what  these  technical 
improvements  mean  to  you  in  dollars  and  cents — 
how  they  effect  economies  in  production  and 
maintenance  that  would  have  been  thought 
i  impossible  to  attain  a  few  years  ago 


Brooklyn,  N.  Y.,  San  Francisco,  Chicago, 
New  Orleans.  Canadian  Linotype,  Limited, 
Toronto  2,  Canada.  Representatives  in  the 
Principal  Cities  of  the  World 


ill 
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ERCENTHALER  LINOTYPE  COMPANY 


LINOTYPE  MCTROtLACK  AND  METROLITC  SERIES 


tlt.SO.A-P 
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HOOVER  TO  WELCOME  A.F.A.  MEMBERS 
AT  OPENING  OF  WASHINGTON  MEETING 

Program  Completed  For  Annual  Convention  of  Nation’s  Adver¬ 
tising  Men  May  18-22 — Brilliant  List  of  Speakers  Includes 
Senator  Borah  and  Secretary  of  Labor  Davis 


A  DDRESSES  by  government  officials,  pany.  New  York, 

advertising  men  of  all  types,  and  Retail  ” 
leaders  of  the  nation’s  business  are  on 
the  program  for  the  twenty-sixth  annual 
convention  of  the  Advertising  Federa¬ 
tion  of  America,  to  be  held  at  Washing¬ 
ton,  D.  C.,  May  18  to  22. 

President  Hoover  is  to  welcome  the 
delegates  on  the  south  lawn  of  the  White 
House  Monday  noon.  May  19,  formally 
opening  the  convention — although  a  few 
preliminaries  are  scheduled  for  the  pre¬ 
ceding  Sunday. 

The  days  from  Monday  to  Thursday 
will  be  occupied  by  a  few  general  ses¬ 
sions  and  a  great  many  sectional  meet¬ 
ings,  22  groups  being  scheduled  to  hold 
from  one  to  half  a  dozen  sessions  each. 

This  is  the  first  convention  held  by  the 
American  Federation  following  the  re¬ 
organization  at  the  Berlin  advertising 
convention  last  summer  when  the  inter¬ 
national  phases  of  advertising  were  sepa¬ 
rated  frcMn  the  American  organization. 

It  is  expected  the  convention  will  be 
attended  by  nearly  two  thousand  adver¬ 
tising  and  sales  executives,  publishers 
and  heads  of  advertising  concerns,  ac¬ 
cording  to  Gilbert  T.  Hodges  of  the 
New  York  Sun,  general  convention 
chairman,  who  announced  the  arrange¬ 
ments  made  for  the  gathering. 

Prominent  among  the  sessions  of  pri¬ 
mary  interest  to  newspaper  men  will  be 
those  of  the  Newspaper  Advertising 
Executives  Association  and  the  Associa¬ 
tion  of  Newspaper  Classified  Advertis¬ 
ing  Managers.  There  will  also  be  a  meet¬ 
ing  of  the  Country  Newspaper  Depart¬ 
ment. 

Nineteen  other  group  sessions  will 
deal  with  general  advertising,  retail 
advertising,  various  groups  of  peri¬ 
odical  publishers,  direct  mail  and  radio 
advertising,  international  trade,  commun¬ 
ity  advertising,  public  utility  advertis¬ 
ing,  and.  other  interests.  There  will  be 
conferences  on  advertising  club  manage¬ 
ment  and  training  for  advertising,  and 
meetings  of  the  Federation  of  Women’s 
Advertising  Oubs.  the  Advertising  Com¬ 
mission,  and  the  National  Association  of 
'Teachers  of  Marketing  and  Advertising. 

The  convention  of  the  Newspaper  Ad¬ 
vertising  Executives  Association  will 
cover  three  days.  May  19  to  21  inclusive. 

On  Tuesday,  May  this  association 
will  hold  a  luncheon  with  the  principal 
speaker  John  Moody,  president  of 
Moody’s  Investors’  Service.  New  York, 
whose  subject  is  “Where  Is  America’s 
Business  (^ing  in  19.10?’’  This  lunch¬ 
eon.  as  well  as  the  Tuesday  afternoon 
session,  will  be  open  to  all  those  attend¬ 
ing  the  convention,  while  other  sessions 
will  be  for  members  of  the  N.A.E.A. 
only. 

Mr.  Moody’s  acceptance  of  the  invita¬ 
tion  was  obtained  by  cable  by  Leslie  M. 

Barton  of  the  Chicago  Daily  News,  presi¬ 
dent  of  the  N.A.E.A. 

In  the  rest  of  the  association’s  pro¬ 
gram,  which  will  be  held  in  the  audi¬ 
torium  of  the  U.  S.  Chamber  of  Com¬ 
merce  Building,  there  will  be  included 
discussions  of  newspaper  advertising  by 
representatives  of  large  advertisers, 
among  others.  Opportunity  will  also  be 
given  for  informal  discussion. 

Among  other  topics  facing  the  asso¬ 
ciation  is  the  question  of  local  and  gen¬ 
eral  advertising  rates,  which  has  been 
occupying  attention  at  these  meetings  for 
the  last  four  years.  Discussion  of  local - 
general  differentials  at  the  recent  A.N. 

P.A.  convention  ended  with  a  motion  to 
refer  the  whole  question  to  the  adver¬ 
tising  executives’  association. 

The  addresses  listed  for  the  N.A.E..\. 
speaking  session  are; 

May  19  —  Clarence  Wagener,  The 
Baltimore  Sun.  “Newspaper  Promotion 
— As  It  Might  Be.’’ 

Ijew  Haim,  president,  Hahn  Depart¬ 
ment  Stores,  Inc.,  New  York.  “The  De¬ 
partment  Store  and  the  Newspaper.’’ 

.Amos  Parrish,  .Amos  Parrish  &  Corn- 


Selling  Fashion  at 

Retail. 

May  20 — Duane  Wanamaker,  vice- 
president  and  advertising  manager, 
“Grigsby-Grunow  Company  and  the 
Grigsby-Grunow  Company,  Qiicago, 
Newspapers — Past,  Present  and  F'uture.” 

Hays  MacFarland,  president.  Hays  Mac- 
Farland  &  Company,  Chicago,  “A  Big¬ 
ger  Money’s  Worth  for  the  Advertiser 
in  Newspaper  Advertising.’’ 

Frank  Greene,  managing  editor.  Brad- 
street’s,  New  York,  “Business  as  We 
Find  It.” 

Robert  W.  Lyons,  executive  vice- 
president,  National  Chain  Store  Asso¬ 
ciation,  “The  Chain  Store — a.  Threat  or 
a  Promise.” 

May  21 — Paul  E.  Murphy,  advertising 
manager,  Frederick  Loeser  &  Company, 
Brooklyn,  N.  Y.,  “Wanted — More  Horse 
Sense  in  Retail  Copy.” 

The  general  sessions  of  the  A.F.A. 
will  begin  Sunday,  May  18,  with  a  con¬ 
cert  by  the  Overseas  Band  outside  the 
Willard  Hotel,  a  visit  to  the  Pan- 
American  Building,  and  a  boat  trip  on 
the  Potomac  River  as  guests  of  the  Ad¬ 
vertising  Club  of  Washington.  At  the 
Pan-American  Building,  an  address  of 
welcome  will  be  given  by  Dr.  L.  S.  Rowe, 
director-general  of  the  Pan-American 
Union,  with  a  reply  by  C.  C.  Young- 
green  of  Milwaukee,  president  of  the 
A.F.A. 

Monday,  after  being  formally  wel¬ 
comed  by  President  Hoover  at  the  White 
House,  the  delegates  will  attend  a  lunch¬ 
eon  at  the  Hotel  Willard,  at  which 


Wednesday  forenoon  will  be  given  to 
group  meetings,  but  at  noon  the  whole 
convention  will  gather  for  a  luncheon  at 
tht  Hotel  Willard.  The  following 
speakers  are  announced :  James  J.  Davis, 
secretary  of  labor ;  Pat  Harrison,  U. 
S.  senator  from  Mississippi;  Dr.  Julius 
Klein,  assistant  secretary  of  commerce; 
Malcolm  Muir,  president  of  the  Mc¬ 
Graw-Hill  Publishing  Company,  New 
York. 

At  4  p.  m.  Wednesday  the  annual  busi¬ 
ness  meeting  of  the  association  will  be 
held. 

Thursday  there  will  be  an  all-day  con¬ 
ference  on  advertising  club  management, 
in  charge  of  William  R.  Ewald,  of 
Detroit,  vice-president  of  the  A.h'.A. 

C.  C.  Younggreen  of  Milwaukee,  presi¬ 
dent  of  the  federation,  is  not  expected 
to  stand  for  re-election,-  although  some 
members  have  been  trying  to  persuade 
him  to  do  so.  It  is  understood  he  feels 
that  he  cannot  longer  spend  as  much  time 
as  the  position  demands. 

Mr.  Hodges,  pointing  out  that  the 
theme  of  the  convention  this  year  is 
“Advertising  —  Servant  of  the  Con¬ 
sumer,”  said : 

“In  past  conventions  we  have  consid¬ 
ered  advertising  as  the  servant  of  indus¬ 
try,  as  the  great  seller  of  goods,  and  as 
an  aid  to  general  prosperity.  Now  we 
are  going  to  emphasize  the  really  im¬ 
portant  story  of  how  advertising,  through 
reducing  manufacturing  costs,  saves  mil¬ 
lions  of  dollars  annually  for  the  people 
of  the  United  States.” 


LONG  ISLAND  MEETING 


Senator  William  E.  Borah  of  Idaho  will 
make  the  keynote  address.  Other  speak¬ 
ers  listed  for  Monday  are  Ernest  Elmo 
Calkins,  president  of  Calkins  &  Holden, 
Inc.,  New  York,  who  will  talk  on  “The 
Consumption  Age” ;  Joseph  H.  Appel, 
John  W'anamaker  Company,  New  York, 
on  “The  Consumer  Is  Boss,  but — !”;  and 
Merle  Thorpe,  editor  of  Nation’s  Busi¬ 
ness,  Washington. 

Tuesday  morning  and  afternoon  will 
be  given  to  departmental  meetings  and 
conferences.  The  annual  banquet  and  ball 
will  be  held  at  7  p.  m.  at  the  Hotel  Wil¬ 
lard,  Walter  A.  Strong,  publisher  of  the 
Chicago  Daily  News  and  chairman  of 
the  A.F..A.  board,  will  be  toastmaster. 
.Addresses  will  be  given  by  Arthur  H. 
Vandenberg,  United  States  Senator  from 
Michigan,  and  Francis  H.  Sisson,  vice- 
president  of  the  Guaranty  Trust 
Company. 


See  For  Yourself 

your  be-ringed  ncighlxir,  Saturn, 
Jupiter  with  eight  attendant  moons, 
the  phases  of  Venus — and  the  crat¬ 
ers  of  the  nearest  planet,  the  Moon ! 

A  new  series  “Make  Your  Own 
Telescope”  is  now  being  sent  as  a 
bonus  to  clients  of  our  daily  sci¬ 
ence  news  reports  ....  if  you  are 
interested  write  or  wire _ a  con¬ 

test  series  that  will  surely  build 
circulation. 

Science  Service 

Washington,  D.  C. 


Aaaociation  of  Editors  Reorganized 
and  Officer*  Elected 

Toe  Long  Island  Press  Association 
was  reorganized  at  a  largely  attended 
and  entiiusiastic  meeting  at  the  St. 
George  Hotel,  Brooklyn,  this  week.  The 
association  is  more  than  20  years  old, 
but  had  fallen  into  disuse  in  recent 
years.  At  a  luncheon  addresses  were 
made  by  several  members  and  also  Hil 
F.  Best,  president  of  the  Six  Point 
League  of  New  York,  who  interestingly 
discussed  special  representation  for 
newspapers  including  the  weekly,  and 
Marlen  Pew,  editor  of  EIditor  &  Pub¬ 
lisher,  speaking  on  Long  Island  matters. 

Officers  were  elected  as  follows; 

President,  Alfred  J.  Ball,  iVood- 
haven  (N.Y.)  Leader-Observer. 

Vice-presidents,  (Queens  County),  Hu¬ 
bert  D.  Murray,  \Rockaway  Beach  Wave; 
(Kings  County),  Leslie  Stratton,  Coney 
Islattd  Times;  (Nassau  County),  James 
E.  Stiles,  Nassau  Daily  Review;  (Suf¬ 
folk  County),  John  T.  Tuthill,  Jr.,  Pat- 
chogue  Advance. 

Secretary,  Mrs.  Adelaide  Huntington, 
Sea  Cliff  News. 

Treasurer,  Mrs.  Mabel  Merritt,  Farm- 
ingdale  Post. 

Executive  committee :  Hugo  Sessel- 
berg,  Flatbush  Observer;  George  Schu- 
bel,  Ridgewood  Times;  Fred  Dunbau^, 
Glen  Cove  Record;  Leon  C.  Austin, 
Riverhead  Nervs. 


N.  Y.  GRAPHIC  ADDS  EDITION 

The  New  York  Evening  Graphic  re¬ 
cently  extended  its  afternoon  editions  by 
publication  of  a  late  baseball  and  racing 
final  at  6  p.  m.  Complete  baseball 
scores  and  a  racing  chart  are  carried  in 
this  edition.  Last  season  the  Graphic 
published  no  baseball  scores  until  the 
following  day,  because  of  the  early  pub¬ 
lication  of  its  final  edition.  Ed  Sulli¬ 
van,  sports  editor  of  the  Macfadden 
tabloid,  is  directing  handling  of  the 
sports  final. 


BROUN  TO  PLAY  VAUDEVILLE 

Heywood  Broun,  columnist  for  the 
New  York  Telegram  and  other  Scripps- 
Howard  Newspapers,  will  play  a  week’s 
engagement  at  the  R.K.O.  Palace  Thea¬ 
tre,  New  York,  starting  Saturday,  May 
17.  On  Monday,  May  12,  he  will  begin 
a  series  of  broadcasts  over  station 
W.ABC.  He  will  go  on  the  air  five 
nights  a  week  at  6.15  for  one  mpnth. 
He  intends  to  donate  the  salary  he  re¬ 
ceives  for  his  vaudeville  engagements  to 
the  various  actors’  guilds  of  New  York. 


Your  People 

A  quarter-million  of  your  jieople  are  coming  to 
Great  Britain  this  season. 

Your  people  from  everywhere  will  he  concentrated 
oHc-where. 

They  are  your  best  people.  People  with  money. 
Hundreds  of  millions  of  foreign  gold  will  be  flowing 
in  Britain  soon. 

Let  your  people  realize  the  importance  of  your 
house.  Ivet  them  see  you  cater  to  them  while  they 
travel.  Attract  the  British  consumer  while  all  this 
ready  cash  is  being  poured  into  his  coitntry. 

The  Daily  Express,  with  a  net  circulation  of 
1,669,912,  published  in  London,  Manchester  and 
Glasgow,  covers  Britain  from  these  three  centers. 

The  Evening  Standard  concentrates  on  Lon¬ 
don’s  buying  classes,  and  they  concentrate  on  the 
Standard. 

The  Sunday  Express  covers  Britain  while  people 
are  resting  and  reading. 

These  pafiers  are  read  by  visitors  from  the  States, 
Canada  and  Australia  because  they  are  made  up  like 
their  home  papers,  and  feature  news  of  special  interest 
to  tourists. 

©4?  iatl^  lExpr^BH 

The  Evening  Standard  The  Sunday  Express 

JOSHUA  B.  POWERS,  INC. 

International  Publishers  Representatives 

250  PARK  AVENUE,  NEW  YORK 

London  Paris  Berlin  Buenos  Aires 

Get  the  whole  story — send  for  the  booklet,  YOUR  PEOPLE,  at  once. 

This  is  the  twelfth  of  a  series  of  advertisements  presenting  the  world's  most 
concentrated  market,  and  its  three-fold  voice — Great  Brilotn  and  the  Beaver- 
brook  Press. 
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Of  Interest  to  Junior  Autoplate  Users 


The  Indianapolis  STAR  uses  a  Junior  Autoplate  Machine  and  regularly  takes 
SIX  casts  per  mat  We  congratulate  Mr.  Thompson  and  the  entire  personnel 
of  the  STAR  LEAGUE  on  the  excellent  typography  of  the  Indianapolis  STAR. 


FLONG  CORPORATION 

HOOSICK  FALLS,  N.Y. 
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NEWSPAPER  ADVERTISING  PROBLEMS 
PROMINENT  ON  FOUR  A’S  PROGRAM 

Agency  Official*  List  Many  Speakers  for  Annual  Convention 
in  Washington,  May  15-16 — “Forced  Combination 
Rates”  to  Be  Discussed  by  Guy  H.  Richards 


PROBLEMS  of  newspaper  advertising 
will  be  one  of  the  major  topics  at 
the  thirteenth  annual  convention  of  ^e 
American  Association  of  Advertising 
Agencies,  to  be  held  May  15  and  16  at 
the  Mayflower  Hotel,  Washington, 
D.  C. 

Forced  combination  rates  will  be  dis¬ 
cussed  by  Guy  H.  Richards,  vice-presi¬ 
dent  of  the  Erickson  Company,  at  the 
afternoon  session  on  the  first  day.  Local 
and  national  rates  will  be  taken  up  by 
John  Benson,  president  of  the  A.A.A.A., 
and  retail  advertising  in  newspapers  by 
Kenneth  Collins,  executive  vice-presi¬ 
dent  of  R.  H.  Macy  &  Co. 

Circulation  will  be  discussed  by  P.  L. 
Thomson,  director  of  public  relations  of 
the  Western  Electric  Company  and  presi¬ 
dent  of  the  Audit  Bureau  of  Circula¬ 
tions.  F.  G.  Hubbard,  vice-president  of 
Batten,  Barton,  Durstine  &  Osborn, 
Inc.,  will  analyze  the  value  of  linage 
records  of  national  advertisers. 

Country  newspaper  audits,  now  being 
made  for  w'eekly  newspapers  in  many 
states,  will  be  the  topic  of  L.  S.  Kelly 
of  the  H.  K.  McCann  Company,  chair¬ 
man  of  the  A.A.A.A.  committee  on 
country  newspapers.  Herman  Roe,  field 
director  of  the  National  Editorial  Asso¬ 
ciation,  will  be  the  last  speaker. 

This  session  will  be  an  open  one,  to 
which  publishers  and  other  media  own¬ 
ers  will  ^  invited,  as  well  as  govern¬ 
ment  officials  and  officers  of  advertising 
organizations. 

At  the  same  session,  research  being 
done  by  the  A.A.A.A.  will  be  discussed. 
Stewart  L.  Mims,  vice-president  of  the 
J.  Walter  Thompson  advertising  agency, 
and  chairman  of  the  A.A.A.A.  Commit¬ 
tee  on  Research,  will  be  the  first  speaker, 
and  will  be  followed  by  Dr.  Daniel 
Starch,  director  of  research  for  the  as¬ 
sociation,  who  will  talk  on  the  news¬ 
paper  reader  surveys  undertaken  in  vari¬ 
ous  cities. 

Other  topics  listed  for  the  convention 
are  radio  advertising,  internal  operation 
of  advertising  agencies,  outdoor  adver¬ 
tising,  and  export  advertising. 

H.  K.  McCann,  president  of  the  H.  K. 
McCann  Company  and  chairman  of  the 
Board  of  the  A.A.A.A.,  will  preside  at 
the  opening  session  at  10  o’clock  Thurs¬ 
day  morning.  May  15.  Other  speakers 
at  the  forenoon  meeting  will  be :  L. 
Ames  Brown,  president  of  Lord  & 
Thomas  and  Logan ;  President  Benson 
of  the  A.A.A.A.;  William  S.  Hedges, 
president  of  the  National  Association  of 
Broadcasters ;  John  U.  Reber,  vice- 
president  of  J.  Walter  Thompson  Com¬ 
pany;  Lee  H.  Bristol,  vice-president  of 


the  Bristol-Myers  Company  and  chair¬ 
man  of  the  A.N.A.  Committee  on  Radio 
Checking;  H.  T.  Ewald,  president  of 
the  Campbell-Ewald  Company  and  chair¬ 
man  of  the  National  Outdoor  Advertis¬ 
ing  Bureau;  J.  Fred  Woodruff,  vice- 
president  of  the  Campbell-Ewald  Com¬ 
pany;  and  F.  R.  Gamble,  executive  sec¬ 
retary  of  the  A.A.A.A. 

After  luncheon  the  convention  will  at¬ 
tend  a  demonstration  of  commercial 
sound  pictures.  The  open  session  of  the 
convention  will  be  held  that  afternoon. 

The  association’s  annual  dinner  will  be 
held  at  7  p.  m.  that  day.  Radio  stars 
will  entertain  the  diners. 

Speakers  at  the  Friday  morning  meet¬ 
ing,  which  will  be  for  members  only,  in¬ 
clude:  President  Benson;  Secretary 
Gamble;  G.  Lynn  Sumner,  president  of 
the  agency  of  the  same  name;  Milton 
Towne of  Richardson,  Alley  &  Richards; 
E.  R.  Gardner  of  the  Gardner  Advertis¬ 
ing  Agency ;  J.  H.  Eydeler,  secretary- 
treasurer  of  the  H.  E.  Lesan  advertising 
Agency;  M.  L.  Wilson  of  the  Black¬ 
man  Company;  Paul  E.  Faust  of 
Mitchell,  Faust,  Dickson  &  Wieland; 
Harrison  Atwood  of  H.  K.  McCann 
Company;  and  Henry  C.  Flower  of  J. 
Walter  Thompson  Company. 

An  executive  session  for  the  election 
of  officer^  and  transaction  of  other  busi¬ 
ness  will  be  held  at  noon. 

Friday  afternoon  members  and  guests 
will  be  entertained  at  the  Burning  Tree 
Golf  Club. 


COVERED  TORNADO  IN  PLANE 

When  a  tornado  ripped  across  the 
Middle  West  May  1,  the  Des  Moines 
(la.)  Register  and  Tribune  sent  Paul 
Cotton,  Tribune  staff  writer,  and  George 
Yates,  photographer,  over  the  stricken 
territory  in  “(Jood  News,”  the  paper’s 
plane.  The  plane  traveled  approximately 
550  miles,  going  as  ifar  west  as  Teka- 
mah.  Neb.,  and  circling  back  through 
southern  Iowa.  It  left  Des  Moines  at 
4  a.  m..  May  2,  and  was  back  in  time 
for  a  story  and  pictures  in  Tribune 
home  editions. 


EDITOR  SUES  AUDITOR 

Alex  F.  Dunn,  editor  of  the  Tooele 
(Utah)  Transcript-Bulletin,  has  signed 
a  complaint  against  the  Tooele  County 
auditor  attempting  to  compel  him  to 
publish  a  detailed  financial  statement  of 
county  receipts  and  disbursements  in 
1929.  A  statement  already  published  is 
declared  to  have  been  insufficient  to 
comply  with  the  law.  The  suit  has  been 
brought  in  behalf  of  the  Utah  State 
Press  Association. 


NEWSPAPER  CLUB  ELECTS 


LouU  W.  Fehr  Renamed  President  of 
New  York  Group 

Louis  W.  Fehr,  of  the  New  York 
American,  was  re-elected  president  of 
the  Newspaper  Club  of  New  York  at 
the  annual  election  of  officers  held  at  the 
club  rooms  last  week.  Other  officers 
chosen  were :  Marlen  E.  Pew,  editor 
of  Editor  &  Publisher,  first  vice-presi¬ 
dent;  George  H.  Squire,  Times,  second 
vice-president;  Arthur  L.  Malkenson, 
Jewish  Morning  Journal,  treasurer ; 
Charles  R.  Barth,  Mirror,  recording 
secretary;  Prentice  Winchell,  Draperies, 
corresponding  secretary. 

The  directors  are  Leslie  H.  Allen, 
Electrical  World;  Oscar  Anderson,  Jr., 
Telegram;  Michael  Brown,  Jewish 
Morning  Journal;  Charles  R.  Macauley, 
Brooklyn  Eagle;  Joseph  Van  Raalte, 
King  Features,  and  Paul  A.  Williams, 
Mirror.  Two  associate  directors  were 
also  elected.  They  are  Sylvester  Sulli¬ 
van  and  Edward  B.  Kelly. 

Plans  for  the  club  benefit  at  the  Gaiety 
Theatre  on  May  9,  where  a  midnight 
picture  revue  will  be  staged,  were  dis¬ 
cussed  at  the  meeting. 

Three  of  the  members  were  tied  for 
places  on  the  board  of  directors.  They 
were  Isaac  D.  White,  Worjld;  Edward 
Logan,  Herald  Tribune;  and  Jerome  V. 
Keating,  Evening  Post. 


CUTLER-HAMMER  EXPANDS 


Purchase*  Union  Electric  Mfg.  Co., 
Maker*  of  Control  Apparatus 

Cutler-Hammer,  Inc.,  Milwaukee,  has 
purchased  the  assets  of  Union  Electric 
Manulfacturing  Company,  also  of  Mil¬ 
waukee,  manufacturers  of  motor  control 
specializing  in  a  line  of  drum  type  con¬ 
trol  apparatus. 

The  branch  sales  offices  and  warehouse 
stocks  of  Union  will  be  consolidated 
immediately  with  the  Cutler-Hammer 
branch  offices  and  warehouses.  The  pres¬ 
ent  factory  of  Union  will  be  operated 
as  a  manufacturing  division  of  Cutler- 
Hammer.  E.  F.  Le  Noir,  president  of 
Union,  will  become  a  member  of  the 
headquarters  sales  staff  of  Cutler-Ham¬ 
mer.  Most  of  the  Union  personnel,  par¬ 
ticularly  those  in  the  sales  and  engineer¬ 
ing  departments,  will  be  retained. 


DAYLIGHT  SAVING  POLL 

The  Rochester  (N.Y.)  Times-Union, 
in  an  effort  to  give  an  indication  cvf  pub¬ 
lic  sentiment  for  and  against  adoption 
of  daylight  saving  time  by  Rochester, 
last  week  began  a  poll  which  is  to  last 
until  the  city  council  acts  upon  an  ordi¬ 
nance  May  12  proposing  such  a  change 
in  time.  Returns  of  the  first  five  days 
show  an  overwhelming  sentiment  for 
daylight  saving,  the  vote  being  approxi¬ 
mately  four  to  one. 


TWOPROMOTIONS  MADE 
BY  EttlNVER  NEWS 


M.  F.  RibUtt  Named  Bu*ine**  Manager 
and  C.  Paticbill  Harrey  Take* 
Hi*  Place  a*  an  AdvertUing 
Manager 


M.  F.  Riblett,  for  the  last  three  years 
advertising  manager,  Denver  Rocky 
Mountain  News,  has  been  promoted  to 
business  manager.  He  succeeds  Maurice 
Levy,  who  has  been  acting  business 
manager  during  the  last  several  months. 

C.  Parkhill  Harvey,  for  the  last  20 
years  connected  with  the  business  depart¬ 
ment  of  the  News,  was  promoted  to 
advertising  manager  and  Con  Hecker, 
veteran  Denver  newspaper  man,  takes  the 
position  formerly  held  by  Harvey. 

Riblett  broke  into  the  newspaper  busi¬ 
ness  seventeen  years  ago  as  office  boy 
on  the  News.  Later  he  was  advertising 
manager  of  the  Colorado  Springs  Ga¬ 
zette,  operated  an  advertising  agency  in 
Denver  and  served  as  an  executive  in 
the  Hearst  organization  before  return¬ 
ing  to  Denver  shortly  after  Scripps- 
Howard  bought  the  News. 

Harvey  started  with  the  News  as 
office  boy  and  has  served  in  numerous 
capacities.  For  the  last  two  years  he 
has  been  in  charge  of  national  adver¬ 
tising. 

Hecker  joined  the  advertising  staff  of 
the  News  twelve  years  ago.  After 
many  years  service  he  joined  the  Hearst 
organization  at  Albany,  N.  Y.,  and  re¬ 
turned  to  Denver  with  the  Post.  He 
recently  rejoined  the  advertising  staff  of 
the  News. 


PHOTOGRAPHER  ASSAULTED 


Indianapoli*  Star  Camera  Man  Struck 
by  Alleged  Kidnapper 

Joseph  Craven,  Indianapolis  Star 
photographer,  was  brutally  assaulted 
May  5  while  attempting  to  photograph 
Robert  L.  Doser,  Oklahoma  City,  alleged 
kidnapper.  Doser,  alleged  to  have  kid¬ 
napped  his  own  four  children,  was  leav¬ 
ing  his  father’s  home  with  a  deputy 
sheriff  to  answer  habeas  corpus  summons 
in  court. 

Craven  was  on  the  sidewalk  focusing 
his  camera  on  Doser  when  the  latter 
leaped  on  him  and  knocked  him  to  the 
sidewalk  twice.  The  deputy  did_  not 
interfere  until  Doser  struck  and  kicked 
Craven  in  the  face.  Doser  was  subse¬ 
quently  charged  with  assault  and  bat¬ 
tery.  Craven  was  badly  bruised  and  cut. 


BROWN  HEADS  ROTARY 

Chas.  K.  Brown,  of  the  Staunton  (Va.) 
Evening  Leader,  has  been  elected  pred- 
dent  o'f  the  Rotary  Club  of  that  citjr. 
George  H.  Powell,  of  the  circulation  de¬ 
partment,  was  elected  to  the  board  of 
directors. 
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RACTICALLY  every  client  of 
The  Charles  Partlowe  Company  is  a  member  of  the 


THE 

CHARLES  PARTLOWE 
COMPANY 

Occidental  Building 
INDIANAPOLIS 


A*B*C.  Every  subscription  secured  by  a  Partlowe 
Plan  campaign  is  subject  to  the  A.B.C.  audit— or  the 
verification  of  the  publisher,  A  Partlowe  contract  is 
absolute  insurance  of  the  best  in  circulatiombuilding. 


Mcmben 

Better  Btuineu  B«rea« 


Wire  or  urite  for  terms,  open  dates,  etc. 
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^  ^  costs  down 


There  is  a  threefold  way  to  prove  that  Dodge  Trucks  lower  hauling 
costs  and  increase  profits  for  publishers.  Simply  ask  owners, 
inspect  and  compare  these  workers  and  test  one  —  with  you 
behind  the  wheel. 

By  such  thorough  investigation  you  will  know  that  Dodge  Trucks 
have  the  power  to  pull,  the  speed  to  save  time,  the  dependability 
to  maintain  schedules,  the  economy  to  save  money,  the  long  life  to 
lower  depreciation  costs,  the  good  looks  to  attract  patronage  —  all 
qualities  that  keep  costs  down  and  profits  up. 

There  are  124  standard  Dodge  Trucks  to  select  from.  They  are 
built  in  capacities  ranging  from  V^-ton  to  3-ton,  in  various  wheel¬ 
bases,  with  optional  gear*  ratios,  tire  sizes  and  body  types.  Your 
Dodge  Brothers  dealer  can  show  you  the  one  that  fits  your  needs. 


DODGE  TRUCKS 
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INTERTYPE 

SERVICE 

Now  Available  in  Ok 

THE  PROGRESSIVE  INTERTYPE  •  THE  PROGRESSIVE  INTERTYPE  •  THE  PROGRESSIVE  INTERTYPE  •  THE  PROGRESSIVE  IxtBe  • 


THE  TWO-MAGAZINE  INTERTYPE 
Sets  T*xt  and  Display  up  to  Full  18  Point 


THE  DISPLAY  SIX-MAGAZINE  INTERTYPE 
Sots  all  Standard  Facet  up  to  60  Point 
Condensed  Caps.  Measures  up  to  42  picas 


WITHIN  the  half  generation  since  the 
first  Intertype  was  introduced  Intertypes 
and  Intertype  Service  have  made  their  way 
around  the  world.  Today  there  are  more  than 
60  countries  where  Intertypes  are  in  daily 
operation. 

In  far  off  Greenland  and  in  tropical  Java,  as 
well  as  in  many  other  countries,  Intertype 
users  know  that  Intertype  Service  is  a  part 
of  their  machine. 

Line  composing  machines  are  delicate  and 
highly  sensitive  as  well  as  extensive  mecha¬ 
nisms.  Conditions  beyond  human  control 
sometimes  cause  trouble.  Therefore  the  Inter¬ 
type  Corporation  never  loses  interest  in  any 
Intertype,  but  it  stands  ready  at  all  times  to 
do  whatever  is  necessary  to  keep  every  Inter- 
t5q)e  in  first  class  working  order. 

In  the  case  of  one  Intertype  user  it  was 
necessary  to  ask  for  service- but  once  in  four¬ 
teen  years,  but  he  got  the  service  immedi¬ 
ately.  (See  letter  No.  28  at  right.) 

Intertypes  were  not  the  first  line  compos¬ 
ing  machines  on  the  market. 

Inter+ypes  and  Inter+ype 
Service  had  to  win  recogni¬ 
tion  on  Merit  alone. 


In  proof  of  the  fact  that  Intertypes  have 
won  worldwide  recognition  on  merit  alone, 
89  per  cent  of  all  the  users  of  five  or  more 
Intertypes  have  placed  repeat  orders.  And  a 
large  per  cent  of  all  Intertype  sales  have  been 
made  through  the  recommendation  of  Inter¬ 
type  users. 

Intertype  Standardization  is  the  greatest 
contribution  to  economical  machine  composi¬ 
tion  that  has  been  made  in  the  last  30  years. 

Always  Up-to-date — 
Always  Ready  for  any 
Composition  Problem 

An  Intertype  can  be  changed  from  a  one- 
magazine  Intertype  to  a  six-magazine  Inter¬ 
type  (or  any  number  of  magazines  in  be¬ 
tween)  right  in  your  own  plant  by  your  own 
machinist.  Intertypes  can  be  made  ready  for 
any  composition  problem  at  any  time. 

If  you  have  an  idea  that  all  line  composing 
machines  are  alike  send  for  your  copy  of 
“Intertype  Features”  a  booklet  which  illus¬ 
trates  and  describes  why  the  Intertype  is  a 
profit  producer  and  a  time  saver  the  world 


Standardize^^ 

INTERTYPE 


THE  INTERTYPE  MIXER 
M««i  «  Doivn  Facet  in  Any  On#  Job 


TRADE  M  ARK 


INTERTYPE  CORPORATION:  Brooklyn,  N.  Y’.,  3G0  Furman  St.j  Chicago,  130  North  Franklin  St.;  New  Orleana,  816  HowarO 
Ave.;  San  Francisco,  152  Fremont  St.;  Eos  Angelos,  1220  South  Maple  Ave.;  Boston,  80  Federal  St.;  Canada,  Toronto  Typ* 
Foundry  Co.,  Ltd.,  York  and  Wellington  Sts.,  Toronto;  England,  Intertype  Limited,  241  Biaekfriars  Bd.,  London.  S.E.li 
Germany,  Intertype  Setzmasehinen  G.m.b.H.,  Koeniggraetzerstrasse  118,  Berlin,  S.W.ll.  Distributors  throughout  the  world. 


Text  wt  in  Intertype  Ideel  Newe.  Diepley,  Vogue  Bold. 
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1913 — The  First  Intertype 
1930 — Over  10,000  Intertypes 

And — No  Standardized  infertype 


r  60  Countries 


Has  Ever  Become  Obsolete 


•  THE  PROGRESSIVE  INTERTYPE  •  THE  PROGRESSIVE  INTERTYPE  •  THE  PROGRESSIVE  INTERTYPE  •  THE  PROGRESSIVE 


SOME  COMMENTS  ON 
INTERTYPE  SERVICE: 

“During  my  absence  of  a  few  days  from  the  office,  which 
was  in  charge  of  Mrs.  Bryant,  the  thermostat  on  our 
il  B  for  some  reason  went  haywire.  Mrs.  Bryant  called 
Mr.  C.  D.  Fulton,  who  Immediately  put  your  Mr.  M.  E. 
on  the  line.  That  was  on  Tuesday,  the  beginning  of  our 
time  of  the  week.  Mr.  Van  left  San  Francisco  at  9  o’clock 
evening,  arriving  in  Kelseyville  at  1:30  a.  m.  of  Wednes- 
md  wo”ked  on  the  machine  until  3  a.  m.,  having  put  every- 
I  in  first  class  condition.  Mrs.  Bryant  reached  the  office  at 
1.  m.,  but  Mr.  Van  had  completed  his  work  and  was  on 
ray  back  to  San  Francisco.  Kelseyville  is  approximately 
:iles  from  San  Francisco,  off  the  railroad,  and  when  it  is 
:  into  consideration  that  Mr.  Van  was  compelled  to  cover 
:ilcs  or  more  by  auto,  during  the  night  time,  I  believe  it 
le  admitted  that  this  service  may  be  considered  unusual 
worthy  of  comment.  It  certainly  indicates  a  disposition  on 
art  of  your  (organization  to  eerve  its  customers  efficiently 
jromptly.  It  is  the  kind  of  service  that  makes  and  keeps 
ds.” 

HE  HIGHEST  IDEALS  OF  tIhE  SPIRIT  OF  SERVICE 

“Without  going  into  details  to  unquestioned  superiority 
of  Intertype  Features,  we  believe  that  an  even  greater 
apli.shment  has  been  achieved  by  the  Intertype  organi- 
9  in  exemplifying  the  highest  ideals  of  the  spirit  of  Ser- 
Not  only  in  “service”  as  infrequently  required  in  the  ordi- 
use  of  the  word,  but  the  unfailing  courtesy  and  consid- 
m  shown  by  every  member  ofl  the  organization  with  whom 
ive  come  in  contact,  and  thmr  very  evident  desire  to  be 
td  that  Intertype  users  are  satisfied  users  long  after  .the 
3  made.”  \ 

SERVICE  WHEN  SERVICBCOUNTS  MOST 

“No  machine  that  is  made  by  human  hands  is  Infallible, 
and  each  and  every  one  at  sonm  time  or  other  is  in  need 
pair  or  replacement  of  parts.  U  is  when  these  parts  or 
«  are  necessary  that  service  cwnts  more — and  that  is 
hing  that  the  Intertype  CorporaLon  ‘don’t  give  nothing 
:jt.’  Indeed  we  are  highly  pleased  m  every  way,  and  while 
•e  but  two  machines  we  have  h^  occasion  to  call  for 
:e.  And  we  have  always  had  SERVICE.” 

ONE  CALL  IN  14  YEXrS 

‘During  the  nearly  fourteen  years  that  have  elapsed  we 
lave  had  only  one  occasion  to  issue  the  S.  O.  S.  call  for 
"ce  man.  This  occurred  last  week.  On  Thursday,  Decem- 
“h,  we  wired  your  office  at  3  p.  m.,  requesting  the  services 
mechanic.  At  3:15  p.  m.  we  had  a  reply  stating  your 
wic  was  in  the  office  of  the  Thomaston  Times.  At  4 
i  A5  minutes  later,  we  had  a  wire  from  our  old  friend, 
T.  Bartee — the  man  that  installed  our  machine  nearly 
years  ago— saying  that  he  was  leaving  Albany  im- 
iely  for  Greensboro.  Friday  morning,  about  eighteen 
efter  our  call,  Mr.  Bartee  was  on  the  scene.  He  arrived 
:  office  as  quick  as  if  we  had  secured  a  mechanic  from 
In  nearly  fourteen  years  we  have  called  upon  you 
me  time,  and  you  rendered  jam-up  service.  It  couldn’t 
proved  upon.” 

'AYS  RECEIVED  PROMPT.  INTELLIGENT  SERVICE 

If  I  were  called  upon  to  name  one  outstanding  charac- 
eristic  of  the  Intertype  as  I  have  known  it  during  the 
which  I  have  owned  one,  I  would  say  that  it  is  the 
|ction  which  I  have  had  in  dealing  with  the  company. 

exception  we  have  always  received  prompt,  courteous, 
Ptelligent  service  from  the  Intertype  Corporation,  and 
•installing  a  new  machine  today  it  would  be  an  Intertype, 
I*  I  am  firmly  convinced  that  this  service  is  a  valuable 
•pr  me  to  have  access  to.” 

'•^  ond  addresses  of  any  of  the  writers  of  the  above 
will  be  given  if  you  mention  them  by  number. 


THE  43  INTERTYPE  FEATURES 

1.  Spaceband  Key  adjustable  to  suit 

operator. 

2.  Light  touch  Keyboard  increases  speed. 

3.  Auxiliary  Spaceband  Key  saves 

reaching  across  keyboard. 

4.  Keyboard  Rubber  Roll  can  be 

replaced  instantly. 

5.  Keyboard  Rubber  Roll  Retainer 

prevents  “creeping.” 

6.  Interchangeable  Keyboard  Rods. 

7.  Only  Two  Parts  to  Escapement. 

8.  Quick-Change  magazines  are  removed 

from  rear. 

9.  Curved  Assembler  Front  increases 

assembly  speed. 

10.  Positive  Assembler  practically 

eliminates  transpositions. 

11.  Assembling  Elevator  eliminates 

troublesome  wire  release. 

12.  Non-Clogging  Spaceband  Box. 

13.  Instantly  replaced  Star  Wheel. 

14.  Line  Delivery  Carriage  prevents 

spaceband  breakage. 

15.  Hardened  Steel  Matrix  Retaining 

Pawls. 

16.  Vise  Jaw  Adjustment  makes  quick 

change  of  line  lengths. 

17.  Mold  Slide  Safety  Device  saves 

matrices  and  prevents  squirts. 

18.  Interchangeable  Mold  Liners  save 

liner  investment. 

19.  Pump  Spring  is  easily  adjustable  to 

deliver  perfect  slugs. 

20.  Electrically  Perfect  Thermostat. 

21.  Extra  Large  Metal  Pot  maintains 

more  uniform  temperature. 

22.  One  Mouthpiece  handles  all  kinds  of 

work. 

23.  Automatic  Blank  Slug  Device  is  a 

time-saving  convenience. 

24.  Mold  Driving  Pinion  Shaft  Friction 

Clutch  relieves  harmful  strain  on 
driving  mechanism. 

25.  Intertype  Electric  Pot  gives  uniform 

heat. 

26.  Interchangeable  Mold  Caps. 

27.  Mold  Disk  can  be  moved  without  re¬ 

moving  the  stud  from  the  disk. 

28.  Mold  Disk  Turning  Knob  eliminates 

damage  due  to  wrong  timing. 

29.  Universal  Ejector  has  solid  blades  for 

various  sizes  of  slugs. 

SO.  Screw  bearing  Knife  Block  insures 
parallel  slugs. 

SL  All  measures  up  to  42  pica  ems  wide. 
32.  Elevator  Transfer  Mechanism 
prevents  “spills.” 

S3.  Second  Elevator  Lower  Guide  causes 
the  second  elevator  to  lift  vertically 
without  damage  to  matrices. 

84.  Intertype  Matrices  are  Smooth 

Running  on  All  Line  Composing 
Machines. 

35.  Second  Elevator  Starting  Weight  gives 

second  elevator  absolutely  even 
movement 

36.  Font  Distingmisher  is  easily  readable 

from  front  of  machine. 

37.  Wear-Adjusting  Distributor  Mecha¬ 

nism  saves  slightly  worn  matrices. 

38.  Automatic  Magazine  Shutter  shuts 

out  dirt  and  flat  matrices. 

39.  Channel  Entrances  are  self-aligning 

to  each  magazine. 

40.  Variable  Spacing  of  Channel  Entrance 

Partitions  make  possible  larger 
faces  on  main  magazine. 

4L  Cam  Wiper  cleans  and  oils  cam  face. 

42.  Back  Mold  Wiper  prevents  accumu¬ 

lation  of  metal  on  back  of  molds. 

43.  Side  Unit  No.  3  has  maximum  face 

capacity. 


INTERTYPE 

FACES 


RUN  SMOOTHLY  ON  OTHER 
LINE  COMPOSING  MACHINES 


INTERTYPE  SMOOTH  RUNNING  MATRIC 
INTERTYPE  SMOOTH  RUNNING  l^ATRIC 
Intertype  Smooth  Running  Matrices  Hang  Per 
Intertype  Smooth  Running  Matrices  Hang  Per 

8  Point  Ideal  News  trith  Bold 

NO  STANDARDIZED  INTERTYPE  HAS  EVER 
NO  STANDARDIZED  INTERTYPE  HAS  EVER 
No  Standardized  Intertype  Has  Ever  Become 
No  Standardized  Intertype  Has  Ever  Become 

to  Point  Vogue  uiith  Bold 

NEW  FEATURES  ARE  ALL  STAND 

Inter  type  Features  Are  Standardized 

a  Point  Bodoni  Bold  toith  Italic 

ALL  MAGAZINES,  MOLDS 

All  Magazines,  Molds,  Liners 

H  Point  Cheltonian  Bold  \oith  Italic 

PROFIT-MAKING  AND  T 
Profit-Making  and  Time-Savi 

18  Point  Oaramond 

PROFIT-MAKING  IS  AN 
Profit-Making  and  Time-Sa 

18  Point  Oaramond  Bold 

INTERTYPE  1234567 

24  Point  Vogue 

INTERTYPE  1234567 

24  Point  Vogue  Bold 

PROFIT  1234 

24  Point  Bodoni  Modern 

SPEED  I2S45 

24  Point  Bodoni  Modern  Italic 

PROFIT  123 

86  Point  Cheltonian  Bold 

EFnCIENCY 
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LIBERAL  DAMAGES 

The  Appellate  Division  of  the  New  York  Su¬ 
preme  Court  this  week  ordered  the  retrial  of 


a  libel  case  on  a  theory  of  law  which  deserves 
attention.  A  former  assistant  to  the  corporation 
counsel  of  New  York  city  had  sued  a  New  York 
newspaper  for  libel  on  account  of  a  story  in  which 
the  gentleman  had  been  referred  to  as  having  been 
convicted  of  conspiracy  to  graft  and  this  was  stated 
in  relation  to  his  purchase  of  a  large  estate.  The 
defense  was  that  the  newspaper  had  made  an  error, 
due  to  mistaken  identity.  The  newspaper  made  a 
retraction. 

The  jury  established  that  the  publication  referred 
to  the  plaintiff  and  that  it  was  false.  It  gave  a  six 
cent  verdict.  The  plaintiff  appealed  from  the  ver¬ 
dict  on  the  ground  of  insufficiency.  In  upholding 
this  view  the  higher  court  now  contends  that  the 
trial  court  erred  in  charging  the  jury  that  it  should 
take  into  consideration  the  retraction  in  determining 
the  amount  of  compensatory  damages.  And  it  re¬ 
asserts  a  rule  that  retractions  are  admissible  for  the 
purpose  of  reducing  punitive  damages,  but  may  not 
be  admitted  to  reduce  compensatory  damages. 

Here  is  the  language  of  the  court:  “Retractions 
are  often  dilatory,  offensive  and  ineffective.  The  re¬ 
luctance  of  the  libeler  to  make  a  proper  retraction 
promptly,  or,  if  made,  to  couch  it  in  proper  language, 
results  in  aggravating  the  injury  resulting  from  the 
libel  and  increasing  the  harm.  The  failure  to  give 
the  retraction  sufficient  prominence  by  placing  it  in 
an  obscure  part  of  the  newspaper,  or  when  made,  to 
phrase  it  in  proper  language,  makes  it  worthless. 
When  the  libel  is  published  the  harm  is  very  often 
accomplished,  and  its  republication  by  way  of  a 
retraction  may  accentuate  and  render  it  more  dam¬ 
aging.” 

Of  course  these  things  may  be  true  and,  also,  they 
may  not  be  true.  W’hen  one  gets  into  the  realm  of 
speculation  as  to  how  a  retraction  should  be  phrased, 
how  published,  or  what  it  may  or  may  not  accom¬ 
plish  the  sky  is  the  limit.  Who  knows?  Can  any 
formula  be  prescribed  for  this  intangible? 

We  believe  the  rank  and  file  of  working  news¬ 
paper  men  know  that  they  should  promptly  and  in 
good  spirit  correct  their  mistakes,  so  that  readers 
wko  have  been  misinformed  would  have  their  false 
impressions  righted.  In  order  to  do  this  the  aver¬ 
age  newspaper  man  will  not  attempt  to  phrase  his 
correction  in  muddled  and  cowardly  language,  or 
seek  to  hide  it,  to  save  his  face,  but  will  come  out 
man-fashion  and  say  that  the  newspaper  made  a 
mistake,  that  so-and-so  is  the  case,  express  regret 
and  seek  in  every  reasonable  way  to  mitigate  the 
harm.  This  is  what  a  retraction  is.  Its  purpose  is 
well  understood  by  newspaper  readers  in  general. 
Honest  retractions  do  not  hurt  newspapers.  They 
tend  to  give  the  reader  increased  confidence  in  the 
printed  word. 

We  do  not  believe  courts  may  take  positive  or 
arbitrary  views  concerning  the  harm  done  by  libels 
that  have  been  retracted.  The  question  of  compen¬ 
satory  damages  is  a  field  as  uncertain  and  full  of 
conjecture  as  is  the  retraction  field.  Punitive  dam¬ 
ages  may  be  reasonably  computed  in  the  law,  but 
compensatory  damages  are  based  upon  elements 
which  are  often  entirely  intangible  and  impossible 
of  proof.  But  the  Appellate  Division  says :  “In  a 
case  where  it  is  established  that  the  article  was 
grossly  libelous  and  that  the  plaintiff  is  a  man  of 
excellent  reputation  and  good  character,  there  should 
be  a  verdict  for  substantial  damages,  unless  there  are 
mitigating  circumstances.” 

Substantial  damages!  How  “substantial?”  There 
is  a  type  of  individual  who  would  not  think  (of  ask¬ 
ing  for  less  than  a  million  dollars  from  a  newspaper 
for  alleged  libel,  no  matter  what  its  character 
might  be. 

The  rarest  development  in  newspaperdom  in  these 
days  is  a  case  of  malicious  libel.  The  usual  libel  is 
due  to  mistakes,  sometimes  honest  and  sometimes 
reckless.  Mistaken  identity  is  common  enough,  in 
and  out  of  the  newspaper  business.  In  view  of  news¬ 
paper  ethics  which  have  reduced  the  element  of 
malice  to  the  vanishing  point  we  think  courts  might 
revise  their  conventional  opinions,  so  obvious  In 
recent  decisions,  that  newspaper  men  commonly  seek 
to  evade  public  responsibility  for  their  errors  and 
also  that  the  newspaper  reading  public  is  not  influ¬ 
enced  to  alter  opinions  through  the  publication  of 
retractions. 


To  him  that  overcometh  will  I  grant  to  sit 
with  me  in  my  throne,  even  as  1  also  over¬ 
came. — Revelations,  III;  21. 


The  courts  frequently  are  not  appreciative  of  the 
public  motive  of  the  newspaper  in  printing  news 
concerning  persons  trusted  by  the  citizenship.  To 
us  it  seems  unfair  to  omit  that  factor.  Stories  on 
which  libel  suits  are  brought  rarely  are  printed  be¬ 
cause  the  editor  thinks  they  will  make  the  newspaper 
more  salable.  They  are  almost  invariably  minor 
references  made  with  good  intent,  but  on  mistaken 
information. 

In  claiming  compensatory  damages,  after  retrac¬ 
tions  have  been  printed,  litigants  often  claim  they 
are  deeply  distressed  and  suffer  from  loss  of  sleep. 
But,  our  own  experience  is  that  it  is  the  libeller  who 
is  the  more  often  deeply  distressed  and  subject  to 
restless  nights.  The  libelled  person  may  even  look 
confidently  forward  to  claiming  a  quick  and  easy 
fortune  from  a  newspaper  that  mistakenly  printed 
a  libel  which  its  editor  thought  was  a  public  service. 


BUSINESS  PAPERS 

OUR  readers  will  find  in  other  columns  of  this 
issue  a  report  of  the  spirited  meeting  of  the 


editors  and  publishers  of  the  trade  and  indus¬ 
trial  press  this  week  under  the  auspices  of  the  Asso¬ 
ciated  Business  Papers,  Inc.  We  call  attention  to 
the  admirable  character  of  discussion  among  these 
men.  It  sometimes  seems  to  us  that  business  paper 
editors  and  publishers  are  tackling  without  gloves 
more  real  problems  in  these  complex  days  than  are 
their  brothers  of  the  daily  press. 

The  business  paper  of  today  is  not  content  merely 
to  serve  its  field  in  routine  manner,  but  rather  as  a 
leader  of  thought  and  action.  It  is,  to  a  considerable 
degree,  still  representative  of  personal  journalism. 
Indeed,  as  Fred  Feiker,  the  talented  executive  head 
of  the  association,  says  in  his  annual  report:  “The 
business  papers  of  today  constitute  the  last  stand  of 
personal  journalism,  one  of  the  finest  and  most  es¬ 
sential  attributes  of  an  enduring  civilization.”  The 
editor,  publisher  or  special  writer  of  a  business  paper 
may  be,  and  usually  is,  something  more  than  a  mere 
name  at  the  masthead.  He  is  a  student  of  the  field 
to  which  his  paper  caters  and  it  is  the  testimony  of 
men  in  business  that  remarkable  contributions  are 
being  made  to  industry  and  trade  by  thinking  and 
writing  men  of  this  press  who  have  time  to  stand 
apart  from  the  whirl  of  every-day  activity,  view 
problems  abstractly  and  calmly  lay  their  findings  be¬ 
fore  their  special  audiences. 

Hundreds  of  such  contributions  might  be  cited. 
We  mention  but  one.  A  few  years  ago  the  railroads 
of  this  country  were  in  a  constant  state  of  turmoil 
because  a  great  variety  of  gauges  and  odd-size  over¬ 
head  obstructions  made  it  impossible  for  to  operate 
identical  equipment  over  all  lines.  No  one  had  been 
able  to  bring  the  railroads  together  on  a  basis  of 
standard  equipment,  until  a  business  paper  editor 
tackled  the  jc^.  It  is  said  that  all  but  two  or  three 
of  the  scores  of  railroads  of  the  country  today  em¬ 
ploy  standard  equipment,  due  directly  to  business 
paper  campaigns. 

Increasingly  the  business  paper,  because  of  its  char¬ 
acter  and  influence,  is  being  recognized  as  something 
more  than  a  white-space  vehicle,  and  is  used  for  mer¬ 
chandising  campaigns  within  the  trade  leading  on  to 
consumer  campaigns.  Its  power  is  an  established 
factor. 

Editor  &  Publisher  congratulates  Advertising  & 
Selling  Fortnightly,  a  member  of  this  group,  upon 
the  honor  conferred  this  week  by  the  association, 
this  paper  having  been  selected  for  first  award  for 
outstanding  service  to  its  industry,  on  account  of  its 
sustained  campaign  against  abuses  of  testimonial  copy 
in  advertising.  Other  prize  awards  reflect  equally 
the  appreciation  of  the  business  press  that  the  high¬ 
est  service  to  their  communities  is  not  necessarily  as¬ 
sociated  with  immediate  advertising  revenue. 
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STILL  NEWSPAPERS 

Kenneth  COLLINS,  the  intelligent  advertis¬ 
ing  executive  of  R.  H.  Macy  &  Co.,  huge  New 

\7 _ I,  roi-onfi,,  ot 


York  department  store,  recently  at  Buffalo 
made  this  observation:  “Today  the  name  ‘news¬ 
paper’  is  a  misnomer.  The  great  metropolitan 
dailies  are,  in  reality,  magazines  with  news-value 
added.” 

That,  taken  literally,  is  a  rather  startling  state¬ 
ment.  It  is  true  as  regards  some  newspapers  that 
are  committed  to  the  theory  that  the  “entertainment” 
function  of  a  newspaper  is  of  primary  circulation 
importance.  It  is  not  true  of  the  rank  and  file  of 
daily  newspapers.  They  remain  newspapers  with 
magazine-value  added. 

To  confirm  this  view  we  have  today  measured  the 
editorial  content  of  three  metropolitan  newspapers, 
of  three  important  cities.  One,  committed  to  fea¬ 
ture  treatment,  gave  this  result:  Pure  news,  38  per 
cent;  editorial  comment,  8  per  cent;  pictures,  15  per 
cent ;  pure  magazine  feature,  39  per  cent.  A  news¬ 
paper  which  represents  the  directly  opposite  policy 
was  found  to  contain  69  per  cent  pure  news,  9  per 
cent  editorial  comment,  3  per  cent  pictures  and  19 
per  cent  magazine  feature,  all  of  the  latter,  however, 
having  a  news  angle.  A  third  newspaper,  which  is 
regarded  as  a  lively  local  sheet,  gave  this  result:  46 
per  cent  pure  news,  16  per  cent  comment,  12  per 
cent  pictures  and  26  per  cent  feature  material,  most 
of  which  could  be  classed  as  magazine  stuff. 


Ability  to  select  al>t>ro(iriate  and  valuable 
neivs  from  the  huge  mass  noic  available  is  the 
high  art  of  editing. 


TRUTH  IN  ADVERTISING 


IN  Chicago  a  local  merchant  has  been  advertising 
in  superlatives  that  he  was  selling  his  stock  at 
severely  cut  prices,  owing  to  the  expiration  of  his 
store  lease  and  his  necessity  to  leave  the  premises. 
It  is  alleged  that  he  had  been  replenishing  his  stock 
from  time  to  time  to  keep  up  with  the  trade  that  his 
sensational  advertising  created.  The  other  day,  when 
his  widely  advertised  lease  was  due  to  expire,  the 
merchant  came  through  with  copy  to  the  effect  that 
he  had  succeeded  in  getting  a  temporary  extension  of 
his  contract  with  the  landlord  and  that  the  sale  would 
go  on.  This  was  too  much  for  four  already  suspici¬ 
ous  Chicago  newspapers  and  they  banned  the  copy, 
on  advice  of  the  Better  Business  Bureau.  In  or¬ 
dinary  business  practice  it  would  be  considered 
foolish  to  refuse  the  patronage  of  an  advertiser  on 
such  grounds,  but  newspapers  are  prepared  to  make 
financial  sacrifices  when  the  valuable  “truth  in  ad¬ 
vertising”  principle  is  at  stake. 


Ernest  Dimnet  betcails  “printing  gone;  mad" 
and  a  civilisation  submerged  by  a  deluge  of 
words.  It  is  a  queer  complaint  from  a  philoso¬ 
pher  who  fails  to  consider  what  the  world 
would  be  ivithout  printing. 


MR.  CAMPBELL’S  LETTER 

Editor  &  publisher  is  pleased  to  publish 

in  the  letter  column  this  week  a  contribution 
from  Gardner  E.  Campbell,  managing  editor 
of  the  Wakefield  (Mass.)  Daily  Item  and  former 
president  of  the  Massachusetts  Press  Association, 
concerning  a  proposed  resolution  on  free  publicity 
practices  by  advertising  agencies.  Mr.  Campbell 
kindly  and  sensibly  comments  on  our  editorial  of 
two  weeks  ago  titled  “Warning.” 

It  is  not  often  that  the  free  publicity  issue  is  w 
well  presented  as  in  this  letter  and  we  hope  it  will 
be  read  by  newspaper  men  and  agency  men  alike.  It 
is  plain  that  Mr.  Campbell’s  resolution,  which 
thought  was  too  radical,  will  not  be  pressed  by  him 
for  adoption  at  next  week’s  meeting  of  the  group. 

Mr.  Campbell  holds,  perhaps  rightly,  that  this  del¬ 
uge  of  advertising  in  the  guise  of  news  which  is 
sweeping  newspaperdom  must  be  stopped  at  the 
source  and  that  the  familiar  theory  that  it  can  be 
outlawed  by  the  newspapers  is  impractical.  We 
know,  of  course,  that  many  state  and  regional  or¬ 
ganizations  have  “resoluted”  and  that  their  members 
have  gone  home  promptly  to  ignore  the  rule.  We 
fancy,  however,  that  there  is  such  a  thing  as  com¬ 
mitting  a  membership  to  an  ethical  practice  and  mak¬ 
ing  it  stick. 
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PURELY  PERSONAL 


Fred  R.  lord,  vice-president  of 
the  Portland  Maine  Publishing  Com¬ 
pany,  publisher  of  the  Press  Herald, 
Evening  Express  and  Sunday  Telegram, 
has  been  chosen  vice-president  of  the 
Bowdoin  College  Alumni  Association  of 
Kennebec  County. 

Julius  P.  Fishburne,  publisher  of  the 
Roanoke  (Va.)  Times  and  World-News, 
and  Colonel  H.  L.  Opie,  publisher  of 
the  Staunton  (Va.)  News-Leader,  at¬ 
tended  the  annual  meeting  of  the  Cham¬ 
ber  of  Commerce  of  the  United  States, 
at  Washington,  D.  C.,  recently. 

Harry  W.  Musselwhite,  for  many 
years  publisher  of  the  Manistee  (Mich.) 
N ezvs- Advocate  and  a  member  of  the 
state  conservation  commission,  acted  as 
supervisor  of  the  fourth  Michigan  dis¬ 
trict  for  the  1930  census  survey. 

Gus  M.  Stinemetz,  editor  of  the  Har¬ 
risburg  Telegraph,  and  Theodore  Arter, 
Jr.,  editor  of  the  Altoona  (Pa.)  Trib¬ 
une,  were  speakers  at  the  annual  initia¬ 
tion  dinner  of  Alpha  Beta  Sigma,  pro¬ 
fessional  journalistic  fraternity  at  the 
Pennsylvania  State  College,  May  2. 

George  H.  Adams,  publisher  of  the 
Pine  Bluff  (Ark.)  Graphic,  addressed 
the  Kiwanis  Club  there  recently. 

Gardner  Cowles,  publisher  of  the  Des 
Moines  (la.)  Register  and  Tribune, 
returned  May  2  with  Mrs.  Cowles  from 
Phoenix,  Ariz.,  where  they  had  spent 
several  months. 

Edward  J.  Hancock,  publisher  of  the 
Greensburg  (Ind.)  News,  has  recovered 
after  a  long  illness. 

Grove  Patterson,  editor  of  the  Toledo 
(O.)  Blade,  was  one  of  the  speakers  at 
the  dedication  of  mural  pictures  at  the 
Kaufmann’s  Department  stores  on  the 
night  of  April  27.  Paul  Block,  pub¬ 
lisher  of  the  Pittsburgh  Post  Gazette 
and  other  papers,  was  one  of  the  guests. 

Curtis  B.  Hurley,  publisher  of  the 
Morrilton  (Ark.)  Democrat,  has  been 
elected  a  director  of  the  Rotary  Club  in 
his  city. 

William  F.  Metten,  publisher  of  the 
Wilmington  (Del.)  Every  Evening, 
spent  last  week  in  Washington  attend¬ 
ing  the  annual  meeting  of  the  national 
Chamber  of  Commerce,  of  which  he  is 
an  officer. 


IN  THE  BUSINESS  OFFICE 

J  RALPH  WHITNEY,  circulation 
•  manager  of  the  Salt  Lake  City  Dese¬ 
ret  News,  and  Mrs.  Whitney  are  the 
parents  of  a  son  born  recently. 

Harry  Robinson,  business  manager  of 
the  Fort  Smith  (Ark.)  Southwest  Amer¬ 
ican  and  Times  Record,  is  serving  as  a 
member  of  the  parks  and  playgrounds 
commission  in  that  city. 

J.  G.  Rayley,  formerly  copy  chief, 
Matiteson-Fogarty- Jordan,  Chicago  ad¬ 
vertising  agency,  and  more  recently  with 
the  San  Francisco  Call-Bulletin,  has 
joined  the  local  display  advertising 
salts  staff  6f  the  San  Francisco  Exam¬ 
iner. 

John  N.  McCracken,  formerly  of  the 
advertising  department  of  the  Burling¬ 
ton  (Vt.)  Free  Press,  has  joined  the 
display  advertising  department  of  the 
Steubenville  (O.)  HerM  Star. 

Henry  P.  Johnston  has  left  the  Kelly- 
Smith  Company  to  rejoin  the  advertis¬ 
ing  department  of  the  Birmingham  News. 
He  is  a  nephew  of  Victor  H.  Hanson, 
publisher  of  the  News. 

Upton  Bartlett,  until  recently  on  the 
staff  of  Kelly-Smith  Company,  New 
York  newspaper  representatives,  has 
joined  the  advertising  department  of  the 
Rockford  Newspapers,  Inc.,  Rockford, 
Ill. 


IN  THE  EDITORIAL  ROOMS 

^  ARL  R.  LEACH,  managing  editor 
of  the  Lima  (O.)  News,  has  been 
chosen  president  of  the  Fourth  Ohio  Con¬ 
gressional  Democratic  Editorial  Asso¬ 
ciation. 

Leo  C.  Sheehan,  managing  editor  of 
the  Battle  Creek  (Mich.)  Enquirer- 
News,  addressed  the  Students  Joi.rnal- 


ist  Qub  of  the  University  of  Michigan 
recemly. 

Carroll  Williams,  formerly  of  the 
Sacramento  (Cal.)  Union,  has  been  ap¬ 
pointed  state  capital  correspondent  of 
the  Oakland  Tribune. 

Two  members  of  the  staff  of  the  Wil¬ 
mington  (Del.)  Every  Evening  have 
been  figuring  in  amateur  dramatics  in 
Wilmington.  They  art  Samuel  H.  Cauf- 
man,  Jr.,  assistant  city  editor,  and 
Vaughan  Coale,  reporter. 

Ed  La  Cocq,  former  cartoonist  of  the 
Des  Moines  Register  staff,  is  offering 
a  syndicated  cartoon  to  Iowa  weekly 
newspapers  after  having  been  in  the 
automobile  business  in  Pella  for  two 
years. 

Frank  Williams,  former  reporter  on 
various  Georgia  newspapers,  is  now  po¬ 
lice  rejwrter  for  the  Houston  (Tex.) 
Post-Dispatch,  succeeding  S.  Edward 
Jones,  transferred  to  federal  court. 

Frank  Carson,  day  city  editor  of  the 
New  York  Daily  News,  is  spending 
several  weeks’  vacation  in  the  south. 

George  Borum,  formerly  police  re¬ 
porter  for  the  Richmotui  (Va.)  Innes- 
Dispatch  and  now  on  the  staff  of  the 
Hagerstown  (Md.)  Globe,  was  a  recent 
visitor  to  Richmond. 

Paul  Flowers,  reporter  for  the  Mem¬ 
phis  Commercial  Appeal,  has  resigned 
because  of  ill  health  and  gone  to  his 
home  at  Stuttgart,  Ark.  Leroy  Pope  is 
editing  the  aviation  page  in  Flowers’  ab¬ 
sence. 

R.  L.  Woods,  former  telegraph  edit¬ 
or  of  the  Ft.  Madison  (la.)  Evening 
Democrat,  lately  on  staff  of  the  Elgin 
(Ill:)  News-Courier  has  been  appointed 
news  editor  of  the  Vinton  (la.)  Cedar 
Valley  Times. 

Maurice  Howe,  former  Ogden  (Utah) 
Standard  Examiner  reporter  who  re¬ 
cently  returned  from  a  trip  around  the 
world,  has  joined  the  staff  of  the  Salt 
Lake  City  Telegram. 

William  Schachtel,  veteran  reporter 
for  the  Utica  (N.  Y.)  Daily  Rress, 
marked  the  61st  anniversary  of  his  entry 
into  newspaper  work  May  2. 

L.  L.  Simons,  veteran  newspaperman 
who  in  past  years  worked  on  the  Gal¬ 
veston  News,  the  old  Houston  Post,  and 
newspapers  in  Dallas  and  San  Antonio, 
is  now  general  assignment  man  on  the 
Houston  (Tex.)  Post-Dispatch. 

Sam  L.  Kahn,  city  editor  of  the  Mem¬ 
phis  Commercial  Appeal,  was  a  passen¬ 
ger  on  the  Robertson  Airplane  Service 
plane  recently  on  its  first  trip  inaugur¬ 
ating  a  daily  schedule  between  St.  Louis 
and  New  Orleans. 

Jf.  Roy  Elliott,  Rochester  (N.  Y.) 
Ttmes-Union  news  editor,  has  been  made 
water  commissioner  of  the  Monroe  Ave¬ 
nue  district  df  the  town  of  Brighton, 
one  of  the  largest  special  districts  in 
Monroe  County.  Following  his  appoint- 


FOLKS  WORTH  KNOWING 


From  cub  reporter  to  managing 
editor  in  seven  years.  That  is  the 
accomplishment  of  Leslie  Delos  Kimble, 
recently  ap¬ 
pointed  to  the 
highest  editorial 
position  on  the 
staff  of  the 
Corning  (N.  Y.) 

Evening  Leader. 

Born  in  Elk- 
land,  Pa.,  Mr. 

Kimble  spent  his 
early  life  in 
Addison,  N.  Y., 
where  he  at¬ 
tended  school  and 
later  began  news¬ 
paper  work  with 
the  Addison 
Adviser  where  he  learned  the  printing 
and  business  management  as  well  as  the 
news  end.  During  the  World  War,  he 
served  with  the  Headquarters  Company, 
304th  field  artillery,  77th  division,  seeing 
action  in  four  major  campaigns  in  12 
months  in  Europe.  Mr.  Kimble  did  not 
return  to  newspaper  work  until  1922 
when  he  joined  the  Evening  Leader  as 
a  cub.  He  later  became  police  reporter 
and  city  editor. 

In  March,  1929,  he  was  made  asso¬ 
ciate  editor  and  a  year  later  was  ele¬ 
vated  to  his  present  position. 

“Contacts  and  friends  are  the  greatest 
assets  of  any  newspaper  man,”  says 
Mr.  Kimble,  who  has  made  it  a  point 
to  be  intimate  enough  with  hundreds, 
from  the  county’s  highest  judge  to  the 
city  hall  janitor,  to  call  them  by  their 
first  names,  even  as  his  Leslie  Delos 
Kimble  is  invariably  shortened  by  them 
to  “Les.”  _ 

ment  he  was  elected  secretary  of  the 
board  of  commissioners  for  three  years. 

Richard  Felton  has  succeeded  John 
Wintersteen  as  night  city  editor  of  the 
Lincoln  Nebraska  State  Journal.  Mr. 
Wintersteen  has  joined  the  State  Jour¬ 
nal’s  state  house  staff. 

Vinson  Huner,  radio  editor  of  the 
Columbus  (O.)  Dispatch,  underwent  an 
operation  in  Grant  Hospital,  Columbus, 
recently. 

Jack  Burgess,  sports  editor  of  the 
Rochester  (N.Y.)  Times-Union,  who 
followed  the  International  League  cham¬ 
pion  Red  Wings  for  a  month  through 
Rorida,  has  returned. 

Jack  Patton,  sports  editor  of  the 
Iowa  City  (la.)  Daily  Press  Citizen, 
was  elected  president  of  the  University 
of  Iowa  chapter  of  Sigma  Delta  Chi, 
national  honororary  journalistic  frater¬ 
nity  at  the  annual  meeting  last  week. 
He  is  a  son  of  A.  F.  Patton,  publisher 
of  the  Cowrie  (la.)  News. 

Ed  Pooley,  recent  assistant  telegraph 
(Continued  on  next  page) 


THEL'PLAY 

The  amazing  international  aucceaa* 
Played  in  the  United  States  (5  com¬ 
panies),  Canada,  England,  Scotland,  Ire¬ 
land,  Australia,  New  Zealand,  France, 
Germany,  Italy,  Egypt,  Sweden,  Finland, 
Norway,  Sweden,  Czechoslovakia,  Hun¬ 
gary,  Poland,  Holland,  Belgium,  Ber¬ 
muda,  Japan,  Austria,  Greece,  India  and 
the  Far  East. 

THE  MOVIE 

The  present  sensation  of  the  screen 
world. 

And  NOW— 

THE  SERIAL 


JOURNE.Y*S 

END 

By  R.  C.  Sherri  fT  and 
Vernon  Bartlett 

For 

Immediate  Release 

Already  Taken  By — 

BOSTON  POST 
LOUISVILLE  TIMES 
MINNEAPOLIS  JOURNAL 
NEW  YORK  WORLD 
OAKLAND  TRIBUNE 
ST.  LOUIS  POST-DISPATCH 
WASHINGTON  STAR 
WICHITA  EAGLE 
YOUNGSTOWN  TELEGRAM 

In  Canada  Taken  by  The  Vancouver 
Province,  Winnipeg  Tribune,  Edmonton 
Journal,  Halifax  Herald,  Hamilton  Her¬ 
ald,  Sydney  Poat,  Toronto  Star. 

Note  that  "Journey’s  End"  was  started 
first  as  a  novel  instead  of  as  a  play.  "The 
novel  Tvill  outlive  the  play,"  says  Edmund 
Blunden,  quoted  in  The  New  York  Times. 
The  fatne  of  the  name — the  breathless 
quality  of  the  story — make  "Journey’s 
End”  a  GREAT  serial — of  love  and 
laughter  in  the  teeth  of  death. 


If  Your  Territory  U  Open — 
Wire  Today  For  Term, 


United  Feature  Syndicate 

Metropolitan  Newspaper  Service 

Ifonte  Bourjaily  Haximilian  Eber,  Jr. 
General  Manager  Vice-President 

63  Park  Row,  New  York,  N.  Y. 


1^11  Rogers 

The  world’s  favorite  humorist  writes  for 
newspapers  exclusively  through  McNaught 
Syndicate. 

Daily  or  Weekly. 


Notea  for  huay  editor*  t  Louis  Levand,  one  of  the 
publishers  of  the  Wichita  Beacon  called  for  a  chat. 
.  .  .  We  bow  politely  to  imitators  of  our  advertising 
and  features.  .  .  .  McNaught  leads  in  ideas,  and  news¬ 
papers  like  ideas.  .  .  .  New  Orleans  Times-Picayune 
uses  full-page  ads  to  promote  McNaught  features  it  is  proud  of.  .  .  . 
The  Topeka  Stater  Journal  has  taken  on  Oliver’s  Adventures.  .  .  .  Dixie 
Dugan’s  millionaire  uncle  is  coming  over.  .  .  .  I.  G  Brenner,  repre¬ 
senting  McNaught,  is  covering  Illinois  in  his  car. 

The  McNaught  Syndicate,  Inc* 

V.  V.  McNitt  times  building  v.  McAeau 

President  NEW  YORK,  N.  Y.  Gfseral  IfaMgw 


Rogers 
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EDITOR&PUBLISHER 

FOURTH  ESTATE 

Including 

JOURNALIST  NEWSPAPERDOM 

Title!  Becieterel  la  tlw  United  SUtee  Peteot  OIBoe 
CoffTrielK.  im.  EDITOR  A  PUBLISHER  CO. 

THE  OLDEST  PUBLISHERS’  AND 
ADVERTISERS’  JOURNAL  IN 
_ AMERICA _ 

Established  by  Allan  Formm  in  1884 _ 

THE  EDITOR  &  PUBLISHER  CO, 
INC,  PROPRIETORS 
Office  of  Publication  and 
General  Offices: 

Snite  1700 — ^Times  Building— 42nd  Street 
and  Broadway — New  York  City,  N.  Y. 
Telephones: 

Bryant  3052,  3053,  3054,  3055  and  3056 

EXECUTIVE  PERSONNEL 
James  W.  Brown,  President  and  Pub¬ 
lisher;  Marlen  E.  Pew,  Treasurer;  C.  B. 
Croomes,  Secretary  and  business  manager; 
James  W.  Brown,  Jr,  promotion  mana¬ 
ger;  George  Henry  Strate,  circulation 
manager;  S.  L.  Dare,  classified  manager. 

Marlen  E.  Pew,  Editor;  Arthur  T.  Robb, 
Managing  Editor;  Warren  L.  Bassett, 
A'etos  Editor;  John  F.  Roche,  Associate 
Editor;  Robert  S.  Mann, Associate  Editor. 

London  office:  Walter  House,  418/22 
Strand,  W,  C.  2.  Miss  Muriel  G. 
Atkins,  Manager.  London  Editor:  Allan 
Delafons,  c/o  Newspaper  IP  or  Id,  14  Cross 
Street,  Finsbury,  £.  C.  2. 

Paris  Office:  76  rue  des  Petits  Chants, 
Sydney  R.  Clarke,  Manager.  Paris  Ed¬ 
itor:  George  Langelaan,  15  rue  Portal, 
Enghien-les-Bains,  Seine  et  Oise. 
Washington  Correspondent:  George  H. 
Manning,  National  Press  Club  Building. 
Chicago  Office :  30  North  Dearborn  Street, 
Ben  Kartman,  Correspondent;  and 
Otto  L.  Bruns,  Western  Advertising 
Representative. 

San  Francisco  Office:  742  Market  Street, 

R.  J.  BidwelL  Manager. _ 

International  Year  Book  issued  last  Sat¬ 
urday  in  January, 

“A  N.  P.  A”  service  numbers  last  two 
Saturdays  in  ApriL 

Advertising  Convention  number  first  Sat¬ 
urday  in  July. 

Newspaper  advertising  linage  tabula¬ 
tions  issued  in  March  and  September. 
Table  of  newspaper  rates  and  circula¬ 
tions  issued  in  January  and  July. 

Market  Guide  containing  information  on 
1,400  new  paper  markets  issued  third 
^turday  in  November. 

Sice  of  type  page  9x12  inches,  or  168 
agate  lines  (13  ems)  on  four  columns — 
or  a  total  of  672  agate  lines  to  the  page. 
Largest  type  page  in  the  business  paper 
field. 

Display  advertising  rates:  transient,  75e 
per  agate  line,  or  series  of  insertions  as 
follows: 
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The  little  forty-two  agate  line  rate  maker 
card  at  a  cost  of  $16  per  week,  earns 
as  low  a  rate  on  a  52-time  basis  as  any 
other  schedule,  namely,  $168  per  page; 
$95  half  page;  $55  quarter  page. 
Classified  rates:  75c  per  agate  line  one 
time;  60c  per  agate  line  four  times. 
Situations  Wanted:  50c  per  agate  line 
one  time;  40c  per  agate  line  three  times 
(count  six  words  to  the  line). 
Subscription  rates:  By  mail.  United 
States  and  Island  Possessions,  $4  per 
year,  payable  in  advance;  Canada  $4.50; 
Foreign  $5. 

Mem^r  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

Charter  Member  of  the  Audit  Bureau  of 
Circulations  with  a  certified  “A.B.C.”  cir¬ 
culation  as  follows: 


Six  Months 
Ended 

Net 

Paid 

Total  Dis- ' 
tribution 

Dec.  31,  1929 
Dec.  31,  1928 
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editor  of  the  Houston  (Tex.)  Press, 
has  been  promoted  to  city  editor,  replac¬ 
ing  Royal  Roussel  who  is  now  general 
assignment  man. 

C.  H.  Schwartz,  photographer  for  the 
Des  .Moines  (la.)  Register  and  Tribune, 
is  ill  with  scarlet  fever. 

Jerry  Ray,  former  copy  reader  of  the 
San  Francisco  Call-Bulletin,  has  joined 
the  San  Francisco  News. 

(Jeorge  Schmidt,  head  of  the  Xeic 
York  Daily  News  photo  studio,  is  on  a 
siiecial  week’s  vacation,  granted  him  for 
his  work  in  putting  in  shape  the  studio 
in  the  News’  new  building. 

Hy  Plenn,  who  recently  resigned  as 
rewrite  man  on  the  San  Antonio  Eve¬ 
ning  News,  has  gone  to  Monterey, 
Mexico,  to  take  over  editorial  work  on 
the  Monterey  Times,  a  new  English 
weekly  in  that  Mexican  city. 

.Mbert  E.  Redman,  of  the  editorial 
department  of  the  Columbus  (O.)  Dis¬ 
patch,  and  Mrs.  Redman,  are  the  parents 
of  a  daughter  born  recently. 

Francis  G.  I.auffer  has  joined  the  edi¬ 
torial  staff  of  the  Columbus  (O.)  Citi- 
ccn. 

Archie  M.  Robinson  has  left  the 
Royal  Oak  (Mich.)  Tribune  to  join  the 
staff  of  the  Detroit  News. 

Finley  Peter  Dunne,  assistant  drama¬ 
tic  critic  of  the  Netv  York  World,  and 
his  wife,  the  former  Mrs.  Donald 
Eriede,  have  taken  a  house  at  Westport, 
Conn. 

Stephen  Cain,  city  editor  of  the 
Buffalo  Times,  has  been  seriously  ill 
for  the  past  ten  days  with  an  attack  of 
influenza.  Alex  McPherson,  assistant 
city  editor,  has  been  on  the  desk  in  his 
absence. 

William  H.  Mylander  of  the  Toledo 
Blade  staff  addressed  the  Pemberville 
(O.)  Exchange  Club  last  week  on  the 
Ohio  penitentiary  fire.  Mylander  cov¬ 
ered  the  fire  for  his  paper. 

Seymour  Althen,  sports  editor  of  the 
Tti'o  Rivers  (Wis.)  Reporter,  has  been 
elected  president  of  the  City  .Amateur 
Haseball  league. 

Art  Waugh,  city  hall  reporter  of  the 
Sacramento  (Cal.)  Bee,  has  recovered 
from  a  serious  attack  of  pneumonia. 

Miss  Betty  Keiper,  Rochester  (N.Y.) 
Times-Union  feature  writer,  is  taking  a 
three-month  trip  to  the  west  coast  via 
the  Panama  Canal.  She  is  visiting 
several  South  .American  ports.  The 
Times-Union  is  publishing  a  series  of 
articles  on  her  observations. 

.Albert  Moss,  Rochester  (N.Y.)  Times- 
Union  police  reporter  is  handling  special 
feature  assignments. 

Billy  Sixty,  bowling  and  golf  writer 
for  the  Milwaukee  Journal,  won  the  All- 
Star  league  bowling  championship  of  the 
I’lankington  arcade,  Milwaukee. 

Harold  A.  Putnam,  news  editor  of  the 
Portland  (Me.)  Evening  Express,  is 
confined  to  his  home  by  illness. 

James  S.  Henry,  of  the  Columbus  (O.) 
Citicen,  and  Mrs.  Henry,  are  the  parents 
of  an  8-pound  boy,  born  in  April.  Mr. 
Henry  formerly  was  with  the  Dayton 
(O.)  Herald,  the  Anderson  (Ind.)  Her¬ 
ald,  the  Logansport  (Ind.)  Press  and 
the  Marion  (Ind.)  Leader-Tribune. 

Norma  Abrams,  reporter  for  the  New 
York  Daily  News,  returned  to  duty  this 
week  after  an  extended  leave  of  absence 
which  she  spent  in  California. 

Charles  K.  Marshall,  Jr.,  has  been 
transferred  to  the  sports  desk  from  the 
copy  desk  dl  the  Baltimore  Sun  and  W. 
Wilson  Wingate  from  the  sports  to  the 
city  staff  of  the  same  paper.  J.  E.  Tay¬ 
lor,  of  Washington,  D.  C.,  has  joined 
the  Sun  city  staff. 

G.  M.  King,  formerly  of  the  Los 
Angeles  Examiner  copy  desk,  has  joined 
the  San  Antonio  Evening  News  staff. 

Richard  Shober,  former  correspondent 
at  John  Harris  high  school  has  joined 
the  Harrisburg  Telegraph  staff. 


CHANGES  OF  OWNERSHIP 

JP.  DOTSON,  former  business  man¬ 
ager  of  the  Marshalltown  (la.)  Times- 
Republican,  who  a  month  ago  sold  the 
Modrhead  (Minn.)  Daily  News,  which 
he  had  operated  the  past  four  years,  has 
purchased  the  Glenwood  Printing  (Com¬ 
pany,  publisher  of  the  Glenwood  (Minn.) 
Herald,  from  B.  K.  Savre. 

The  Augusta  (Ark.)  Advocate,  week¬ 
ly,  will  change  management  June  1. 
Davis  Fitxhugh  and  Mrs.  Laura  Davis 
Fitxhugh  will  be  the  owners.  H.  V. 
Alexander,  the  present  editor,  is  mov¬ 
ing  to  the  West,  where  he  has  other 
investments. 

A.  H.  Lamb  for  2-s  years  editor  of  the 
California  (Pa.)  Sentinel  has  sold  the 
publication,  a  weekly,  to  H.  B.  Mytinger, 
a  former  member  of  the  State  Teach¬ 
ers’  College  at  CalJfornia.  Mr.  Lamb 
will  continue  with  the  publication  for  a 
short  time  in  an  advisory  capacity. 

E.  O.  Wickizer,  owner  and  publisher 
of  the  South  Pasadena  (Cal.)  Foothill 
Reviezv  for  the  past  twenty  years,  has 
bought  the  controlling  interest  in  the 
Covina  (Cal.)  Citicen,  weekly,  from  F. 
F.  Reinhart,  its  publisher.  It  will  be 
continued  as  a  tabloid  weekly.  Wicki- 
zer’s  son,  James  h'.,  will  be  associated 
with  him  in  the  management  of  the 
paper. 

The  Bremen  Printing  Co.,  publisher 
of  the  Bremen  (O. )  Derrick,  and  the 
Amanada  Printing  Co.,  publisher  of  the 
Amada  (O.)  Press,  have  been  merged 
and  the  new  firm  will  be  known  as  the 
Fairfield  Printing  Co.  Both  papers  will 
be  continued  with  an  office  in  each  town. 

Purchase  of  the  Fayette  Tribune  and 
Fayette  Journal,  weekly  newspapers  of 
Fayetteville,  W.  Va.,  was  announced  by 
Edward  D.  Woodyard,  president  of  the 
Woodyard  Publications.  The  former 
owner  of  the  two  papers  was  Charles  A. 
Godard.  The  purchase  gives  the  Wood- 
yard  Publications  16  w'eekly  newspapers 
in  15  counties. 

The  Progress-Journal  Company  has 
been  formed  at  San  Diego,  Cal.,  by 
Harry  E.  Willis,  for  the  past  six  years 
the  editor  of  the  weekly,  San  Diego 
Progress;  J.  R.  Warren,  former  editor 
of  the  Spear  fish  (S.  Dak)  Mail;  N.  S. 
Sime  and  P.  S.  Packard.  The  company 
will  publish  the  North  Park  Journal, 
weekly,  liesides  continuing  the  publica¬ 
tion  of  the  Progress. 


PRESS  ASSOCIATION  NOTES 

T>  OBERT  HEREFORD,  St.  Louis 
-*•*-  bureau  manager  for  International 
News  Service,  and  Mrs.  Hereford,  are 
spending  a  two  weeks  vacation  in  Tus¬ 
caloosa.  Ala.,  visiting  Mr.  Hereford’s 
mother. 

Thomas  J.  Allen,  of  the  business  office 
of  United  Press,  is  spending  his  vaca¬ 
tion  near  Rosman,  N.  C. 

Arthur  Powell,  formerly  Havana 
manager  for  Associated  Press,  has 
joined  United  Press.  He  will  work  on 
the  New  York  staff  for  some  time  be¬ 
fore  being  sent  to  Brazil. 

A.  L.  Bradford,  who  has  worked  for 
United  Press  in  Brazil  for  the  past 
year,  has  been  appointed  manager  of  the 
Buenos  Aires  office,  succeeding  Law¬ 
rence  Haas,  who  returned  to  the  United 
States  last  week. 

Edward  E.  Makiesky,  of  the  North¬ 
west  News  Bureau,  will  become  Asso¬ 
ciated  Press  correspondent  at  Bismark, 
N.  D.,  May  16,  succeeding  Kenneth  W. 
Simons. 

E.  E.  Bomar  was  transferred  from 
the  Associated  Bureau  at  Louisville, 
Ky.,  to  Baltimore,  May  1,  where  he  suc¬ 
ceeds  Robert  P.  Anderson  as  correspond¬ 
ent. 

George  Byrd  Schofield,  formerly  of 
the  New  York  Journal,  Denver  Post, 
and  other  papers,  has  been  appointed 
.Associated  Press  correspondent  at  Wich¬ 
ita,  Kans.,  succeeding  Frederick  Vander- 
schmidt,  who  has  been  transferred  to 
Oklahoma  City. 

J.  Milton  Kelly,  'formerly  telegraph 
editor  of  the  Houghton  (Mich.)  Mining 
Gazette,  since  May  1  has  been  in  cnarge 
of  the  Gr^nd  Rapids  bureau  of  the  As¬ 


sociated  Press,  succeeding  James  Cook. 

H.  C.  Montee,  director  of  the  Inter¬ 
national  News  Service  Foreign  Service 
department,  spoke  to  students  and  guests 
gathered  at  the  University  of  Missouri, 
at  Columbia,  for  the  Annual  Journalism 
Week  Program,  Wednesday  afternoon. 
May  7.  The  subject  of  Montee  s  ad¬ 
dress  was  “The  Foreign  Correspondent 
— Who  He  Is — What  He  Is~and 
Why?’’ 


NEW  PUBLICATIONS 

Dedham  transcript  press 

PUBLISHING  COMPANY  at  Bos¬ 
ton,  Mass.,  have  started  a  new  weekly 
known  as  the  Parkway  Transcript  cir¬ 
culating  among  Boston  suburbs. 

The  Monrovia  (Cal.)  Journal,  a 
weekly,  made  its  first  appearance  re¬ 
cently.  It  is  owned  by  E.  V.  Jensen, 
until  recently  publisher  of  the  Azusa 
(Cal.)  Herald,  and  B.  M.  Kester,  form¬ 
erly  publisher  of  two  weeklies  in  Indiana, 
and  more  recently  connected  with  the 
Oakland  Tribune. 

Berkshire  Courier,  a  weekly  newspaper 
in  Italian,  has  been  established  in  Pitts¬ 
field,  Mass.  It  contains  eight  pages, 
seven  in  Italian  and  one  in  English.  The 
editor  is  h'nzo  Marinaro,  who  was  for 
18  years  associate  editor  of  the  L’Eco  in 
Springfield,  Mass. 


WEDDING  BELLS 

^ARL  E  W.ALTERS,  sports  editor  of 
the  Meridian  (Miss.)  Star,  to  Miss 
Annie  Sue  Westbrook,  of  Meridian, 
recently. 

Cy  Garratt,  of  the  Santa  Maria  (Cal.) 
Times  advertising  department,  to  Miss 
Lorraine  Luke  in  Reno. 

Miss  Virginia  French,  society  editor 
of  the  Marion  (Ind.)  Chronicle,  to  Drys- 
dale  Brannen,  city  editor  of  the 
Chronicle.  The  ceremony  took  place  in 
Louisville,  Ky.,  Feb.  1,  and  was  an¬ 
nounced  last  week. 

John  C.  Rostan,  of  Veree  &  Conklin, 
Inc.,  New  York,  newspaper  representa¬ 
tives,  to  Miss  Anna  Kowel  at  the  Little 
Church  Around  the  Corner,  recently. 


SPECIAL  EDITIONS 

New  ORLEANS  ITEM  TRIBUNE 

published  a  20-page  inaugural  edi¬ 
tion  recently  in  connection  with  the  in¬ 
auguration  of  the  new  city  administration. 

Superior  (Wis.)  Eivtiing  Telegram, 
40th  aniversary  edition,  April  21,  includ¬ 
ing,  besides  its  regular  news  and  fea¬ 
ture  section,  64  pages  of  tabloid,  relat¬ 
ing  the  history  of  the  plant  and  that 
of  Superior. 

Cohen  Brothers  “The  Big  Store”  oper¬ 
ating  at  Jacksonville  Fla.,  announced  its 
annual  Blue-Ribbon  Sale  for  May  5  to 
12  with  a  full  eight  page  section  in  the 
Florida  Times-Union  Sunday,  May  4. 
Pages  Nos.  1  and  8  were  in  colors. 

ON  THE  MECHANICAL  SIDE 

AV.  ROGERS,  mechanical  depart- 
•  ment,  Provincetoivn  (Mass.)  Ad¬ 
vocate  has  joined  the  Rez’ere  (Mass.) 
Budget. 


FLASHES 


Mr.  Brisbane  suggests  that  a  man 
should  retire  at  the  age  of  90.  We  have 
about  concluded  to  do  that  very  thing.— 
Florence  (Ala.)  Herald. 

If  there’s  no  such  thing  as  luck,  explain 
why  a  mud  puddle,  a  fool  driver  and  your 
spring  pants  happen  to  be  there  at  the 
same  time. — Richmond  News-Leader. 


California  never  lets  up  in  its  efforts 
to  coax  visitors  to  stay.  The  press_  tried 
to  flatter  the  Coolidges  into  believing 
that  the  motor  cars  had  “Cal”  on  their 
license  plates  as  a  personal  compliment.— 
Louisville  Courier- Jottrnal. 


“A  woman,”  according  to  the  Mont¬ 
real  Gazette,  “should  be  regarded  as 
being  as  young  as  she  thinks.”  “But  at 
that  rate,”  says  Wally  the  Incurable 
Bach,  “some  of  them  are  of  no  age  at 
all." — Toronto  Daily  Star. 


J.  i  -V  J ^  V - •  J.  A  J.  X  -I  X  X 

SAVES  40  PER  CENT 
OF  FLOOR  ?'SPACE 


THE  PRESS  WHICH  MAKES  HIGH  PRODUCTION  PRACTICAL 


BOSTON 

H 


R.  HOE  &  CO.,  INC., 

Ctntrml  OiRe«« 

138THISTREET  AND  EAST  RIVER,  NEW  YORK  CITY 
CHICAGO  SAN  FRANCISCO  NEW  ORLEANS 


R.H0E&:C0.Inc11S5 


31 

Editor  &  Publisher  The  Fourth  Estate  for  May  10,  1930 

i 


s 


tive  Council  be  empowered  to  negotiate  Howard  Mumford  Jones,  acting  dean  will  be  {uresented,  with  instruction  by 
with  the  Newspaper  Society  for  a  wage  of  the  English  department,  University  members  of  the  Stamford  Advocate  staff 
scale  for  beginners  under  the  age  of  of  North  Carolina,  who  has  been  con-  and  other  newspaper  men. 

20.  Contribution  payment  for  prol»-  ducting  a  department,  “The  Literary  Lee  Dygert,  publisher  of  Baby  Mine, 
tioners  in  the  Union  is  not  to  be  in-  Lantern’ ,  in  southern  newspapers  fw  ^  birth  record  book  with  national  circu- 
creased  but  will  remain  at  half  the  several  years,  has_  resigned  to  go  to  the  lation,  has  been  elected  president  of  the 
standard  rate.  W.  G.  Mitchell  of  the  University  of  Michigan,  where  he  has  Grand  Rapids  Advertising  Club.  Other 

officers  named  were  Dewey  Blocksma, 
vice  president;  Wilson  Van  Hinkle,  sec¬ 
retary-treasurer,  and  Edson  Geissler, 
Edward  Drier,  Ray  Barnes,  A.  T.  Mc- 
Fayden,  Thomas  Kraai,  and  Henry 
Walstrom  as  members  of  the  board. 

Greater  Buffalo  Advt.rtising  Club 
has  chartered  the  Royal  Muskoka  hotel 
at  Lake  Rosseau,  Ontario,  from  June  19 
to  23,  inclusive,  and  will  occupy  it  on  an 
outing  for  club  members. 

Members  of  the  Connecticut  Edit¬ 
orial  Association,  with  staff  men,  fam¬ 
ilies  and  friends,  inspected  the  new 
plant  of  the  Wilson  H.  Lee '  Company 
near  New  Haven  recently.  Mr.  Lee  and 
John  R.  Demarest  of  the  company  actrf 
as  hosts.  About  50  members  of  the 
association  attended. 

Prof.  Robert  E.  Rogers  of  Massachu¬ 
setts  Institute  of  Technology,  spoke  re¬ 
cently  at  the  weekly  luncheon  of  the 
Boston  Advertising  Club. 

At  the  20th  annual  meeting  of  the 
Texas  Intercollegiate  Press  Associa¬ 
tion,  held  at  Sam  Houston  State  Teach¬ 
ers’  College,  Huntsville,  Mary  Hamilton 
of  Texas  Woman’s  College,  Fort 
Worth,  was  elected  president.  Other 
officers  are  Bryan  Maxey,  Stephen  F. 
Austin  College  of  Nacogdoches,  vice- 
president;  Lena  Moore,  Texas  Women’s 
College,  corresponding  secretary ;  Doro¬ 
thy  Allen,  Sam  Houston  College,  record¬ 
ing  secretary;  Hollyce  Marie  Riddle, 
Texas  Woman’s  College,  treasurer;  Eid- 
ward  O’Brien,  Texas  College  of  Arts  and 
Industries,  Kingsville,  publicity  manager. 
The  Advertising  Club  of  Wilming- 


Joumalitts*  Union  Domnnd*  Moro 
Loicuro  and  Tkroo  Woolu’  An¬ 
nual  Vacation*  ^  Collecting 
a  War  Fund 


By  Allan  Delafons 

London,  April  27. — There  is  no  rea¬ 
son  why  any  newspaper  staff  should 
continue  to  work  an  excessive  and  over¬ 
loaded  week,  said  H.  D.  Nichols,  retir¬ 
ing  president  of  the  National  Union  of 
Journalists,  at  the  23rd  annual  delegate 
meeting  of  that  body  in  Manchester 
recently. 

The  National  Union  of  Journalists  has 
been  negotiating  with  the  Newspaper 
Society  organization  of  provincial  news¬ 
paper  proprietors  in  an  endeavor  to  ob¬ 
tain  an  agreement  making  the  average 
normal  working  week  of  a  journalist 
days  and  securing  3  weeks  holiday 
each  year.  Mr.  Nichols  pointed  out  in 
his  presidential  address  that  every  other 
class  of  worker  was  ensured,  in  many 
cases  by  law,  a  reasonable  degree  of 
leisure,  and  there  was  no  profession 
where  members  were  so  much  over¬ 
worked  as  in  journalism. 

A  resolution  was  jiassed  by  the  dele¬ 
gate  meeting  expressing  disappointment 
at  the  failure  to  secure  3  weeks  holi¬ 
day  and  the  5^  days  working  week  in 
the  provinces  and  registering  strong  re¬ 
sentment  at  the  action  of  the  Newspaper 
Society  in  seeking  to  stultify  the  efforts 
of  the  National  Executive  Council  of  the 
Union  to  secure  these  reforms  by  office 
agreements  after  the  Newspaper  Society 
has  repeatedly  rejected  proposals  for  a 
national  agreement.  Va.  This 

The  delegate  meeting  welcomed  the  1926,  by  thi 
prospect  of  renewed  negotiations  with  ^aj-h 

the  Newspaper  Society  under  the  auspices  students  anc 
of  the  Joint  Industrial  Council  of  the  course  and 
Printing  and  Allied  Trades  and  express-  editorial  an 
ing  the  hope  that  a  national  agr^ment  publications, 
would  result.  The  National  Union  of  Three  ior 
Journalists  states  that  it  is  with  a  u-, 

minority  of  employers  in  the  provinces  ijearinnQ  fn 
where  working  conditions  may  definitely  o 

be  classed  as  bad  and  the  Union  believes  ^ 

that  the  issue  must  be  pressed  to  the  _f 

utmost  with  a  full  support  of  the  other  ®  ^  ° 

5,000  active  membership  of  the  Union. 

The  prosperity  of  the  National  Union  jqji 
is  shown  by  the  treasurer’s  statement  gimer  W  1 
which  reveals  ^urplus  ^lana  on  the  renamed  ^i 
year  of  over  £3,600  (over  $18,000).  Over  maeazine 
$55,000  had  been  received  during  the  year  .  A  f 
1929  in  contributions,  $7,000  had  been  i,  ■ 

paid  in  unemployment  benefit  to  out  of  ^’^rneo  Dusi 
work  members  and  $3,500  had  been 
granted  to  distressed  members  from  the 
benevolent  fund.  During  the  year  $7,300 
had  been  granted  to  the  widows  and 
orphans  of  members  of  the  National  J; 

Union.  Since  it  came  into  existence  23 
vears  ago  the  Union  has  paid  out  over  The  Ceni 
^2,000  from  its  Unemployment,  Benev-  ing,  Crawf 
olent.  Special  Unemployment,  Victimiza-  for  its  op( 
tion,  \\  idow  and  Orplian  and  War  Dis-  will  _  teach 
tressed  funds.  printing  tn 

To  assist  the  Special  Unemployment  P^P^r  work 
fund,  a  voluntary  effort  to  augment  the  ^ 

regular  fund  in  special  cases,  the  member- 
ship  has  ^reed  to  special  contributions.  /  JM 
The  principal  idea  of  the  increased  con-  /  /■ 
tribution  is  to  raise  a  definite  fighting  /  / 

fund  in  view  of  the  atitude  of  the  News-  /  / 
paper  Society  regarding  the  5)4  days  *  /  /  I 
week  proposal.  The  unemployment  bene-  'lUni  A1 
fit  is  increased  from  £39  to  £46  for  26 
weeks  payable  at  the  rate  of  £2  10s.  a  I  If  1^ 

week  for  the  first  eight  weeks ;  £2  a  1  j 

week  for  the  .second  8  weeks  and  £1  a  \  I 

week  for  the  remaining  ten  weeks.  \  \ 

On  the  question  of  fusion  of  the  In-  \  »|i 

stitute  of  Journalists  there  was  no  dis-  \  /  AH 
cussion,  a  motion  to  press  for  fusion  \ 
being  withdrawn.  A  suggestion  that  the  \a 
National  Union,  the  Institute  of  Journal-  N  ^  . 

ists  and  the  Newspaper  Societj’  fund 
should  co-operate  was  lost. 

A  motion  W’as  passed  asking  the  Execu- 
tive  to  try  to  secure  uniformity  of  treat- 
ment  of  all  journalists  with  regard  to 
extra  pay  and  insurance  when  under- 
taking  flying  risks  in  the  course  of  their 
duties. 

A  motion  was  passed  that  the  Execu- 


NeUon  RounteTell  Send*  Fir*t  Pre** 
Me**age  to  J.  H.  Furey 

The  first  press  message  over  the 
newly  opened  radio  service  between  the 
United  States  and  Panama  was  sent  by 
Nelson  Rounsevell,  publisher  of  the 
Panama  City  Panama  American,  to 
James  H.  Furey,  vice-president  ^d 
general  foreign  manager  of  United 
Press,  May  1.  This  was  the  first  day 
of  the  service  started  by  Tropical  Radio 
Telegraph  Company. 

Mr.  Rounsevell’s  message  follows : 
“This  is  the  first  paid  press  message  to 
be  radioed  from  Panama  by  commercial 
radio,  which  was  initiated  today  by 
Tropical  Radio  Telegraph  (Company 
with  a  message  from  the  President  of 
Panama  to  President  Hoover.  Inaugu¬ 
ration  of  commercial  radio  service  here 
marks  another  important  milestone  in 
Panama’s  fast-growing  importance  as  a 
cross-roads  junction,  relay  station  in  the 
distribution  center  for  world  commerce, 
mail,  travel  and  transmission  of  news 
intelligence.” 


^  fVhy  You 
Can  Depend  on 

BURGESS 
DRY  MATS 


f  BURGESS  DRV  MATS  at< 

F  product  of  one  of  the  leading  p 
research  organizations  in  the  Uni 
States. 

BURGESS  DRY  MATS  are  ver 

smooth  on  the  back  with  an  excel 
lent  face  made  with  a  special  facing, 

are  very 
impres* 


BURGESS  DRY  MATS 

flexible,  taking  the  deepest 
tion  without  fracturing. 

^^^F  BURGESS  DRY  MATS  are  scien- 
tifically  humidified  and  conditioned 
^^F  to  meet  whatever  shrinkage  require- 
ments  you  may  have,  without  extra 
W  charge. 

m  If  you  have  not  tried  these  improved 
V  Burgess  mats,  send  in  at  once  for  sam-  i 
'  pies.  Be  sure  you  mention  the  type  of  i 
casting  box  you  use;  also  the  shrinkage  m 
desired  so  we  can  forward  you  the  right  B 
mat,  properly  conditioned. 

STEREOTYPE  MAT  DIVISION 

C.  F.  BURGESS  LABORATORIES,  Inc.  A 

Harris  Trust  Building,  Chicago 


DRY 


LABORATORY 

PRODUCT 
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The  margin  between 
‘Bad  Times’  and 
‘Good  Times’ 

Is  rarely  as  much  as  15% 

There  is  now  no  necessity  to  longer  beat  about  . 
the  bush  .  .  .  The  newspapers  of  the  country 
are  going  to  show  advertising  losses  this  year 
— unless  they  do  something — do  it  enthusias¬ 
tically — do  it  now  .  .  . 

Work — intensive  work — unusual  work — dis¬ 
tinctive  work — different  kind  of  work.  Results 
in  1930  depend — not  on  resolutions — but  on 
action  ... 

Advertising  promotion  rightly  applied  will  pro¬ 
duce  results  for  you — just  as  it  will  for  any  other 
business  concern  .  .  . 

Any  newspaper,  any  staff,  can  increase  its 
efforts  to  a  point  where  it  can  produce  15% 
more  business. 

Nothing  but  good  can  come  to  your  news¬ 
paper  through  the  prestige  of  the  “Editor  and 
Publisher,”  whose  readers  appropriate  and 
spend  95%  of  all  known  appropriations  spent 
in  National  Newspaper  Advertising  .  .  . 

We  speak  with  emphasis,  for  our  facts  are 
founded  on  experience. 

‘^1930  Belongs  to  Advertisers'' 


Editor  &  Publisher 

THE  FOURTH  ESTATE 

1700  Times  Building,  New  York  City 
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WORLD  ASPECTS  OF  JOURNALISM  ARE 
STRESSED  AT  MISSOURI  MEETINGS 

Many  Noted  Newspaper  Men  on  Program  of  U.  of  Missouri 
Annual  Journalism  Week — Medals  of  Honor  Awarded 
La  Prensa  and  New  York  Times 


(By  telegraph  to  Editor  &  Publisher) 

(COLUMBIA,  Mo.,  May  7.— Celebrated 
^Journalists  from  all  sections  of  the 
country  and  many  parts  of  the  world 
were  assembled  in  this  mid-western  town 
tonight  as  the  twenty-first  annual 
Journalism  Week  of  the  University  of 
Missouri  passed  its  half-way  mark.  With 
Dean  Eric  Allen  of  the  West,  Arthur 
Hays  Sulberger  and  others  from  the 
East,  and  visitors  from  Germany,  Eng¬ 
land,  Mexico,  and  the  Argentine,  the 
week  opened  Monday  destined  to  express 
the  international  character  of  journalism. 

Internationalism  in  the  profession  was 
discussed  Tuesday  by  Jose  Santos  Gol- 
Aires,  and  today  by  Hobart  Montee, 
International  News  Service  writer  of 
New  York  city,  who  spoke  on  the  fdteign 
correspondent.  Speeches  tomorrow  and 
Friday  by  Percy  S.  Bullen,  American 
correspondent  of  the  London  Daily  Tele¬ 
graph,  and  Julio  Jimenez  Rueda  of  the 
National  University  of  Mexico  will  con¬ 
tinue  the  discussion  of  world  journalism, 
while  an  address  Friday  night  by  the 
German  Ambassador  will  climax  this 
phase  of  the  week’s  events. 

The  International  element  will  be 
further  emphasized  tomorrow  as  one  of 
two  newspapers  to  be  awarded  medals 
of  honor  from  the  School  of  Journal sm 
is  a  foreign  journal,  and  one  of  the 
three  individuals  to  receive  the  distinc¬ 
tion  is  affiliated  with  a  foreign  paper. 

Mr.  Gollan  is  to  receive  the  medal  for 
La  Prensa  in  Buenos  Aires  while  Mr. 
Sulzerger  is  to  accept  the  honor  for  the 
New  York  Times.  Mr.  Bullen  of  the 
London  Telegraph  is  to  be  personally 
honored  as  are  Ward  A.  Neff,  editor  of 
the  Chicago  Daily  Drovers’  Journal,  and 
E.  W.  Stephens,  veteran,  Columbia,  Mo., 
publisher. 

The  opening  day  of  the  week  was 
devoted  as  usual  to  the  Missouri  Writers’ 
Guild.  The  morning  session  contained 
speeches  by  Raymond  W.  Settle,  presi¬ 
dent,  Miss  Frances  Grinstead  of  the 
journalism  faculty,  David  Parke  of  the 
Kansas  City  Star,  Bennett  Schneider, 
bookseller,  and  Dr.  Robert  L.  Ramsay 
of  the  University  faculty.  The  after¬ 
noon  was  featured  by  talks  by  Helen 
Rhoda  Hoopes,  Lawrence,  Kan.,  editor ; 
Daphne  Alloway  McVicker,  feature 
writer  of  Columbus.  O. ;  Thomas  J. 
Walker,  Columbia  editor;  and  Ella  I. 
Heininger  of  St.  Joseph,  Mo. 

Stating  that  the  best  training  a  col¬ 
umnist  could  receive  is  news  work,  Grif¬ 
fith  Alexander  of  the  Philadelphia  Public 
Ledger  opened  the  second  day. 

“Modem  journalism,  like  the  modern 
stage,  has  more  team-work  and  less  indi¬ 
vidual  play  than  in  the  old  days,”  he  said, 
continuing  with  a  discussion  why  jour¬ 
nalism,  like  drama,  has  outgrown  the 
“one-man  show.”  Francis  P.  Douglas, 
city  editor  of  the  St.  Louis  Globe-Demo¬ 
crat,  discussed  news  sources. 

“Getting  the  news,”  he  said,  “is  merely 
labor.  The  ability  to  do  so  can  be  cul¬ 
tivated  and  developed.”  His  speech  was 
followed  by  a  talk  on  “Radio  and  the 
Newspaper”  by  Col.  John  H.  Carroll  of 
Washington,  D.  C.  Col.  Carroll  char¬ 
acterized  the  radio  as  the  greatest  in¬ 
vention  of  the  age,  and  spoke  of  its 
infinite  possibilities  as  an  aid  to  journal¬ 
ism.  Daphne  McVicker  then  spoke  on 
the  feature  story. 

The  universalization  of  the  profession 
was  described  at  length  by  Jose  Santos 
Gollan  of  Buenos  Aires.  Senor  Gollan 
pointed  out  the  benefits  to  be  derived  in 
unifying  the  continent  through  journal¬ 
ism.  The  idea  of  exchanging  lecturers 
revealed  a  considerable  zeal  on  the  part 
of  the  universities  in  giving  fuller 
realizatiem  of  Pan-Americanism.  “There 
is  much  lacking  yet  in  mutual  under¬ 
standing,”  he  said,  but  continued  with 
the  statement  that  this  was  not  an  ex¬ 
pression  of  pessimism  but  one  of  urgent 
need. 


Arthur  H.  Sulzberger,  of  the  New 
York  Times,  in  his  journalism  week 
address  said : 

“The  publication  of  a  newspaper  dif¬ 
fers  from  most  enterprises  in  that,  as 
the  day  closes,  it  has  exhausted  itself. 
Each  issue  is  an  entirely  new  product 
calling  for  new  and  instantaneous  de¬ 
cisions.  Unlike  a  merchandising  con¬ 
cern,  there  is  no  stock  left  upon  the 
shelves  with  which  to  start  the  coming 
day. 

“Steadily,  even  if  slowly,  there  is  being 
built  up  a  public  which  appreciates  good 
journalism.  The  personnel  of  a  news¬ 
paper,  however,  is  quick  to  react  tg 
evidences  of  its  management’s  character, 
and  wherever  they  find  upheld  the  simple 
maxims  of  honesty  and  integrity  applied 
to  all  the  manifold  phases  of  a  news¬ 
paper’s  activities  they  are  quick  to  take 
encouragement  therefrom.  In  such  an 
environment  they  feel  free  to  pour  out 
their  best  efforts,  and  it  is  they,  con¬ 
sequently,  who  actually  make  the  news¬ 
paper  a  fearless  organ  for  public  serv¬ 
ice  as  no  one  man  of  his  own  accord 
could  ever  do.” 

Dean  Eric  W.  Allen  of  the  University 
of  Oregon  journalism  school  spoke  at 
the  night  session  on  newer  aspects  of  the 
press  agent  problem.  He  discussed  the 
tendency  today  to  fuse  the  business  and 
editorial  departments  and  pointed  out  the 
need  for  a  conscientious  ^itor-publisher 
to  supervise  the  paper.  He  discussed 
many  of  the  evils  of  the  press  agent  sys¬ 
tem  throughout  the  country  today. 

“The  press,”  Dean  Allen  said,  “is  un¬ 
organized,  and  its  failure  to  get  together 
and  take  control  with  its  own  hands  of 
its  own  business  of  gathering  news  leads 
it  not  only  to  tolerate  press  agents,  but 
to  go  further  and  actively  participate 
in  the  building  up  of  the  press  agent 
system.” 

Dean  Allen  continued  by  clearly  de¬ 
fining  both  news,  advertising  and  edi¬ 
torials,  classifying  everything  else  as 
publicity.  Newspapers  throughout  the 
country  must  co-operate,  he  stated,  in 
abolishing  the  evils  of  this  system.  He 
read  an  extract  from  a  leading  California 
paper  in  which  the  author  characterized 
the  press  agent  system  as  “one  of  the 
most  dangerous  and  vicious  practices  that 
has  invaded  the  newspaper  field.”  He 
expressed  the  wish  that  free  publicity 
would  soon  be  abolished  as  were  other 
evils  which  have  marked  the  course  of 
journalistic  history. 

This  morning’s  session  commenced 
with  an  open  meeting  of  the  Missouri 
Press  Association.  A  talk  by  Joseph  F. 
Holland,  deputy  insurance  commissioner 
of  Jefferson  City,  followed  the  meeting. 
He  spoke  on  “Newspapers,  the  Fourth 
Branch  of  Government,”  and  illustrated 
the  necessity  of  enlightened  journalism 
in  the  conduct  of  the  nation. 

The  fundamentals  of  advertising  and 
newspaper  promotion  were  discussed  by 
Linwood  I.  Noyes,  president  of  the  Iron- 
wood  (Mich.)  Daily  Globe.  All  classes 
of  advertising  were  included  in  the 
speech  and  each  was  evaluated  for  its 
particular  purpose. 

In  the  afternoon,  Franklin  Miller, 
circuit  attorney  of  St.  Louis  sixikc  on 
the  influence  of  crime  in  the  newspaper. 
He  was  followed  by  Frank  W.  Taylor, 
managing  editor  of  the  St.  Louis  Star, 
who  discussed  the  making  of  a  news¬ 
paper  ;  and  Hobart  Montee,  I.N.S. 
writer. 

Mr.  Taylor  in  his  address  said : 

“In  this  age  of  consolidations  where 
the  merger  octopus  is  making  one  Blade 
grow  where  two  Tribunes  or  a  couple 
of  Heralds  formerly  flourished,  it  is  im¬ 
portant  that  the  young  graduate  or 
student  of  schools  of  journalism  should 
know  that  the  portals  through  which  they 
may  enter  the  halls  of  newspaperdom 
are  growing  fewer  and  smaller. 

“Trained  newspaper  workers  by  hun¬ 


dreds,  men  and  women  who  have  spent 
their  lives  in  writing,  reporting,  editorial 
work  and  executive  directing,  have, 
within  the  past  five  years,  been  tossed 
into  the  open  market  like  so  many  cast 
off  suits  of  clothing. 

“The  significances  of  this  is  not  neces¬ 
sarily  discouraging.  In  many  ways  it 
should  be  inspiring  to  the  student  who 
has  earnestly  and  hopefully  spent  time 
and  money  acquiring  a  training  for  news¬ 
paper  work.  It  means  that  more  atten¬ 
tion  must  be  paid  to  the  growing  need 
for  alertness,  originality  and  initiative. 

“I  assume  full  responsibility  for  stat¬ 
ing  that  the  majority  of  newspaper  work¬ 
ers  function  at  most  not  over  75  per  cent 
of  what  they  could  or  should.  If  you 
will  accept  this  as  a  fact  you  will  more 
readily  realize  where  your  opportunity 
exists  when  you  get  your  newspaper  try¬ 
out,  as  you  will  in  due  course. 

“If  you  will  but  wind  yourself  up  and 
stay  wound  up  both  in  mental  and  physi¬ 
cal  stamina,  then  you  have  a  real  chance 
to  go  somewhere.  If  you  can’t  stay 
wound  up,  you  had  better  look  around  and 
pick  some  other  business.  What  you 
believe  to  be  a  call  to  journalism  is 
merely  a  buzzing  in  your  ears.” 

“The  opportunity  of  making  a 
newspaper”  was  the  subject  chosen  by 
John  S.  Parks,  president  of  the  Times- 
Record  Company  of  Fort  Smith,  Ark., 
for  the  night  session.  He  pointed  out 
how  the  daily  newspaper  today  is  the 
nation’s  leading  intellectual  and  moral 
force,  and  that  its  highest  duty  is  to 
print  facts  and  report  them  honestly. 

Mr.  Parks’  address  marked  the  close 
of  the  first  half  of  Journalism  Week. 
The  program  for  the  second  part  con¬ 
tains  speeches  by  other  noted  journalists 
in  every  branch  of  the  profession.  The 
ceremony  to  award  medals  of  honor 
takes  place  at  11  o’clock  tomorrow  morn¬ 
ing,  and  will  follow  speeches  by  Ruth 
Sanders  "of  Wanamaker’s,  New  York 
City ;  Dale  Wilson  of  the  Mihoaukee 
Journal;  and  Clayton  Rand  of  the  Dixie 
Press,  Gulfport,  Miss. 

Friday  will  feature  two  outstanding 
addresses  by  Senor  Rueda  of  Mexico 
City  and  Walter  A.  Strong,  publisher  of 
the  Chicago  Daily  News.  Mr.  Rueda 
will  discuss  the  journalism  of  his  own 
country,  while  Mr.  Strong  will  speak  on 
“Why  The  Newspaper?”  The  Missouri 
Press  .Association,  presided  over  by 
President  E.  E.  Swain,  will  be  in  con¬ 
vention  on  that  day. 

Plans  for  the  annual  journalism  ban¬ 
quet  have  been  completed. 

Five  hundred  are  expected  to  attend  to 
hear  His  Excellency  Friedrich  Wilhelm 
von  Prittwitz  und  Gaffron,  (ierman  Am¬ 
bassador.  The  affair  is  styled  the  “made- 
in-a-printing  office”  banquet,  and  repro¬ 
ductions  of  the  historic  Missouri  Gazette 
will  be  run  off  on  an  old  Ramage  press 
during  the  evening.  A  special  paper. 
The  Banquet  Speaker,  will  likewise  be 
published  on  the  dinner  floor. 


DEMANDS  ACTION  ON  PRISONS 


Toledo  News-Bee  Asks  Ohio  Governor 
to  Call  Special  Session 

A  demand  for  immediate  action  for 
better  Ohio  prison  facilities,  which 
would  obviate  the  possibility  of  another 
tragedy  such  as  that  which  took  the 
lives  of  322  prisoners  in  Columbus  Easter 
Monday,  was  issued  to  Governor  Myers 
Y.  Cooper  by  the  Toledo  News-Bee  last 
week  in  a  series  of  Page  One  editorials. 

Beginning  with  an  editorial  spread 
across  the  eight  columns  of  Page  One, 
the  News-Bee  deck  .d  repeatedly  that 
the  people  of  Ohio  are  now  taking  the 
measure  of  Governor  Cooper  and  that 
he  has  but  two  choices,  namely,  to  let 
his  special  commission  carry  on  a  long 
investigation  which  might  have  no 
worthwhile  and  certainly  no  immediate 
results,  or  to  call  a  special  session  oif  the 
legislature  at  once  and  have  the  money 
appropriated  for  a  new  state  peniten¬ 
tiary. 

The  News-Bee  pointed  out  that  the 
opportunity  for  immediate  action  is  an 
excellent  one,  since  the  state  owns  1,440 
acres  near  Columbus,  purchased  ex¬ 
pressly  for  the  construction  of  a  new 
state  prison. 


OVERUDOKiNe' 

WATERBlir 

one  of  the 

BEST 

A^KETs 

irt 

C°NNECrfflT 


Waterbury  should  be  on 
YOUR  list  because — 

Its  population  is  I  1 6,366. 

It  is  a  prosperous  manu¬ 
facturing  city  of  such 
prominence  that  it  is  com¬ 
monly  called  the  “Brass 
Center  of  the  World”. 

It  enjoys  the  largest  rail¬ 
road  freight  tonnage  of 
any  city  in  New  England 
excepting  Boston. 

It  has  an  exclusive  trad¬ 
ing  territory  of  42  cities 
and  towns  in  northwest¬ 
ern  Connecticut. 

It  can  be  thoroughly  cov¬ 
ered  at  one  cost  because 
more  than  4  out  of  every 
3  English  reading  families 
in  Waterbury  who  read  a 
Waterbury  newspaper, 
read  the  Republican  or 
the  American 


Waterbury  Republican 
and 

Waterbury  American 

Gilman,  NicoII  &  Ruthman 

National  Representatives 
NEW  YORK  BOSTON 

CHICAGO  DETROIT 

SAN  FRANCISCO 
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Don’t  Put  It  Off  ‘Tut  It  Over”  —  NOW 

in  PENNSYLVANIA ! 

NOW  is  the  time  to 
advertise  in  the 
Keystone  State. 

Concentrate.  THIS 
MONT  H  —  which 
practically  means  ANY 
MONl'H  on  the  Penn¬ 
sylvania  T rade  .  Calen¬ 
dar  —  as  the  successful 
national  advertiser  of 
standard  trade -marked 
products  points  out  in 

proof  of  many  success-  .  -  .  .—.-  'vva  ‘  / 

ful  campaigns  in  Amer-  "  '  "  / 

ica’s  Second  Market. 

For  dull  times  in  the  Keystone  Commonwealth  are  few  and  far  between,  com¬ 
pared  with  business  and  trade  conditions  which  until  recently  have  been  so  pain¬ 
fully  prevalent  in  many  other  sections. 

Latest  reports  for  Spring  show  nearly  all  lines  becoming  increasingly  active, 
particularly  in  improvement  projects  of  various  kinds.  Many  of  these  are  being 
pushed  so  strongly  as  to  require  night  workers,  and,  in  some  cases,  Sunday  workers. 

Cheaply  priced  wool  and  cotton  goods  have  stimulated  a  strong  demand  for 
this  class  of  merchandise,  present  low  costs  of  wool  and  cotton  allowing  remark¬ 
able  reductions.  Steel  and  iron  show  a  gradual  but  steady  production  improvement, 
which  appears  to  indicate  a  return  to  normal  conditions  by  Summer. 

Bank  credits  have  greatly  eased  and  commercial  borrowings  are  growing  in 
much  larger  volume  as  business  and  trade  expands.  All  of  which  proves  that  the 
work  IS  THERE  —  to  give  continuous,  well-paid  employment  to  millions  of  Key¬ 
stone  workers. 

The  papers  listed  below  are  mainly  depended  on  by  the  inhabitants  of  21 
important  Pennsylvania  cities  —  to  tell  these  readers  what  is  best  to  buy.  They’re 
TELLING  THEM  NOW.  Why  put  off  your  own  recital  of  the  merits  of  your 
brand  —  when  you  can  “put  it  over”  —  by  the  telling!  The  successful  national 
advertiser  “tells  ’em”  —  through  these  papers  —  EVERY  MONTH. 


ttHazelton  Plain>Speak.er . 

ttHazeUon  Standard-Sentinel. 


*Oil  City  Derrick. 


Circulation 

2.500 

linea 

10,000 

linei 

.(M) 

38,367 

.12 

.12 

..(S) 

29,139 

.12 

.12 

..(E) 

8,725 

.04 

.04 

..(E) 

15,834 

.07 

.07 

..(E) 

21,442 

.08 

.07 

..(E) 

6,979 

.04 

.035 

..(E) 

6,334 

.04 

.04 

..(E) 

35,454 

.12 

.12 

..(E) 

33,232 

.09 

.09 

(EM) 

14,081 

.06 

.06 

..(E)) 

21,540 

.08 

.07 

.(M)) 

.(E) 

11,023 

.03 

.05 

..(E) 

4,789 

.035 

.035 

.(M) 

8,539 

.05 

.05 

**Scranton  Times . 

..(E) 

Circulatioii 

47,587 

2,500 

lines 

.15 

10,000 

lines 

.14 

*Sharon  Herald . 

..(E) 

8,106 

.0357 

.0357 

tt^ashington  Observer  and 
Reporter  . 

(ME) 

17,948 

.06 

.06 

**West  Chester  Local  News. . 

..(E) 

11,484 

.05 

.05 

••Wilkes-Barre  Times  Leader. 

..(E) 

27,552  • 

.07 

.07 

tt  William  sport  Sun  and 

Gazette  &  Bulletin . (M&E) 

28,622 

.10 

.10 

ttYork  Dispatch . 

,..(E) 

21,249 

.07 

.07 

*  A.  B.  C.  Poblishers’  Statement,  Oct.  1,  1929. 
t  Government  Statement.  Oct.  1,  1929. 

•*  A.  B.  C.  Publishers'  Statement,  April  1,  1930. 
tt  Government  Statement,  April  1,  1930. 
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NIX  JOINS  PHELPS,  INC. 


Former  Gardner  Executire  Take* 

Charge  of  Grand  Rapid*  Office 

Edward  D.  Nix,  formerly  with  the 
Gardner  Advertising  Company  of  St. 
Louis,  has  been  appointed  account  execu¬ 
tive  for  George 
Harrison  Phelps, 

Inc.,  in  the 
Phelps  agency’s 
newly  opened 
office  at  Grand 
Rapids,  Mich.,  it 
is  announced  by 
W.  D.  Laurie, 
vice-president  and 
general  manager 
of  the  latter 
agency. 

The  advertis¬ 
ing  account  of 
the  Gerber 
Products  division 
of  the  Fremont  Canning  Company,  Fre¬ 
mont,  Mich.,  producers  of  Gerber’s 
Strained  Vegetables,  has  been  placed  with 
the  Phelps  agency,  and  Mr.  Nix,  who 
handled  the  account  while  in  St.  Louis, 
will  continue  in  charge  of  it. 


Jarri*  Join*  Canadian  Agency 

Albert  Jarvis,  ex-^itor  of  Advertising 
IVorld  and  Advertising  News  in  London, 
England,  and  recently  attached  to  the 
editorial  staff  of  Marketing,  the  Cana¬ 
dian  advertising  journal,  has  joined  the 
head  office  staff  of  Norris-Patterson, 
Ltd.,  the  well-known  advertising  agency 
of  Toronto,  Montreal,  and  Edmonton. 
Mr.  Jarvis  has  had  wide  experience  in 
advertising,  publicity,  and  public-relations 
work. 


Two  Agencie*  Appointed 

Friend-Weiner  Advertising  Agency 
and  the  Andrew  Cone  Agency  have  been 
appointed  by  Publicity  Associates  to 
hiuidle  newspaper  and  magazine  adver¬ 
tising  for  the  Empire  State  Building, 
New  York.  The  last  named  comply 
was  appointed  by  Hon.  Alfred  E.  Smith, 
president  of  Empire  State,  Inc.,  as  gen¬ 
eral  publicity  and  advertising  counsel  for 
the  building,  which  will  occupy  the  site 
of  the  old  Waldorf-Astoria  Hotel. 


Porter  Corp.  Appointed 

Eldredge-Mcinnis,  Inc.,  naval  architect 
and  yacht  brokers  of  Boston,  has 
appointed  the  Porter  Corporation,  Bos¬ 
ton,  to  direct  its  advertising.  This 
agency  also  is  handling  the  account  of 
the  Boston  and  Worcester  Street  Rail¬ 
way  Company. 


Join*  Bridgeport  Agency 

Louis  J.  Prevost,  formerly  connected 
with  the  Olsen  Aircraft  Company, 
Bridgeport,  Conn.,  in  charge  of  sales 
promotion,  has  joined  the  sales  staff  oT 
Hurd  Advertising  Service,  Bridgeport 
agency. 


Howlett-Dari*  Appointed 

The  Howlett-Davis  Company,  Inc.,  of 
Newark,  N.  J.,  manufacturer  of  the 
carbon  remover,  and  the  Coal  Carburetor 
Company,  of  New  Brunswick,  N.  J., 
have  appointed  Wilson  &  Bristol,  Inc., 
of  New  York  City,  to  handle  their 
account. 


Bate*  Open*  Bo*ton  Office 

Charles  Austin  Bates,  Inc.,  New  York, 
has  opened  a  Boston  office  at  272  Con¬ 
gress  Street.  A.  K.  Benjamin,  formerly 
with  the  Geo.  H.  Ellis  Company  of 
Boston,  will  have  charge  of  the  new 
branch. 


Get*  Crawford  Range  Account 

The  Boston  office  of  Doremus  &  Com¬ 
pany  has  been  appointed  to  handle  the 
advertising  of  the  Walker  &  Pratt 
Manufacturing  Company,  Boston,  manu¬ 
facturer  of  Crawford  ranges. 


Knapp  Electric  To  Churchill -Hall 

Knapp  Electric,  toy  division  of  P.  R. 
Mallery  ft  Co.,  Inc.,  of  New  York  City, 
have  appointed  Churchill-Hall.  New 
York,  to  direct  their  advertising. 


Chicago  Agency  Make*  Change* 

The  Benson,  Gamble,  Johnson  &  Read 
agency,  Chicago,  has  split  up  into  two 
agencies,  Johnson,  Read  ft  Co.,  with 
offices  at  222  West  Adams  street,  and 
Gamble  Company,  Ltd.,  with  head¬ 
quarters  at  20  North  Wacker  Drive. 
Johnson,  Read  &  Co.  is  a  revival  of  the 
old  concern  of  the  same  name,  with 
George  H.  Read  as  president.  T.  S. 
Gamble  is  president  of  Gamble  Company, 
Ltd. 


AD  TIPS 


N.  W.  Ayer  A  Son,  Wa*hlngton  Square, 
Philadelphia,  Pa.  Secured  the  account*  of 
American  Salpa  Corporation,  leather,  and  Canti¬ 
lever  Corporation,  ahoes,  of  New  York  City. 

Beecher-Cale-lCazweU,  Ibo.,  722  Cheetnut 
■treet,  St.  Loula,  Mo.  Secur^  the  account  of 
Jenny  Wren  Company,  Jenny  Wren  Prepared 
Flour,  Lawrence,  Kan. 

Oampbell-Ewald  Company,  66  Eaat  South 
Water  street,  Chicago.  Is  issuing  orders  to 
newspapers  in  scattered  territory  on  the  Trus¬ 
tees  System  Service,  Chicago. 

Carter  Advertising  Agency,  122  East  42nd 
street.  New  York  City.  Secured  the  account  of 
Carle,  Inc.,  Glory  of  the  Sun  Face  Powder, 
New  York  City. 

Cleveland  A  Shaw,  Ino.,  205  East  42nd  street, 
New  York  City.  Soured  the  account  of  L.  B. 
Thomas,  Inc.,  Thomas  Whole  Wheat  Bread, 
Long  Island,  New  York. 

Devereauz  A  Smith,  Ino.,  First  National  Bank 
Building,  Utica,  N.  Y.  Secured  the  accoont  of 
Fruit  Belt  Preserving  Company,  PUle  Strained 
Vegetable  Food  Products,  East  Willamaon, 
N.  Y. 

Dunham-Lesan  Company,  485  North  Michigan 
avenue,  Chicago.  Is  sending  contracts  to  news¬ 
paper*  on  the  Chicago  Great  Western  R.  R., 
Chicago. 

Dyer-Ensinger  Company,  Century  building, 
Milwaukee,  WIs.  Is  preparing  a  list  of  news¬ 
papers  on  the  Pabst  Company,  Milwaukee, 
Paboette. 

Empira  Advertising  Berrios,  11  West  42nd 
street.  New  York  City.  Secured  the  account  of 
Columbia  Picture  Corporation,  New  York  City. 

Erwin,  Wasey  A  Co.,  420  Lexington  avenue. 
New  York  City.  Secured  the  account  of  Elton 
I'Toducts  Company,  Magnesium  Oxides,  Newark, 
N.  J. 

Grey  Adrertlaing  Serrioe,  Ino,,  128  West  31st 
street.  New  York  City.  Secured  the  accoont  of 
Eclipse  Fountain  Pen  A  Pencil  Co.,  New  York 
City. 

Freexe-Vogel-Crawford  Company,  441  Broad¬ 
way,  Milwaukee,  WIs.  Is  preparing  a  list  of 
newspapers  on  Scbllt*  Beverage  Company,  Mil¬ 
waukee. 

Gerber  A  Croaaley,  Ino.,  Portland,  Ore.  Are 
issuing  2600-llne  schedules  to  newspapers  on  the 
Iron  Fireman  Comimny,  Portland,  Oregon. 

Lawrenos  C,  Gnmbinaer  Advertiaing  Agenoy, 
8  East  41st  street.  New  York  City.  Secured 
the  accoont  of  J.  W.  Smith  Company,  “Smith- 
son  Serge,”  New  York  City. 

J.  R.  Hamilton  Company,  180  North  Michigan 
avenue,  Chicago.  Is  sending  May  schedules  on 
the  Puritan  Malt  Extract  Company,  Chicago,  to 
a  list  of  newspapers. 

Krsiofcer  A  Kaloan  Company,  608  South  Dear¬ 
born  street,  Chicago.  Is  using  a  few  news¬ 
papers,  in  scattered  territory,  on  the  Vortex 
Manufacturing  Company,  Chicago. 

Rood  G.  I«Ddis  Company,  26  Blast  Huron 
street,  Chicago.  Has  secured  the  account  of 
the  Berrien  Laboratories,  St.  Joseph,  Michigan. 

Lanosaen  A  Salmon  Agsaicy,  20  West  Jackson 
boulevard,  Chicago,  Ill.  Reported  to  have  se¬ 
cured  the  account  of  All  American  Mohawk 
Corporation,  “Lyric  Radio,”  North  Tooawanda, 
N.  Y. 

Ledbetter  A  Marshall  Company,  St.  Louis.  Is 
to  use  a  list  of  Missouri  newspaper*  on  the 
Automobile  Club  of  Missouri. 

Addison  Lewis  A  Asaooiates,  1004  Marquette 
avenue,  Minneapolis,  Minn.  Secured  the  ac¬ 
count  of  Creamette  Company,  Noodles,  Minneap¬ 
olis,  Minn. 

H.  K.  MoCsna  Company,  285  Madison  avenue. 
New  York  City.  Secured  the  account  of  Gold 
Seal  Electrical  Company,  “Radio  Tubes,”  New 
York  City. 

Pedlar  A  Ryan,  Ino.,  250  Park  avenue.  New 
York  City,  Secured  the  account  of  Peggy  Sage 
Rose  Petal  Nail  Enamel,  New  York  City. 

Bhields  A  Tanden  Company,  205  West 
Wacker  drive,  Chicago.  Plan  to  use  a  list  of 
newspapers  in  the  state  of  Michigan  only  on 
Borden'a  Cheese,  Borden  Oompsny. 

Btadc-tlobla  Company,  8  South  Michigan  ave¬ 
nue,  Chicago.  Is  Issuing  contracts  to  news¬ 
papers,  In  scattered  territory,  on  the  Northern 
PaclOc  Railway,  St.  Paul,  Minnesota. 

Staples  A  Staples,  10  South  10th  street,  Rich¬ 
mond,  Va.  Are  using  a  few  newspapers  on  the 
C.  F.  Saner  Company,  Richmond,  Virginia,  fla¬ 
voring  extract*. 

Traoy-Parry  Company,  Public  Indger  build¬ 
ing,  Philadelphia.  Pa.  Secured  the  account  of 
George  B.  Evans  Chemical  Company,  Elder- 
flower  Eye  Lotion,  Amory  Toilet  Products, 
Philadelphia,  Pa. 

United  Adrortiaing  Ageaey,  8  West  40tb 
street.  New  York  City.  Secured  the  account  of 
Rubbw  A  Celluloid  Product*  Company,  “Rub- 
berset  Brushes,  Newark,  N.  J. 

Young  A  Rnbioam,  Ino.,  285  Madison  avenue. 
New  York  City.  Seared  the  account  of  Julius 
Kayser  A  Company,  Gloves,  Hosiwy,  New 
Yoi*  City. 


Edwakd  D.  Nix 


CAi  BUGGIES 

And 

DOWN  THE  ROAD 


By 

PRANK  BECK 


will  be  distributed  beginning 
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tYNDICATE 

Please  notify  us  if 
you  want  service 


New  York  Herald  Tribune  Syndicate 
230  West  41st  Street  •  New  York 


f. 

■  \ 


N.  Y.  CIRCULATORS  AT  BUFFALO  MEETING 


Christian  Science 


Members  and  guests  of  the  New  York  State  Circulation  Managers’  Associa¬ 
tion,  photographed  during  the  convention  of  that  group  at  the  Hotel  Statler, 
Buffalo,  April  29-30.  Photo  shows,  left  to  right,  seated:  Howard  W. 
StodghilL,  Louisville  (Ky.)  Courier -Journal,  president  of  the  International 
Circulation  Managers’  Association;  Frank  J.  Clancy,  Buffalo  Courier-Express, 
president,  N.Y.S.C.M. A. ;  Orlando  C.Harn,  Audit  Bureau  of  Circulations;  'Wil¬ 
liam  F.  Baldwin,  Netc  York  World.  Standing,  left  to  right:  Louis  Gautier,  New 
York  World,  second  vice-president,  N.Y.S.C.M.A. ;  Robert  F.  McLean,  Phifodef- 
phia  Bulletin;  James  McKemon,  Kings  County  News  Company,  Brooklyn; 
Seth  J.  Moore,  Brooklyn  Daily  Eagle;  Alfred  W.  CockeriU,  Syracuse  Herald, 
secretary-treasurer,  N.Y.S.C.M.A.;  W.  C.  Hixson,  Syracuse  Post-Standard; 
Glenn  S.  England,  Johnstown  Leader-Republican;  Frank  A.  Roberts; 

Rochester  Times-Union;  Daniel  W.  Tanner,  Utica  Observer-Dispatch. 


Seed  Addresses  Ad  Clubs  Advertising  Manager  Named 

Allen  H.  Seed,  Jr.,  vice-president  and  C.  D.  McCormick,  formerly  assistant 
general  manager  of  Jordan  Advertising  advertising  manager  of  the  C.  F.  Pease 
Abroad,  Inc.,  New  York,  addressed  the  Company,  Chicago,  manufacturers  of 
Pittsburgh  Advertising  Club,  Pittsburgh,  blue-printing  machinery,  blue-print  paper. 
Pa.  on  May  6.  The  subject  of  Mr.  etc.,  has  been  appointed  advertising 
Seed’s  address  was  “Selling  and  Adver-  manager  to  succeed  W.  Earle  Pashley 
tising  Abroad.”  The  same  evening  Mr.  now  second  vice-president  and  assistant 
Seed  also  addressed  the  Greensburg  sales  manager.  Mr.  McCormick  has 
(Pa.)  Advertising  Club  on  the  same  been  with  the  company  for  over  four 
subject.  years  and  was  previously  connected  with 

-  the  Illinois  Glass  Company,  Alton,  Ill. 

Get*  "Apple*  For  Health"  Account  - 

The  advertising  of  Apples  for  Health,  C.  J.  Bitowf  Appointed 

Inc.  (National  Apple  Advertising  Asso-  Financial  Newspaper  Proprietors 
ciation)  will  be  directed  by  Henri,  Hurst  Limited,  owners  of  the  Financial  News, 
k  McDonald,  Inc.,  of  Oiicago.  Paul  The  Banker  and  the  Investors’  Chronicle, 
Stark  is  president  of  the  association,  and  of  London  and  the  Liverpool  Journal  of 
E  C.  Wolcott  executive  secretary.  Ad-  Commerce,  appointed  Charles  Jay 
vertising  schedules  will  be  prepared  in  Bitowf,  Times  Bldg.,  New  York,  as  their 
the  late  fall  of  this  year.  A  national  North  American  representative.  May  1. 
campaign  is  planned  in  newspapers,  Mr.  Bitowf  is  proprietor  of  the  Maley 
magazines,  farm  papers,  and  radio.  Advertising  Agency. 

Handling  Re*ort  Campaign  New  Chicago  Agency 

About  May  15  the  E.  H.  Brown  Albert  A.  Millman,  Inc.,  123  West 
Advertising  Agency  of  Chicago  will  re-  Madison  street,  Chicago,  has  been  in- 
lease  a  15-week  newspaper  resort  ad-  corporated  under  the  laws  of  the  state 
vertising  schedule  for  the  Starved  Rock  of  Illinois,  to  conduct  a  general  adver- 
Hotel,  Utica,  Ill.  Schedule  includes  in  tising  business.  Incorporators  are:  C. 
addition  to  three  Chicago  newspapers,  R.  Sullivan,  Bettie  L.  Smith  and  Ethel 
about  ten  down  State  papers  in  Illinois  R.  Hoffman. 

and  a  few  selected  papers  in  Missouri  - 

and  Indiana.  Now  Beaton  Agency 

^  -  David  Malkiel,  has  established  his  own 

Director  Named  agency  at  Boston,  Mass.,  to  be  known  as 

Roger  C.  McDonald,  formerly  art  the  David  Malkiel  Advertising  agency, 
director  of  Fuller  &  Smith,  Inc.,  adver-  Sidney  Jerome  of  New  York  will  be 


These  Things 
Are  Worth 
While 


Here's  what  you  get  from 
your  advertising  investment 
in  The  Christian  Science 
Monitor: 

1.  Your  sales  messages  are 
linked  with  the  prestige  of 
the  Monitor  in  135,000 
homes. 

2.  Your  campaign  is  “mer¬ 
chandised”  to  dealers  by 
Monitor  advertising  repre¬ 
sentatives  in  hundreds  of 
cities. 

3.  Your  product  is  featured 
by  dealers  in  their  own 
advertisements. 

4.  Sales  through  present  deal¬ 
ers  are  increased  and  new 
outlets  added. 


Leichter  Join*  Agency 

Jackson  Leichter,  who  has  been  associ¬ 
ated  in  an  executive  capacity  with  several 
newspapers,  has  joined  the  Mayers 
Company,  Inc.,  Los  Angeles  advertising 
agency. 

Chicago  Agency  Move* 

Arkin  Typographic  Service,  Qiicago, 
has  moved  from  442  South  Wabash  ave¬ 
nue  to  larger  quarters  in  the  Brokers 
building,  160  East  Illinois  street. 


Publishtd  by  The  Christian  Science  Publishing  Society,  Boston,  U.  S.  A. 
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JOSEPH  F.  TEBEAU  DIES 
OF  HEART  ATTACK 

A<*i«tant  Managing  Editor  of  New 
York  Times  Succumbs  in  Home 
After  Returning  from  Day’s 
Actirities  at  Times  Office 


Joseph  F.  Tebeau,  assistant  managing 
editor  of  the  Ncu>  York  Times,  died 
suddenly  of  a  heart  attack,  early  on  the 
morning  of  May  6.  He  was  stricken  as 


Joseph  F.  Tebeau 

he  entered  his  apartment  shortly  before 
2  A.  M.  after  returning  from  his  day’s 
duties  at  the  Times  city  room. 

Mr.  Tebeau  was  57  years  old  and  had 
been  in  newspaper  work  33  years.  He 
was  born  in  Oswego,  N.  Y.,  Nov.  16, 
1872.  He  was  educated  in  Syracuse 
grammer  and  high  schools.  In  high 
school  he  edited  the  school  paper.  His 
first  regular  newspaper  job  was  as  a 
reporter  on  the  old  Syracuse  Courier.  He 
soon  became  telegraph  editor  and  then 
city  editor,  holding  the  latter  position  at 
the  age  of  21. 

In  1897  Mr.  Tebeau  joined  the  New 
York  Sun  and  remained  there  for  10 
years  in  various  capacities.  He  joined 
the  Times  in  1907.  He  rose  through 
many  positions  until,  at  the  outbreak  of 
the  World  War,  he  w’as  cable  and  tele¬ 
graph  editor.  Shortly  aftter  the  armis¬ 
tice  he  was  promoted  to  assistant  man¬ 
aging  editor. 

Mr.  Tebeau  is  survived  by  his  widow, 
Mrs.  Sybil  Carew  Tebeau.  and  a  sister. 
Miss  Marguerite  Tebeau,  of  New  York. 

The  Times  paid  respect  to  Mr.  Te- 
beau’s  memory  in  this  editorial ; 

“Will  you  permit  a  reference  to  one 
of  those  workers  whose  anonymity  was 
shattered  only  by  bis  sudden  death  two 
days  ago.  Joseph  F.  Tebeau,  assistant 
managing  editor  of  the  Times,  who  for 
nearly  a  quarter  century  had  shown 
himself  a  skilled  and  able  newspaper 
man,  passed  out  of  the  lives  of  his  as¬ 
sociates  and  friends.  Calm  in  every 
emergency,  of  rare  charm,  he  possessed 
those  qualities  of  integrity  and  depend¬ 
ability  which  men  who  work  together  in 
a  common  enterprise  soon  come  to  value 
most  in  those  w'ho  stand  shoulder  to 
shoulder  with  them.  The  gap  in  the 
ranks  w'ill  fill — our  hearts  will  remain 
void.” 


LORENZO  WOOD 

Lorenzo  Wood,  editor  and  publisher 
of  the  Muidlehoro  (Mass.)  Gaccite  for 
36  years,  died  May  1,  after  an  illness  of 
three  weeks.  Mr.  Wood  spent  his  entire 
life  in  MiddlcIx>ro.  In  association  with 
the  late  Wallace  M.  Tinkham.  he  pur¬ 
chased  the  Gazette.  Aug.  13,  1894. 


DANIEL  J.  SMITH 

Daniel  J.  Smith,  for  more  than  25 
years  a  sports  writer  on  the  staff  of  the 
old  Neiv  York  Herald  and  in  recent 
years  an  associate  o>f  Walter  J.  Salmon, 
real  estate  dealer  in  New  York,  died 
May  3,  at  his  home.  He  was  56. 


FRANK  ECKERT 

Mechanical  Superintendent  of  Indian¬ 
apolis  Star  Diet  at  75 

Frank  Eckert,  75.  mec'nanical  super¬ 
intendent  of  the  Indianapolis  Star,  who 
had  l)ecn  associated  with  the  printing 
industry  in  Indianapolis  for  half  a  cen¬ 
tury,  dropped  dead  in  the  flower  garden 
at  his  home.  May  1. 

Mr.  Eckert  had  l)een  employed  by  the 
Star  since  its  establishment.  Before 
that  he  had  served  a  number  of  news¬ 
papers  and  had  been  foreman  of  the  In¬ 
dianapolis  Journal  and  the  Indianapolis 
Press.  He  began  at  the  age  of  16  to 
learn  the  printer’s  trade  on  the  Areola 
(111.1  Record.  Subsequently  he  was  em¬ 
ployed  at  Waverly,  111.;  the  Decatur 
(Ill.)  Maf/nct  and  Tribune;  Cambridge 
City  (Ind.)  Tribune;  Cincinnati  (O.) 
Gazette;  the  ll'aync  County  Register  at 
Dublin,  Ind.,  and  was  once  a  partner  in 
the  Maumee  (O.)  Adi'ertiser. 

Coming  to  Indianapolis  in  1876  Mr. 
Eckert  located  as  a  compositor  on  the 
Journal.  He  was  promoted  to  assistant 
foreman  and  then  to  foreman,  a  posi¬ 
tion  he  held  under  the  ownership  of 
John  C.  New,  Harry  S.  New,  former 
postmaster-general,  and  George  C.  Hitt. 

TAFT  MEMORIAL  FUND 


Charles  P.  Taft’s  Widow  Gives  Uni¬ 
versity  Two  Million  Dollars 

.\  gift  of  S2,(K)0,(XX)  to  endow  the 
study  and  teaching  of  “the  humanities” 
at  the  University  of  Cincinnati  was  an¬ 
nounced.  today  in  a  letter  from  Mrs. 
Annie  Sinton  Taft  to  the  university 
directors.  May  6. 

The  foundation  will  be  known  as  the 
Charles  Phelps  Taft  Memorial  Fund. 
Mrs.  Taft  said: 

“I  establish  this  fund  as  a  memorial 
to  my  husband  Oiarles  Phelps  Taft, 
whose  interest  in  the  advance  of  culture 
and  art  included  an  esp^ial  interest  in 
the  progress  of  the  University  of  Cin¬ 
cinnati,  and  a  real  enthusiasm  for  those 
studies  which  relate  rather  to  the  im¬ 
provement  of  the  mind  than  to  physical 
and  material  betterment.” 

Mr.  Taft  was  publisher  of  the  Cm- 
cinnati  Times-Star. 


(Pbituary 


40  years,  died  April  29  in  his  home  in 
Edinburg,  after  a  few  days’  illness  of 
pneumonia. 

C.  H.  CooKiNCHAM,  who  recently 
disposed  tof  his  interest  in  the 
Ayrshire  (la.)  Chronicle  to  C.  L.  Lent, 
after  having  been  publisher  of  the  paper 
25  years,  died  last  week  after  a  brief 
illness  in  his  home  in  Ayrshire. 

Alfrkd  C.  Reese,  66,  financial  editor 
of  the  Portland  (Ore.)  Telegram,  died 
April  28  at  his  home  in  Portland.  Mr. 
Reese  was  born  in  Salt  Lake  City,  and 
went  into  newspaper  work  as  a  young 
man.  He  was  for  a  number  of  years 
editor  of  the  Park  Record  of  Park  City, 
Utah,  and  later  joined  the  staff  of  the 
Salt  Lake  Herald  and  was  long  its  rail¬ 
road  and  political  editor.  He  went  to 
Portland  in  1905. 

Dr.  John  Rudio  Jicinsky,  68,  well 
known  newspaper  man  in  Bohemian  lan¬ 
guage  circles,  died  last  week  at  his  home 
in  Cicero,  Ill.  He  was  born  in  (Czecho¬ 
slovakia  and  for  many  years  was  a  cor¬ 
respondent  for  Reuter’s  in  Europe.  He 
was  associate  editor  of  several  Bohem¬ 
ian  language  newspapers  and  was  editor 
of  Sokol-Americky,  the  publication  of 
the  Bohemian  National  As.sociation.  He 
held  a  medical  degree  from  the  Uni¬ 
versity  of  Nebraska.  A  widow  and  two 
daughters  survive. 

Harold  T.  Murray,  vice-president  and 
western  manager  for  Case-Shepperd- 
Mann  Publishing  Corporation,  died 
.\pril  29,  at  his  home.  He  was  well 
known  in  advertising  circles  both  in  the 
middle  west  and  in  the  east.  Burial  was 
in  Springfield,  Ill. 

Robert  W.  Ashley,  76,  for  more  than 
40  years  foreman  of  the  composing 
room  of  the  Lyons  (N.Y.)  Wayne 
Democratic  Press,  died  May  2  at  his 
home. 

S.  C.  Frey,  72,  former  newspaper 
publisher  and  lawyer,  died  at  his  home  in 
York,  Pa.,  on  May  2.  He  was  former 
editor  and  part  owner  of  the  York 
Daily,  now  merged  with  the  York  Ga¬ 
zette. 

R.  B.  Gammon,  69,  for  20  years  with 
the  Houston  Post-Dispatch  circulation 
department,  died  of  heart  attack  in  a 
Houston  hospital  last  week. 

Thomas  F.  Lam  son,  63,  founder  of 
the  Lubcc  (Me.)  Herald  and  later  affili¬ 
ated  with  the  Youth’s  Companion,  died 
suddenly  May  5,  at  his  home  in  South 
Portland,  Me.  He  was  formerly  a  state 
representative. 


1927,  when  he  resigned  due  to  ill  health, 
died  May  3  at  the  home  of  a  son  in 
Beacon  Falls,  Conn. 

Mrs.  C.  Bampfylde  Daniel,  77, 
mother  of  J.  B.  Daniell,  publisher  of 
the  Santa  Monica  (Cal.)  Sunset,  died 
April  24. 

Harvey  B.  Kincey,  72,  former  pub- 
li.sher  of  the  Selma  (Ala.)  Times  Mail 
during  the  late  80’s  and  early  90’s  and 
later  publisher  of  the  weekly  Selma 
Mirror,  died  at  Selma,  May  2. 

Frank  \V.  Marshall,  one  of  Rhode 
Island’s  best  known  artists  and  dean  of 
the  city’s  newspaper  illustrators,  died 
May  5  at  his  home  in  Providence,  aged 
64.  He  was  for  many  years  head  of 
the  Providence  Journal  art  department. 


ROBERTUS  LOVE 


Literary  Editor  of  St.  Louis  Globe- 
Democrat  and  Friend  of  Twain  Diet 

Roliertus  I^ve,  poet,  author  and  critic, 
friend  of  Mark  Twain,  died  in  Barnes 
Hospital,  St.  Louis,  May  7,  of  arterio¬ 
sclerosis,  after  several  weeks’  illness.  He 
was  63  years  old.  For  the  last  two  years 
he  had  been  literary  editor  of  the  Globe- 
Democrat. 

Mr.  Love  was  born  in  Irondale,  Mo^ 
the  son  of  a  clergyman. 

From  the  age  of  20,  he  was  actively 
in  newspaper  work.  He  was  with  the 
Press  of  Louisiana,  Mo.,  then  with  daily 
papers  in  Wichita,  Kan.,  Asbury  Park. 
N.  J.,  and  New  London,  Conn.,  before 
becoming  a  member  of  the  Post-Dis¬ 
patch  news  staff  in  1900. 

Mr.  Love  was  a  facile  writer  of  topi¬ 
cal  verse,  and  much  of  his  work  ap¬ 
peared  in  the  Post-Dispatch  and  later  in 
the  St,  Louis  Republic. 

When  Samuel  L.  Clemens  (Mark 
Twain)  made  his  final  visit,  in  1902,  to 
the  Missouri  scenes  of  his  boyhood,  and 
received  the  degree  of  Doctor  of  Laws 
at  the  University  of  Missouri,  Mr.  Love, 
then  on  the  Post-Dispatch  staff,  accom¬ 
panied  him.  The  grizzled  humorist 
showed  a  great  liking  for  the  poet- 
reporter,  and  facetiously  introduced  him 
at  various  places  as  “my  son.”  At  rail¬ 
road  stations  where  crowds  had  gathered 
to  see  the  famous  visitor,  Clemens  would 
first  send  Love  out  to  represent  him,  then 
would  reluctantly  appear  himself.  The 
friendship  formed  at  that  time  continued 
throughout  the  humorist’s  life. 


CAMUEL  G.  DeNIKE,  former  city 

editor  of  the  Salamanca  (N.Y.) 
Republican-Press  and  the  Salamanca 
Inquirer,  died  May  3  in  his  home  in  that 
city  following  an  illness  of  more  than 
two  years.  He  served  as  correspondent 
for  Buffalo  newspapers  in  Cattaraugus 
county  for  many  years,  and  held  city 
desk  positions  on  the  new  dailies  for 
nearly  20  years.  Ill  health  compelled 
his  retirement  from  work  in  1928. 

James  Blair,  for  the  past  twelve  years 
a  member  of  the  mechanical  department 
of  the  Boston  Transcript,  died  May  5 
at  his  home  in  Winchester  after  a  short 
illness.  He  was  born  in  Glasgow,  Scot¬ 
land.  in  1869  and  came  to  this  country- 
in  1902. 

Franklin  J.  Stillman,  veteran  Iowa 
newspaperman,  former  city  editor  of  the 
Cedar  Rapids  (la.)  Evening  Gazette, 
publisher  of  a  number  of  Iowa  papers  in 
later  years  and  part  owner  of  the  Jeffer¬ 
son  (la.)  Bee,  since  1923  president  of 
the  Franklin  J’ress,  Glendale,  Calif.,  job¬ 
bing  printing  plant,  died  in  Washington, 
D.  C.  of  injuries  received  in  the  capital 
when  he  was  struck  by  an  automobile. 
He  was  66  years  of  age. 

Carl  H.  Stubic,  recently  special  ad¬ 
vertising  representative  of  the  Akron 
(O.)  Beacon  Journal,  died  May  5  at 
.Akron.  At  one  time  he  was  a  memher 
of  the  staff  of  the  Albany  (N.Y.) 
Knickerbocker  Press  and  was  the  author 
of  a  booklet,  “Curs-  s  on  Albany,”  which 
was  banned.  He  iiecame  widely  known 
during  a  controversy  with  former  Gov¬ 
ernor  Martin  H.  Glynn  of  New  York. 

Frank  Kaueruaf,  72,  editor  of  the 
Edinburg  (Ill.)  Herald,  for  more  than 


Hugh  a.  Macv.  Blackburn,  56,  vet¬ 
eran  foreman  of  the  Pasadena  (Cal.) 
Star-News  composing  room,  died  sud¬ 
denly  April  23,  following  a  heart  at¬ 
tack.  He  is  survived  by  his  widow,  a 
daughter,  two  sons  and  a  brother,  John 
M.  Blackburn,  an  employe  of  tbe  Los 
Angeles  Times  editorial  staff. 

Mrs.  W.  C.  Eastland,  39,  wife  of 
Warren  C.  Eastland,  editor  of  the  Clin¬ 
ton  (la.)  Herald,  died  May  1  after  an 
illness  of  several  years. 

Charles  F.  Mitchell,  foreman  of  the 
composing  room  of  the  New  Haven 
(Conn.)  Journal  Courier  from  1911  to 


THOMAS  E.  DAWSON 

Thomas  E.  Dawson,  reporter  on  the 
St.  Louis  Post  Dispatch,  and  formerly 
on  the  staff  of  the  New  York  Herald 
Tribune,  died  May  6  in  Jewish  Hospital, 
St.  Louis,  of  tubercular  meningitis.  He 
was  thirty-two  years  old. 


JAMES  MUNDY,  JR. 

James  Mundy,  Jr.,  reporter  on  the 
New  York  Evening  World,  died  at  Valley 
Stream,  L.  I.,  May  2  of  heart  disease 
while  marching  in  an  American  Legion 
parade.  Mr.  Mundy  was  35  years  old 
and  lived  at  Valley  Stream. 
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his  and  many  other 
successful  newspaper 
plants  have  been  eco¬ 
nomically  planned  by 
our  organization,  ex¬ 
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gineering  and  skilled  in 
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draw  on  antiquity 

FOR  COPY  EFFECI 

Three  New  York  Advertisers  Dig  Into 
Forgotten  Records  for  Background 
in  Newspaper  Campaigns — One 
Manufactured  Antique  Effect 

New  Yorkers  puzzled  over  an  old- 
fashioned  advertisement  in  Xew  York 
newspapers  last  week,  offering  for  sale 
"a  new  and  convenient  house,  barn  and 
several  outhouses,  together  with  twenty 
acres  of  land,  very  pleasantly  situated 
in  the  heart  of  New  York  Island,  along 
the  Middle  Road,  near  the  3-mile  stone, 
about  mile  north  from  Chelsea  Vil¬ 
lage.” 

Obviously  the  advertisement  referred 
to  some  site  in  the  heart  of  New'  York 
City,  but  its  signilicance  was  a  mystery. 
The  only  signature  was  “Jno.  Thomp¬ 
son.” 

six-column  advertisement  two  days 
later  gave  the  solution.  John  Thomp¬ 
son's  farm  is  now  the  site  of  the  Em¬ 
pire  State  Building,  whose  85  stories  are 
rapidly  rising  at  34th  street  and  Fifth 
avenue,  where  the  old  W’aldorf-.Ystoria 
Hotel  was  recently  torn  down.  The 
two  advertisements  marked  the  start  of 
the  rental  campaign,  although  the  struc¬ 
ture  will  not  be  ready  for  occupancy 
until  May  1,  1931.  The  building  is 
being  erected  by  a  company  headed  by 
former  Governor  Alfred  E.  Smith  of 
New  York. 

At  the  same  time  at  least  two  other 
advertisers  dug  into  old  files  for  mate¬ 
rial.  An  advertisement  for  Macy’s  de¬ 
partment  store  reproduced  photograph¬ 
ically  a  rhymed  advertisement  from  the 
Ulster  County  Gazette  of  January  4, 
1800,  in  which  Luther  Andres  &  Co., 
announcing  a  no-credit  policy,  stated  that 
wheat,  rye,  buckwheat,  oats,  corn,  butter, 
flax,  ashes  and  raw  hides  would  be  ac¬ 
cepted  in  payment,  and  that  “C.^SH 
will  not  be  refused.”  The  last  clause 
was  the  text  of  the  Macy  advertise¬ 
ment. 

Another  historical  advertisement  was 
based  by  the  Bank  of  Manhattan  Trust 
Company  on  the  life  of  John  Stevens, 
one  of  its  founders  and  "the  greatest 
engineer  and  inventor  of  his  time.”  A 
drawing  showed  visitors  at  his  villa  in 
1828  being  given  a  demonstration  of  an 
experimental  steam  locomotive  on  a  cir¬ 
cular  track. 

The  teaser  advertisement  of  “Jno. 
Thompson”  was  not  a  reproduction  of 
an  old  advertisement,  according  to  E. 
H.  Wiener,  of  the  Friend-Wiener  Ad¬ 
vertising  Company,  who  prepared  it, 
but  was  the  result  of  long  study  through 
early  newspapers,  especially  the  New 
York  Gazette.  It  was  given  an  antique 
appearance  by  a  typographical  trick. 
Since  old-style  type  was  not  available,  a 
modern  Caslon  face  was  used,  and  a 
proof  taken  on  wet  blotting  paper.  An 
etching  was  then  made  from  this  proof, 
after  which  the  engraver  trimmed  the 
crossbars  from  all  the  f’s  that  had  been 
substituted  for  s’s  throughout.  The  re¬ 
sult  was  a  good  imitation  of  old 
printing. 

A  double  border  was  composed  of 
type  ornaments,  duplicating  a  border 
I  used  in  the  old  New  York  (jazette.  ’ 

^  “V\'e  wanted  to  get  away  from  the 

regular  style  of  real  estate  advertising, 
and  to  get  people  talking  about  the  new 
building,”  Mr.  Wiener  explained. 

The  original  advertisement  was  re¬ 
printed  in  the  announcement  of  the 
Empire  State,  and  it  was  explained  that 
Jno.  Thompson”  was  the  first  private 
owner  of  the  site.  He  paid  S2.500  in 
1799.  In  1827  it  was  bought  by  William 
B.  Astor  for  $2()..500,  and  it  remained 
in  the  Astor  family  more  than  a  cen- 
biry.  A  drawing  in  the  advertisement 
showed  at  the  base  of  the  new  building 
the  successive  structures  on  the  site. 
l*rm  house,  .^stor  mansion,  and  Wal- 
<lorf-.\storia  Hotel. 

Announcement  was  made  this  week 
that  the  advertising  account  was  being 
shared  by  the  .Andrew  Cone  General 
Advertising  .Agency  with  the  Friend- 
Wiener  Company.  .At  the  same  time  a 
new  style  of  newspaper  advertising  ap¬ 


peared, —  a  straightforward  announce¬ 
ment  of  "Empire  State,  on  a  site  inter¬ 
nationally  famous.” 

Placing  of  the  advertising  account,  as 
well  as  the  conducting  of  publicity,  is 
controlled  by  the  Publicity  .Associates, 
headed  by  Mrs.  Henry  .Moskowitz,  who 
tor  years  has  been  adviser  to  former 
Governor  Smith. 


OBJECTS  TO  ACCIDENT  STORIES 

Pres*  Criticised  for  Carrying  Stories 
of  Air  Disasters 

Objection  to  newspapers  carrying 
stories  of  airplane  accidents  was  ex¬ 
pressed  by  Lieut-Col.  F.  Scott- Williams, 
president  of  the  Canadian  .Aero  Club, 
Inc.,  in  an  address  made  recently  at  the 
unofficial  opening  of  the  organization’s 
new  club  rooms.  One  of  the  activities 
of  the  club  will  be  to  minimize  such  un¬ 
wanted  publicity,  the  president  said. 

“It  is  regrettable,”  he  said,  “that  the 
press  pay  so  much  attention  to  the  ac¬ 
cidents  of  flying,  and  at  the  same  time 
give  such  little  space  to  the  noteworthy 
achievements  of  aviation,  apart  from  the 
sensational  transatlantic  and  endurance 
flights.  It  will  be  one  of  the  aims  of 
this  club  to  secure  the  co-operation  of 
the  papers  in  this  matter.” 


REPORTER  SAW  SHOT  FIRED 

Pasted  Park  Bench  as  Occupant  At¬ 
tempted  Suicide 

Bill  Coburn,  reporter  for  the  St. 
Louis  Fost-Dispatch,  got  one  of  those 
"breaks”  that  come  once  in  a  life-time, 
when  he  passed  a  park  bench,  April  30, 
just  as  the  occupant  raised  a  gun  to  his 
temple  and  shot  himself.  Coburn  rushed 
to  his  side  and,  finding  him  still  alive, 
asked  three  questions  ;  "Who  are  you  ?” 
"Where  do  you  live?”  and  “What  did 
you  want  to  kill  yourself  for?” 

Five  minutes  after  the  shot  was  fired 
Coburn  was  in  the  city  room  with  his 
story.  The  attemoted  suicide  was 
George  E.  Torlina,  a  division  sales  man¬ 
ager  of  the  Ely- Walker  Dry  Goods 
Company,  who  told  the  reporter  he  had 
been  proved  insane  and  could  not  bear  to 
go  to  an  institution. 

LIBEL  SUIT  SETTLED 

The  $30,000  libel  suit  instituted  against 
the  .Mullins  (S.C.)  Enterprise  and  J. 
Lee  Platt  and  Charles  H.  Platt,  pub¬ 
lishers,  by  Fay  Brunson,  has  been  set¬ 
tled  out  of  court,  attorneys  for  both  liti¬ 
gants  announced  last  week.  The  suit 
was  based  on  statements  appearing  in  an 
Enterprise  editorial  last  September. 


HEARST  PRAISES  DAILY 

Detroit  Times  Commended  for  Getting 
Action  on  Prison  Hazard 

Successful  conclusion  of  the  fight 
waged  for  many  years  by  the  Detroit 
Times  to  end  the  .Alfred  Street  Prison 
hazard  won  the  personal  commendation 
of  William  Randolph  Hearst  this  week 
in  a  note  to  e.xecutives  of  his  news¬ 
papers. 

The  victory  was  est<ablished  when  the 
Detroit  Common  Council  and  the  House 
of  Correction  Ctnnmission  voted  to  re¬ 
move  most  of  the  prisoners  in  the  old 
jail.  The  action  culminated  a  15-year 
fight  between  prison  officials  and  re¬ 
formers. 

Seizing  on  the  Ohio  penitentiary  fire 
episode,  the  Detroit  Times  re-opened  the 
Alfred  Street  prison  crusade  last  week 
and  succeeded  in  getting  civic  officials  to 
act. 

NAMED  DRAMA  JUDGE 

William  G.  King,,  assistant  dramatic 
critic  of  the  Nezv  York  Evening  Post, 
was  named  this  week  to  take  the  pjace 
on  the  board  of  judges  for  the  Little 
Theatre  Tournament  at  the  Waldorf 
Theatre,  New  York,  vacated  by  Forrest 
Davis,  of  the  Ne^o  York  Telegram. 


A  NEW  LEVEL 

IN  LEADERSHIP! 


r  RIDAY,  April  4th,  was  a  red  letter  day  for  THE  HARTFORD  TIMES! 
On  that  date  advertising  lineage  records  were  made.  A  76  page  paper  was 
published  carrying  133,476  lines  of  advertising,  the  largest  amount  of  paid 
advertising  space  ever  carried  in  a  regular  issue.  22,288  lines  of  this  was 
national,  the  largest  amount  of  national  lineage  ever  carried  in  a  single 
regular  issue. 

At  no  time  has  the  leadership  of  THE  TIMEIS  and  the  confidence  of  its 
advertisers  been  more  clearly  indicated. 

Each  week  shows  steady,  consistent  circulation  gains  over  a  year  ago.  The 
government  report  on  April  1 ,  1 930,  showed  a  daily  average  paid  circula¬ 
tion  of  62,386  copies  for  the  six  months  previous. 


riARTFORD  has  long  been  used  as  a 
test  city  for  national  campaigns.  Many 
national  accounts,  known  the  country 
over,  today,  had  their  first  test  campaigns 
here.  There  are  several  reasons  for  this. 

The  city  is  not  too  large  to  secure  an  ade¬ 
quate  test,  nor  too  small  to  insure  proper 
returns. 

It  is  a  rich  city  and  the  nature  of  its  indus¬ 
tries,  requiring  skilled  labor  and  the  insur¬ 
ance  industry  which  provides  constant  em¬ 
ployment  for  many  thousands,  tend 
against  any  radical  fluctuation  in  the  de¬ 
gree  of  its  prosperity. 


THE  GANNETT  NEWSPAPERS 

Albany  Evening  News  ::  Albany  Knickerbocker  Press  Brooklyn  Daily  Eagle  ::  Olean  Herald 

Elmira  Star>Gazette> Advertiser  ::  Elmira  Sunday  Telegram  ::  Newburgh-Beacon  News 
Ithaca  Journal-News  ::  Malone  Telegram  Ogdensburg  Republican-Journal 

Rochester  Democrat  A  Chronicle  ::  Plainfield,  N.  J.,  Courier-News 
Rochester  Times-Union  ::  Utica  Observer-Dispatch 

Hartford,  Conn.,  Times 

Represented  by  J.  P.  McKlNNEY  A  SON— New  York— Chicago— San  Francisco 
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AGENCIES  ARE  TOPIC  FOR 
BUSINESS  PRESS 


(Continued  from  page  9) 


“We  have  passed  through  the  commis¬ 
sion  era  of  our  relations  with  the  ad¬ 
vertising  agencies,”  Col.  Chevalier  con¬ 
tinued,  indicating  that  with  agencies  of 
the  first  rank,  other  questions  have  as¬ 
sumed  greater  importance  than  the 
commission  policy  of  the  business 
papers. 

Agencies  which  continue  to  protest 
the  failure  of  business  papers  to  pay 
commissions  fall  into  three  groups,  he 
said.  First  are  the  "die-hards,”  sturdy 
souls  who  are  never  licked.  Not  many 
are  left,  he  said.  Second  are  the  “prin¬ 
ciple  maintainers,”  who  feel  that  even 
though  they  can  privately  concede  the 
justice  of  an  opposing  stand,  they  can¬ 
not  afford  to  give  ground  in  their  con¬ 
tention  for  “the  principle  of  the  thing.” 
Third  are  the  “cuckoos,”  those  which 
hatch  other  people’s  eggs.  Reputable 
agents  now  regard  the  cuckoo  agencies 
as  their  own  enemies  as  well  as  the  pub¬ 
lishers’. 

Obstacles  to  the  solution  of  the  busi¬ 
ness  paper  commission  problem  are, 
first,  the  loyalty  of  the  agencies  to  their 
group  idea  and  scheme  of  operation ; 
second,  the  agencies’  fear  of  the  general 
media,  which  Col.  Chevalier  described 
as  the  backbone  of  the  agency  commis¬ 
sion  idea;  and  third,  the  fear  that  the 
publishers  might  get  too  strong  a  hold 
on  advertising  accounts  if  the  commis¬ 
sion  plan  were  abandoned. 

The  principal  complaint  of  the  agency 
against  the  business  press  today  is 
against  free  copy  service  rendered  by 
publishers.  The  agent  considers  that  he 
must  compete,  with  his  highly  trained 
and  expensive  organization,  against  the 
publishers  on  the  one  side  and  the  low- 
priced  and  often  untrained  $3,(X)0-a-year 
advertising  manager  of  the  prospective 
client.  It  will  be  necessary  for  the 
business  press  to  educate  the  general 
advertising  agency  to  the  idea  that  in¬ 
dustrial  ilvertising  is  a  specialty  de¬ 
manding  more  than  incidental  attention 
from  the  agOTcy.  Industrial  advertising, 
he  said,  will  be  greatly  improved  if 
there  can  be  a  combination  of  the  pub¬ 
lisher’s  expert  knowledge  of  his  field 
with  the  agencies’  scientific  and  accu¬ 
rate  thinking.  He  suggested  that  gen¬ 
eral  agencies  might  cultivate  relations 
with  af^ncies  specializing  on  industrial 
advertising  similar  to  those  between  the 
general  medical  practitioner  and  the 
specialist  and  surgeon.  The  American 
Association  of  Advertising  Agencies,  he 
stated,  has  interested  itself  deeply  in 
Ais  phase  of  business  paper  work,  even 
inviting  an  industrial  agent,  not  a  mem¬ 
ber  of  the  A.  A.  A.  A.,  to  sit  with  its 
committee  on  business  paper  relations  in 
an  advisory  capacity. 

A  discussion  of  ethical  advertising 
which  followed  resulted  in  the  authori¬ 
zation  of  a  committee  to  consider  the 
A.  B.  P.  standards  of  practice  and  to 
recommend  revisions  if  needed  to  the 
executive  committee. 

After  a  report  on  the  Association’s 
institutional  advertising  by  William  Le 
Brecht,  Boot  S’  Shoe  Recorder,  and  an 
interpretation  by  G.  Lynn  Summer,  head 
of  the  advertising  agency  which  pre¬ 
pared  the  copy,  it  Avas  voted  to  continue 
the  campaign. 

An  exhaustive  report,  bristling  with 
comparative  statistics,  was  rendered  on 
advertising  rate  practices  of  member 
papers  by  C.  J.  Stark,  Penton  Publish¬ 
ing  Company.  A  composite  member  of 
the  A.  B.  P.,  if  he  followed  the  prac¬ 
tice  of  the  majority  as  revealed  by  the 
committee’s  questionnaire,  would,  Mr. 
Stark  said,  conduct  his  advertising  de¬ 
partment  along  the  following  lines:  He 
would  charge  $128  a  page  on  yearlv  con¬ 
tracts,  at  the  rate  of  $144  a  page  for 
half-page  space,  and  at  the  rate  of  $160 
a  page  for  quarter-page  space. 

He  would  charge  $42  extra  per  page 
for  red  color  in  advertisements,  $65  for 
any  color  other  than  red,  and  $48  for  a 
second  color. 

He  would  limit  his  front  cover  space 
to  full-page  advertisements,  and  to  regu¬ 
lar  advertisers. 


He  would  not  sell  less  than  an  eighth- 
page  space. 

He  would  not  sell  advertising  on  more 
than  a  year’s  contract. 

He  would  limit  advertisers  to  one  free 
copy,  and  would  not  supply  free  more 
than  six  proofs  of  an  advertisement. 

He  would  do  no  mailing  of  reprints 
or  other  literature  for  advertisers. 

He  would  not  supply  free  reprints  of 
advertising. 

He  would  not  charge  for  copy  service. 

He  would  issue  no  advance  bulletins. 

Upon  motion  of  Mason  Britton,  Mc¬ 
Graw-Hill  Publishing  Company,  the 
committee  received  a  vote  of  thanks  and 
instructions  to  continue  its  study. 


Harold  Payne  of  Associated  Busi¬ 
ness  Papers  has  a  mighty  swing  from 
the  evidence  of  this  photograph. 


formulating  the  best  practices  of  the 
membership  in  a  report  to  the  execu¬ 
tive  committee.  In  the  ensuing  discus¬ 
sion,  it  developed  that  some  publishers 
sell  blanket  contracts  to  a  parent  com¬ 
pany  for  subsidiaries,  only  upon  proof 
that  the  contracting  company  owns 
51%  of  the  subsidiary’s  stock.  Special 
services  to  readers  and  advertisers,  as 
well  as  advertising  agencies,  arc  rendered 
free  by  most  papers  if  the  information 
desired  is  in  their  files  or  does  not  re¬ 
quire  extensive  research.  If  extensive 
surveys  are  needed,  they  are  charged 
for  on  varying  bases.  It  was  recom¬ 
mended  by  several  speakers  that  requests 
from  advertising  agencies  for  surveys 
be  scrutinized  carefully  and  that  in¬ 
formation  be  not  given  without  knowing 
the  name  of  the  agency  client  for  whom 
it  is  requested. 

Mr.  Britton,  one  of  the  business  press 
directors  on  the  board  of  the  Audit 
Bureau  of  Circulations,  presented  a  pro¬ 
posal  recently  placed  before  the  A.  B.  C. 
board  requiring  a  new  analysis  of  special 
mail  subscriptions.  The  association 
passed  a  resolution  that  no  further 
changes  be  made  in  the  A.  B.  C.  Busi¬ 
ness  paper  form  until  member  papers 
have  sufficient  experience  with  the  new 
form  becoming  effective  July  1,  1930. 

Increasing  interest  in  the  A.  B.  P. 
editorial  awards  was  manifested  by  the 
number  of  entries,  class  I  getting  14, 
class  II,  80.  and  Class  III,  84  candidates 
for  the  medal  and  money  prizes. 

Besides  the  awards  detailed  above,  the 
following  were  cited  by  the  committee, 
headed  by  M.  C.  Robbins,  president  of 
Advertising  S  Selling:  Qass  I — Honor¬ 
able  mention  to  Chemical  &  Metallurgi¬ 
cal  Engineering,  and  to  Motor  Whole¬ 
sale,  Hotel  Management  and  Railway 
Age.  Class  II — Honorable  mention  to 
George  J.  MacMurray,  Electrical  Rail¬ 


way  Journal;  Lawrence  E.  Smith,  Na¬ 
tional  Petroleum  News;  and  E.  G. 
Gavin,  American  Contractor.  Class  III 
— Honorable  mention  to  Morris  Buck, 
Electrical  Railway  Journal;  Roger  L. 
Knight,  Electrical  Record;  J.  L.  Frazier, 
Inlmtd  Printer;  and  Alexander  Kaylin, 
Retailing. 

Golf  occupied  two  mornings  and  one 
afternoon  of  the  convention,  which  made 
up  for  its  recreation  periods  by  two 
evening  sessions.  On  the  links,  premier 
honors,  evidenced  by  low  net  scores, 
were  divided  by  J.  I.  Hadsell,  National 
Real  Estate  Journal,  and  Frank  Davis, 
The  National  Provisioner,  who  tied 
with  68  for  18  holes.  Mr.  Hadsell  won 
the  toss  for  the  president’s  prize,  a  pair 
of  gold  cuff  links.  Mr.  Davis  took  sec¬ 
ond  low  net.  Low  gross  was  taken  by 
L.  R.  Fountain,  national  trade  journals, 
with  84.  He  won  a  combination  game 
outfit. 

Third  low  net  went  to  George  Slate, 
Simmons-Boardman  Publishing  Com¬ 
pany,  with  73.  Second  low  gross  brought 
a  tie  between  Marshall  Haywood,  The 
Shears,  and  C.  G.  Buzby,  Chilton  Class 
Journal  Company,  both  scoring  90. 

Closest  net  score  to  par  was  made  by 
Mason  Britton,  one  down  with  a  71, 
who  carried  off  a  humidor.  J.  G.  Brown, 
Shoe  &  Leather  Reporter,  was  runner-up 


S.  A.  Dennis,  of  New  York,  of  the 
Electrical  Gauge,  who  has  just  teed 
off,  from  the  expression  he  is  dis¬ 
playing  is  a  hit  doubtful  as  to 
whether  the  hall  he  has  just  driven 
is  in  the  fairway  or  has  lodged 
itself  in  the  rough. 

to  Mr.  Britton  with  a  72  net,  and  five 
men  tied  for  third  in  this  prize  group,  as 
follows:  J.  H.  Moore,  Advertising  & 
Selling:  Warren  C.  Platt,  National  Pe¬ 
troleum  News;  Chauncey  Williams,  F. 
W.  Dodge  Corporation;  A.  J.  Wohlge¬ 
muth,  Insurance  Salesman;  and  William 
Le  Brecht,  Boot  &  Shoe  Recorder.  The 
latter  won  in  a  drawing  for  the  prize. 

In  the  blind  par  competition,  Fritz  J. 
Frank,  United  Business  Publishers,  Inc., 
and  Virgil  Guthrie,  National  Petroleum 
News,  tied  with  a  guess  of  81.  George 
Hayes,  Penton  Publishing  Company,  had 
the  best  score  on  the  first  nine  holes, 
and  E.  S.  Gillette,  Engineering  &  Con¬ 
tracting,  had  the  best  second  nine.  Both 
took  37.  High  gross  honors  were  car¬ 
ried  off  by  J.  D.  Pease,  Penton  Pul> 
lishing  Company,  with  a  score  that  this 
writer  mercifully  suppresses. 


HEARST  RADIO  APPEAL 
DISMISSED  BY  COURT 


Universal  Service  Wireless  Left  With¬ 
out  Any  Radio  Channels  When 
Commission's  Grant  to  Press 
Wireless  Is  Upheld 


By  George  H.  Manning 

Washington  Correspondent,  Editor  &  Publishu 

Washington,  May  7.— An  appeal 
taken  by  Universal  Service  Wireless, 
Inc.,  from  an  order  of  the  Federal  Radio 
Commission  granting  to  Joseph  Pierson, 
as  trustee  for  Press  Wireless,  Inc.,  20 
radio  channels  in  the  continental  band 
and  20  in  the  trans-oceanic  band  to  be 
used  for  transmission  of  news,  was  dis¬ 
missed  this  week  by  the  Court  of  Ap¬ 
peals  of  the  District  of  Columbia. 

“Hiis  decision  leaves  Universal  Service 
Wireless,  Inc.,  a  Hearst  organization, 
without  any  channels  for  radio  com¬ 
munication,  inasmuch  as  it  refused  to 
participate  in  a  previous  allocation  of 
communications  channels  by  the  radio 
commission. 

It  is  regarded  as  doubtful  if  an  ap¬ 
peal  can  be  taken  to  the  United  States 
Supreme  Court,  as  that  body,  in  a  case 
involving  station  WGY,  Schenectady,  has 
ruled  that  it  will  not  review  radio  cases 
from  the  District  of  Columbia  Court  of 
Appeals  unless  they  involve  some  ques¬ 
tion  of  judicial  interpretation.  Th; 
present  case  is  regarded  as  an  adminis¬ 
trative  matter. 

This  case  goes  back  to  an  order  of 
the  radio  commission  of  December  22, 
1928,  allocating  the  40  wave  lengths  to 
the  American  Publishers’  Committee, 
with  the  understanding  that  they  would 
be  equitably  distributed  among  the  press 
services  and  leading  newspapers  of  the 
country. 

Universal  Service  Wireless  was  al¬ 
located  three  channels  by  the  committee, 
but  refused  to  accept  that  number,  hold¬ 
ing  out  for  three  and  one-half. 


In  June,  1929,  the  publishers’  commit¬ 
tee  asked  the  commission  to  revoke  its 
previous  order  and  to  allocate  all  tlx 
channels  to  Press  Wireless,  Inc.,  to  pro¬ 
vide  a  public  press  service  open  to  all 
agencies  of  the  American  press  on  a  fair 
and  equitable  basis.  This  was  done  by 
an  order  of  the  commission  dated  June 
21,  1929,  and  Universal  Service  Wire¬ 
less  appealed. 

Justice  Josiah  H.  Van  Orsdel,  in  his 
decision,  pointed  out  that  the  law  per¬ 
mitted  appeals  only  when  applications 
were  refused  by  the  commission  or  when  ' 
that  body  refused  to  renew  a  license  j 
previously  granted.  j 

He  said  that  counsel  for  Universal 
Service  Wireless  admitted  that  the  ap-  ! 
pellant  had  not  appealed  from  an  order  | 
denying  an  application,  but  contended  1 
that  the  apneal  was  based  on  the  theory  | 
“that  the  commission,  by  its  order  of  | 
June  21,  1929,  attempted  to  nullify  its  I 
order  of  December  22,  1928,  and  to  take  a 
away  from  and  deprive  appellant  of  the 
rights  acquired  by  it  under  said  order.” 

“The  weakness  of  this  position,”  Jus¬ 
tice  Van  Orsdel  said,  “consists  in  the 
fact  that  appellant  never  accepted  any 
rights  under  the  order  of  December  22, 
1928,  but  contested  the  order  of  the 
commission  consistently  and  persistently 
and  on  June  5,  1929,  announced  its  re-  5 
fusal  to  accept  any  benefits  under  the  j 
order  of  December  22.  ; 

“It  therefore  was  not  such  a  party  to 
the  order  of  June  21,  1929,  as  to  give  it 
under  the  statute  the  right  of  appeal. 

Nor  can  appellant  relate  his  appealable 
right  back  to  the  order  of  December  22, 
since  the  court  is  without  jurisdiction  in 
that  an  appeal  from  that  order  was  not 
noted  within  time;  consequently,  there 
seems  to  be  no  ground  upon  which  the 
right  of  appeal  can  be  upheld  in  th>* 
case.” 

The  whole  question  of  communiiation 
channels  allocated  to  the  press  is  to 
process  of  litigation,  due  to  stay  orders 
obtained  by  the  Radio  Corporation  of  . 
America,  tne  Mackay  Radio  Telegraph  } 
Company,  and  others,  against  the_  c^'  , 

mission’s  order  granting  Press  Wireless 
the  right  to  use  the  40  channels. 

_ J 
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SEES  PROGRESS  IN  S.  A. 


BUY  KENTUCKY  DAILY 


U.P.  Manafar  Saya  Dailies  Are  Mod* 
emixing  Plants 

The  newspapw  publishing  business  in 
South  America  is  rapidly  becoming  mod¬ 
ernized  as  new  plants,  equipped  with  the 
latest  machinery,  are  springing  up  in 
many  important  cities,  according  to  Law¬ 
rence  S.  Haas,  former  Buenos  Aires 
bureau  manager  for  United  Press,  who 
returned  to  New  York  last  week  to  join 
the  organization’s  business  department. 

“Progress  in  the  South  American  news¬ 
paper  field  has  been  very  noticeable  dur- 
mg  the  past  couple  of  years,”  he  told 
Editor  &  Publisher,  upon  his  return. 

Mr.  Haas  spent  12  years  in  South 
America  for  United  Press,  serv¬ 
ing  as  manager  of  five  out  of  the  six 
U.  P.  bureaus  on  the  continent. 

BYRD  CAMERAMEN  HONORED 

Rucker  and  Van  der  Veer  Tell  Motion 
Picture  Men  of  Experience* 

Joseph  P.  Rucker  and  Willard  Van 
der  Veer,  official  photographers  of  the 
Byrd  Expedition  to  the  South  Pole, 
were  guests  of  honor  at  a  luncheon  given 
by  the  Association  of  Motion  Picture 
Advertisers  at  the  Blue  Ribbon  Restau¬ 
rant,  New  York,  April  29.  They  de¬ 
scribed  their  experiences  in  making  pic¬ 
tures  of  newly  discovered  territory. 

Mr.  Rucker  paid  tribute  to  Admiral 
Byrd  and  said  it  was  through  his  fore¬ 
sight  the  trip  had  been  a  success.  Eman¬ 
uel  Cohen,  editor  of  Paramount  News 
Reel,  introduced  the  men  to  the  audience. 

The  New  York  Times,  which  had  ex¬ 
clusive  rights  to  the  story  of  the  expedi¬ 
tion,  will  print  the  first  layout  of  still 
pictures  on  the  venture.  May  4. 

INDIANA  GROUP  TO  MEET 

Date*  of  Summer  Convention  at 
J  Michican  City  Tentatively  Set 

The  Indiana  Republican  Editorial  As¬ 
sociation  will  hold  its  fifty-third  annual 
summer  meeting  in  Michigan  City,  it 
was  decided  last  week  at  a  meeting  of 
25  officers  and  committee  members  in 
Indianapolis.  The  date  was  set  tenta¬ 
tively  for  Friday  and  Saturday,  June 
20  and  21,  depending  upon  the  time  of 
adjournment  of  Congress. 

Members  of  the  program  committee 
arranging  plans  are:  H.  R.  Misener, 
Michigan  City  News,  chairman;  Samuel 
E.  Boys,  Plymouth  Daily  Pilot;  and  W. 
A.  Moxley,  Goshen  News-Times.  Paul 
R.  Bausman,  Monticello  Herald,  is  presi¬ 
dent  of  the  Association. 

CAMERAMAN  SAILS 

Capt.  Jackson  Leave*  With  Gold  Star 
Pilgrim*  For  Battlefield* 

Capt.  Edward  N.  Jackson,  photog¬ 
rapher  for  the  New  York  Daily  Neivs 
wd  the  Pacific  and  Atlantic  Photo  Serv¬ 
ice,  sailed  for  Europe  May  7,  assigned 
by  Liberty  Magazine  to  take  pictures  of 
I  ffie  American  Gold  Star  Mothers  and 
“  Widows  pilgrimage  to  the  battlefields 
and  cemeteries  in  Europe. 

Jackson  will  visit  France  first  and 
later  will  join  the  27th  Division,  his  old 
outfit  in  a  back  to  the  front  reunion. 

NEW  PRESS  OPERATING 

ladianapoli*  Time*  Complete* 
$125,000  Expansion  Program 

Culminating  a  $125,000  expansion 
program,  the  Indianapolis  Times  began 
publication  with  its  noon  edition  May 
j  1  on  a  new  super-speed  Hoe  unit- 
t  fype  press,  with  six  units.  New  com- 
P  posing  room  equipment  also  is  being  in¬ 
stalled  as  a  part  of  the  expansion 
I  program. 

1  Mayor  Reginald  Sullivan  touched  the 
■  button,  setting  the  presses  in  operation 
3  for  the  first  time. 


Frank  O.  and  Roy  C.  Evan*  Purchase 
Mayfield  Messenger 

Mr.  Frank  O.  Evens  and  his  brother, 
Roy  C.  Evens,  have  purchased  the  May- 
field  (Ky.)  Messenger  from  George  J. 
Covington. 

Frank  O.  Evens,  who  assumes  the  ca¬ 
pacity  of  general  manager,  was  until  re¬ 
cently  general  manager  of  the  Pulliam 
Publishing  Corporation  of  Oklahoma 
City.  Prior  to  his  association  with  the 
Pulliam  interests  he  was  the  publisher 
of  the  Peru  (Ind.)  Tribune,  and  later 
manager  of  the  Kokomo  (Ind.)  Dis¬ 
patch.  He  has  been  actively  engaged  in 
newspaper  publishing  for  IS  years. 

Roy  C.  Evens  will  come  to  Mayfield 
from  Greencastle,  Indiana,  where  he  has 
been  connected  with  the  Greencastle  Her¬ 
ald.  He  will  assume  the  duties  of  the 
business  manager  of  the  Messenger. 

The  Messenger  has  been  represented 
in  the  national  advertising  field  since 
1918  by  the  Theis  &  Simpson  Company, 
Inc.,  who  will  continue  to  act  in  this 
capacity. 

ADVERTISING  PRIZE  TO  GIRL 

Course  Conducted  by  New  York  Club 
End*  With  Banquet 

Marjorie  Melling,  of  the  art  depart¬ 
ment  of  the  J.  Walter  Thompson  Com¬ 
pany,  advertising  agency,  received  the 
first  prize  of  a  gold  medal  at  the  con¬ 
clusion  of  the  advertising  and  selling 
course  conducted  by  the  Advertising 
Club  of  New  York  last  winter.  The 
medal  and  other  prizes  were  presented 
at  a  banquet  at  the  Advertising  Gub 
on  April  28.  Guests  of  honor  at  the 
banquet  included  Bruce  Barton,  Charles 
Austin  Bates,  W.  M.  Ostrander,  Frank 
A.  Arnold,  Paul  T.  Cherington,  and 
Professor  Agnew. 

The  enrollment  in  the  course  was 
more  than  300,  of  whom  thirty-nine  won 
prizes  for  perfect  attendance.  The 
course  was  under  the  general  super¬ 
vision  of  John  G.  Jones,  director,  and 
Bernard  Lichtenberg,  chairman  of  the 
club’s  educational  committee.  Prof.  W. 
Shaw-Thomson  of  Columbia  University 
was  instructor. 

REPORTERS  WELCOME  LEHMAN 

Cbip  In  for  Dinner  to  One  of  New 
York’*  Wealthie*t  Men 

Poker  and  rummy  games  were  played 
on  credit  this  week  in  the  lounging 
room  of  the  New  York  State  Legislative 
Correspondents’  Association  at  the  State 
Capitol  in  Albany,  because  15  meml^rs 
of  the  association  chipped  in  $12.50  apiece 
to  buy  a  dinner  for  a  multi-millionaire. 

The  money  went  to  pay  for  a  feast 
that  the  newspaper  men  prepared  at  a 
leading  hotel  to  welcome  Lieutenant 
Governor  Herbert  H.  Lehman  back  to 
Alban"  after  a  vacation.  Mr.  Lehman 
is  reputed  to  be  one  of  the  wealthiest 
men  in  the  state. 

BUILDING  PLANT  ADDITION 

Cleveland  Pre**  Adding  Fourth  Story 
for  Editorial  Department 

The  editorial  department  of  the  Cleve¬ 
land  Press  will  be  provided  with  addi¬ 
tional  space  by  construction  of  a  fourth 
story  over  part  of  the  building.  Work 
on  this  addition,  which  will  cost  $140,000, 
has  already  begun  and  completion  is 
expected  about  July  1.  It  will  increase 
the  total  floor  space  of  the  Press  plant 
to  75,828  square  feet. 

This  is  the  second  addition  to  the 
Press  building,  which  was  originally  con¬ 
structed  in  1912.  An  annex,  equalling 
the  size  of  the  original  building,  was  re¬ 
cently  added.  It  is  occupied  by  the 
mechanical  departments. 

WALKER  BUYS  WEEKLY 

Fred  Walker,  former  Washington 
correspondent  and  assistant  city  editor 
of  the  San  Francisco  Bulletin,  has  pur¬ 
chased  the  Pittsburg  (Cal.)  Post,  a 
weekly. 


HANFF-METZGER,  me. 

are  pleased  to  annonnee  that  they  are 
now  placing  all  the  advertising  for 


UNITED  HOTELS  SYSTEM 

PUBLISHERS  are  invited  to  submit  offerings 
of  space  for  accommodations  at  the  hotels 
listed  below,  on  a  due  bill  basis.  Due  bills  are 
acceptable  only  on  individual  hotels  and  not  for 
the  System  as  a  whole.  Prompt  action  is  assured 
because  we  are  in  constant  contact  with  advertis¬ 
ing  headquarters  of  United  Hotels  Company. 


Write  or  wire  your  requirements. 

The  Roosevelt . New  York  City 

The  Benjamin  Franklin . Philadelphia.  Pa. 

The  Olympic . Seattle,  Wash. 

The  Bancroft . Worcester,  Mass. 

The  Robert  Treat . Newark,  N.  J. 

The  Alexander  Hamilton . Paterson,  N.  J. 

The  Stacy-Trent . Trenton,  N.  J. 

The  Penn-Harris . Harrlsbur*.  Pa. 

The  Ten  Eyck  . Albany,  N.  Y. 

The  Onondaca  . Syracuse,  N.  Y, 

The  Seneca  . Rochester,  N.  Y. 

The  Rochester  . Rochester,  N.  Y. 

The  Niacara  . Niagara  Falls,  N.  Y. 

The  Lawrence . Erie,  Pa. 

The  Portage . Akron,  Ohio 

The  Durant . Flint,  Mich. 

The  President . Kansas  City,  Mo. 

El  Conquistador . Tucson,  Arix. 


The  Mount  Royal . Montreal 

King  Edward  Hotel . Toronto 

Royal  Connaught . Hamilton 

The  Clifton . Niagara  Fall* 

The  Prince  Edward . Windsor 


AFFILIATED 

United  Hotels  of  the  South  and  West,  Inc. 

Hotel  St.  Francis . San  Francisco,  Calif. 

The  Washington-Youree . Shreveport,  La. 

The  Roosevelt  . New  Orleans,  La. 

The  Bienville  . New  Orleans,  La. 


Canada-West  Indies  Hotel  Co.,  Ltd. 

The  Constant  Spring . Kingston,  Jamaica,  B.  W.  I. 

HANFF-METZGER,  me. 

Advertising 

Organized  1913 

Paramount  Bldg.,  Broadway,  43rd  and  44th  Sts., 
New  York  Gty 


I 
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The  Dunham-Lesan  Company. 

Irwin  Smith,  first  honorable  mention, 
for  his  drawing  for  the  American  Tele¬ 
phone  and  Telegraph  Company.  Agency 
N.  W.  Ayer  &  Son. 

Sidney  Fletcher,  second  honorable 
mention  for  his  drawing  for  the  Stand¬ 
ard  Oil  Company  of  New  York.  Agency 
Batten,  Barton,  Durstine  &  Osborn. 

Decorative  Designs 

Walter  Huxley,  medal  for  his  draw¬ 
ing  for  the  Bauer  Type  Foundry. 

Walter  Huxley,  first  honorable  men¬ 
tion,  for  his  drawing  for  J.  B.  Boehm. 

Jan  Meyer,  second  honorable  mention, 
for  his  drawing  for  Crane  &  Co. 
Agency,  Calkins  &  Holden. 

Photographs 

Anton  Breuhl,  medal,  for  his  photo¬ 
graph  for  Weber  &  Heilbroner. 

Charles  Ogle,  first  honorable  mention, 
for  his  photograph  for  the  Pennsylvania 
Railroad.  Agency,  J.  Walter  Thompson 
Company. 

Edward  Steichen,  second  honorable 
mention,  for  his  photograph  for  the  An¬ 
drew  Jergens  Company.  .Agency,  J. 
Walter  Thompson  Company. 

Merchandise 

Elwood  Whitney,  medal,  for  a  bottle 
for  Kathleen  Mary  Quinlan,  Inc. 
Agency,  J.  Walter  Thompson  Company. 

James  Herbert,  first  honorable  men¬ 
tion,  for  his  rouge  container  for  Richard 
Hudnut.  Agency,  Calkins  &  Holden. 

Gustav  B.  Jensen,  second  honorable 
mention,  for  his  tooth  paste  tube  for  the 
Gilbert  Products  Corporation.  Agency, 
William  Irving  Hamilton. 

Magazine  Covers 

Walter  I^uehr,  medal,  for  his  cover 
for  the  Conde  Nast  Publications. 

Edward  Benito,  first  honorable  men¬ 
tion,  for  his  cover  for  the  Conde  Naste 
Publications. 

Robert  Foster,  second  honorable  men¬ 
tion,  for  his  cover  'for  the  Franklin 
Printing  Company. 

The  jury  of  award  was  composed  of 
Eugene  Spiecher,  Mrs.  Harry  Payne 
VX’hitney,  Margaret  Breuning,  Frank 
Crowninshield.  Henry  McBride  and  Ed¬ 
ward  Hopper. 

The  exhibition  committee  is  comiwsed 
of :  George  I-.  Welp,  chairman ;  Edwin 
A.  Georgi,  vice-chairman ;  Lester  H. 
Loll,  Harry  Freeman,  H.  G.  McMen- 
namin,  Lurelle  Guild,  Elwood  Whitnqr, 
J.  A.  Begg,  Robert  Mack,  Louis  Mus- 
grove,  and  Caroline  Fleischer,  exhibi¬ 
tion  secretary. 

Officers  of  the  Art  Directors  Club 
are :  President,  Stuart  Campbell ;  vice- 
presidents,  Edward  F.  Molyneux  and 
William  Oberhardt;  secretary,  Byron 
J.  Musser;  treasurer,  Ralph  K  Deinin- 
ger;  executive  committee.  Pierce  John¬ 
son,  Semison  M.  Budd,  Pert  Clark 
Thayer,  and  Frederick  J.  Suhr. 


INDUSTRY  SEEN  AS  PATRON  OF  ARTS 
AT  N.  Y.  ADVERTISING  EXHIBIT 

Many  Artistic  Effects  Called  Upon  to  Keep  Industries’  Wheels 
Moving — Anton  Bruehl  Is  Prize  Winner  of  Camera  Studios 
While  Peter  Arno  Wins  in  Black  and  White 


4  MERIC.W  business,  commercially 
minded  though  it  may  be,  is  taking 
the  place  of  the  wealthy  individual  of 
ancient  times  as  a  i>atron  of  art.  A 
stroll  through  the  ninth  annual  exhibi¬ 
tion  of  advertising  art,  being  held  this 


went  to  Charles  Ogle  for  a  photograph  of 
a  locomotive  from  a  point  near  the 
track,  giving  an  impression  of  power. 
This  was  for  the  Pennsylvania  Railroad. 

In  the  black  and  white  class,  the 
medal  went  to  Peter  Arno  for  a  comic 


Photograph  by  Anton  Bruehl,  which  won  first  place  in  its  class  at  the  exhibi¬ 
tion  of  advertising  art.  New  York.  The  photo  was  used  in  an  advertise¬ 
ment  for  Weber  &  Heilbroner.  New  York  clothiers. 


month  in  New  York  Gty,  gives  an  im¬ 
pressive  view  of  the  wide  range  of  art¬ 
istic  effects  called  into  existence  to  keep 
American  factories  going,  steamboats 
running,  and  retail  stores  crowded. 

Three  hundred  paintings,  drawings  and 
photographs,  to  say  nothing  of  boxes, 
bottles  and  other  containers  of  merchan¬ 
dise,  have  been  selected  for  the  exhibi¬ 
tion  as  being  the  best  examples  of  adver¬ 
tising  art  received  from  all  sources. 
From  these,  prize-winners  have  been  se¬ 
lected  in  ten  classes,  but  not  without 
difficulty. 

Each  picture  is  accompanied  by  a  copy 
of  the  advertisement  in  which  it  was 
used.  Were  it  not  for  that,  one  would 
be  hard  pressed  in  some  cases  to  deter¬ 
mine  whether  it  was  meant  to  sell  tcKrth- 
paste  or  airplanes. 

.Among  the  camera  studies  the  first 
place  went  to  a  picture  by  .Anton 
Bruehl  who.  with  Silas  Spitzer,  won  one 
of  the  recent  Harvard  advertising 
awards  for  producing  the  advertisement 
most  distinguished  for  effective  use  of 
typography.  Both  the  prize-winning  ad¬ 
vertisements  were  for  Weber  &  Heil¬ 
broner.  New  York  clothiers.  The  win¬ 
ning  photograph  at  the  present  exhibition 
was  an  unusual  view  of  the  smokestacks 
and  funnels  of  an  ocean  liner,  the  accom¬ 
panying  copy  being  Iiasetl  on  the  influ¬ 
ence  of  foreign  travel  on  clothing  ideas. 
The  photograph  is  reproduced  on  this 
page. 

First  honorable  mention  in  this  class 


drawing  used  to  advertise  Peck  &  Peck 
hose.  It  showed  a  mustached  gentle¬ 
man  making  out  his  Christmas  list  when 
interrupted  by  a  fireman  coming  in  at 
the  window.  The  caption  says:  “Bless 
me.  why  didn’t  I  think  of  hose  before?’’ 

“An  .American  in  Paris,”  the  medal 
winner  among  the  figure  paintings,  was 
a  striking  combination  of  cafe  table, 
French  taxi.  Eiffel  tower,  and  other  typ¬ 
ical  glimpses  of  Paris  as  a  tourist 
sees  it. 

Second  honorable  mention  in  this  class 
went  to  Lester  Gaba  for  bis  creation  of 
“Lipstick  Tussy,”  a  ‘"•’’all  figure  posed 
before  a  background  instead  of  painted 
on  a  flat  surface.  The  advertisement 
was  reproduced  from  this. 

The  exhibition  is  held  by  the  Art 
Directors  Club  of  New  York,  at  the  Art 
•  'enter.  6.S  Fast  .'ifith  street.  It  is  onen 
week  days  from  10  to  6  o’clock,  also 
Sundav  from  2  to  5  p.  m.,  and  Tuesday 
and  Thursday  evenings  until  9  p.  m.  It 
will  continue  until  May  29  inclusive. 

“It  is  significant  of  the  influence  which 
the  Art  Directors  Club  has  had  in  rais¬ 
ing  the  standards  of  industrial  art.”  says 
a  statement  by  the  exhibition  committee, 
“that  the  members  of  the  club  are  re¬ 
sponsible  for  the  majoritv  of  the  win¬ 
ning  exhibits.  The  exhibition,  this  year 
as  alwavs,  spotisors  no  school  of  art; 
champions  no  superficial  causes. 

“We  are  concerned  onlv  with  the  art¬ 
istic  merit  of  the  exhibits  pre.sented. 
The  very  fact  of  its  use  has  demonstrated 


the  fitness  of  the  picture  to  its  purpose. 
How  well  we  have  succeeded  in  select¬ 
ing  the  most  significant  pictures  is 
shown  by  the  increasing  importance  and 
growing  attendance  at  these  shows,  and 
the  increasing  number  of  nation-wide 
invitations  for  the  traveling  show.” 

The  list  of  awards  follow : 

Paintings  and  Drawings  in  Color — 
Figures 

Miguel  Covarrubias,  medal,  for  a 
painting  for  Steinway  &  Sons.  Adver¬ 
tising  agency,  N.  W.  Ayer  &  Son. 

Edwin  A.  Georgi,  first  honorable  men¬ 
tion,  for  his  painting  for  the  McCall 
Company.  .Agency,  Calkins  &  Holden. 

Lester  Gaba,  second  honorable  men¬ 
tion,  for  Lesquendieu,  Inc. 

Henry  Sutter,  third  honorable  men¬ 
tion,  for  his  painting  for  the  Bristol- 
Myers  Company,  Agency,  Batten,  Bar¬ 
ton,  Durstine  &  Osborn. 

Paintings  and  Drawings  in  Color — 
Still  Life 

Walter  Frame,  medal,  for  his  painting 
for  the  Procter  &  Gamble  Company. 
.Agency,  the  Blackman  Company. 

Rene  Clarke,  honorable  mention,  for 
his  painting  for  Southern  Cotton  Oil 
Company.  Agency,  Calkins  &  Holden. 
Paintings  and  Drawings  in  Color — 
Miscellaneous 

Edward  A.  Wilson,  medal,  for  his 
painting  for  the  Horace  E.  Dodge  Boat 
and  Plane  Company.  Agency,  \lcLain 
Simpers  Organization. 

Frank  Lemon,  first  honorable  men¬ 
tion,  for  his  painting  for  the  Cadillac 
Motor  Car  Company.  Agency,  Mc¬ 
Manus,  Inc. 

C.  Peter  Heick,  second  honorable  men¬ 
tion,  for  his  painting  'for  the  Hyatt 
Roller  Bearing  Company.  Agency, 
Campbell-Ewald  Company. 

Posters  and  Car  Cards 

Robert  Gellert,  medal  for  his  poster 
for  the  Atwater  Kent  Manufacturing 
Company.  Agency,  Batten,  Barton, 
Durstine  &  Osborn. 

Reynaldo  Luza,  first  honorable  men¬ 
tion,  for  his  jxister  for  ITelding  Hem¬ 
ingway  Company.  Agency,  Lyddon, 
Hanford  &  Kimball. 

Leo  Rackow,  second  honorable  men¬ 
tion,  for  his  poster  for  R.  H.  Macy. 

Black  and  White  Iixustrations 

Peter  Arno,  medal  for  his  illustration 
for  Peck  &  Peck.  Agency,  Pedlar  & 
Ryan. 

C.  P.  Heick,  first  honorable  mention, 
for  his  illustration  for  the  Barrett  Com¬ 
pany.  Agency,  The  Erickson  Company. 

Robert  Fawcett,  second  honorable 
mention,  for  his  illustration  for  'the) 
Rayon  Institute  oif  America.  Agency, 
J.  Walter  Thompson  Company. 

Pen  and  Ink 

William  Welsh,  medal,  for  his  draw¬ 
ing  for  Alfred  I>cker  &  Cohn.  Agency, 


Jersey  City 

new  and  re-locating  industries 


Captains  of  industry',  large  and  small,  are  invited  to  send 
business  engineers  to  investigate  conditions  of — 

Taxation  of  Industry 

Power  Facilities  and  Rates 

Water  Supply  and  Rates 

Fire  Protection  and  Insurance  Rates 

Labor  Market;  no  serious  strikes 

Police  Efficiency;  no  payroll  hold-ups 

Transportation — Raif;  Water;  Air 

Jersey  City  also  invites  fullest  investigation  of  those  things 
that  contribute  to  a  satisfied  Labor  Market: 

Schools  Churches 

Health  Theatres 

Parks  Playgrounds 

Highways  Athletic  Fields 

Convenience  to  enjoy  New  York’s  university  educa¬ 
tion,  mechanical  engineering  and  trades  schools; 
the  sciences,  art,  music,  law  and  medicine. 

Industrial  Survey  mailed;  apply  to  Chamber  of  Commerce. 
Fullest  coojK'ration  by  ChamlKT  or  any  City  Dejiartment. 


FRANK  HAGUE,  Mayor 

Dtpsrtmcnt  ol  Public  ARsin 

JOHN  BEGGANS  MICHAEL  I.  FAGEN  WM.  B.  QUINN  ARTHUR  POnERTON 
Public  Safety  Streeb  and  Woifci  Finance  Parks  and  Buildints 
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BROUN  OBTAINED  1,152 
JOBS  IN  CAMPAIGN 


Closes  “Give  a  Job  Till  June”  Drive 
With  Quote  Passed  Spent 
$10,000,  Received  Through 
Benefit  Show  and  Radio 


After  having  obtained  1,152  jobs  for 
New  York’s  unemployed,  Hey  wood 
Broun,  columnist  for  the  New  York 
Telegram  and  other  Scripps- Howard 
Newspapers,  brought  his  “Give  a  Job 
Till  June”  campaign  to  an  end.  May  3. 
VVhile  he  has  closed  the  main  head¬ 
quarters  of  his  drive,  the  office  estab¬ 
lished  at  44  E.  29th  St.,  opposite  the 
Little  Church  Around  the  Corner,  where 
Dr.  Randolph  Ray  conducts  a  breadline, 
will  remain  open  a  bit  longer,  the  col¬ 
umnist  told  Editor  &  Publisher. 

Nearly  $10,000  was  spent  during  the 
past  two  months  on  the  task  of  getting 
jobs.  In  addition  about  $2,500  worth  of 
clothing  and  100,000  cigarettes  were  dis¬ 
tributed  to  the  men  on  the  breadlines. 
All.  of  this  was  donated.  A  theatrical 
benefit  held  recently  at  the  Imperial 
Theatre  netted  $7,735  of  the  total.  Tal¬ 
ent,  technical  and  clerical  help  were  all 
donated  for  the  benefit.  The  stage  hands’ 
union  even  allowed  the  stage  crew  at 
the  Imperial  to  contribute  their  services 
without  recompense.  A  series  of  radio 
broadcasts  over  station  WMCA  brought 
$2,000  more  to  the  fund  and  the  clothing 
and  cigarettes  were  all  contributed  by 
friends  and  readers  of  Broun’s  column. 

As  long  as  the  29th  Street  office  re¬ 
mains  open,  Broun  said,  he  expects  to 
obtain  about  eight  jobs  a  day  for  per¬ 
sons  still  among  the  unemployed. 

“Of  course,  we  don’t  claim  to  have 
settled  the  unemployment  problem,”  he 
declared,  “and  we  did  not  stop  on  the 
theory  that  the  unemployment  crisis  is 
over.  There  are  still  lots  of  people  out 
of  work,  but  our  funds  gave  out  and  we 
have  accomplished  what  we  set  out  to 
do,  so  we  shall  just  continue  with  the 
office  down  at  the  breadline.” 

Campaigns  somewhat  similar  to  his 
have  been  conducted  by  some  other 
Scripps-Howard  papers,  Broun  stated. 
From  his  experience  he  feels  that  a 
central  agency  should  be  established  by 
cities  or  states  to  act  as  a  clearing  house 
for  jobs. 

“If  there  were  some  such  agency,  indi¬ 
vidual  agencies  like  the  Salvation  Army 
could  call  there  and  find  a  job  for  some¬ 
body  they  were  trying  to  place,  or  they 
could  find  a  man  for  a  job  they  had 
located.  The  main  function  of  such  an 
agency,  I  think,  would  be  to  act  as  a 
clearing  house  for  all  jobs  located  by  the 
individual  organizations.” 

Much  of  the  money  spent  in  the 
Broun  campaign  went  in  handouts  to 
men  on  the  breadline  to  pay  for  their 
lodging  until  a  job  was  found  for  them 
or  to  buy  clothing  in  which  they  could 
make  a  decent  appearance  when  going 
to  a  job. 

“We  tried  to  hold  down  the  handouts 
as  much  as  possible.”  the  columnist  de¬ 
clared,  “but  some  of  the  men  on  the 
bread  line  were  so  hard  up  they  had  to 
have  money  to  keep  them  alive.” 

One  angle  of  his  campaign  which 
Broun  thinks  was  particularly  significant 
was  that  the  ballyhoo  by  which  jobs 
and  money  were  obtained  was  carried 
through  as  many  different  sources  as 
possible.  Newspapers,  radio,  the  theatre 
and  the  talking  newsreels  were  used. 

Broun  publicly  announced  the  finish 
of  his  campaign  in  his  New  York  Tele¬ 
gram  column.  May  5,  in  which  he  gave 
the  results  and  thanked  the  staff  of  peo¬ 
ple  who  had  volunteered  their  services 
in  doing  the  clerical  work  attached  to 
the  enterprise. 


PLACING  REEVES  COPY 

Thomas  J.  Ryan,  Jr.,  director  of  ad¬ 
vertising  for  Daniel  Reeves,  Inc.,  has 
joined  the  Frank  Presbrey  Company, 
New  York.  The  Reeves  chain  com¬ 
prises  7.50  grocery  stores  operating  in  the 
New  York  metropolitan  area.  Mr. 
Ryan  continues  in  his  capacity  in  charge 
of  the  Daniel  Reeves  advertising,  which 
will  now  be  placed  by  the  Presbrey 
Company. 


NEW  STRIPS  ANNOUNCED 


Herald  Tribune  Syndicate  Ha*  Two 
Releases:  One  for  July  1 

Two  new  comic  strips  have  been  an¬ 
nounced  by  Harry  Staton,  manager  of 
the  New  York  Herald  Tribune  Syn¬ 
dicate. 

“Wanda  Byrd,”  an  aviation  and  ad¬ 
venture  strip,  will  be  released  July  1. 
Evan  John  David,  round-the-world  avia¬ 
tor,  author  of  adventure  stories,  and 
technical  writer  on  aviation,  is  writing 
the  “balloons”  and  John  Grippo  is  the 
artist. 

The  other,  now  in  preparation,  is 
“Greek  Letter  Carriers,”  a  collegiate 
strip  by  Chuck  Thorndike,  which  will 
be  released  early  in  the  fall.  Thorndike 
was  formerly  with  the  San  Francisco 
Bulletin,  and  at  present  is  art  editor  of 
the  General  Motors  house  organ.  News 
and  Views.  He  has  contributed  draw¬ 
ings  to  Life  and  Judge. 


New  Serial  Announced 

“Masquerade”  is  the  title  of  the 
latest  serial  released  by  the  Register 
and  Tribune  Syndicate,  Des  Moines. 
Anne  Gardner,  who  wrote  “Reputation” 
and  “The  Love  Coward”  is  the  author. 


$1,500,000  GIFT  FOR 
FRANKLIN  MEMORIAL 


Cyrus  H.  K.  Curtis  Make*  Donation 
to  Building  and  Endowment  Fund 
— Other  Contribution*  to  Phila¬ 
delphia  Undertaking  Announced 


{By  telegraph  to  Editor  &  Publisher) 

Philadelphia,  May  7. — A  $1,500,000 
contribution  by  Cyrus  H.  K.  Curtis  to 
the  Benjamin  Franklin  Memorial  and 
Franklin  Institute  Museum  was  an¬ 
nounced  yesterday  at  a  luncheon  of  the 
poor  Richard  Club. 

Of  the  $1,500,000  contribution  by  Mr. 
Curtis,  who  is  president  of  the  Benjamin 
Franklin  Memorial,  Inc.,  $500,000  will 
go  to  a  $5,000,000  building  fund  and  the 
remaining  $1,000,000  to  an  endowment 
fund  to  sustain  the  museum. 

Gifts  of  $225,000  by  A.  Atwater  Kent 
for  building  of  a  museum  of  graphic 
arts,  of  $200,000  by  Samuel  S.  Fels  for 
erection  of  a  planetarium  and  of  $100,- 
000  by  William  L.  McLean,  Sr.,  pub¬ 
lisher  of  the  Evening  Bulletin,  for  erec¬ 
tion  of  a  heroic  statue  of  Benjamin 
Franklin,  also  were  announced. 

According  to  present  plans  two  separ¬ 
ate  funds  are  in  prospect  in  connection 
with  the  Franklin  Memorial  project. 


A  total  of  $7,500,000  is  involved,  of 
which  $4,500,000  will  be  used  for  the 
building  and  $3,000,000  for  a  separate 
endowment  fund  to  sustain  it.  It  is 
planned  to  launch  a  $5,000,000  building 
fund  campaign  during  the  first  week  of 
June  to  last  for  10  days.  Of  the  $5,- 
000,000  the  sum  of  $500,000  is  to  be 
turned  over  to  the  endowment  fund 
which  is  to  be  swelled  to  a  $3,000,000 
total  by  a  $2,500,000  contribution  from 
the  present  endowment  fund  of  the 
Franklin  Institute. 


Joins  A.P.  Features 

Loren  Disney,  formerly  of  the  Chicago 
Herald-Examiner,  recently  joined  the 
copy  desk  of  Associated  Press  Feature 
Service.  He  has  worked  on  Fort  Worth 
Star-Telegram,  Springfield  (Mo.) 
Leader.  Washington  Herald,  Oklahoma 
City  Times  and  Muskogee  (Okla.) 
Phoenix.  Paul  Dallman,  of  the  New 
York  Journal,  will  join  the  A.P.  feature 
desk  May  16. 


Joins  United-Metropolitan 

Frances  Rule,  a  former  editor  of 
Modern  Girl  Stories,  one  of  the  Street 
and  Smith  magazines,  this  week  joined 
the  editorial  staff  of  United  Feature 
Syndicate  and  Metropolitan  Newspaper 
Service.  Miss  Rule  is  a  graduate  of 
Barnard  College,  class  of  1919. 


I 
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Remember  ^way  back 
when— 

OPEN  CRACKER  BARRELS  STOOD  IN  FRONT  OF  GROCERY  COUNTERS  ? 


inviting  dust,  staleness — and  often  sly 
sampling?  And  were  they  not  also  the  days 
when,  for  want  of  adequate  refrigeration, 
fast  transportation  and  quick  turnover,  a 
large  portion  of  the  nation's  meat  supply 
was  curetl  in  dry  salt  or  in  hrine  and  shipped 
in  barrels  or  boxes?  During  much  of  the 
year  salty-tasting  meat  was  inevitable. 

These  old-fashioned  methods  offered  no 
opportunity  for  branding  or  attractive  pack¬ 
aging.  There  was  no  labeling  to  denote  the 
grade  of  the  product  or  to  place  the  respon¬ 
sibility  for  its  quality.  “As  is”  was  hoth  the 
selling  and  the  buying  rule. 

As  transportation  and  refrigeration  facil¬ 
ities  grew,  it  became  feasible  for  meat  pack¬ 
ers  to  adapt  their  business  to  the  public's 
growing  desire  to  purchase  in  smaller  quan¬ 
tities  and  at  more  frequent  intervals.  Imme¬ 
diately  they  were  able  to  put  out  a  product 
that  was  milder  a..d  better  flavore<l;  and 
ready-to-serve  or  ready-to-cook  meats  in 
sanitary  packages,  with  the  packers'  brands 
thereon,  became  popular. 


These  changes  in  manufacturing  and  in 
buying  practices  have  been  reflected  through 
the  entire  merchandising  structure  of  the 
modern  meat-packing  business.  The  old- 
time  salty  slab  of  “sow-belly”  is  little  more 
than  a  memory.  Replacing  it  in  millions  of 
instances  is  a  mild,  sugar-cured  bacon, 
sliced  and  neatly  arranged  in  an  attractive 
Armour-labeled  individual  package.  An 
Armour  Star  Ham  comes  wrapped  in  three 
different  kinds  of  paper— one  acting  as  an 
absorbent,  another  as  a  grease-proof,  and 
the  third  being  a  high-grade  vegetable 
parchment  outside  covering  carrying  an  at¬ 
tractive  label.  The  label  voices  the  new 


Armour  and  Company's  acceptance  of  re¬ 
sponsibility  for  a  satisfactory  product  and 
an  efficient  service  to  the  American  public. 

It  is  a  far  cry  from  toilay's  expertly  cured, 
tasty  and  attraetive  Armour  packaged 
meats  to  their  primi¬ 
tive  salt-covered  pro-  / 

totypes  of  the  cracker- 
barrel  days.  7  _ _ _ 


President 


THE  NEW  AND  MODERN 

ARMOUR  COMPANY 

U.  S.  A. 
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RATE  DIFFERENTIALS 
AN  INLAND  TOPIC 


Daily  Prat*  Group  Lida  Three 
Speakers  on  This  Subject  for  May 
Meeting  in  Chicago— Stonebraker 
to  Present  Chain  Store  Surrey 


A  discussion  of  the  local  and  national 
advertising  rate  differential  promises  to 
be  the  highlight  of  the  May  meeting  of 
the  Inland  Daily  Press  Association, 
which  will  be  held  at  the  Morrison 
Hotel,  Chicago,  Tuesday  and  Wednes¬ 
day,  May  20  and  21.  The  subject  is 
scheduled  for  discussion  by  Nelson  P. 
Poynter,  Kokomo  (Ind.)  Dispatch;  John 
Benson,  president  of  the  American  As¬ 
sociation  of  Advertising  Agencies,  and 
Walter  A.  Strong,  publisher  of  the  Chi¬ 
cago  Daily  News. 

The  completed  program  for  the  meet¬ 
ing,  which  will  include  topics  cA  interest 
to  all  branches  of  the  newspaper,  has 
just  been  announced.  It  will  open  Tues¬ 
day  morning  with  the  usual  routine  pre¬ 
liminaries,  and  with  committee  reports 
from  C.  A.  French  of  Holland,  Mich., 
for  the  postal  committee;  A.  L.  Gues- 
mer,  Minneapolis  attorney,  for  the  in¬ 
come  tax  committee:  F.  W.  Schaub  of 
Malone,  Ill.,  for  the  labor  and  pro¬ 
duction  committee;  and  Linwood  Noyes 
of  Ironwood,  Mich.,  for  the  circulation 
promotion  committee.  H.  D.  Strunk, 
McCook,  Neb.,  will  speak  on  “Aerial 
Newsboy  Service.”  Judge  John  P. 
McGoorty  of  the  Criminal  Court,  Chi¬ 
cago,  will  be  the  luncheon  speaker  on 
the  opening  day.  His  subject  will  be 
“The  Press  and  Public  Opinion.” 

In  the  afternoon  Fred  Schilplin  of 
St.  Cloud,  Minn.,  first  vice-president  of 
the  Inland,  will  talk  on  “What’s  New  in 
the  Publishing  World.”  C.  R.  Butler, 
Mankato,  Minn.,  will  report  for  the  cost 
finding  committee;  A.  M.  Clapp,  Clin¬ 
ton,  la.,  for  the  advertising  promotion 
committee.  The  local  and  national  rate 
discussion  is  also  set  for  Tuesday  after¬ 
noon.  I 

For  Wednesday  morning  the  following 
speakers  are  listed:  J.  L.  -Miller,  presi¬ 
dent,  Cedar  Rapids  (la.)  Gazette,  on 
“Talking  the  Farmers’  Language;”  E. 
P.  Chase,  editor  and  publisher,  Atlantic 
(la.)  News-Telegraph,  “Editorhl  Form¬ 
ulas  ;”  Louis  A.  Weil,  editor.  Port  Huron 
(Mich.)  Times-Herald,  “A  Newspaper’s 
Responsibility  to  the  Community,”  and 
Frank  Thayer,  president,  Creston 
(la.)  News- Advertiser,  “Newspapers  in 
"Theory  and  Practice.” 

The  luncheon  speaker  will  be  Dr.  J. 
Raymond  Schutz,  chairman  of  the  bus¬ 
iness  standards  committee  of  Kiwanis 
International,  who  will  discuss  “Truth¬ 
fulness  in  Advertising.” 

Wednesday  afternoon  E.  P.  Adler  of 
Davenport,  la.,  will  outline  the  news¬ 
print  situation  and  J.  N.  Stonebraker, 
Webster  City,  la. ;  Fred  Naeter,  (^pe 
Girardeau,  Mo.,  and  Frank  D.  Throop, 
Davenport,  la.,  will  report  on  “Chain  and 
Anti-Chain  Store  Advertising,”  basing 
their  report  on  material  obtained  through 
their  survey  on  the  usbject. 


NEWSPAPER  MEN  TAKE  OFFICE 


New  TuUe,  Okie.,  Administration 
Headed  by  George  Watkins,  Mayor 

iBy  telegraph  to  Editor  &  Pcbusbks) 

Tulsa,  Okla.,  May  7. — Three  TuIm 
newspaper  men  will  play  a  major  part  in 
the  affairs  of  the  new  city  administra¬ 
tion  which  took  office  today.  They  in¬ 
clude  George  Watkins,  mayor;  A.  Gar¬ 
land  Marrs,  police  chief,  and  Toby  La- 
forge,  secretary  to  the  police  commis¬ 
sioner. 

Watkins  was  city  hall  reporter  for  the 
Tvlso  Tribune  until  six  years  ago  when 
he  was  elected  water  commissioner.  La- 
forge  has  been  on  the  Tribune  staff  the 
last  eight  years,  succeeding  Watkins  as 
city  hall  reporter.  Marrs  was  political 
writer  and  city  editor  of  the  former 
Tulsa  Democrat.  He  also  has  engage4 
in  the  banking  business.  His  brother, 
Manton  Marrs,  is  city  editor  of  the 
TuUa  World. 


HEARSTS  AT  WHITE  SULPHUR  SPRINGS 


PILOT’S  KIN  DISPUTE 
HEARST  GIFT 


H 


PRICE  BROS.  EARNINGS 
MAKE  GOOD  SHOWING 


Net  Earning*  for  Past  Year  Almost 
Equal  to  Those  of  Year  Before 
— Sharp  Reduction  in  Bank 
Loans 


The  annual  financial  statement  of 
Price  Brothers  &  Co.,  Ltd.,  which  cov¬ 
ers  the  fiscal  year  ended  Feb.  28,  1930, 
reveals"  not  only  earnings  well  main¬ 
tained  in  a  period  of  unsatisfactory  con¬ 
ditions  in  the  newsprint  industry,  but 
also  a  striking  improvement  in  the 
balance  sheet  position  of  the  company. 

Earnings  for  the  year  were  equal  to 
2.13  per  cent  on  the  common  stock  of 
the  company  and  comi»res  with  2.14 
per  cent  in  the  preceding  fiscal  year. 
Net  working  capital  is  shown  at  $5,196,- 
334,  as  against  $2,304,842  in  the  preced¬ 
ing  report.  A  sharp  reduction  in  bank 
and  other  loans  is  shown. 

Operating  profit  for  the  year  under 
review  amounted  to  $3,332,799,  as  com¬ 
pared  with  $3,413,714  in  the  preceding 
year.  Deduction  of  interest  at  $727,136, 
and  depreciation  at  $1,254,232,  left  net 
rarnings  at  $1,351,431,  against  $1,367,420 
in  the  previous  year.  Payment  of  pre¬ 
ferred  _  dividends  at  $439,738  and  com¬ 
mon  dividends  at  $853,664,  left  a  surplus 
for  the  year  of  $58,029,  against  $^,092 
in  the  preceding  report.  Previous  sur¬ 
plus  was  brought  forward  at  $2,667,146, 
making  a  profit  and  loss  balance  in  the 
current  report  of  $2,725,175. 

The  president.  Col.  John  H.  Price,  in 
his  remarks  to  shareholders  speaks  of 
the  adverse  effect  on  profits  brought 
about  by  the  curtailment  of  output, 
which  in  turn  was  necessitated  by  mar¬ 
ket  conditions,  and  adds  that  he  feels  that 
this  condition  is  likely  to  continue  for 
some  time. 


WHALEN  ADDRESSES 
PRESS  CAMERAMEN 


N.  Y.  Police  Commissioner  Praises 
Members  of  Photographers’  Assn, 
at  Annual  Dinner  —  McEvilly 
Was  Toastmaster 


Police  Commissioner  Grover  A. 
Whalen  of  New  York  told  members  of 
the  Press  Photographers  Association  of 
New  York  at  their  thirteenth  annual 
dinner  at  the  Hotel  New  Yorker  May  3 
that  he  could  not  imagine  anything  that 
would  be  missed  more  from  journalism 
today  than  the  pictorial  features. 

He  good-naturedly  asked  the  metropol¬ 
itan  photographers  “what  the  hell  you 
do  with  all  the  pictures  you  take?”  and 
said  he  knew  of  only  one  bad  feature  of 
their  work:  the  “just  another”  plea  for 
an  additional  “shot.”  The  police 
commissioner  praised  the  news  photog¬ 
raphers  for  extraordinary  energy  and 
ability  and  the  speed  with  which  they 
operated. 

Another  speaker  at  the  dinner  was 
Fire  Commissioner  John  J.  Dorman. 
Martin  J.  McEvilly,  president  of  the  as¬ 
sociation,  was  toastmaster  and  Ralph  F. 
Morgan,  chairman  of  the  board  of  di¬ 
rectors.  headed  the  dinner  committee. 
He  was  aided  by  Victor  Twyman,  Wal¬ 
ter  Ranzini,  Jack  Frank,  William  Kunz- 
man,  Vincent  Lopez.  William  Hoff,  Jo¬ 
seph  Costa,  Jr.,  Walter  Durkin,  Wil¬ 
liam  C.  Greene  and  John  F.  Reilly. 


ENGRAVERS  MEET  IN  TOLEDO 

Approximately  70  members  of  the 
Central  States  Association  of  Photo- 
Engravers  attended  the  quarterly  meet¬ 
ing  in  the  Commodore  Perry  hotel, 
Toledo,  last  week.  Adolph  Schuetz, 
president  of  the  national  association,  was 
the  principal  speaker. 


Widow  and  Sister  of  J.  D.  Hill,  Pilot 
of  Ill-Fated  “Old  Glory’’  Wrangle 
in  Court  Orer  Status  of  $5,000 
Gift  from  Publisher 


A  dispute  over  the  accounting  of 
$5,000  represented  by  Mrs.  Nellie  H. 
Stauffer,  sister  of  the  late  James  De- 
Witt  Hill,  one  of  the  pilots  of  the  Old 
Glory,  ill-fated  trans- Atlantic  plane,  as  a 
gift  to  her  from  William  Randolph 
Hearst,  backer  of  the  “Old  Glory”  fli^t 
from  Old  Orchard,  Me.,  to  Rome  in 
1927,  is  taking  place  in  the  New  York 
Surrogate’s  Court,  it  was  revealed  this 
week.  Mrs.  Stauffer  raised  objectiwi  to 
an  accounting  by  Mrs.  Ethel  E.  Hill,  the 
pilot’s  widow,  in  which  the  $5,000  is  in¬ 
cluded  as  part  of  Hill’s  estate. 

Mrs.  Hill  told  the  court  that  Carl 
Helm,  Mr.  Hearst’s  attorney,  gave  the 
$5,000  to  Mrs.  Stauffer  in  payment  of  a 
bequest  in  the  pilot’s  will.  The  testa¬ 
ment  left  $5,000  to  Mrs.  Stauffer  and 
the  residue  to  Mrs.  Hill.  Mrs.  Stauffer 
contends  the  money  was  a  gift  from  Mr. 
Hearst  and  should  not  be  charged  against 
the  estate. 

The  papers  in  the  case  revealed  that 
Mr.  Hearst,  through  Philip  A.  Payne, 
managing  editor  of  the  New  York  Daily 
Mirror,  who  accompanied  the  Old  Glory 
on  its  fatal  flight  and  was  lost  with  the 
crew,  promised  each  aviator  $25,000  in 
the  event  of  their  death,  and  that 
through  Mr.  Helm,  he  settled  later  for 
$10,000  each.  Hill’s  co-pilot  was  Lloyd 
Bertaud.  Hill  and  Bertaud,  as_  pilots, 
were  to  get  ^00  weekly  for  their  serv¬ 
ices. 


BEN  NASH  LEAVES  AGENCY 


Succueded  by  George  Enzinger  a* 
Heed  of  Dyer- Enzinger  Co. 

George  Enzinger  has  succeeded  Ben 
Nash  as  president  of  the  Dyer-Enzinger 
Company,  Inc.,  advertising  agency  which 
was  formed  last  November  by  the 
merger  of  Olson  &  Enzinger,  Inc.,  of 
Milwaukee  and  Chicago,  with  the  (Jeorge 
L.  Dyer  Company,  of  New  York  and 
Chicago.  At  the  time  of  the  merger 
Mr.  Enzinger  became  chairman  and 
managing  director. 

J.  W.  Lee,  Jr.,  until  recently  the  first 
vice-president  of  the  Dyer-Enzinger 
Company,  is  now  chairman  of  the  board. 
Lewis  B.  Kaufman  and  W.  G.  Van 
Schmus  have  resigned  as  vice-presidents. 

Mr.  Nash  resigned  the  presidpey  to 
give  his  full  attention  to  his  business  pf 
merchandising  promotion  and  industrial 
design,  which  he  continued  during  the 
period  when  he  served  as  head  of  the 
E^er-Enzinger  agency.  It  has  been  re¬ 
organized  as  the  Products  Development 
C^npany,  21  East  40th  Street,  New 
York,  and  includes  Norman  Nash, 
formerly  with  Blackett-Sample  &  Hum- 
mert,  Inc.,  advertising  agency,  and  Fritz 
Kruse,  who  formerly  conducted  his  own 
office  in  Chicago  as  a  specialist  in  indus¬ 
trial  design. 


RADIO  EDITORS  TO  MEET 

The  date  for  the  meeting  of  the  Na¬ 
tional  Association  of  Newspaper  Radio 
Editors  in  conjunction  with  the  Radio 
Show  at  Atlantic  City,  has  been  changw 
to  Thursday  morning,  June  5,  at  10 
in  the  Auditorium.  The  principal  busi¬ 
ness  will  be  a  general  discussion  of 
radio  conditions  and  an  election  of 
officers.  Orrin  Dunlap,  Jr.,  radio  editor, 
New  York  Times,  is  secretary  of  the 
association. 


CHANGES  ON  DECATUR  REVIEW 

John  G.  Whittle,  circulation  manager 
for  the  Decatur  (Ill.)  Review  'for  the 
past  four  years,  has  resigned  to  become 
associated  with  the  Citizens  Nations 
bank,  Decatur.  Jesse  E.  Birks,  classi¬ 
fied  advertising  manager  of  the  Review 
three  years,  has  been  made  circulation 
manager  and  James  Sullivan,  becomes 
new  classified  advertising  manager. 


PRESIDENT  WELCOMES  WORCESTER  NEWS  BOYS 

it 

It"*'  1  ;  ■1'^^  '  • 

\\i  /  .  V  !j!  vTv.  *V  1 

Thirty  carrier  boys  of  the  Worcester  (Mass.)  Evening  Post  were  rewarded 
for  their  efforts  in  a  two  months’  circulation  campaign  by  a  trip  to  Wasl^ 
ington  at  the  paper’s  expense.  Photo  shows  them  being  received  by 
Resident  Hoover.  In  the  center  of  the  group,  left  to  right,  are:  Harold  H. 
Sloan,  Post  circulation  manager;  President  Hoover;  and  Paul  Roy,  spokesman 
for  the  boys,  who  presented  the  President  with  a  key  to  Worcester. 
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I  HOW  ADVERTISING  DIRECTORS  CAN  AID 
IN  BUILDING  EMPLOYE  MORALE 


I 


1 


Their  Departments  Can  Get  Out  of  the  Rut  By  Organizing 
and  Directing  Employe  Activities,  Bennett  Chappie 
Tells  National  Advertisers 


(A  speech  by  Bennett  Chappie,  vice- 
president,  the  American  Rolling  Mill 
Company,  Middletown,  O.,  before  the 
Association  of  National  Advertisers, 
French  Lick,  May  5-7. 

Advertising  and  advertising  men 
are  fairly  recent  additions  to  the 
business  world.  Measured  in  years  we 
are  an  infant  industry,  but  measured  in 
terms  of  accomplishment  our  service 
looms  large  on  the  industrial  and  com¬ 
mercial  horizon.  I  think  we  can  pat 
ourselves  on  the  back  to  that  extent. 
But  where  do  we  go  from  here? 

One  thing  is  sure — advertising  has 
outlived  its  flighty  youth  and  has  settled 
down,  dignifled  and  determined,  to  make 
a  real  contribution  to  business  in  what¬ 
ever  channel  it  may  serve.  It  has  grown 
tremendously  and  developed  itself  into 
specialized  flelds,  made  up  of  buyers  and 
sellers.  On  the  one  side  we  haye  adver¬ 
tising  buyers  and  advertising  budgets,  on 
the  other,  advertising  sellers  representing 
newspapers,  magazines,  trade  press, 
radio,  poster  panels,  and  direct  mail 
enthusiasts.  With  such  a  wide  group, 
representing  so  many  apparently  diversi¬ 
fied  activities,  it  may  seem  strange  to 
even  suggest  such  a  thing,  but  I  some¬ 
times  think  the  advertising  profession 
is  running  on  a  single  track.  Yes,  I  am 
quite  sure  the  broad  highway  of  adver¬ 
tising  is  becoming  somewhat  rutted  and 
the  trouble  with  a  rut  is  that  when  you 
get  into  it  you  can’t  turn  out  or  pass 
the  other  fellow ;  you’ve  got  to  eat 
everybody’s  dust  and  the  best  you  can 
do  is  keep  your  place  in  line. 

What  are  some  of  these  main  channels 
that  have  taken  up  most  of  our  time,  and 
where  we  seem  to  trail  along  behind  each 
other?  One  of  these  is  sales  analysis, 
another  is  market  analysis,  still  another, 
merchandising  methods,  and  we  must  not 
overlook  consumer  appeal.  We’ll  have 
to  admit  that  some  of  these  pathways 
have  been  worn  pretty  deep. 

Now,  the  thought  I  would  bring  is 
this — without  neglecting  these  important 
phases  of  advertising,  there  are  other 
opportunities  on  the  highway  of  adver¬ 
tising  that  have  not  been  rutted — prac¬ 
tically  virgin  fields  for  the  advertising 
man  of  to^y. 

What  are  some  of  these  things  which 
need  the  awakening  touch  of  the  adver¬ 
tising  man?  First,  let  us  talk  about 
employe  morale.  We  all  know  we  have 
passed  through  a  marvelous  age  of  in¬ 
vention.  Machines  are  being  perfected, 
but  what  about  manpower?  Psycholo¬ 
gists  tell  us  the  gr^t  progress  of  the 
future  lies  in  multiplying  human  effi¬ 
ciency  through  understanding.  Here’s 
something  to  fire  the  imagination  of  any 
advertising  man,  and  I  have  found  the 
personnel  department  of  a  business  is 
mighty  glad  to  get  the  helping  hand  of 
the  advertising  department.  As  an  illus¬ 
tration  let  me  enumerate  a  few  of  the 
things  which  we  have  done  in  the  adver¬ 
tising  department  of  Armco  that  have 
helped  employe  morale. 

First,  it  was  the  advertising  depart¬ 
ment  of  Armco  that  took  the  intangible 
spirit  of  the  organization,  known  as  "The 
Armco  Spirit’’ — and  crystallized  it  in  a 
definite  way,  by  booklet  and  painting — 
a  typical  advertising  man’s  job.  It  later 
took  the  established  company  policies 
and  put  them  together  in  the  form  of  a 
printed  constitution  that  protects  man¬ 
agement,  employe,  customer  and  stock¬ 
holder  alike. 

Second,  the  advertising  department  of 
Armco  went  with  the  personnel  depart¬ 
ment  into  a  new  locality  to  help  build  up 
such  an  appreciation  of  the  opportunity 
afforded  by  the  opening  of  a  new  plant 
that  a  fine  selected  working  organization 
was  available  without  a  single  “men 
w^ted”  advertisement.  Incidentally, 
this  particular  personnel  recruited  by  in- 
•titutional  advertising  has  proved  to  be 
one  of  the  finest  groups  of  workmen  in 


the  whole  Armco  organization.  The 
problem  of  handling  foreign  born  labor 
was  avoided. 

Third,  the  advertising  department  of 
Armco  conceived  and  nursed  the  intro¬ 
duction  of  the  Little  Theater  movement 
in  industry.  The  work  is  carried  on  by 
the  Armco  Association,  made  up  of  em¬ 
ployes,  and  provides  theatrical  perform¬ 
ances  every  week  in  the  Armco  Audi¬ 
torium.  Iron  and  steel  workers  trans¬ 
figured  into  thespians  is  a  novel  adver¬ 
tising  contribution,  but  it  has  brought 
contentment  and  happiness  into  the 
.\rmco  family  through  the  opportunity 
for  self  expression. 

Fourth,  the  advertising  department  of 
Armco  helped  to  develop  the  Armco 
Concert  Band  from  among  its  employes 
— a  musical  organization  which  ranks  as 
one  of  the  five  greatest  bands  in  America 
today,  giving  enjoyment  not  alone  to 
families  in  the  organization,  but  to  the 
vast  radio  audience  where  it  is  now  used 
for  broadcasting  purposes,  as  well  as  to 
the  many  who  have  heard  it  on  concert 
tours. 

Fifth,  the  advertising  department  of 
Armco  enlisted  in  the  work  of  the  safety 
department.  It  has  helped  to  bring  safety 
into  the  consciousness  of  the  workers. 
Tremendous  results  have  been  obtained 
through  such  enthusiastic  cooperation 
and  Armco  has  one  of  the  lowest  lost 
time  accident  records  in  the  iron  and 
steel  industry,  saving  thousands  of  dol¬ 
lars  to  the  company  yearly,  to  say  noth¬ 
ing  of  the  grief  and  bereavement  of 
human  beings  that  follows  in  the  wake 
of  accidents.  This  is  a  real  contribution 
to  happiness.  What  more  worthy  cause 
for  advertising? 

Sixth,  the  advertising  department  of 
.Armco  is  called  upon  by  the  health  de¬ 
partment  to  assist  in  putting  over  the 
idea  of  taking  care  of  small  scratches 
and  minor  colds,  resulting  in  a  very  large 
decrease  in  the  loss  of  work  days  for 
the  employes. 

Seventh,  the  advertising  department  of 
Armco  was  given  the  responsibility  of 
introducing  the  foreman-manager  idea 
which  had  been  successfully  worked  out 
at  Armco,  to  customer  plants.  Today 
-Armco  is  sending  its  foreman-manager 
bulletin  service  to  more  than  eight  thou¬ 
sand  foremen  in  eight  hundred  different 
companies.  “Whatever  helps  our  cus¬ 
tomer  succeed  helps  us’’  is  a  typical 
Armco  policy. 

Eighth,  the  advertising  department  ot 
Armco  has  developed  a  collateral  adver¬ 
tising  service  for  fabricators  using  ingot 
iron.  It  also  directly  contacts  thousands 
of  resale  outlets  and  gives  advertising  ad¬ 
vice  to  many  companies  who  do  not  have 
an  advertising  agency  service. 

Ninth,  the  advertising  department  of 
Armco  developed  and  organized  and 
brought  into  the  family  7,000  Armco 
ingot  iron  shops — sheet  metal  service 
stations — located  in  every  state  of  the 
union.  The  Ingot  Iron  Shop  News, 
published  by  the  advertising  department, 
is  the  official  publication  for  this  unique 
group.  The  Pure  Iron  Era,  a  more  pre¬ 
tentious  publication,  serves  the  foreign 
field. 

Tenth,  the  advertising  department  of 
.Armco  saw  in  the  work  of  the  plant 
correspondence  supervisor  an  opportunity 
to  develop  an  outside,  as  well  as  an  in¬ 
side  service.  The  Armco  correspondence 
textbook,  “Making  Letters  Talk  Busi¬ 
ness,’’  published  by  the  advertising  de¬ 
partment,  is  today  used  in  many  schools, 
colleges  and  universities,  and  more  than 
30.000  copies  have  been  sold  and  dis¬ 
tributed. 

The  ten  _  services  of  advertising  at 
Armco,  which  I  have  briefly  sketched, 
surest  new  highways  for  modern  adver¬ 
tising.  _  All  these  efforts  are  carried  on 
in  addition  to  the  work  usually  assigned 
the  advertising  department— they  are  the 
by-products  of  an  enthusiastic  desire  to 
serve. 


Minnesota  Recognizes  Quality 
In  Type  Metal . 

The  newspapers  of  Minnesota  recognize 
the  fact  that  there  is  a  wide  difference  in 
the  quality  of  type  metal  and  the  service  rendered 
with  the  metal.  This  is  why  so  many  of  the 
leading  publications  of  the  state  have  adopted 
Imperial  Type  Metal  and  the  Plus  Plan  as  their 
standard  metal  practice. 

Imperial  has  won  recognition  throughout  the 
country  through  the  fact  that  it  is  manufactured 
by  a  concern  that  specializes  in  the  manufacture  of 
type  metal.  Imperial  has  studied  metal  users’  needs 
for  years.  It  knows  just  what  a  newspaper  needs 
in  the  way  of  type  metal  and  has  met  their  metal 
problems  with  a  higher  quality  type  metal  serviced 
by  a  plan  that  assures  lower  metal  costs,  freedom 
from  metal  troubles  and  a  better  looking  page. 

It  is  our  conviction  that  no  newspaper  could  ask 
for  anything  more  than  Imperial  and  the  Plus  Plan 
can  supply.  Let  us  give  you  the  details  on  Imperial 
Metal  and  the  Plus  Plan. 


Imperial  Type  Metal  Company 

Manufacturing  only  the  following  type  metals: 


UNOTYPE 

ELROD 

INTERTYPE 

UNOGRAPH 


MONOTYPE 

LUDLOW 

STEREOTYPE 

THOMPSON 


Philadelphia  *  New  York  '  Chicago  '  Los  Angeles 
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WORCESTER  PROMOTED 


ANDREWS  PROMOTED 


PASSES  105TH  BIRTHDAY 

The  U'litrrino  (X.  Y.)  Obscn'cr  on 
May  1  bcKan  its  105th  year  of  continuous 
ptiblication.  Its  editors  have  never 
missed  a  week  in  publishing  the  journal, 
which  has  l)een  owned  for  the  past  29 
years  by  Lewis  \\’.  Ferenbaugh. 


At  26  Year*  of  Age,  He  I*  Circulation 
Manager  of  Louitville  Daily 


Willard  C.  Worcester,  for  the  past 
two  years  assistant  circulation  manager 
of  the  Louisi’illc  (Ky.)  Herald-Post, 
has  been  pro¬ 
moted  to  circula- 
t  i  o  n  manager, 
succeeding  Har¬ 
old  Fenton. 

Though  only 
26  years  of  age, 

Mr.  Worcester 
has  had  wide  ex¬ 
perience  in  news¬ 
paper  circulation. 

Entering  the 
newspaper  circu¬ 
lation  field  in 
New  York  City, 

Mr.  Worcester 
soon  became  pro¬ 
motion  manager 
Graphic. 


W1L1.ARD  C.  Worcester 


for  the  Evening 
He  then  joined  the  Gannett 
organization  as  city  circulation  manager 
of  the  Rochester  Times-Union.  Two 
j'ears  ago  lie  went  to  Louisville  as  as¬ 
sistant  circulatiui.  manager  of  the  Her¬ 
ald-Post. 

Frank  Hendrickson,  former  street 
sales  manager,  has  been  apiKiinted  as¬ 
sistant  circulation  manager  of  the  Louis¬ 
ville  Herald-Post. 


SOUTHERN  GROUP  TO  MEET 


W.  A.  Grove,  Eldison  General  Electric  Appliance  Company,  Inc.,  Chicaeo,  and 
Miller  Munson,  advertising  manager,  the  Hoover  Company,  photographed  on 
the  golf  links  at  French  Lick  during  the  A.N.A.  convention  this  week. 

(Continued  front  page  6) 


product.  1  seriou.sly  doubt  whether  dis- 
tribution  costs  are  adding  anything  to 
the  worth  of  a  product.” 

The  Tuesday  afternoon  speakers  were 
the  Hon.  Martin  L.  Uavey,  president. 
The  Davey  Tree  Expert  Company,  Inc., 
of  Kent,  Ohio,  and  Bennett  Chappie, 
vice  president,  American  Rolling  Mill 
Company,  Middletown,  O. 

Speaking  on  “The  Basic  .Appeal  In 
Adverti.sing”  Mr.  Davey  said  he  had 
found  it  to  be  the  simple,  human  things 
which  all  people  know  and  understand. 
He  told  of  his  firm’s  recent  adoption  of 
radio  advertising,  broadcasting  a  weekly 
program  of  old  popular  melodies.  All 
modern  “jazz”  tunes  are  barred. 

One  hundred  thousand  dollars  is 
being  sixmt  on  a  six  months’  campaign, 
and  an  additional  $75,000  for  promoting 
the  broadcasts  by  direct  mail,  etc.  Mr. 
Davey  is  enthusiastic  about  radio  as  a 
medium,  although  he  admitted  that  it  is 
still  too  early  to  determine  whether  the 
broadcasts  have  increased  the  profits ’of 
his  business. 

Mr.  Chappie  told  how  the  advertis¬ 
ing  department  can  build  employe  morale. 
His  remarks  are  carried  at  length  on 
page  45  of  this  issue. 

The  convention  adjourned  Wednesday 
noon  following  the  executive  .session  in 
the  morning. 

The  semi-annual  banquet  was  held 
Monday  evening.  President  Lichtenberg 
was  toastmaster  and  introduced  Strick¬ 
land  Gillilan.  Washington  writer  and 
humorist.  William  Herschell,  “the  Hoosier 
humorist’’  of  the  Indianapolis  Xeti's,  and 
Irene  Beasley,  blues  singer  of  the  Colum¬ 
bia  Broadcasting  system. 

.Alxnit  150  meml)ers  attended  the 
meeting. 


PRESS  CLUB  MARKS  BIRTHDAY 

Three  hundred  members  and  guests 
attended  the  Iianquet  at  the  Congress 
hotel.  Chicago,  marking  the  45th  anni¬ 
versary  of  the  Illinois  Women's  Press 
Club.  .A1  Dunlap,  president  of  the 
Chicago  Press  Club,  was  among  the 
speakers.  Mrs.  Leona  A.  Malek,  “Pru¬ 
dence  Penny’’  of  the  Chicago  Herald  and 
Examiner,  is  president  of  the  organiza¬ 
tion. 


GERAUD  IN  CHICAGO 

M.  .Andre  (ieraud,  editor  of  the  Echo 
de  Paris,  b'rench  newspaiK-r,  and  known 
jiarticularly  for  his  editorials  signed 
"Pertinax,”  was  guest  of  honor  at  a 
luncheon  of  the  Chicago  Association  of 
Commerce,  May  5.  Representatives  of 
Chicago’s'  leading  newsnapers  were 
present  at  the  luncheon. 


Named  Advertiting  Manager  of  Wil¬ 
lard  Storage  Battery  Company 

Clifton  C.  Andrews,  formerly  assistant 
advertising  manager  of  the  Willard 
Storage  Battery  Company,  Cleveland, 
has  been  named  advertising  manager 
succeeding  S.  E.  Baldwin,  who  becomes 
director  of  merchandising  for  Willard. 
F.  G.  Teufel,  formerly  assistant  sales 
manager  of  the  firm,  has  been  named 
sales  manager.  The  changes  became 
effective  May  1. 

S.  S.  McKENNY 

“Col.”  S.  S.  McKenney,  83,  for  12 
years  jKisted  at  the  information  desk 
outside  the  local  room  of  the  Chicago 
Tribune,  and  formerly  owner  of  news- 
pa{)ers  in  Iowa,  Illinois  and  Minnesota, 
died  Wednesday  after  a  paralytic  stroke 
suffered  a  month  ago.  He  was  injured 
in  an  automobile  accident  about  a  year 
ago  but  had  hoped  to  return  to  his  desk 
at  the  Tribune  next  month.  He  was 
born  at  Fort  .Atkinson,  la.,  in  1846. 
.After  the  Civil  War,  in  which  he  served 
with  the  11th  Minnesota  Yolunteers,  he 
entered  newspaper  work  on  his  father’s 
paper,  the  Chat  field  (Minn.)  Democrat. 
He  is  survived  by  nine  children. 


ATTENDED  FRENCH  LICK  CONVENTION 


A.N.A-  CRITICIZES  NEWSPAPER  RATES 


The  annual  meeting  of  the  South  Caro-  Prominent  advertising  managers  photographed  at  French  Lick  this  week.  Left 
lina  Press  Association  will  be  held  at  right:  P.  J.  kelly,  the  B.  F.  Goodrich  Rubber  Company;  P.  L.  Thomson, 

the  Isle  of  Palms,  near  Charleston,  May  Western  Electric  Company;  Miller  Munson,  the  Hoover  Company;  and  Gates 
29r30-31.  Ferguson,  International  Telephone  &  Telegraph  Company. 


McDonald  winner  in 
A.N.A.  GOLF  MEET 


Anaconda  Copper  Executive  Takes 
Low  Gro**  Prize  With  a  77 — 
Wachtel  Low  Net  Winner 
at  French  Lick 


Joseph  McDonald  of  the  Anaconda 
Copper  Company,  New  York,  proved 
himself  the  best  golfer  among  members 
of  the  Association  of  National  .Adver¬ 
tisers  attending  the  semi-annual  conven¬ 
tion  in  French  Lick,  Ind.,  this  week. 

In  the  competition  for  prizes  con¬ 
tributed  by  members  held  Tuesday  after¬ 
noon,  he  won  four  prizes  but  was  given 
only  two,  the  others  going  to  the  next 
best  player  in  each  class.  He  won  the 
low  gross  prize  with  a  77  on  the  triclty 
hill  course,  and  with  Allan  Brown  of 
the  Bakelite  Corporation  he  also  par¬ 
ticipated  in  the  best  two  ball  gross  prize. 
He  also  had  the  most  birdies,  4,  and  the 
most  pars,  9,  but  these  awards  went  to 
F.  S.  Miller  of  the  Illinois  Watch  Com¬ 
pany  and  C.  L.  Bowman  of  the  Standard 
Oil  Company  of  New  Jersey,  respec¬ 
tively.  Miller  had  3  birdies  and  Bowman 
8  pars. 

A.  L.  Sherwood  of  the  Westinghouse 
Electric  and  Manufacturing  Company, 
Pittsburgh,  took  the  high  net  prize  widi 
a  score  of  100. 

R.  W.  Waddell  of  the  Hamilton 
Watch  Company,  Lancaster,  Pa.,  r^ 
ported  the  highest  gross  with  a  card  of 
139. 

Tim  Thrift  of  the  .American  Sales 
Book  Company,  Ltd.,  clinched  the  prize 
for  the  most  number  of  strokes  on  one 
hole — ten. 

W.  W.  Wachtel  of  the  Loose-Wiles 
Biscuit  Company,  New  York,  won  the 
low  net  prize  shooting  an  88  with  a  30 
handicap  net  58. 


HINES  FELLOWS  HONORED 


American  Publisher*  Given  London 
Dinner  With  Prince  of  Wale*  a*  Guest 

R.  D.  Blumenfeld,  editor-in-chief  of 
the  London  Daily  Express,  gave  a  din¬ 
ner  at  the  Carlton  Club  in  London  May 
6  in  honor  of  the  three  senior  fellows 
of  the  Walter  Hines  Page  newspaper 
fellowship — Clark  Howell,  editor  of  the 
Atlanta  Constitution.  Robert  P.  Scripps, 
editorial  director  of  the  Scripps-Howard 
Newspapers,  and  Stuart  H.  Perry,  pub¬ 
lisher  of  the  Adrian  (Mich.)  Telegram. 

The  chief  guest  was  the  Prince  of 
Wales.  Others  were  the  American  Am¬ 
bassador,  Charles  G.  Dawes;  Dr.  Nich¬ 
olas  Murray  Butler,  president  of  Colum¬ 
bia  University ;  Winston  Churchill, 
former  cabinet  minister;  H.  Gordon 
Sel fridge,  American  who  introduced  the 
department  store  to  England ;  Arnold 
Bennett,  novelist ;  Lord  Baden-Powell, 
founder  of  the  Boy  Scouts  movement; 
Adolph  Ochs,  publisher  of  the  New 
York  Times;  1.  .A.  Ciwytine,  editor  of 
the  London  Morning  Post;  Geoffrey 
Dawson,  editor  of  the  London  Times, 
and  Sir  Campbell  Stuart,  director  of  the 
London  Times. 


SUN  EMPLOYES  HOLD  DANCE 

Annual  Fe*tivitie*  of  N.  Y.  Daily'* 
Per*onnel  La*t  Week 

The  annual  spring  dance  of  the  Sun 
('lub,  employe  organization  of  the  ^ew 
York  Sun.  was  held  at  the  Hotel 
Penn.sylvania  on  Saturday  night.  May 
3.  .Approximately  4(X)  jx-rsons  attended. 
Dancing  was  from  8  p.  m.  until  2  a.  m 
Siiecial  theatrical  entertainment  was 
provided. 

Robert  Garden,  of  the  radio  adver¬ 
tising  department,  was  chairman  of  the 
committee  in  charge  of  the  entertain¬ 
ment,  Among  those  present  were  James 
E.  Craig,  editorial  writer  and  president 
of  The  Sun  Club;  Herbert  B.  Fair- 
child,  advertising  manager ;  Edwin  .A- 
Sutphin,  national  advertising  manager; 
Einar  O.  Petersen,  local  advertising 
manager,  Charles  E.  Luxton,  office 
manager,  and  H.  M.  Anderson,  editonal 
writer  and  former  club  president. 
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>UR  OVN  VOQ!-P 

or  L^tTbRS 


A  MEMORIAL  volume  with  “run 
of  the  day”  excerpts  from  the 
newspaper  writings  of  James  Luby, 
editor  of  the  New  York  Evening  Sun 
from  1915  to  1921,  has  been  published 
by  Ransdall,  Inc.,  VV'ashington,  D.  C. 

i  It  is  an  excellently  prepared  volume, 
and  should  serve  to  keep  the  memory 
of  this  intellectual  and  bmign  writer 
fresh  in  the  minds  of  those  who  knew 
liim  and  his  work,  and  to  acquaint  others 
with  his  broad  outlook  and  uncom¬ 
promising  honesty,  which,  in  the  regular 
day’s  work,  he  has  managed  to  set 

down  in  type. 

The  book  has  a  preface  by  the  late 
James  Melvin  Lee,  former  conductor  of 
this  department,  and  well  known  writer 
on  newspaper  subjects.  Dr.  Lee’s  ad¬ 
miration  of  Mr.  Luby,  after  a  close 

scrutiny  of  his  life  and  works,  is 

genuine,  and  in  the  22  pages  he  takes, 
he  manages  to  crowd  in  all  the  varying 
interests  of  his  subject,  all  pointed  from 
a  newspaper  angle.  Mr.  Luby  died  in 
1925. 

His  writings  are  reproduced  in  regular 
newspaper  column  widths  and  are  col¬ 
lected  under  such  headings  as  “In  the 
Realm  of  Public  Service,”  “Philosophy 
\Vorth  While,”  “Human  Interest,”  and 
“Foreign  Affairs.”  Most  of  the  writ¬ 
ings  originally  appeared  in  the  Sun, 
although  there  are  several  from  the  New 
York  Herald.— J.  W.  P. 

*  #  # 

The  Country  Newspaper  and  Its 
Operation.  By  James  Clifford 
Sartey.  Published  by  D.  Appleton  and 
Lompany.  390  pages.  $3. 

.  The  author  describes  a  country  news- 
;  paper  as  a  weekly  or  daily  paper  appear¬ 
ing  in  a  town  with  a  population  of  5000 
or  less.  He  sees  a  great  distinction  be¬ 
tween  operating  such  a  paper,  and  a 
metropolitan  paper,  and  in  this  book 
addresses  himself  to  students  and  others 
whose  ambition  it  is  to  operate  a  small 
paper. 

The  book  contains  much  rudimentary 
matter,  such  as  the  technique  of  writing 
news  stories,  heads,  etc.,  make-up,  circu¬ 
lation,  advertising,  promotion,  and 
occasionally  dips  into  ethics.  One  chap¬ 
ter  on  libel  is  particularly  valuable. 
Machinery  and  equipment  come  in  for 
their  share  of  attention,  as  do  book¬ 
keeping  and  labor  problems.  Summed 
up  the  book  is  intended  for  one  who  will 
be  both  the  editor  and  owner  of  the 
paper,  the  man  who,  the  author  says, 
writes  the  news  with  his  right  hand  and 
punches  the  cash  register  with  the  left. 

Mr.  Salley  is  city  editor  of  the 
Hollywood  (Cal.)  News,  and  at  one 
time  in  his  career  was  the  publisher  of 
the  Idaho  Free  Press,  Orangeville,  Ida., 
and  his  instructions  are  clear-cut  and 
based  on  experience.  His  views  are 
those  of  an  experienced  newspaperman 
who  has  been  an  observing  worker  as 
well  as  an  efficient  one. — J.  W.  P. 

*  * 

T  N  “A  Primer  of  Advertising,”  which 
attempts  to  cover  the  whole  field  in 
175  pages,  perhaps  it  is  well  not  to  ex¬ 
pect  too  much.  W'hile  there  is  a  range 
of  valuable  material  in  the  new  book 
by  A.  C.  M.  Azoy,  Jr.,  advertising  man¬ 
ager  of  the  Rogers  Peet  Company  and 
instructor  in  advertising  at  Columbia 
University,  New  York,  there  is  some 
confusion  in  details  which  is  especially 
unfortunate  in  a  book  which  may  be 
used  as  a  textbook. 

_  In  dealing  with  the  important  ques¬ 
tion  of  the  size  of  appropriations,  for 
instance,  we  are  told  that:  “With  an 
established  product,  the  (national)  adver¬ 
tising  is  budgeted  upon  a  percentage  of 
net  sales,  gross  sales,  or  cost  per  article. 
•  .  .  They  average  from  3  to  S 

per  cent.’  “Per  cent  of  what?”  one 
might  ask.  The  confusion  grows  as  we 
read  later  that  “Local  appropriations  are 


determined  in  the  same  manner  as  those 
of  national  advertisers,”  and  a  repre¬ 
sentative  figure  is  given  as  “3.55%  of 
gross  profits." 

In  the  chapter  on  engraving,  also,  the 
references  to  sterotyping  could  stand 
some  editing.  Discussion  of  newspaper 
rates  includes  quantity  contracts  but 
omits  mention  of  local-national  differ¬ 
entials. 

While  it  is  fair  to  say  that  publicity 
occupies  only  a  small  part  of  the  book, 
there  are  some  naive  references  to  it, 
such  as :  "This  has  brought  about  the 
happy  result  that,  after  all,  publicity  is 
advertising  just  as  much  as  advertising 
is  publicity.  And  there  is  plenty  o’f  room 
for  both  advertising  and  publicity 
agencies,  for  by  the  very  ethics  of  their 
business  the  agency  cannot  buy  paid 
advertising  space  with  one  hand  and 
grab  free  space  with  the  other.” 

Or,  in  another  place :  “News  stories 
and  pictures  of  items  of  legitimate  in¬ 
terest  are  released  to  the  newspapers 
by  the  publicity  men  direct,  and  as  the 
papers  know  they  can  depend  upon  the 
accuracy  and  authenticity  of  the  material, 
they  are  glad  to  take  it  rather  than  to 
receive  possibly  incomplete  data — or  none 
at  all — through  a  reporter.” 

Three  and  a  half  pages  are  devoted 
to  listing  “a  partial  review  of  the  ac¬ 
complishments  of  a  recent  publicity  cam¬ 
paign  in  the  interests  of  the  general  pro¬ 
motion  and  good  will  of  the  hat  indus¬ 
try.”  This  includes  such  “items  of 
legitimate  interest”  as  an  “interview  with 
Ziegfeld  Follies  girls  with  photographs 
condemning  hatlessness  syndicated 
through  International  Service,  a  total 
circulation  of  24,000,000.”  Publicity 
credit  is  also  claimed  for  an  Associated 
Press  release,  and  for  cartoons  or  syn¬ 
dicated  articles  by  VV'ill  Rogers,  Rube 
Goldberg,  Rex  Beach,  “Bugs”  Baer,  and 
O.  O.  Slclntyre. 

The  book  is  published  by  Harper  & 
Bros.— R.  S.  .M. 

«  * 

A  LMOST  any  page,  almost  any  article 
in  the  May  issue  of  For/ioic  is  sure  to 
interest  a  newspaper  man.  It  is  hard  to 
choose  what  is  most  interesting.  Prob¬ 
ably  first  choice  is  the  article  listed  in 
Contents  as  “Times  v.  Times”  and  act¬ 
ually  headed  “The  Times  and  The  Times 
and  Their  Times” — lioth  headlines  typical 
of  this  magazine.  This  article  has  remark¬ 
able  photographs  of  scenes  in  newspaper 
plants,  portraits  and  character  sketches 
of  Adolph  Ochs  and  Louis  Wiley,  and 
illuminating  contrasts  between  the  Lon¬ 
don  Times  and  the  New  York  Times. 
Second  in  immediate  interest  to  the  news¬ 
paper  man  is  “L  P.  &  P.”  which  sketches 
an  industry  and  the  i^rsonality  of  A.  R. 
Graustein.  Of  special  interest  to  the 
business  office  is  the  article  on  R.  H. 
Macy  &  Company  entitled  “CTieap  & 
Smart,”  followed  by  a  biography  with  a 
poster  portrait  of  Jesse  Isidor  Straus, 
“Harvard  Overseer,  smart  business  man, 
and  patriot.”  The  newsiest  article  is 
“The  Case  of  William  Fox,”  which  de¬ 
scribes  the  amusement  king’s  rise  and  his 
battle  with  the  bankers. — R.  W. 


COL.  HARRIS  HONORED 

Honoring  the  record  of  the  Charlotte 
(X.  C.)  Observer  and  the  work  of  its 
editor.  Colonel  Wade  H.  Harris,  the 
Sylva  (N.  C.)  Chamber  of  Commerce 
and  Rotary  Club,  in  conjunction  with 
business  and  professional  men  at  Jack- 
son  county,  gave  a  banquet  at  the  West¬ 
ern  North  Carolina  Teachers’  College 
recently. 


EXCURSION  POSTPONED 

The  trip  to  Washington  and  points  in 
Virginia,  planned  by  the  Georgia  Press 
Association  to  start  May  11,  has  been 
postponed  indefinitely,  it  was  announced 
this  week.  No  reason  was  given  for  the 
postponement,  but  it  was  declared  the 
idea  had  not  been  given  up. 


Indianans  State  Debt  Smallest 
Of  All  the  States- 

And  What 
Debt 
Could  be 
More 
Worthy? 

The  last  available  re¬ 
port  (July  1st,  1928)  of 
Indiana’s  funded  debt 
shows  it  to  consist  of  but 
a  single  item — $340,000 
for  Soldiers’  Bonus  only. 

This  is  an  economic 
record  for  any  state  to 
be  proud  of,  and  also  a 
reflection  of  the  Hoosier 
Commonwealth’s  thrift  and  prosperity.  However, 
1930  will  see  many  millions  added  to  this  funded  debt 
in  the  final  totals  of  Indiana’s  appropriation  for  public 
construction  projects  to  relieve  unemployment,  in  con¬ 
formation  with  the  President’s  national  prosperity 
plan.  Which  is  a  worthy  addition  quite  in  keeping. 

But  there  is  little  unemployment  in  busy  Indiana, 
considering  the  “hard  times”  that  have  been  nation¬ 
wide  until  recently.  Half  industrial  and  half  agri¬ 
cultural — the  workers  of  the  Hoosier  State  maintain 
the  levels  of  average  production  which  makes  them 
one  of  the  best  consumer  markets  in  the  country. 

National  Advertisers  sell  this  market  year  after 
year  with  most  consistent  profit — by  space  in  these 
selected  Indiana  daily  newspapers: 


**Columbus  Republican . 

. (E) 

Circu- 

lation 

5,122 

Rate  for 
5.000 
lines 

.03 

**Fort  Wayne  Journal-Gazette... 

. (M) 

45,831 

.09 

•*Fort  Wayne  Journal-Gazette. . . 

. (S) 

33,478 

.09 

••Fort  Wayne  News-Sentinel . 

. (E) 

49,880 

.12 

•Indianapolis  News . 

. (E) 

134,157 

.27 

••Indianapolis  Star . 

. (M) 

115,155 

.20 

••Indianapolis  Star . 

. fS) 

152,826 

.27 

••Lafayette  Journal  &  Courier.. 

..(E&M) 

24,353 

.07 

ttLa  Porte  Herald-Argus . 

. (E) 

7,006 

.04 

•Marion  Leader  Tribune . 

..(M&S) 

9,670 

.04 

ttMuncie  Star . 

. (M) 

24,162 

.08 

ttMuncie  Star . 

. (S) 

15,970 

.08 

ttShelbyville  Democrat . . 

. (E) 

4,176 

.025 

ttSouth  Bend  News-Times . . 

. (E) 

30,287 

.08 

ttSouth  Bend  News-Times . 

. (S) 

28,858 

.08 

ttSouth  Bend  Tribune. ..  (S)  30,1.54. ..  (E) 

31,691 

.08 

ttTerre  Haute  Tribune. . .  (S)  28,135 . . .  (E) 

25,261 

.06 

•Terre  Haute  Star-Post . 

..(M&E) 

46,025 

.12 

•Terre  Haute  Star . 

. (S) 

25,597 

.07 

*  A.  B.  C.  Publishers’  Statement,  Oct.  1,  1929. 
tt  Government  Statement,  April  1,  1930. 

**  A.  B.  C.  Publishers’  Statement,  March  31,  1930. 


48 


Editor  &  Publisher  The  Fourth  Estate  for  May  10,  1930 


WHAT  OUR  READERS  SAY 


“WARNING” 

To  Editor  &  Publisher:  In  Ixhalf  of 
the  free-publicity-oppressed  publishers  in 
Massachusetts— and  everywhere — many 
thanks  for  the  space  accorded  the  Mas¬ 
sachusetts  resolution  concerning  the  ad¬ 
vertising  agencies  and  free  publicity. 
You  do  not  entirely  agree  with  us,  edi¬ 
torially,  and  I  did  not  expect  you  would, 
but  I  get  a  great  deal  of  satisfaction 
out  of  the  following  excerpts  from  your 
editorial,  “Warning" : 

*‘We  have  lone  feared  that  the  prws 
agent  practice  would  be  carried  to  the  point 
which  would  ao  arouse  the  resentment  ot 
newspaper  men,  or  perhaps  the  reading 
public,  that  men  would  proceed  to  destroy 
the  good  as  well  as  the  bad  features  of 
the  agency  system” — and — 

“Newspaper  men  are  right  now  danger¬ 
ously  ‘fed  up’  with  impudent  raids  on  their 
space” — and  ... 

“We  appreciate  the  fact  that  the  Massa¬ 
chusetts  proposal  is  radical  enough  to  shake 
up  the  dull  minds  and  torpid  consciences  of 
some  hard-boiled  advertising  men  who  have 
completely  lost  sight  of  the  public  interest 
and  are  simply  out  to  exploit  the  reader,” 


Right  in  that  last  paragraph  is  where 
your  editorial  writer  ably  sens^  the 
whole  purpose  of  this  agitation — ^to 
wake  them  up — good  ones,  bad  ones,  and 
all! 

Although  you  have  given  me  more 
than  my  share  of  the  credit  for  “start¬ 
ing  something”  in  Massachusetts,  I  _  will 
say  that  personally  1  will  not  urge  either 
the  Massachusetts  Press  Association,  or 
the  New  England  Daily  Newspaper  As¬ 
sociation  to  adopt  this  resolution,  in  toto, 
at  their  May  meetings,  unless,  of  course, 
they  may  wish  to  do  so. 

Rather,  it  may  be  even  more  effective 
to  approve  the  sentiment  thereof,  sus¬ 
pend  action  until,  say,  Jan.  1,  1931,  or 
thereabouts,  and,  in  the  meantime,  serve 
notice  on  all  that  there  must  be  a  rigid 
housecleaning  in  the  next  eight  months 
or  the  issue  of  abandoning  the  protec¬ 
tive  commission-to-agents  system  will  be 
brought  up  again.  Let  no  one,  however, 
gain  from  this  any  impression  that  the 
issue  will  lie  dormant  or  that  the  situa¬ 
tion  will  NOT  be  carefully  checked 
eight  months  hence. 

Let  me  disagree  with  you  on  two 
points. 

The  resolution  was  not  “written  in  an¬ 
ger” — unless,  of  course,  one  wishes  to 
assume  that  at  least  ten  years  of  the 
mounting  greed  of  the  free  publicity 
hounds  has  engendered  “anger.”  When 
disapproval  of  the  increasing  entry  of 
advertising  agencies  into  free  publicity 
business  was  registered  at  the  April 
meeting  of  the  M.P.A.  there  was  not  one 
dissenting  vote  to  have  the  issue  threshed 
out  in  May. 

The  second  point  on  which  I  cannot 
agree  with  your  editorial  is  the  sugges¬ 
tion  that  we  pass  resolutions  to  “outlaw 
free  publicity."  Brother,  we  did  that 
twelve  years  ago.  I  was  chairman  of 
the  committee  that  drafted  it.  If  I  am 
not  mistaken,  Massachusetts  was  the 
first  to  do  it  as  a  state  association. 
Advertising  agencies  were  not  in  that 
business  then. 

It  does  no  good  whatever  to  adopt 
resolutions  “condemning  free  publicity.” 
We  waste  our  time.  We  wasted  it  12 
years  ago.  No  publisher  needs  the 
backii^  of  resolutions  to  throw  free  ad¬ 
vertising  into  the  waste  basket,  but  he 
does  ne^  something  to  back  him  in  the 
battle  to  prevent  his  supposed  friends 
from  being  his  worst  enemies.  Editor 
&  Publisher,  as  the  leading  (and,  to 
my  mind,  best)  journal  of  the  trade  has 
ably  recognized  this  in  its  recent  articles 
and  editorials. 

One  could  eliminate  every  argument, 
ethical  and  otherwise,  in  this  question 
and  ask  one  question: 

"If  you  had  a  local  advertising  man, 
canvauinc  your  city,  who  handled  paid- 
space  accounts  for  one  firm  and  for  other 
firms  wrote  free  puffs  which  the  news¬ 
paper  (his  employer)  pul  .ahed  for  noth¬ 
ing,  while  he  (the  ad  man)  collected  real 
money  for  them  and  put  it  in  his  own 
pocket,  what  would  you,  Mr.  Employer,  do 
about  it?" 

There,  in  a  nutshell,  is  the  situation 
that  prevails  to  too  large  an  extent  in 
the  advertising  agency  business  today 
and  which  is  gaining  ground  so  rapidly 
that  your  editorial  expression,  “freighted 


with  destruction,”  applies  more  to  such 
agencies  than  to  us  who  have  taken  up 
the  cudgel. 

I  am  not,  and  never  have  been,  in  ac¬ 
cord  with  the  theory  that  the  advertis¬ 
ing  agent  is  the  newspaper’s  representa¬ 
tive.  The  advertising  agent  is  the  ad¬ 
vertiser’s  representative,  and  should  b«. 
If  he  were  not,  I  will  frankly  admit, 
there  are  many  newspaper  offices  in 
which  the  bill-paying  advertiser  would 
get  the  short  end  of  the  deal.  If  the 
agents  were  representatives  of  the  pub¬ 
lishers,  every  newspaper  in  the  land 
would  get  a  “cut”  on  every  advertising 
appropriation.  On  the  contrary,  the 
agent  advises  the  advertiser  and,  in  turn, 
gets  his  orders  from  him.  Any  of  us 
can  name  countless  instances  in  which  a 
paper,  or  group  of  papers,  has  been 
added  or  dropped  from  a  list  solely  be¬ 
cause  the  advertiser  willed  it. 

The  greatest  and  fairest  solution 
would  be  a  flat  price  to  all,  letting  the 
agent  sell  his  service  of  copy-prepara¬ 
tion,  handling,  and  market  advice  to  the 
advertiser.  Many  abler  editors  than  I 
have  agreed  on  this. 

The  big  problem  today,  however,  is  to 
prevent  the  agent  from  paying  for  our 
space  with  one  hand  and  pilfering  it 
with  the  other.  I  hope  we  will  be  suc¬ 
cessful  in  making  the  agencies  that  do 
not  graft  space  serve  notice  on  their 
grafting  brethren  that  a  housecleaning 
is  in  order  before  Jan.  1,  1931. 

Thanks  for  the  space.  Have  written 
perhaps  too  much,  but  if  you  can  think 
of  any  issue  that  is  more  important  at 
the  moment,  please  name  it. 

Fraternally, 

Gardner  E.  Campbell. 

Wakefield  (Mass.)  Daily  Item. 


DEFENDS  JOURNALISM  SCHOOLS 

To  Editor  &  Publisher:  I  hope  you 
will  allow  me  space  in  which  to  reply 
to  the  attack  made  by  Mr.  S.  M.  Wil¬ 
liams,  editor  of  the  St.  Paul  Dispatch 
and  Pioneer  Press,  upon  schools  and  de¬ 
partments  of  journalism.  Mr.  Williams’ 
remarks  were  made  before  the  Ameri¬ 
can  Society  of  Newspaper  Editors  in 
their  recent  convention  and  printed  in 
your  issue  of  April  26. 

Criticism  of  any  institution  or  person, 
especially  if  it  is  to  be  widely  published, 
slmuld  be  based  upon  careful  and  de¬ 
tailed  investigation.  Unfortunately,  the 
criticisms  in  (question  had  no  basis  of 
general  investigation  or  study  of  the 
situation.  For  example,  Mr.  Williams 
thinks  that  “in  many  of  the  universities” 
the  student  gets  no  practical  experience 
on  a  newspaper.  He  names  one  school 
of  journalism — the  oldest  and  largest — 
which  he  praises  because  of  the  fact  that 
its  students  work  on  a  daily  newspaper. 
As  a  matter  of  fact,  there  are  few 
recognized  schools  of  journalism  where 
this  is  not  done.  Within  the  last  few 
days  I  have  looked  over  a  detailed  re¬ 
port  of  the  connection  between  schools 
of  journalism  and  the  university  news¬ 
papers  in  the  “Big  Ten.”  In  half  of 
these  schools  the  newspaper  is  definitely 


Weekday  432,032 
Sunday  758,436 


Avaraga  Nat  Paid  Soda 
Tha  Saw  York  Timaa,  AprH,  1930 
These  figures  represent  a  gain 
over  April,  1929.  The  New  York 
Times  does  not  accept  returns 
from  newsdealers. 

In  April  The  New  York 
Times  published  2,484,479  agate 
lines  of  advertising,  maintaining 
its  month-by-month  and  year-by¬ 
year  leadership  over  all  New 
York  newspai^rs.  The  Times 
excess  in  Ap^  over  any  other 
newspaper  was  805,826  lines. 

The  careful  scrutiny  exercised 
by  The  Times  over  its  advertis¬ 
ing  columns  excludes  misleading, 
fraudulent  and  otherwise  objec¬ 
tionable  announcements. 
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operated  as  a  laboratory  for  the  school 
of  journalism  and  in  most  of  the  others 
students  in  the  school  of  journalism 
work  on  the  paper.  I  am  not  contend¬ 
ing  that  this  is  a  good  or  a  bad  thing 
(though  personally  I  think  it  is  most 
helpful),  but  I  am  merely  pointing  this 
out  as  one  of  the  several  matters  in 
which  Mr.  Williams’  information  was 
insufficient. 

I  think  I  may  say  in  behalf  of  the 
leading  schools  of  journalism  of  the 
country  that  no  educational  institutions 
welcome  investigation  and  criticism  as 
heartily  as  our  schools  do.  We  are  sin¬ 
cerely  hungry  for  informed  and  careful 
comment  and  criticism  from  newspaper 
men.  We  recognize  in  newspaper  men 
our  best  critics  whenever  they  take  the 
pains  to  inform  themselves  with  some 
exactitude  concerning  the  work  which  we 
are  doing. 

The  schools  are  moreover  most 
anxious  to  furnish  to  the  public  in  gen¬ 
eral  and  to  practicing  newspaper  men  in 
particular  definite  information  as  to 
what  they  are  doing  and  what  they  are 
attempting  to  do,  and  to  cooperate  as 
fully  as  possible  with  newspapers  them¬ 
selves.  Last  year,  as  president  of  the 
American  Association  of  Schools  and 
Departments  of  Journalism,  I  made  re¬ 
peated  efforts  in  various  directions  to 
get  a  representative  of  the  American 
Society  of  Newspaper  Editors  to  meet 
with  our  association  and  the  American 
Association  of  Teachers  of  Journalism 
in  their  conventions  at  Baton  Rouge,  to 
take  part  in  the  program  or  to  partici¬ 
pate  in  conferences,  but  my  efforts  met 
with  failure. 

Newspaper  men  should  certainly  face 
the  fact  that  college  education  for  jour¬ 
nalism  is  here  to  stay.  Fairly  large 
classes  are  being  graduated  from  an  in¬ 
creasing  number  of  schools,  and  these 
graduates  are  finding  newspaper  jobs 
and  in  a  larger  majority  of  cases  are 
holding  them  and  are  making  good  in 
newspaper  work. 

There  are,  however,  many  serious 
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problems  to  be  worked  out  in  this  fieU 
of  education.  Schools  need  the  helo^ 
practicing  newspaper  men,  espei^t. 
those  in  administrative  positions  ar 
they  need  it  badly ;  but  help  can  be  if 
forded  only  upon  the  basis  of  exact  in 
formation  without  local  prejudices  ^ 
with  a  sympathetic  attitude.  Many  news 
paper  men  over  the  country  are  furnish 
mg  precisely  that  kind  of  help,  and  it  i. 
invaluable.  The  Society  of  Newspane 
Editors  could  not  receive  a  greater  mh 
ice  from  its  committee  on  schools  of 
journalism  than  a  composite  report  based 
upon  actual  visits  of  their  members  to 
neighboring  schools.  Surely  it  is  not 
too  much  to  ask  that  a  widely  dis 
seminated  report  should  be  based  udoo 
actual  investigation. 

F.  L.  Mott, 

Editor  Journalism  Quarterly, 
Director  School  of  Journalism, 
University  of  Iowa 
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age  of  every  other  home  in 
the  entire  Detroit  mariiet 
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OW  much  are  the  annual  expendi¬ 
tures  for  parks  in  your  state?  At 
this  time  of  the  year  an  exceedingly 
interesting  feature  story  can  be  woven 
around  this  question.  Iowa,  for  in¬ 
stance,  spends  $90,000,  or  6%c  ^r 
Mpita,  on  36  state  parks  and  3  wild  life 

refuges.— Schneller. 


How  far  does  the  average  taxi  driver 
in  your  city  travel  each  day?  Where 
does  he  expect  to  find  business?  How 
much  time  is  spent  carrying  passengers, 
how  much  is  spent  “cruising,”  how  much 
waiting?  What  unusual  experiences  has 
he  had?  Send  out  a  man  for  a  day’s 
run  as  a  cab  driver— he’ll  get  a  good 
story.— L.G.M. 


A  good  human  interest  story  can  be 
written  after  a  walk  through  a  down¬ 
town  park  on  Sunday  morning.  One 
reporter  found  practically  all  the  benches 
occupied,  but  not  a  woman  in  the  park. 
There  were  men  of  all  ages  and  evidently 
from  many  walks  of  life.  Of  those  who 
had  Sunday  papers  most  of  them  were 
reading  either  the  comic  or  the  classified 
sections. — A.E.A. 


The  Providence  (R.  I.)  Journal  used 
an  interesting  feature  story  recently  on 
“Licensed  Lives  We  Live,”  showing  how 
many  licenses  and  permits  that  mankind 
is  forced  to  get  from  the  cradle  to  the 
coffin,  such  as  birth,  dog,  hunting,  wed¬ 
ding,  selling,  automobile,  revolver,  etc. 
-P. 


The  Philadelphia  Public  ledger  got  a 
three-column  feature  with  appropriate  art 
for  its  Sunday  edition  out  of  the  only 
toll  gate  activity  in  oj^ration  in  Pennsyl¬ 
vania.  The  story  reviewed  toll  road  his¬ 
tory  for  the  past  40  years,  particularly 
acquisition  of  such  roads  by  state  and 
county.  Is  there  a  toll  gate  in  operation 
in  your  state  ? — Wes  W.  Dunlap. 


'  With  the  current  tendency  toward 
I  bigger  and  better  playgrounds,  some 
:  cities  are  tackling  an  economic  method 
I  of  cleaning  vacant  lots  of  abandoned 
autM,  bed  springs  and  other  junk,  then 
getting  the  owner  to  permit  use  of  the 
lots  for  playfields.  Discussion  of  this 
subject  with  local  health  and  recrea¬ 
tional  authorities  will  elicit  a  highly  in¬ 
teresting  story. — Oxie. 


Why  not  get  the  views  of  prominent 
business  and  professional  men  or  women 
in  your  city  on  the  needs  and  qualifica¬ 
tions  necessary  for  aspirants  to  their 
professions.  A  short  biography  of  the 
author  and  his  or  her  picture  could  be 
mn  under  the  head  of  “Choosing  Your 
Career.”-;.  M.  T. 


Under  the  caption  “Shake  hands 
wtlw”  the  Des  Moines  (la.)  Sunday 
Register  publishes  on  its  financial  pages 
pictures  and  short  life  sketches  of  busi¬ 
ness  men  who  have  recently  moved  to 
Des  Moines. — T.  D. 


The  Milwaukee  Journal  through 
station,  WTMJ,  at  Milwaukee,  u 
mstitutional  time  on  the  air  with  si 
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cess.  One  of  the  feature  broadcasts  is 
called  “Red,  The  Journal  messenger 
boy.”  Red  is  outlined  to  his  listeners 
as  a  young  fellow  who  travels  about  the 
building,  visiting  the  various  news  and 
editorial  rooms,  getting  dope  for  his 
broadcast  which  goes  on  the  air  from 
5:55  to  6:00  o’clock  every  night  except 
Sundays.  Among  the  many  points  of 
interest  that  Red  brings  to  his  listeners 
are  the  new  features  to  appear  in  the 
Sunday  magazine  section  for  the  coming 
Sunday. — F.  G.  K. 


Memorial  Day  is  not  far  off.  Now  is 
the  time  to  look  up  last  year’s  files  and 
prepare  a  list  of  living  Civil  War 
veterans.  A  check  of  inmates  in  Old 
Soldiers’  Homes  in  the  vicinity  will  be 
of  aid.  In  addition  to  the  regular 
Memorial  Day  material,  a  number  of 
worth-while  features  can  frequently  be 
dug  up. — C.  B.  B. 


THEATRE  AD  BILL  VETOED 


Governor  Kills  Bill  Giving  Exhibitors 
Freedom  in  Copy  Placing 

Among  more  than  100  bills  which 
were  killed  in  an  omnibus  veto  this  week 
by  Governor  Franklin  D.  Roosevelt  of 
New  York  state  was  one  which  would 
have  amended  the  general  business  law 
to  prohibit  restraints  in  the  selection  of 
newspapers  as  advertising  mediums  used 
by  theatres. 

The  bill,  sponsored  by  Senator  Brere- 
ton,  provided  that  no  contract  made  for 
the  booking  of  any  play  or  motion  pic¬ 
ture  should  restrain  the  exhibitor  from 
advertising  in  any  particular  newspaper. 
Many  existing  contracts,  it  was  pointed 
out  in  the  legislature,  specify  that  mo¬ 
tion  picture  producers  will  place  a  cer¬ 
tain  amount  of  advertising  in  a  par¬ 
ticular  newspaper  and  local  exhibitors 
must  contribute  to  the  cost  of  the  adver¬ 
tising. 


NEWSPAPERMAN  HONORED 

Six  North  Dakota  newspapermen 
were  initiated  as  honorary  members  of 
Sigma  Delta  Chi,  national  journalistic 
fraternity,  at  ceremonies  conducted  re¬ 
cently  by  members  of  the  fraternity 
chapter  of  tfie  University  of  North 
Dakota  in  Grand  Forks.  Those  hon¬ 
ored  were :  H.  D.  Paulson,  editor, 
Loren  Wilde,  agricultural  editor,  and 
Sidney  Hooper,  city  editor,  of  the 
Forgo  Forum;  Jack  V.  C.  Crewe,  man¬ 
aging  editor  of  the  Grand  Forks  Herald; 
Nels  P.  Simonson,  publisher  of  the 
Finley  Steele  County  Press,  and  H.  J. 
Morris,  publisher  of  the  Jamestown 
Stutsman  County  Record. 


ATTEND  NIGHT  BALL  GAMES 

Sports  writers  from  a  number  of 
papers  were  in  Des  Moines,  la..  May 
2  to  attend  the  first  of  a  series  of  night 
baseball  games  there.  Among  them 
were  Dick  Davis  of  the  Milwaukee 
Journal;  Irving  Vaughan  of  the  Chi¬ 
cago  Tribune;  Lou  McKenna  of  the 
si.  Paul  Pioneer-Press;  Dick  Cullum 
of  the  Minneal>olis  Journal,  and  Ed 
Moore  of  the  Waterloo  (la.)  Courier, 
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A  SPECIAL  layout  of  advertisements 
may  be  obtained  for  paint-up  and 
clean-up  week.  Included  in  this  layout 
might  well  be  ads  from  decorators, 
painters,  store  fixture  dealers,  electri¬ 
cians,  lumber  dealers  and  saw  mills,  silk 
shops  and  drapery  stores,  dye  houses  for 
cleansing  rugs,  etc.,  hardware  and  wall 
paper  stores,  plumbers,  nurseries,  sign 
shops,  building  material  dealers,  furni¬ 
ture  stores,  and  lawn  mower  dealers  and 
sharpeners. — P.  _ 

This  year  June  21st  has  particular 
significance  for  the  department  stores, 
the  toy  shops  and  children’s  specialty 
stores.  Children’s  Day,  falls  on  that 
date,  the  third  Saturday  in  June.  In¬ 
creased  newspaper  linage  can  be  built  at 
this  time  on  toys,  outdoor  playthings, 
and  general  articles  for  the  service  and 
happiness  of  the  child. — C.  M.  L. 


Papers  using  daily  or  periodical  fea¬ 
tures  on  “How  to  Play  Bridge,”  etc.,  can 
use  it  to  build  up  a  page  or  half  page  of 
advertising  featuring  needs  for  enter¬ 
taining,  such  as  cards,  table  sets,  score 
cards,  novelty  prizes,  etc.  Delicatessens, 
food  and  pastry  shops  will  often  be  glad 
to  buy  space  on  the  page  to  make  bridge 
luncheon  suggestions. — Niver  W.  Bea¬ 
man.  _ 

Dealers  in  refrigerators,  the  local  pub¬ 
lic  utilities  company  and  New  Orleans 
newspapers  get  together  to  their  mutual 
advantage  for  a  week  to  put  on  a 
show  of  ice  boxes,  mechanical  refrig¬ 
erators  and  appliances  at  the  showrooms 
of  the  public  utility.  Enough  was  doing 
in  the  way  of  lectures  on  recipes  and 
talks  on  refrigeration  to  attract  10,000 
people  the  first  day.  Attendance  prize- 
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giving  helped.  The  number  of  people 
attending  made  it  newsworthy  enough 
for  the  papers  to  carry  stories  daily. 
In  addition,  the  dealers  and  the  utility 
clubbed  on  a  refrigeration  section  in  the 
local  papers.  With  summer  coming  on 
and  competition  strong  in  the  refrig¬ 
erating  business,  the  same  proposition 
should  go  equally  well  elsewhere. — B.  B. 
W.  _ 

A  firm  in  Boston  is  doing  a  nice 
business  in  used  radio  sets  through  news¬ 
paper  advertising.  These  have  been 
turned  in  on  new  sets  and  are  offered 
at  “a  fraction  of  their  original  cost.” 
Thus  the  old  sets  are  kept  moving  with 
the  new  ones. — L.  D.  Chamberlain. 


Prepare  a  series  of  advertisements  on 
the  welding  of  broken  farm  machinery. 
Local  shops  that  do  welding  will  be  in¬ 
terested  in  running  such  a  campaign  at 
this  time  of  the  year. — W.  Albert 
Karsch. 


iteoibiduskial  feiifez 

IShipbuildinf  Contract! 

Totaling  $16,500,000 
Just  awarded  to  the 
N.  Y.  Shipbuilding  Co.  ffltf 

of  Camden,  N.  J. 

S  A  $10,000,000  -  , 

g  payroll  in  30  months 

_  for  this  single  industry, 

I  Seven  out  of  eight  homes  in 
the  Greater-Camden  area  read 
^  and  respond  to  the  one-cosf 
E  advertising  that  appears 
£  in  the  — 

COMER  POST 


lNatIon«l 


Story,  Brooitt  ft  Finl6y| 


DO  YOU  NEED 
A  TRAINED  MAN? 

Tht  Ptrsonntl  Bureau  of 
Sigma  Delta  CU,  an  organiza¬ 
tion  of  college  trained  newa- 
paper,  magazine  and  advertiaing 
men,  wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
with  azperienced,  anergetic  men 
— it  aavea  you  time  by  recom¬ 
mending  only  thoae  who  meet 
your  requirements. 

If  yon  expect  a  vacancy,  please 
write  John  G.  Earhart,  Director 
Peraonnel  Bureau  of  Sigma 
Delta  Chi,  836  Exchange  Ave., 
Chicago,  IlL 

NO  CHARGE  TO 
EMPLOYERS 


GrwurE 

See  l  ion  s 

.f"' 

Ne^vspipc 
GMa?  r/ifi 

STANDAITU 

6>  u  /  It  re  Corpora  i 

I  Ol  l-'\  nil,  KI  N  I  l  (  Kv 
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K.  C.  STAR  ALUMNI  CELEBRATE 

Robert*  and  Longan  Gue*t*  at  Annual 
Dinner  in  New  York 

George  Longan,  general  manager,  and 
Roy  A.  Roberts,  managing  editor  of  the 
Kansas  City  Star,  were  guests  of  honor 
at  the  annual  dinner  of  the  Star  Alumni 
Association  at  Keene’s  Chop  House, 
New  York,  recently.  About  70  former 
members  of  the  Star  staff  now  in  New 
York  attended  the  dinner. 

The  committee  in  charge  of  the  affair 
included  Russel  Crouse,  columnist  of 
the  New  York  Evening  Post;  George 
Bye,  literary  agent;  Jerome  Beatty, 


short  story  writer ;  Labert  St.  Clair ; 
Emmett  Crozier  and  Montgomery 
Wright,  of  Radio  Corporation  of 
America;  and  E.  S.  Tisdale,  free  lance 
writer. 

SIFTON  TO  TAKE  LEAVE 

Paul  Sifton,  of  the  New  York  World 
Sunday  staff,  will  take  a  three  months’ 
leave  of  absence,  starting  June  1.  He 
will  go  to  Bailey  Island,  Me.,  with  Mrs. 
Sifton  on  vacation.  David  Loth,  form¬ 
erly  of  the  World  Sunday  department, 
will  fill  in  while  Sifton  is  away.  Loth 
has  been  in  London,  Paris  and  Vienna 
for  several  months  gathering  material 


for  a  biography  of  Charles  II.  He  is 
the  author  of  “Lorenzo,  the  Magnifi¬ 
cent,’’  recently  published. 

FLORIDA  DAILY  SOLD 

Announcement  has  been  made  of  the 
sale  of  the  Melbourne  (Fla.)  Titnes- 
Journal,  to  R.  H.  Berg  of  the  Sanford 
(Fla.)  Herald.  The  Times-Journal  has 
been  published  under  the  name  of  the 
Melbourne  Journal  Company,  and  the 
new  company  is  known  as  the  Midway 
City  Publishing  Company,  with  R.  H. 
Berg,  H.  B.  Moore  and  David  Peel  as 
Iward  of  directors.  J.  F.  Schumann, 
associate  editor  of  the  Orlando  (Fla.) 


Reporter-Star,  who  originally  brourf,* 
this  printing  plant  to  Melbourne  ha« 
sold  out  his  interest,  as  has  Stanley 
Lichty,  present  business  manager  of  tS 
Times-Journal,  and  formerly  owner  of 
the  old  Melbourne  Times.  The  new 
owner  took  over  his  active  duties  this 
week. 

JOINS  METAL  EXCHANGE 

Harry  W.  Belcher,  who  recently  re¬ 
signed  as  financial  advertising  manairM 
of  the  New  York  World,  has  been  ap- 
iwinted  secretary  of  the  National  MetS 
Exchange,  Inc.,  it  was  announced  this 
week. 


Supplies  and  Equipment 


Rebuilt  Presses 

SCOTT  16,  24  and  32-page  Presses. 

GOSS  24-page  press  good  for  black  and 
color  work,  also  GOSS  Sextuple  printing 
up  to  48  pages. 

HOE  Pony  Quadruple,  Quadruple.  Sex¬ 
tuple,  Sextuple  (Y>lor  Press,  Octuple  and 
Double  Sextuple  Presses. 

DUPLEX  Metropolitan  Quadruple 
Stereotype  Presses — print  up  to  32  pages 

Available  for  Early  Delivery 

WALTER  SCOTT  &  COMPANY 

Mata  OStof  4  rmitmy . PlaliMS,  M.  i. 

Mwr  Ywli  Mta* . Brakaw  BISi..  1417  Brwdwajf 


oJld/ustable 

‘-^HEAD 

Flatshaver 


An  accurate  flatshaver.  Double 
screw  drive.  Knife  is  adjustable, 
quickly,  to  .00 1  in,  5  H.  P.  chain 
drive.  Shaves  plates  up  to  1 9*'x  26' 
Send for 

Folder  ysD  which  tells  ALL  about  it. 


GOSS  PRINTING  PRESS  COMPANY 

1 S  3  5  So.  Paulina  Street 

NEW  Yoaic  CHICAGO  SAN  rSANCISCO 


Market  Direct — ^Use 
The  Advertising 
Pages  of  Editor  & 
Publisher  to  reach 
your  Clients  and 
Prospects 


Drive  and  Control 
for 

Newspaper  Presses 


Send  for  particulart 
Co  four  nearest 
G>B  sales  office 


GENERAL  ELECTRIC 


y 

Quality 

Product— 

A  Quality  Purchase  is, 
after  all,  the  Exercise 
of  the  Truest  Economy 


FRANK  B.  BERRY 


WILLIAM  J.  MINGLE 


Special  Designs  in  steel  equipment  to 
meet  the  economic  production  require¬ 
ments  of  the  present  day  printing  and 
publishing  plant.  Special  steel  equipment 
designed  to  meet  the  requirements  of 
every  department  of  the  newspaper  plant. 


BERRY  MINGLE  Ca-  P  rinting  Equipment  Engineers 

Dmsignmrs  and  Makart  of  Quality  SittI  Printing  Officu  Equipmtni 

Flatiron  Bldg.,  1 75  Fifth  Avenue  at  23rd  St.,  New  York 


Our  Customers  Write  Our  “Ads" 


GOSS  DUPLEX  Heavy-Duty  Mat  Roller 


FO/t  SALE  at  bmrgabt  prieou  thm  fol¬ 
lowing  proutoa  gnmrmntood  in  good 
oporoting  eonditiom: 

Oott  Hirh  Spaed  Octuple  Straifhtlina 
Sheet  cut  in.— column  length  21  in. 

Goss  High  Speed  Octuple  Straightline 
Sheet  cut  23-9/16  in.— column  length  23 
in. 

Hoe  Octuple  Straightline 

Sheet  cut  23-9/16  in.— column  length  22 
in. 

Hoe  High  Speed  Sextuple  Straightline 
Sheet  cut  23-9/16  in.— column  length  22 
in. 

Hoe  Sextuple  Straightline 

Sheet  cut  23-9/16  in.— column  length  22 
in. 

(At  Philadelphia  for  immediate  ahipment) 
Hoe  Sextuple  StraightUne 

Sheet  cut  22M  in.— column  length  21  in. 
(At  Wichita,  Kanaaa,  for  early  deliTery). 
Goa*  Sextuple  Straightline 

Sheet  cut  23-9/16  in.— column  length  22 
in. 

(At  Little  Rock,  Ark.,  for  early  shipment) 
Hoe  Right  Angle  Sextuple  with  three  color 
combination  top  deck 
Sheet  cut  21%  in.— column  length  20  in. 
Hoe  High  Speed  “X**  Pattern  Sextuple 
Sheet  cut  22%  im— column  length  21  in. 
Hoe  High  Speed  "X”  Pattern  Sextuple 
Sheet  cut  21%  in.— column  length  20  in. 
Hoe  Unit  Type  Sextuple 

Sheet  cut  21%  in. — column  length  20  in. 
Hoe  Unit  Type  Quadruple 

Sheet  cut  23-9/16  in.— column  length  22 
in. 

Hoe  Condeneed  Quadruple 

Sheet  cut  22%  in.— column  length  21  in. 
(In  New  York  area  for  early  ebipmaat) 
Goes  High  Speed  4-Deck  StraightUne 
Sheet  cut  23-9/16  in.— column  length  22 
in. 

Goaa  High  Speed  3-Dack  StraightUne 
Sheet  cut  23-9/16  in.— column  length  22 
in. 

Goea  16-Page  with  three  color  combination 
top  deck 

Sheet  cut  21^  in.— column  len^  20  in. 
(On  Pacific  (.oast  for  early  shipment) 
Goea  24-Page  Acme  8-columne,  12  erne 
Column  length  20^  in.  to  22  in. 

Write  sr  wire  far  rail  4*tallt  ae4  prieie 

GOSS  PRINTING  PRESS  COMPANY 
1535  So.  PauUna  Street 
New  York  CHICAGO  San  Prandaco 


More  in  Use  than  AU  Other  Heavy-Duty  Mat  Rollers  Combined 


THE  DUPLEX  PRINTING  PRESS  COMPANY 


BATTLE  CREEK,  MICHIGAN 


DeTsfSf  Bsflifst.  Sss: 


INVISIBLE  EXPENSE 

When  jour  blankets  are  old  and  worn  out,  thej  cause  poor 
printing  and  many  delays,  due  to  the  sheets  breaking' 
Comidainte  from  readers  on  late  delivery  and  loss  of  seles. 
Rebates  to  advertiBers  for  poor  printing. 

Excessive  waste  paper  and  extra  expense  for  power  and 
light. 

The  saving  in  these  items  of  Invisible  Expense  for  one 
week  will  buy  a  new  set  of  blankets. 

You  cannot  afford  to  lower  your  efficiency  by  falM 
economy.  * 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

C>M«  AddTM*  NENSCO,  Warcaator 


V 
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A  Service  For  Buyers  and  Sellers 


editor  &  PUBLISHER 

Classified  Advertising 

RATES 

SITUATIONS  (C«ah  with  Ord«r> 

1  Tim*  —  .SO  par  Una 

3  Timaa  —  .40  par  Una 
all  other  CLASSIFICATIONS 

(Cnah  with  Ordar) 

I  Tima  —  .7S  par  Una 

4  Timaa  —  .60  par  Una 
Count  aix  worda  to  tha  Una 

WUta  apmw  ehar«a  at  aaina  rata  par  Una 
••r  iaaartian  aa  aamad  by  fraquancy  al 
baartiaa.  Minimum  spaca,  thraa  Ua^ 
Tha  Editar  A  PubUakar  raaarvaa  tha  rl«ht 
la  claaaUy,  adit  ar  rajact  any  capy. 

business  opportunities 

lawipapar  Brokaraya — Only  high-grade  proper- 
tlaa.  Penonal  service.  Clyde  H.  Knox,  Board 
at  Trade  Bldg.,  Kansas  City,  Mo. 

Elfbly  Profitable  Merger  of  magazines,  all 
Bwney  makers.  In  substantial  field,  ready  (or 
closing.  Charles  M.  Veazey,  Wrlgley  Bldg., 
Chicago. 

ivailable.  Daily  Papers,  Florida,  Illinois,  Ken* 
tacky,  Massachusetts,  Ohio,  Oregon  and  1‘enn- 
sylvania.  All  occupy  exclusive  fields,  earuing 
dividends  on  price  asked.  Also  some  good 
weekly  and  semi-weekly  papers.  J.  B.  Shale, 
Times  Building,  New  York. 

Newspaper  For  Sale 

Wanted,  exclusive  daily,  showing  good  returns 
la  price  asked.  Uecently  sold  other  property 
iBd  am  able  to  finance.  E-817,  Editor  & 
Fnbllaher. 

We  hare  buyers  for:  Good  dallies  in  New 
Jersey,  Florida  and  adjacent  states,  Ohio  and 
la  most  every  other  state  in  L'nion.  Will  you 
Mil  Confidential  action  guaranteed.  Wilhelm 
k  Holm,  309 — I'JthNW.  Canton,  U. 

CIRCULATION 

Promotion 

Contracts  for  Partlowe  Flan  real  circulation- 
balldlng  campaigns  are  being  filled  as  rapidly 
as  possible  in  the  order  In  which  bookings  are 
made.  Newspapers  desiring  additional  clrcula- 
tlon  and  more  thorough  coverage  during  the 
remainder  of  the  current  year  are  urged  to 
make  definite  reservations  now.  Contracts  from 
new  clients  are  accepted  only  after  a  Part- 
j®**  scientific  survey  and  analysis  of  each 
IndiTldual  field.  A  letter  or  collect  wire  for 
this  free  analysis  entails  no  obligation,  but 
does  secure  an  Intelligent  und  frank  recom¬ 
mendation  as  to  wbetlier  or  not  a  circulation- 
nlldlng  drive  would  prove  practical  and  help- 
nil  St  the  time  to  the  publication.  Piib'lshers 
am  never  urged  to  buy  Partlowe  service.  The 
Fsrtlowe  survey  and  analysis  is  genuine.  Write 
ot  wire  collect.  The  Charles  Partlowe  Com¬ 
pany,  6th  Floor,  Occidental  Building,  Indian- 
ipolls. 

JIs  W.  8,  Xsndall  Company,  104  N.  Bailey 
nlns  Ky.  —  Superior  Circulation 

Knten  Plan*^***"  of  The 

Tbs  Jobn  F.  Morrison  Company,  Sixth  Floor, 
n^lster  and  Tribune,  Des  Moines.  Iowa.  Clr- 
JJlntJon  Builders.  Write  or  wire  for  Field 

weeklies— net  4,000  to 
io«sLfl?^a  1  ***  °",*'  organization  with 

*  N.  Y.  City  boroughs. 
nsdsoa  De  Priest,  Station  C,  Brooklyn,  N.*  Y. 

K1  Cortes  Bldg.,  Santa 
bslldlnl  California.  An  eSIclent  circulation 

*^tloni  (paid  la  fnlj  by  subscriber).  Write 
wire,  without  obligation,  for  field  survey. 

builders,  222  West 
8t.,  Reading.  Penn.  Originators  of 
Olcs  t  laxi*  Campaigns.  Telephones: 

I  z-1351,  residence,  81-02-10. 


EDITORIAL _ 

Ckareh  Pay* 

^  Vdlmris'?*  P*fe  around  my 

•  Hwapsiir  Isnsruage  by 

taiu  *“■  •“ternatlonal  S.  8.  Lesson 

Csasda  iwv?'”'  “J**’  United  States  and  in 
Fm.  fiontiiii  weekly,  $1.50.  Write 

w  the  Eennki?'  iifivPsndence,  Mlssonii, 

s  KepnbHc  Syndicate,  New  York  City. 

your  protpect  through 

4  PublUhor  Cla„ifiod. 


EMPLOYMENT 

H«Ip  Wantad 

Advertising  Solicitor  wanted.  Evening  Dally. 
City  2.').U00,  middle  west.  Must  have  small 
city  experience.  Give  age,  experience,  refer¬ 
ences,  salary  expected,  full  details.  E-827, 
Editor  A  Publisher. 

Editor  wanted,  Christian,  Protestant,  capable 
of  taking  full  charge  of  news,  features,  edito¬ 
rials.  make-up,  on  New  York  City  weekly,  well- 
established.  State  fully  qualifications  and  sal¬ 
ary  expected.  E-822,  Editor  A  Publisher. 

Reporter,  experienced,  wanted.  $40  to  $45. 
Write,  don't  wire.  Post-Bulletin,  Rochester, 
Minn. 

Reporter— Wanted,  young  man,  single,  with 
some  reporting  experience,  to  work  on  large 
weekly  near  New  York.  Good  opportunity  for 
advancement.  Please  write  fully  stating  quali¬ 
fications  and  salary  desired.  E-832,  Editor  A 
Publisher. 

Syndicate  Salesmen — No.  1  feature  offers  fifty- 
fifty  split  continuously.  Address  E-820,  Editor 
A  Publisher. 

Writer — Young  man  to  write  intelligent  news 
articles,  features  for  local  weekly  news-maga¬ 
zine.  No  backs.  Write  fully;  age,  experience, 
samples,  salary.  The  Friday  Noon.  Middle- 
town,  0. 

Situations  Wanted 

Accountant — Exceptional  training,  12  years  in 
one  of  America's  largest  publishing  organiza¬ 
tions,  experienced  metropolitan  and  small  city 
publications,  thorough  knowledge  all  depart- 
luciits,  systematlzer,  strong  on  costs,  now  em¬ 
ployed.  E-810,  Editor  A  I’ubllsber. 

Accounting — Y’oung  man,  Walton  training,  busi¬ 
ness  office  experience,  seeks  opportunity  general 
accounting  staff  metropolitan  newspaper.  Ref¬ 
erences.  E-815,  Editor  A  Publisher. 


Advertising— Young  man  with  national,  local, 
und  cluHsItled-executIve  experience  In  a  large 
department,  seeks  new  connection.  Fine  rec¬ 
ord  und  references.  E-792,  Editor  A  Publisher. 


Advertising — I  will  guarantee  to  place  the  ad- 
tlsing  department  of  any  dally  on  a  profitab'e 
basis.  Write  me  and  I  will  come  and  talk  It 
over  with  yon.  E-820,  Editor  A  Publisher. 

Advertising  Director 

Years  of  successful  advertising  experience.  Un¬ 
usual  ability  In  handling  and  developing  sales 
staffs  on  large  and  small  newspapers.  Thorough 
knowledge  of  up-to-date  promotion  and  merchan¬ 
dising  methods.  Plenty  of  enthusiasm  and  ini¬ 
tiative  to  put  over  any  proposition.  A-1  refer¬ 
ences  from  well-known  newspaper  publishers. 
Interview  solicited.  E-832,  Editor  A  Publisher. 

Advertising  Manager — Now  bolding  such  a 
position  on  a  good  Missouri  evening  dally,  en¬ 
tering  seventh  year.  Local  and  national.  Age 
84.  Desire  permanent  connection  with  Missouri 
or  midwest  daily  In  city  of  from  5,000  to 
25.000.  Excellent  record  for  linage  and  good¬ 
will  builder.  Personal  interview  may  be  ar¬ 
ranged.  Available  on  thirty  days'  notice. 
E  825,  Editor  A  Publisher. 

Advertising  Salesman,  experienced,  age  36,  de¬ 
sires  peniianent  connection.  Good  references. 
F.  I.H,  Apt.  2,  215  Avenue  Salamanca,  Coral 
Gabies,  Florida. 

Artist — Exiierlenced  In  layouts,  retouching,  ad¬ 
vertising  art,  cartoons  and  roto,  desires  change. 
E-780.  Editor  A  Publisher. 

Artist,  forceful  cartoonist  and  thoroughly  ex¬ 
perienced  In  all  phases  of  layouts,  lettering, 
and  advertising  art,  desires  change.  E-794, 
Editor  A  Publisher. 

Circulation  Manager — Enviable  record  as  organ¬ 
izer  and  result  producer — nine  years  experience 
on  lage  metropolitan  dailies.  City  must  be 
over  100,000  and  preferably  in  the  East.  Age 
80  years;  single;  best  of  references.  Available 
after  May  15tb.  E-810,  Editor  A  Publisher. 

Circulation  Manager,  15  years'  experience  with 
New  England  dealers,  also  15  years’  experience 
ns  su|)erintendent  of  mailing  department  of 
large  publications.  Knows  what’s  wanted  and 
what  Is  not  wanted  in  both  departments.  B-828, 
Editor  A  Publisher. 

Circulation  Manager  with  consistent  record  of 
achievement  over  period  six  years;  morning, 
evening,  Sunday  fields;  age  34  years;  married, 
.tvallable  now.  E-806.  Eklltor  A  Publisher. 

Circulation — .Street  sales  manager,  28,  boy  or¬ 
ganizer,  wide  experience.  References  as  to  char¬ 
acter  and  achievements.  E-812,  Editor  A  I’nb- 
llsher. 


EMPLOYMENT 

SitnatioM  WaatW 

Circulation — Modern,  progressive.  Circulation 
hlanager  desires  connection  with  progressive 
paper.  Specially  strong  promoting  city  carrier 
home  delivered  circulation.  Knows  how  to  get 
the  money.  Now  employed.  Prefer  South  or 
East.  Minimum  salary  $85.00.  B-834,  Editor 

A  Publisher. 

Column  Humorist — Have  not  done  such  work 
before  but  have  had  contributions  accepted  by 
Life  and  Judge.  Eight  years’  newspaper  ex¬ 
perience.  E-824,  Editor  A  Publisher. 

Composing  Room  Executive — This  notice  is  for 
the  publisher  who  needs,  or  is  going  to  need,  a 
composing  room  executive;  connection  with  sub¬ 
stantial  size  dally  desired.  If  there  Is  an  open¬ 
ing  of  this  kind,  this  advertiser  would  like  an 
interview.  E-831,  Editor  A  Publisher. 

Composing  room  foreman  or  assistant.  Young 
man  with  thorough  knowledge  of  mechanical 
and  front  olRce  co-operation,  ^x  E-835,  Editor 
A  Ihibllsher. 

Copy  desk,  rewrite,  legman  or  columnlng  posi¬ 
tion  wanted  in  New  York  state  or  Southwest 
by  university  graduate,  now  employed  on  Mid¬ 
dle  West  dally  of  122,000  circulation.  Ten 
years’  experience.  E-806,  IMltor  A  Publisher. 

Desk  Man  or  editorial  ezeoutive,  12  years'  ex¬ 
perience,  now  employed  as  slot  man,  seeks 
better  salary.  B-797,  Editor  A  Publisher. 

Editorial — Y’oung  man,  news  editor,  desires 
change.  Qualified  for  any  newsroom  position, 
without  exception.  Address  £-800,  Editor  A 
Publisher, 

Editorial  Executive,  thoroughly  experienced  and 
highly  qualified,  or  editorial  writer,  vivid, 
pointed,  fluent,  open  for  engagemeut.  May  1. 
Address  X,  care  pnblisber.  Daily  News,  Miami, 
Fla. 

Editor-Reporter,  now  on  city  desk  In  com¬ 
munity  of  18,000,  desires  position.  Experienced 
all  desks  and  many  beats  in  large  and  small 
cities;  excellent  references;  university  gradu¬ 
ate;  steady  and  reliable.  E-821,  Editor  A 
Publisher. 

Editorial — Newspaper  man,  single,  33  years  old, 
wants  change  of  location.  Will  be  available 
June  1.  College  education.  Has  edited  dully 
newspaper  In  town  of  11,000  for  past  six  years. 
Has  worked  as  reporter  and  on  telegraph  desk. 
Address  E.  P.  H.,  Banner  UtUce,  Benning¬ 
ton,  Vt. 

Ezeoutive — Man,  20,  seeks  position  in  which  he 
may,  with  hard  work  and  demonstration  of  his 
al>Ulty,  develop  into  a  newspaper  executive.  He 
has  had  several  years'  printing  and  newspaiwr 
ex|>erlence;  two  years  as  assistant  superintend¬ 
ent  and  la.vout  man  on  dally  paper,  three  years 
as  advertising  contact  man  on  large  and  small 
city  papers.  Now  doing  work  in  advertising 
und  business  administration  at  University  of 
riiicago.  Available  after  June  16.  E-833,  Ed¬ 

itor  A  Publisher. 

Oeneral  Advertising  Manager — Full  charge  local 
and  national  on  progressive  newspaper  In  thriv¬ 
ing  community  of  50,000.  First-class  reference 
from  former  employer.  Addess  L.  M.  Horner, 
Room  916,  180  North  Michigan  Avenue,  Chicago, 
Illinois. 

Magazine  Writer,  well  known,  young,  with  fol¬ 
lowing,  now  doing  features  for  one  of  the  big 
ger  syndicates,  wishes  change  to  newspaper 
work,  preferably  sports.  E-807,  Editor  A  Pub¬ 
lisher. 

Newspaper  Man  wants  position.  Seeks  connec¬ 
tion  with  high  type  weekly  or  a  daily  In  a 
small  city,  preferably  in  the  Rocky  Mountain 
region.  Has  bad  twelve  years’  experience 
which  includes  all  branches.  Would  prefer  an 
association  where  there  would  be  an  oppor¬ 
tunity  to  acquire  a  part  ownership  In  the 
future.  Past  is  open  to  Investigation  and 
highest  type  references  will  be  furnished  upon 
request.  C.  K.  S.,  408  Chestnut  Street,  Ster¬ 
ling,  Colorado. 

Newspaper  Executive  with  twenty  years  experi¬ 
ence  in  advertising  and  business  departments 
of  large  and  small  papers,  having  established 
and  owned  four,  wants  to  locate  as  business 
manager  or  to  take  charge  of  paper,  E)-818, 
Editor  A  Publisher, 

Newspaper  Executive. — Twenty  years’  experi¬ 
ence,  managing  newspapers  and  directing  In¬ 
tensive  circulation  promotion.  Record  will  bear 
close  investigation.  References  guaranteed  to 
be  entirely  satisfactory  to  the  most  exacting. 
Would  not  object  to  taking  a  financial  Interest 
in  the  right  sort  of  a  proposition.  Address 
W.  I.  N.  Cox,  4<M0  Montview  Blvd.,  Denver, 
Colo. 


Opportunities? 

ALWAYS. 

Locate  the  one  you  seek  throuch 
a  Classified  Ad. 


EMPLOYMENT 

Situations  Wanted 

Reportar— Y’oung  man,  employed  at  present, 
with  considerable  reporting  experience,  desires 
connection  with  growing  newspaper — large 
weekly,  semi-weekly  or  small  dally.  Good 
references,  reasonable  salary.  Vance  Johnson, 
Memphis,  Texas. 

Rotogravure — Can  handle  advertising  for  sup¬ 
plement  and  develop  new  business.  Agency 
and  newspaper  experience.  B-830,  Editor  A 
Publisher. 

MECHANICAL 


EquirmoBt  For  Salo 

Photoengraving  equipment  for  sale.  Complete 
plant  or  any  part.  Miles  Machinery  Co.,  480 
West  Broadway,  N.  Y,  C. 

Linotype,  Model  5,  Mergenthaler,  rebuilt,  extra 
magasine,  matrices.  Used  little,  half  coat. 
Peckbam  Machinery  Co.,  1328  Broadway,  N.  Y. 
City. 


Duplex,  doable  print,  complete  equipment, 
erected  by  expert,  guaranteed,  fur  $4,000. 
Must  be  prompt  delivery.  Good  terms.  Peck- 
ham  Machluery  Co.,  1328  Broadway,  N.  Y., 
City. 


Equipment  Wanted 


Used  Magazine  Press  to  print  in  two  or  three 
colors.  Give  page  size  and  advise  if  equipped 
with  cover  feeder  or  stitcher.  B-826,  Editor  A 
Publisher, 

Wanted  to  buy  a  used  rolling  machine  for  dry 
mats,  either  Goss  or  Hoe,  that  is  in  good  usable 
condition.  Reply  to  Box  B-801,  Editor  A  Pub¬ 
lisher. 


MISCELLANEOUS 

Joumalistle  Antiques 

A  Collector  is  In  the  market  for  Joumalistle 
antiques  such  as  autograph  letters  of  former 
editors  in  this  country  or  in  Canada,  dating 
back  even  to  Colonial  times;  first  lasuss  q( 
well-known  newspapers;  pictures  of  famous 
American  Journalists  of  past  generations;  old 
photographs  of  historic  news  events;  copies  of 
old  newspapers  containing  accounts  of  events 
of  unusual  Interest;  or  any  other  antique  or 
relic  in  the  fields  of  advertising  and  publish¬ 
ing.  Look  through  your  old  Utter  files,  scrap¬ 
books,  etc.  Then  let  mo  know  what  you  have 
and  what  your  price  is  (must  bo  moderate,  but 
for  cash  if  accepted).  Address  B-746,  Editor 
A  Publisher. 

Personal 

B.  8.  Bernard,  former  California  newspaper 
man,  please  communicate  with  Editor  A  Pub¬ 
lisher. 


Managing  Editor 

with  $15,000  cash  (secured) 
to  take  full  charge  of  news 
side  of  small  city  daily. 
Give  complete  history  and 
requirements  in  confidence. 

SERVICE  in  tht  South 

HARWELL  »  BUGGY.  lac 
Neuspsper  Brokers 
Comer  Bldf.  Birmiaghaac  Ala. 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Business  EetsbUshed  in  1199 

350  Madisoa  Aw*.  Now  York 
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micmTHiREir 


By  MARLEN  PEW 


OVER  and  over,  ceaselessly,  I  see  en¬ 
acted  by  newspaper  men,  both  edi¬ 
torial  and  advertising,  strange  behavior 
in  reference  to  good  jobs.  We  are  a 
restless  craft  and  some  of  us  are  for¬ 
ever  looking  through  the  window  at 
green  fields  over  yonder.  In  the  past 
month  I  have  heard  of  the  cases  of  three 
men  who  actually  knocked  themselves 
out  of  desirable  executive  chairs  and  are 
today  eagerly  in  search  of  jobs  which 
would  pay  half  the  money  or  give  half 
the  opportunity  for  satisfying  service. 
One  of  these  men  talked  himself  out  of 
his  job.  For  years  he  recklessly  op¬ 
posed  everyone  and  everything  in  his  or¬ 
ganization  and  finally  his  chatter  became 
so  abusive  that  the  bluff  was  called. 
W'hen  this  happened  he  was  surprised. 
Another  persist^  in  quarreling  with  his 
associates  over  trivial  matters  and  I 
think  he  had  a  sort  of  persecution  com¬ 
plex.  He  secretly  believed  everyone  was 
trying  to  get  his  job,  whereas  for  a  long 
time  his  true  friends  had  sought  to  keep 
him  in  his  place  by  giving  advice  which 
he  ignored.  He  too,  was  surprised  when 
the  break  came.  The  third  unhappy  ex¬ 
ample  is  an  editor  who  at  the  very  prime 
of  his  admirable  career  became  reck¬ 
less  in  his  private  life  and  investments 
and  did  things  which  his  publisher  could 
not  countenance,  though  the  editor  was 
in  great  favor  in  the  office.  When  he 
was  “canned”  he  said  he  richly  deserved 
the  rebuke. 

*  *  * 

T  N  not  one  of  these  cases  was  there  any 
important  journalistic  principle  at 
stake,  so  far  as  I  know  and  I  have  heard 
the  stories  at  first  hand.  It  was  a  rest¬ 
less  state  of  mind  and  I  am  thinking 
some  good  may  accrue  from  a  candid 
discussion  of  the  matter  in  this  column. 

I  believe,  of  course,  that  there  arc  times 
when  newspaper  men  should  be  glad  to 
resign  from  even  well-paying  positions. 
That  time  comes  when  the  controlling 
factor  persistently  and  maliciously  flouts 
newspaper  ethics  which  are  a  part  of  a 
man’s  conscience.  Some  fellows  may 
even  meet  such  abuses  and  patiently  stay 
to  overcome  them,  but  they  are  ones  who 
are  clothed  in  the  armor  of  a  stout  phi¬ 
losophy  and  treat  their  work  more  or 
less  impersonally.  Men  who  are  con¬ 
stantly  at  cross-angles  with  their  em¬ 
ployers  or  office  associates,  live  in  agony 
and  often  blame  everyone  but  them¬ 
selves  for  the  condition.  A  little  true 
self-analysis  might  cause  them  to  alter 
their  own  conduct,  with  instant  benefit. 
Surely,  it  is  silly  and  juvenile  to  bicker 
over  small  matters  or  yell  to  heaven  be¬ 
cause  of  flea  bites.  It  is  narrowminded 
business.  When  executives  exhibit  this 
weak  characteristic  they  sacrifice  the  con¬ 
fidence  and  respect  off  subordinates  and 
superiors  alike.  With  reference  to  news¬ 
paper  men  who  misbehave  in  their  private 
lives  it  must  be  said  that  th^  are  short- 
visioned,  to  say  the  least.  Every  news¬ 
paper  must  stand  for  good  citizenship  and 
there  is  a  degree  of  hypocrisy  in  writing 
high-minded  stuff  and  living  low  per¬ 
sonal  lives  which  associates  cannot  over¬ 
look. 

*  «  * 

A  JOB  that  is  worth  serving  is  usually 
^  worth  keeping.  There  is  no  perfect 
office  because  there  is  no  perfect  man. 
We  are  all  subject  to  outside  as  well  as 
inside  influences  and  a  work  which  in¬ 
volves  no  worry,  harrassment,  danger  or 
annoyance  would  be  a  bore  to  a  man  of 
character.  We  expect  trouble  and  if  we 
are  of  the  right  stuff  we  expect  to  over¬ 
come  it.  The  man  who  can  be  tolerant 
and  just  toward  his  fellows,  in  foul 
weather  as  in  fair,  knowing  that  he,  too, 
has  short-comings,  gets  along  in  this 
best  of  possible  worlds.  You  find  him 
laughing  up  his  sleeve  at  many  matters 


which  others  would  think  were  beyond 
endurance  and  when  he  leaves  the  office 
at  the  end  of  the  day  all  annoyances  are 
dropped  at  the  doorstep.  I  verily  believe 
the  three  men  I  have  mentioned  would  be 
in  their  good  positions  today  if  they  had 
been  a  little  less  intense,  a  bit  more  tol¬ 
erant,  just  a  trifle  kinder  and  more  con¬ 
siderate  of  their  associates,  and  If  they 
had  been  more  objective  and  less  per¬ 
sonal  in  their  attitudes  toward  their  re¬ 
spective  newspapers.  Hobbies?  Yes,  we 
should  have  a  hobby  for  relief  in  this 
business  which,  when  done  right,  strains 
every  muscle  and  taxes  to  full  capacity 
both  mind  and  soul.  Quit  the  job  or 
force  the  office  to  “can”  you  when  real 
principles  are  involved,  I  say,  but  this 
thing  of  wiggling  oneself  out  of  a  good 
desk  and  casting  aside  an  earned  equity 
and  a  real  expectancy,  over  trivial  and 
personal  matters  is  simply  ridiculous.  It 
would  be  rough,  but  the  kindest  thing 
one  could  say  to  some  men  would  be: 
Shut  up,  old  fellow,  and  go  to  work — 
work  a  good  day  and  then  play! 

*  *  * 

A  READER  of  this  column  has  sent 
me  a  copy  of  Upton  Sinclair’s  book 
The  Brass  Check,  in  paper  cover,  with 
page  291  marked  and  with  the  query, 
“Is  this  accurate?”  I  had  not  seen  a 
copy  of  this  widely  distributed  volume 
for  many  years,  but  was  familiar  with 
its  personal  reference  soon  after  it  was 
published.  It  quotes  roughly  from  a 
story  written  in  1914  by  Charles  Edward 
Russell  and  published  in  Pearson’s 
Magazine,  allegedly  detailing  my  experi¬ 
ence  as  managing  editor  of  the  Boston 
Traveler,  following  its  purchase  from 

iohn  H.  Fahey,  by  a  company  formed 
y  Elbert  H.  Baker,  his  son  Frank 
^ker  and  the  late  Albert  Holden.  I 
was  nearly  struck  dumb  when  I  read 
“Uncle  Qiarlie’s”  story  in  Pearson’s 
about  my  adventures,  or  misadventures, 
in  Boston — not  because  the  main  fact 
missed  the  target  much,  but  that  the 
details  were  such  as  to  make  my  friends 
class  me  as  a  romancer.  Uncle  Charlie 
had  made  the  “story  good,”  as  the  say¬ 
ing  goes,  and  now  that  the  cat  has 
again,  at  this  late  date,  returned  to  my 
doorstep,  the  story  may  as  well  be  told, 
though  I  have  no  notion  that  the  truth 
will  ever  catch  up  with  the  version  so 
sketchily  set  forth  in  The  Brass  Check. 
*  *  * 

■PLBERT  H.  B.AKER  was  the  head 
of  the  company  that  purchased  the 
Traveler,  his  son  Frank  was  its  busi¬ 
ness  manager  and  I  the  operating  editor. 
Mr.  Holden  was  the  son  of  the  late 
Liberty  E.  Holden,  founder  of  the 
Cleveland  Plain  Dealer.  He  was  a  min¬ 
ing  engineer  of  great  skill  and  follow¬ 
ing  Harvard  student  days  he  took  up  a 
career  with  the  various  United  compan¬ 
ies  of  Boston,  such  as  United  Mining, 
United  Shoe  Machinery  and  Unit^ 
Fruit,  all  immensely  rich;  his  associates 
were  among  the  most  influential  men  of 
the  Hub.  His  investments  were  large 
and  the  newspaper  venture  was  just  a 
pleasant  side  hobby,  with  which  he 
really  had  little  to  do.  I  did  not  see 
or  hear  from  him  more  than  a  dozen 
times  in  two  years.  He  was  a  large¬ 
brained,  magnificently  spirited  man,  with 
much  of  the  public-mindedness  or  “mis¬ 
chief”  of  the  newspaper  writer  or  editor 
about  him.  He  adored  plain  truth  about 
the  affairs  of  life  and  had  nothing  but 
contempt  for  those  who  would  use  a 
newspaper  to  protect  other  business. 
Both  he  and  Mr.  Baker  gave  our  staff 
a  free  hand  and  although  on  a  relatively 
small  scale,  pending  developments,  we 
produced  a  lively  and  progressive  sheet 
in  a  city  that  was  not  too  easy  to  con¬ 
vince.  The  country  was  still  in  the 
throes  of  the  Roosevelt  “big  stick”  era 


and  the  exploiting  capitalist  and  trust- 
maker  were  still  regarded  as  “malefac¬ 
tors  of  great  wealth.”  We  published  the 
story  of  the  Ballinger-Pinchot  contro¬ 
versy,  started  originally  by  Collier’s 
Magazine  and  the  Scripps  newspapers, 
and  we  also  stood  our  ground  in  refer¬ 
ence  to  the  high  protective  tariff  of 
those  days  which,  however,  was  but  a 
toadstool  under  a  palm-tree  in  compari¬ 
son  with  the  tariff  measure  that  will 
soon  be  brought  to  the  White  House 
for  Mr.  Hoover’s  signature.  In  local 
politics  we  claimed  to  be  independent, 
but  in  retrospect  I  would  now  say  we 
made  rather  a  mess  of  it.  What  we  did 
strive  faithfully  to  do  was  tell  the  truth 
about  local  matters,  regardless  of  per¬ 
sons,  and  print  A.  P.  as  it  fell.  The  fur 
often  flew,  but  my  backers  were  stead¬ 
fast.  One  would  not  expect  Elbert  H. 
Baker,  my  editor-in-chief,  to  take  any 
but  a  straightforward  news  course,  but 
I  wondered  how  Mr.  Holden  would 
react  to  candor  in  news  that  concerned 
his  highly  placed  business  associates. 
He  proved  his  courage.  Occasionally 
coming  to  Boston  from  Mexico  or  the 
copper  region  of  the  west  he  would  hear 
all  manner  of  evil  said  about  the  Trav¬ 
eler,  then  would  ask  me  to  spend  an 
evening  with  him  and  when  the  story 
of  our  handling  would  be  told  he  would 
have  a  laugh  at  the  expense  of  his 
“crowd”  and  invariably  would  say;  “The 
circulation  statement  shows  progress — 
keep  on,  just  as  you  are  going!”  Among 
the  more  delicate  matters  which  we 
were  handling  was  news  from  Wash¬ 
ington  that  the  United  Shoe  Machinery 
Co.,  of  which  the  late  Sidney  W.  Wins¬ 
low  was  president,  had  been  indicted  in 
the  federal  courts  and  was  due  for 
prosecution  for  violation  of  the  Sher¬ 
man  anti-trust  law.  This  hit  directly  at 
the  Holden  party,  but  we  printed  it 
without  hesitation.  I  do  not  Imow  how 
Mr.  Holden  managed  to  reconcile  with 
his  associates  his  affiliation  with  the 
United  and  with  the  Traveler,  which 
did  such  naughty  things  as  publish  this 
news  all  over  page  one,  but  if  it  was 
disagreeable  he  never  mentioned  the  fact 
to  me.  Our  plant  and  distribution 
facilities  were  antiquated,  but  the  “old 
medicine”  of  a  free  newspaper  caught 
on  rapidly  and  the  circulation  constantly 
increased,  coming  to  a  rather  impressive 
figure  for  those  times. 

*  *  * 

T  N  my  second  year  on  the  paper,  after 
several  months  of  silence  on  the  part 
of  Mr.  Holden,  I  was  surprised  one  day 
to  receive  a  call  from  him  at  the  office, 
his  first  visit  there.  His  facial  expres¬ 
sion  told  the  story  of  illness  and  worry 
and  he  said  he  had  just  come  from 
Cleveland  where,  at  Lakeside  Hospital, 
his  physician  had  located  a  virulent 
tumor  in  his  vitals.  Very  calmly  and 
almost  as  if  speaking  of  a  third  person 
he  told  me  he  knew  he  had  not  long  to 
live  and  that  he  had  come  to  Boston  to 
settle  all  of  his  affairs,  disposing  of  his 
interests,  and  that  he  could  not  go  on 
with  the  Traveler.  “I  am  sorry  for  you 
boys,”  he  said,  “because  your  hearts  are 
set  on  success  here.  I  am  selling  my 
interest  in  the  paper  to  Mr.  Sidney 
Winslow  and,  of  course,  he  will  have 
different  views  about  this  paper.”  He 
asked  to  see  my  contract  and  after  ex¬ 
amining  it  said  that  it  would  protect  me. 
He  left  the  office  and  a  few  months 
later  the  physician’s  worst  fear  had  been 
realized. 

*  *  * 

PRESENTLY  I  received  a  call  from 
the  new  proprietor — rather  he  called 
for  me  in  his  car  and  we  drove  to  his 
club  where  dinner  was  served  in  a  pri¬ 
vate  room.  Sidney  W.  Winslow  was  a 
captain*  of  industry  who  had  cynical 
notiims  about  government  and  public 
opinion.  To  him  such  men  as  Roosevelt, 
La  Follette  and  Louis  D.  Brandeis,  then 
a  ^ston  attorney  but  destined  for  the 
United  States  Supreme  Court  bench, 
were  anathema.  Before  the  fish  course 
had  arrived  my  new  “boss”  had  insulted 
almost  everything  I  believed  about  the 
newspaper  business  and  had  been  so 
vicious  in  his  comments  about  Mr. 
Brandeis,  who  had  befriended  me  in 
many  ways  and  had  entertained  me  at 
his  Otis  Place  and  country  homes,  that 
it  was  evident  that  I  was  the  wrong 


Pew  in  this  church.  I  asked  to  be  e*. 
cused.  Indeed,  I  threw  down  my  tint 
linen  napery  on  a  plate  of  perfe^ 
good  Cape  Cod  oysters  and  declaitl 
standing  up,  that  I  wouldn’t  work  fj 
a  man  who  talked  like  that  and  m 
might  as  well  end  the  business  withow 
more  ado.  Mr.  Winslow  did  not  tab 
offense,  but  invited  me  to  sit  down  aoi 
keep  my  temper  in  control  and  was  lo 
pleasant  about  it  that  I  yielded. 

K  «  * 

WE  sat  there  for  five  hours,  bclien 
it  or  not.  I  think  I  have  no  right 
to  tell  the  story  in  detail,  but  it  is  no 
betrayal  of  a  private  dinner  party  to  saj 
that  in  all  of  my  travels  I  have  neva 
met  a  more  engaging  disciple  of  the 
great  Machiavelli  than  this  little  old 
man,  with  a  tobacco-stained  mustache 
delicate  hands  and  blazing  eyes.  He 
told  some  really  dreadful  stories  about 
unethical  newspaper  men  he  had  knowt 
in  his  day.  He  had  no  respect  for  graft¬ 
ers.  He  expressed  the  opinion  that, 
though  a  fool,  I  wouldn’t  steal.  If  I’d 
go  along  with  him  as  editor  and  as 
lobbyist  at  Washington  and  elsewhere 
he  would  take  me  up  onto  the  mountai 
— I  could  be  rich  ’n’  everything.  It 
sounded  great,  but  it  meant  renouncin 
about  all  I  had  been  taught  in  tb 
Scripps  school  of  newspapering  and,  as 
a  matter  of  fact,  believed.  On  a  street 
corner,  long  after  midnight,  I  promised 
to  stick  for  awhile  and  see  how  things 
went. 

>•>  *  * 

IT  wasn’t  long  before  the  blow-oot 
was  to  come.  We  had  sent  a  r^ 
porter  into  State  Street  to  investigate  a 
report  that  had  come  over  the  financial 
ticker  concerning  bank-examiner  discov¬ 
eries  in  a  small  banking  institutioB 
which,  however,  had  some  powerful 
local  allies.  The  reporter  turned  up 
about  as  rough  a  story  as  can  be  imag¬ 
ined  about  corruption  and  betrayal  of 
trust  by  supposedly  respectable  gentle¬ 
men.  He  had  not  reported  the  facts  to 
the  office,  however,  before  a  gentlemanly 
lawyer  who  said  he  represented  Mr. 
Winslow  was  in  my  office  telling  me  I 
must  call  that  man  off  that  particular 
story.  While  we  were  discussing  this 
the  reporter  returned  and  gave  me  the 
facts.  I  realized  the  story  must  be 
printed  because  it  was  news  of  great 
local  importance.  I  sought  to  argue  the 
case  but  this  kindly  lawyer,  who  was  not 
personally  interested  in  newspaper  ethics, 
was  not  to  indulge  in  any  scene  with 
me  and  asked  what  the  altemativt 
would  be.  I  said  that  the  plates  con¬ 
taining  the  story  would  go  to  the  press¬ 
room  in  about  one  hour,  that  my  con¬ 
trol  ended  at  the  press-room,  that  it 
was  unhappy  and  I  did  not  want  to 
make  it  an  issue,  but  if  I  was  prevented 
from  printing  the  news  it  would  violate 
my  contract  with  the  newspaper,  whtt 
document  my  caller  then  examined.  He 
agreed  that  the  suppression  would  vio¬ 
late  the  contract.  He  left  the  office,  but 
returned  shortly  and  in  the  pleasantest 
tones  informed  me  his  client,  Mr.  Wi^ 
low,  desired  to  make  things  right  vot 
me  and  I  might  resign.  We  calculated 
what  was  due  under  the  contract,  I 
waived  promised  stock  interest,  ^  the 
gentleman  wrote  me  a  check  which  was 
a  fair  settlement.  It  was  dirty  mew 
of  course,  but  I  made  him  go  to  tb 
bank  on  the  corner  with  me  to  certify 
the  check.  He  laughed  at  my  cautu* 
and  I  think  justly;  my  business 
ence  was  limited.  The  plates  went  to 
the  press-room  without  the  bank  st(^ 
I  turned  the  paper  over  to  others  of  the 
staff  and  left  immediately.  ThiSjthea 
is  the  short  and  simple  annal,  rot®*”®* 
the  enthusiasm  which  appears  in  In* 
Brass  Check  narration. 

APPOINTED  ACTING  EDITOR 

William  J.  Good,  city  editor  of 
Fayetteville  (Ark.)  Daily 
been  appointed  acting  editor,  foHowb 
the  death  of  Judge  Gwrge  G. 
managing  editor,  April  27,  h  'W* 
nounced  this  week  by  H.  H.  - 
publisher.  Judge  Stockard’s  Ion*™ 
held  April  29,  and  honorary  pall  ^ 
included  Mr.  Taylor  and  John  S-.*? 
publisher  of  the  Fort  Snuth  (A 
Southwest  American  and  Times-Kec 
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